iifMIBiinri  . 


15  Cents 


Over  $51,000;00es00--i 
spent  by  advertisers  in  1951 
is  the  best  proof  of  the 
tremendous  potential  of  the 
Chicago  Tribune  market 


fEMPT  CASE 
6E0B6IA 


When  advertisers  spend  that  much  money  in  one  year  in  the  Chicago  Tribune— 
millior..  more  than  they  spend  in  any  other  newspaper  in  the  world  and  more  than 
they  spend  in  all  other  Chicago  newspapers  combined — you  can  be 
sure  it’s  because  Chicago  Tribune  readers  offer  a  vast  and 
responsive  market  for  products  and  services. 


OVER  $51,000,000.00  in  one  advertising  medium  in  one  market! 
Consider  the  tremendous  buying  power  which  makes  it  possible  and 
the  buying  action  which  the  Tribune  gets.  This  is  advertising  which  for 
the  most  part  is  checked  every  day  and  every  week  for  results,  and  the 
total  is  made  up  of  advertisers  who  spend  $100.00  a  year  as  well  as 
those  who  spend  almost  $2,000,000.00  a  year. 

Here  are  readers  on  whom  you  can  concentrate  your  advertising  with 
assurance  of  tremendous  sales  potentials.  Here  is  the  newspaper  which 
has  proved  sales-making  power  unequaled  by  any  other  in  the  world.  In 
classification  after  classification,  the  easier  it  is  for  an  advertiser  to  check 
results,  the  more  outstanding  the  productivity  of  the  Tribune  is  apparent. 

Business  is  here  for  those  who  go  after  it. 


ITHCLIFFE'S 
IING  HAND 


PublidMd  by 

&  PUBLISHER 

TOWER 

SQUARE 

ilrORK  Si,  N.  Y. 


OTtibumc 


Miracle  in  the  Horne 

Tlie  vacuum  tube  is  working  magic  in  our  homes — lo  bring  us  ihe  miracle  of  television 


When  the  pianist  strikes  high  “C”  that  string  starts  vibrat¬ 
ing  at  more  than  1,000  times  per  second— sending  its  musi¬ 
cal  tojie  across  the  room  and  perhaps  across  the  nation. 

But  little  tubes  in  vour  television  set  have  electrical  cur¬ 
rents  vibrating  within  them  at  more  than  200  million  times 
each  second!  That’s  almost  hevond  imagination. 

FROM  WAVES  TO  PICTURES- It's  these  tubes  that  make 
it  possible  for  vour  set  to  receive  the  invisible  television 
waves  and  convert  them  into  the  sound  vou  hear  and  the 
picture  vou  see. 

One  of  the  secrets  of  the  tubes  that  perform  such  mira¬ 
cles  is  that  thev  must  operate  under  a  high  v  acuum  —  as 
nearlv  nothing  as  possible. 

HOW  TO  PRODUCE  "NOTHING"-\\  hen  the  tube  is 
being  made,  all  possible  air  is  pum|K‘d  out  and  the  tube  is 
sealed.  Then  a  tinv  “getter"’- built  into  the  tube— is  set  off 


bv  electricitv.  There  is  a  Hash  .  .  .  and  anv  remaining  oxv- 
gen  is  burned  up— leaving  nothing. 

UCC  AND  TELEVISION -Producing  efbeient  getters  for 
vacuum  tubes  is  only  one  way  in  which  the  people  of  I  nion 
Carbide  serve  the  electronics  industry.  They  make  ingre¬ 
dients  for  stainless  steel  that  goes  into  picture  tubes,  chemi¬ 
cals  for  svnthetic  crvstals.  and  plastics  for  insulation  and 
for  the  cabinets  themselves. 

FREE  ;  Learn  more  about  the  interesting  things  yon  use  every  day. 

If  rite  for  the  1952  edition  of  the  booklet  '!‘rodarts  and  1‘roresse.s" 
uhirh  tells  hole  srienre  and  inilnstry  use  the  .4l.t.()i's.  CAKHtt\>, 
Lhevicai.s,  C  iSKS,  and  l‘l.Asrt(:s  made  by  Lnion  Carbide.  Ask  for 
booklet  U. 

Union  Carbide 

AATZ)  CARBON  CORPORATION 

30  EAST  42ND  STREET  [TTWl .  NEW  YORK  17.  N.  V 


— I  C.C’s  Trnrle-markeil  l‘ro<liiels  of  IlloYs.  Carbons,  Cheniiriils.  Cases,  and  I’liisties  inrluile  - - 

F.l.rn  ROMKT  Alloyi  and  MetaU  •  MaVNFS  SteI.I.ITK  .Alloys  •  N’aTION  \l.  Carbons  •  AoiFSON  KIrctrodrs  •  I’V  ROKA.X  Gas  •  F.VI  RFADV  Flashlights  and  IJatterie- 
I!  \KI  l.m:,  KriINF.  and  A'INVI.ITF  I’lastics  •  I’RFS  I  -O-I.ITF  Acetylene  •  I.INDF  OxyRen  •  I'RFS  IONF  and  TrEK  Anti-Freezes  •  SyM'IIFUi  ORCAMC  CHFMK  ALS 


CONSUMER 

INCOMES 


tpANDlH® 

industry 


INDIANapolis  »««TIIE^APPV 


THE  INDIANAPOLIS  NEWS 


The  Indianapolis  Star 


^RETAIL  SALES  UP  300%  since  1940  in  this 
growing  industrial  market! 

^$627,000,000  spent  on  retail  goods  alone 
last  year! 

^$6,431  average  effective  buying  income  per 
family . . . 

^42%  above  the  national  average  . . . 

^5th  among  the  nation’s  24  largest  cities  .  . . 


And  this  profit  proven  market  is  fully  covered  by 
Indiana’s  two  largest  daily  newspapers,  The  Indi¬ 
anapolis  Star  and  The  Indianapolis  News.  The  Star 
and  The  News  not  only  give  you  saturation  coverage 
of  this  rich  metropolitan  area,  but  an  effective  bonus 
coverage  of  the  44  surrounding  counties. 

Write  for  our  new  market  data  booklet  today, 
and  get  your  share  of  nearly  2  billion  dollars  in 
spendable  income! 


KELLY-SMITH  COMPANY  •  NATIONAL  REPRESENTATIVES 
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Regardless  of  the 

claims  of  any 
other  newspaper  .  .  . 

read  these  facts 


showing  WHICH  New  York 
City  newspaper  was 
FIRST  in  retail  grocery 
advertising  during  1951  ... 

New  York  City  Retail  Grocery  Lineage  for  1951 


LONG  ISLAND  PRESS . 1,017,218 

LONG  ISLAND  STAR- JOURNAL .  .  838,936 

*Journal  American .  830,627 

STATEN  ISLAND  ADVANCE  ....  773,785 

Brooklyn  Eagle .  562,917 

*  Daily  News .  382,650 

World  Telegram  &  Sun .  312,908 

Post .  296,865 

Mirror .  135,588 

N.  Y.  Times .  43,958 

Herald  Tribune .  13,989 


•  INCLUDING  SECTIONAL  LINEAGE 

NATIONAL  ADVERTISERS:  take  advant¬ 
age  of  New  York  City's  No.  1  food  medium, 

LONG  ISLAND  PRESS 

Covering  the  southern  half  of  Queens 

LONG  ISLAND  STAR  JOURNAL 

Covering  the  northern  half  of  Queens 

STATEN  ISLAND  ADVANCE 

Covering  all  of  Richmond 


^lAJkat  Our  l^eaderA  Sc 


Take  a  Look  at 
This  Week's  Cover 

To  THE  Editor:  Congratula¬ 
tions!  For  the  first  time  in  the 
memory  of  our  executive  staff 
Editor  &  Publisher  has  departed 
from  the  traditional  blue  jacket 
and  come  out  with  an  eye-catch¬ 
ing  red  cover.  It  is  our  unanimous 
hope  that  the  full  spectrum  of 
colors  will  be  used  in  constant  ro¬ 
tation  henceforth. 

The  magazine  itself  is,  of  course, 
without  a  peer.  Yet  the  traditional 
blue  had  detracted,  in  our  opinion, 
from  the  sharp  newness  of  the 
magazine  each  week.  We  each 
felt  that  we  had  seen  that  issue 
before.  There  is  no  mistaking, 
however,  the  April  19  issue.  It’s 
brand  new.  It’s  crisp.  It’s  differ¬ 
ent. 

You  may  be  interested  in  know¬ 
ing  that  we  make  Editor  &  Pub¬ 
lisher  available  each  week  to  our 
employes  by  leaving  them  in  our 
two  lunch  rooms. 

Keep  the  colors  flying.  We  like 
it. 

Hal  Millen 

Asst.  Public  Relations  Director, 
Yakima  (Wash.)  Republic  and 

Herald. 


lowance  of  the  deduction.  He  said 
in  his  statement,  and  I  am  quoting 
from  the  Congressional  Record: 

“Advertising  is  a  blessing.  It 
is  the  lifeblood  of  American  busi¬ 
ness.  I  respect  advertising.  I  want 
more  and  more  of  it.  But  I  sub¬ 
mit  that  advertising  is  a  proper 
legitimate  tax-deductible  item  only 
when  it  relates  to  its  business.’’ 

In  other  words,  says  the  Sena¬ 
tor,  if  the  advertising  in  question 
relates  to  McGraw-Hill’s  business, 
the  expenditure  is  deductible. 
McGraw-Hill’s  business  most  cer¬ 
tainly  is  that  of  disseminating  in¬ 
formation  and  one  of  its  functions 
most  certainly  is  to  exercise  lead¬ 
ership  in  molding  opinion  on 
questions  of  importance  to  its 
readers  and  to  the  public  general¬ 
ly.  It  can  do  this  within  the 
framework  of  its  magazines  or 
it  can  do  it  in  many  other  ways. 
In  this  case  it  chose  to  do  it 
through  a  paid  advertisement. 

Such  advertisements  are  sound 
and  wise  business  practice,  and  the 
cost  is  a  proper  business  expense. 

J.  A.  Gerardi 

Vicepresident  and  treasurer, 
McGraw-Hill  Publishing  Co., 
New  York  18,  N,  Y. 


{Take  a  look  at  this  cover! 
Exactly  one  year  ago  E  &  P  adopt¬ 
ed  color  on  the  cover.  We  de¬ 
bated  then  whether  to  rotate  sev¬ 
eral  colors  or  stick  to  one — we 
decided  to  “walk”  before  we 
“ran.”  A  year’s  experience  has 
shown  the  wisdom  of  using  other 
colors  in  addition  to  blue.  We 
may  not  find  the  right  colors  im¬ 
mediately,  so  bear  with  us — at 
least  E  &  P  won’t  look  the  same 
every  week. — Ed.) 

Proper  Expense 


Headlines: 

Clarksburg  (W.  Va.)  News: 
“May  25  to  Be  Exposing  Day  of 
Ministers.” 

■ 

Eugene  (Ore.)  Register-Guard: 
“Thousands  of  Erors  Corrected  in 
New  Revision  of  Bible.” 


To  THE  Editor:  I  have  just 
read  your  fine  editorial,  “Ads  and 
Taxes”,  commenting  on  Senator 
Humphrey’s  attack  on  what  he 
chooses  to  call  “extravagant”  and 
“wasteful”  use  of  newspaper  ad¬ 
vertising.  He  referred,  of  course, 
to  ads  of  McGraw-Hill  and  Safe¬ 
way  Stores  and  stated  that  the 
expenditure  by  these  companies 
for  the  particular  ads  should  not 
be  a  legitimate  tax-deductible  busi¬ 
ness  expense. 

You  are  so  right  in  pointing  out 
that  the  ad  was  a  distinct  public 
service  and  dealt  with  a  subject 
which  vitally  affects  an  industry 
in  one  of  its  fields.  To  me  the 
astounding  thing  is  that  Senator 
Humphrey’s  statement,  far  from 
showing  that  the  expenditure  in 
the  case  of  McGraw-Hill  should 
not  be  allowed  as  a  tax  deduction, 
makes  out  a  strong  case  for  al- 


Burbank  (Calif.)  Daily  Review: 
“Chinchilla  Found  in  Spot  Behind 
Drawers.” 

■ 

Pawtucket  (R.  I.)  Times:  “Mis¬ 
souri  Cuts  Through  Dike  in  Ne¬ 
braska.” 

■ 

Chicago  Tribune:  “Find  Tight 
Rats  Not  Cause  of  Baldness.” 

■ 

Nebraska  City  (Neb.)  News- 
Press:  “John  Smith,  Former  Mop 
Head,  Is  Dead.” 

■ 

Louisville  (Ky.)  Courier-Jour¬ 
nal:  “Cat  Takes  Time  Having 

Chickens.” 


San  Antonio  (Tex.)  Evening 
News:  “Seniors  Barbecue  Guests.” 


274,154  A.6.C.  Circulation  .  .  .  more  than  the  World-Telegram  S  Sun, 
Journal-American  and  Pott  combined  in  Queens!  .  .  .  plus  4  out  of  S 
Staten  Island  familietl 


Vol.  86,  No.  19,  May  3.  1962.  Editor  &  Publisher,  The  Fourth  Estate  i* 
published  every  Saturday  with  an  additional  Issue  In  January,  by  The  Editor  A 
Publisher  Co..  Inc..  1476  Broadway,  Times  Tower,  Times  Square.  New  York  36. 
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EDITOR  &  PUBLISHER  for  May  3,  1952 


2 


Edi 


67- acre  U  of  M  building  program 

adds  new  sales  potential  to 
already  rapidly  growing  state! 


KIPLINGER'5  right/  “Michigan  is  notable  among  all 
industrial  states  /or  its  growth  potential.”  BOOTH 
MICHIGAN  is  a  BIG,  “dispersion-keyed”  market 
with  a  vigorous  GROWTH  TREND!  Its  8  BOOTH 
NEWSPAPERS,  including  the  ANN  ARBOR 
NEWS,  offer  national  advertisers  a  quick,  economi¬ 
cal  approach  to  Michigan’s  active,  uniquely  bal¬ 
anced,  farm-and-industry-supported  sales  potential! 


MEDIA  MEN  .  .  .  follow  the  TREND!  Include  the 
8  BOOTH  MICHIGAN  MARKETS  on  your  next 
newspaper  list. 


MICHIGAN 

NEWSPAPERS 


ABC  net  paid  .  .  .  410,746.  Practically  as  much 
as  that  of  any  Detroit  paper!  In  fact,  the  8-paper 
BOOTH  MICHIGAN  MARKET  is  almost  as  big 
as  that  of  Detroit!  Every  one  of  your  dealers  in  it 
will  go  all-out  in  backing  up  your  BOOTH  NEWS¬ 
PAPER  schedule.  They  concentrate  their  own 
advertising  in  the  same  papers! 


Grand  Rapids  Prass  •  Flint  Jawrnal 
Kalamazoo  Gozolto 
Saginaw  Nows 

Jackson  Citizon  Patriot  •  Muskegon  Chronicle 
Bay  City  Times  •  Ann  Arbor  Nows 


Till  Jolin  E.  Lutz  Co., 
435  N.  Mlchlian  Avenue 
Chlcafo  11,  Illinois 
Superior  7-46(0 


Awarded  the  1952 

NATIONAL  HEADLINERS 

Medal  for  Consistently 
Outstanding  Editorial  Cartoons 


Bounce 


NEA  SERVICE,  Inc. 

1200  West  Third  Street^  Cleveland  13,  Ohio 
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Brass  Knuckles.  Maybe 

To  THE  Editor:  Cries  of  pain 
and  anger,  rising  from  the  daily 
press  since  the  Truman  guise  of 
emergency  seizure  threat,  leave  me 
cold,  for  the  publishers  themselves 
are  largely  to  blame  for  a  situation 
whose  solution  is  contained  in  two 
simple  words:  honest  reporting. 

The  truth  and  the  pity  of  it  is, 
most  reporters  don’t  dig  for  their 
stuff  today.  Advent  of  the  public 
relations  “firm.”  and  hand-outs,  to¬ 
gether  with  the  ever-present  and 
dominant  warning  from  the  ad¬ 
vertising  department  (“We  can’t 
print  that”)  are  factors  which 
make  for  lazy  and  indifferent  re¬ 
porting  and  lead  Presidents  to  say 
they’ll  take  over  the  press,  too,  if 
need  be. 

When  reporters  hustled  for  the 
day’s  stories — police,  city  hall, 
courts,  politics  and  the  rest — pub¬ 
lic  officeholders  had  a  wholesome 
regard  for  the  craft.  Today  the 
attitude  of  public  officials  toward 
the  working  press  is  often  one  of 
contempt  or  downright  animosity. 

Good,  faithful,  persistent,  on- 
the-job  reporting  is  the  answer  to 
those  who  think  as  the  President 
in  his  recent  outburst  about  the 
newspaper  industry. 

If  something  else  is  needed  let 
it  be  a  resumption  of  the  effec¬ 
tive,  old-time  staff  meeting  where 
the  publisher  or  his  representative 
knuckled  the  table  top  and  de¬ 
clared: 

“By  gad,  we’ll  get  the  news  in 
this  paper  or  else!” 

Ray  E.  Garrison. 
Keokuk,  Iowa. 

Getting  Out  the  Vote 

To  THE  Editor:  We  have  been 
interested  in  your  recent  comments 
on  the  need  to  register  voters. 

Our  newspapers  have  plugged 
away  at  the  registration  of  voters 
for  years.  This  year,  our  after¬ 
noon  paper  has  carried  a  box 
urging  voters  to  register,  and  the 
box  has  been  printed  every  day 
since  March  1.  It  is  scheduled  to 
run  daily  until  the  primary  regis¬ 
tration  deadline  and  then  appear 
daily  again  during  the  pre-election 
registration  period.  We  started 
the  box  early  in  January,  but  the 
county  clerk  asked  us  to  desist. 
He  was  busy  at  the  time  issuing 
state  automobile  licenses  and  he 
couldn’t  staff  both  his  regular  of¬ 
fice  and  the  registration  head¬ 
quarters.  He  said  registrants  were 
appearing  in  droves,  and  that  he 
just  didn’t  have  the  manpower  to 
handle  the  swarm. 

The  Fayette  county  registration 
office  already  has  registered  3,000 
voters  since  the  last  election  and 
may  set  a  new  record  for  regis¬ 
trations  before  the  general  elec¬ 
tion  rolls  around. 

Ed  Templin 

Promotion  Manager, 

Lexington  (Ky.)  Herald-Leader. 


Progress  in  Rome 

To  THE  Editor:  We  are ; 
tressed  by  the  gratuitous  co 
ments  of  a  columnist  (Dar 
Walker)  about  our  position  in 
overseas  newspaper  field. 

The  Daily  American  has 
closed  its  books  for  the  first 
months  of  1952  with  a  profii 
$10,000 — the  highest  return  t 
realized  over  a  two-month  pe- 
in  the  six-year  history  of 
paper. 

Advertising  revenues  for 
are  running  more  than  100 ; 
cent  ahead  of  the  first  t~ 
months  of  1951,  and  circula 
has  increased  15  per  cent  s::; 
last  December,  when  Louis  C- 
tese  returned  here  as  president 
the  Daily  American  Publish 
Company. 

Ed  H 

Managing  Editor, 

The  Daily  American, 

Rome,  Italy. 

Minuinin^^  . . 


50  Years  Ago — ANPA  sip 
five-year  arbitration  agreenii: 
with  printers'  and  pressiwt 
unions.  ...  A  New  York  ju;; 
exonerates  the  editor  of  .M. 
Trades  from  contempt  in  the  p-' 
lication  of  an  ad  containing  or 
part  of  a  court  order,  because  s: 
tor  didn’t  know  the  official  d« 
ment  was  in  garbled  form. 

From  Editor  &  Publish£» 

30  Years  Ago — Paul  Pattew: 
Baltimore  Siinpapers,  elected  pr: 
ident  of  ANPA.  .  .  .  Lady 
AP  guest,  remarks  how  .Xmeritc 
newspapers  have  changed;  it" 
now  report  international  affi' 
where  formerly  “one  would  rec 
such  stuff  as  Mrs.  Shinamulinkt 
Newport  paid  $50,000  for  a  p- 
of  boot  laces.” 

From  Editor  &  Publisher 

10  Years  Ago — Preside! 
Roosevelt  tells  the  nation  in  • 
broadcast:  “The  great  war  effor 
must  not  be  impeded  by  a 
bogus  patriots  who  use  the  sactt- 
freedom  of  the  press  to  echo  it- 
sentiments  of  the  propagandists 
Tokyo  and  Berlin." 

From  Editor  &  Publisher 

floit 

Referring  to  President  Tr. 
man’s  “stewardship”  theory  of  i- 
herent  powers  in  the  seizure  ^ 
private  property  in  an  emergen; 
U.  S.  Judge  David  A.  Pine  sa« 
“His  statements  do  not  compel' 
with  our  recognized  theory  of  gn' 
ernment,  but  with  a  theory  '‘• 
which  our  government  of  laws  a:- 
not  of  men  is  constantly  at  war 


Cf  0)islinjcfimked  3ionor  for  cM£/C^% 
^^4ilenied  IJounq  Garioonlsi- 

JCliN 

riSCliETTI 


The  continuing  excellence  of  John  Fischetti's 
editorial  cartoons  has  won  him  one  of  America's 
leading  journalism  awards.  Editors  and  readers 
also  applaud  his  forceful,  intelligent  portrayals 
of  the  political  arena  and  other  subjects  of 
national  and  international  importance. 


Fischetti  cartoons  are  featured  regularly  in 
the  NEA  Daily  Service,  along  with  those  by 
1950  Headliners  winner  Dorman  H.  Smith  . 

Two  outstanding  names  in  editorial  cartooning, 
seven  timely  cartoons  o  week  from  NEA! 
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Ed  H 


Miami  is  knowti  llu*  world  over  as  the 
'‘Manie  (lilv”. . .  Itannert'd  for  its  virlures 
as  a  resort ...  Just  as  maoieal  has  been 
Miami's  ama/iiio  rise  as  a  thriving  busi¬ 
ness  eonmmnity  to  34th  place  among  the 
natiim's  markets.  Daily,  the  jmrchases  of 
its  5()(),0(M)  permanent  residents  reflect 
the  prosperity  of  an  estimated  annual 
income  of  nearly  a  billion  dollars.  The 
Daily  News  -  recognized  as  Miami's 
livtdiest  Newspaper ...  and  its  most 
productive  advertising  medium  --  has 
compiled  an  interesting  study  of  facts 
on  this  |>n»gressive  market.  This  booklet 
will  he  mailed  to  you  on  recpiest  to  the 
Mianu  Daily  News,  Miami,  Florida  or  to 
the  ofli<-es  <»f  its  national  n‘pn*sentatives, 
Sawyor,  F«*rmison  and  \X  alker. 
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Every  Saturday  Since  1884 


Editor  &  Publisher 


THE  SPOT  NEWS  PAPER  OF  THE 


NEWSPAPER  AND  ADVERTISING  FIELDS 


May  16  Limit  for  All  Bids 
For  Cincinnati  Enquirer 


Court  Allows  Extra  Time  for  Staff 
To  Submit  a  Formal,  Firm  Offer 

Washington — Anyone  desiring  resenting  “fourth  generation”  Mc- 
to  buy  the  Cincinnati  (Ohio)  En-  Leans,  although  “heartily  in  favor” 


the  Times-Star  had  deposited  $1,- 
250,000  in  U.  S.  bonds  which  were 
being  held  in  escrow  to  guarantee 
the  initial  payment  of  like  amount. 
The  remaining  amount,  to  be  paid 
over  a  period  of  12  years,  would 
be  secured  by  a  first  mortgage  on 
real  properties  of  the  Times-Star, 
counsel  added,  noting  that  this  se¬ 
curity  had  not  been  in  the  original 
purchase  offer.  Counsel  also  said 
there  would  be  “other”  security  of 
about  $6,000,000. 

Amended  Offer 

The  original  offer  of  the  Times- 
Star  was  $7,500,000,  payable  $1,- 
250,000  cash,  and  the  balance  to 
be  paid  over  a  period  of  12  years 
with  interest  at  the  rate  of  4l/i 
per  cent  with  no  security  other 
than  debentures.  An  amended  of¬ 
fer,  handed  in  last  week,  offered 
the  additional  security  of  a  first 
mortgage  on  $4,000,000  of  assets 
— the  Times-Star  building. 

Getting  down  to  reasons  why 
the  trustee  would  like  to  get  rid  of 
the  paper- and  why  the  Taft  offer 
was  considered  good,  there  was  a 
short  parade  of  expert  witnesses, 
including  Joseph  Swartz,  of  Print- 
craft  Enterprises,  Inc.,  which  liqui¬ 
dated  the  New  York  Sun  and 
other  newspapers. 

Mr.  Swartz  testified  that  the 
liquidation  value  of  the  mechan¬ 
ical  assets  of  the  Enquirer  totaled 
$1,525,182.25  by  “piece-meal  sale.” 
He  said  liquidation  could  be  ac¬ 
complished  in  "world  markets”  in 
about  120  days. 

Liquidation  Value 

Importance  of  his  testimony  was 
that  the  Times-Star  proposal  is  that 
money  realized  from  the  sale  of 
mechanical  equipment  is  to  be  im¬ 
mediately  used  for  payment  of 
purchase  notes,  according  to  the 
sale  agreement  filed  with  the 
Court.  The  $1,500,000  realized 
from  equipment  sales  would  be 
immediately  applied  to  the  unpaid 
balance  of  $6,250,000. 

Eugene  Pulliam,  publisher  of 
the  Indianapolis  News  and  Indian¬ 
apolis  Star,  was  called  as  a  wit¬ 
ness  for  the  trustee.  He  said  it 
was  his  considered  opinion  that 
the  Enquirer  was  worth  $5,000,- 
000,  no  more.  That  would  be  his 
top  price  for  it,  he  declared,  not¬ 
ing  that  he  had  owned  and  oper¬ 
ated  newspapers  in  12  states. 

Mr.  Pulliam  described  the  news¬ 


paper  business  as  hazardous  and 
said  he  wouldn’t  buy  a  paper  un¬ 
less  it  appeared  likely  to  pay  for 
itself  out  of  earnings  in  eight  or 
nine  years.  In  fact,  he  said  he  had 
never  bought  one  that  didn’t  pay 
out  in  seven  years.  He  paid  less 
than  $7,000,000  for  the  Indian¬ 
apolis  News  but  got  it  with  $3,- 
000,000  in  liquid  assets  and  $1,- 
000,000  real  estate. 

He  also  gave  it  as  his  opinion 
that  if  the  Enquirer  and  Times-Star 
were  consolidated  under  one  man¬ 
agement  and  printed  in  the  same 
plant,  “great  economies  could  be 
effected.”  He  testified  that  consoli¬ 
dation  of  the  two  Indianapolis  pa¬ 
pers  bad  effected  economies  of 
about  $750,000  annually,  “prin¬ 
cipally  in  the  fields  of  advertising 
and  circulation.” 

Mr.  Pulliam  added  that  these 
savings  were  predicated  upon 
“good  management,”  especially  in 
view  of  mounting  newsprint  and 
labor  costs. 

“All  the  money  in  the  world  is 
no  good  without  good  manage¬ 
ment,”  he  declared. 

Mr.  Pulliam  said  he  wouldn’t 
want  to  buy  the  Enquirer,  and  he 
doubted  that  the  employes  could 
pay  $8,000,000  and  “make  a  go 
of  it.” 

“It  would  be  a  cruel  hoax  on 
them.  I  think  they’d  lose  every 
cent  they  have  in  it,”  he  remarked. 

Sale  Never  ‘Pushed’ 

Daniel  W.  Bell,  president  of  the 
•American  Security  &  Irust  Co., 
followed  Mr.  Pulliam  on  the  stand 
and  spent  the  major  portion  of 
two  days  under  examination.  He 
declared  the  trustee  had  never 
“pushed”  the  sale  of  the  Enquirer, 
but  admitted  the  trust  company 
wished  to  dispose  of  it  and  had 
always  been  “open  to  offers.”  He 
said  that  in  1948  the  trust  com¬ 
pany  had  decided  to  contact  “some 
16  or  18”  brokers  who  “had  made 
inquiries.” 

“We  asked  for  bids,”  Mr.  Bell 
continued,  “and  got  only  one,  that 
for  $6,010,0(K),  but  on  closer 
analysis  this  offer  was  for  only 
$4,800,000  as  the  bidder  would 
not  assume  certain  liabilities  of 
the  Enquirer.” 

Mr.  Bell  also  said  that  in  July 
of  last  year  S.  I.  Newhouse,  of 
the  Newhouse  Newspapers,  ex¬ 
pressed  interest  in  acquiring  the 
Enquirer.  The  Newhouse  offer, 
Mr.  Bell  testified,  was  “informal” 
and  amounted  to  $4,700,000,  net. 
Later,  he  said,  Mr.  Newhouse 
“tentatively”  offered  $6.0(K),000, 
but  the  trustee  replied  that  $7,500,- 
000  was  the  minimum  acceptable. 

During  June  of  last  year.  Hul- 
(Continued  on  page  8) 
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Enquirer  Offers  prove  sale  to  the  employe  group.  • 

continued  from  page  1  Employes  Favored 

^  There  was  considerable  discus-  .  t  -u  i*  t  •  e*  i  - 

bert  Taft  said  he  “might  make  an  sion  and  examination  as  to  Supreme  Court  Permits  Group  Libel  Lows  in  otateS 
offer,”  the  trust  officer  testified,  whether  there  had  been  a  notice  By  Its  5-to-4  vote  in  the  Beauharnais  Case  this  week,  the  Su- 
adding  that  on  June  27  he  and  on  the  Enquirer's  bulletin  board  preme  Court  permits  states  to  enact  socalled  “group  libel”  laws 

other  officers  of  the  Trust  com-  some  four  or  five  years  ago  to  to  prohibit  publication  of  material  that  holds  any  defined  group  up 

pany  went  to  Cincinnati  for  an  the  effect  that  the  paper  was  for  to  public  scorn  or  derision.  The  case  produced  five  separate  opinions 
“exploratory  conference  in  the  sale,  but  that  employes  would  be  revolving  around  a  conflict  between  civil  rights  and  freedom  of 
$8,000,000  bracket.”  given  the  first  opportunity  to  pur-  expression.  Upheld  was  an  Illinois  statute  of  1917  under  which  the 

The  company’s  investment  com-  chase.  circulator  of  lithographs  contemptuous  of  Negroes  was  fined  $200. 

mittee  later  went  to  Cincinnati  Mr.  Bell  said  that  he  could  not  ^he  court  majority,  thrcnigh  Justice  Frankfurter,  said  it  was  merely 

for  other  conferences,  Mr.  Bell  testify  on  the  bulletin  board  an-  Passing  upon  the  right  of  states  to  en^t 

said.  These  continued  until  a  ten-  nouncement  but  that  it  had  al-  effTcaS^'”  as?iceXXin°Ls^^  mentioned  that  iS^spapers  might 
tative  agreernent  of  $7,500,000  was  ways  been  his  position  that  if  the  “state  censorship,”  and  Justice  Douglas  saw  “an 

reached  m  late  November  of  last  employes  couW  make  the  best  ominous  and  alarming  trend”  in  the  majority  ruling.  Intemperate 

year,  he  added.  That  agreement  offer  they  could  bny  the  paper.  He  speech,  he  held,  is  a  distinctive  characteristic  of  man  and  there 

provided  that  $400,000  of  annual  did  admit,  however,  that  the  trus-  should  be  no  infringement  of  this  freedom  of  expression, 
profits  would  be  applied  to  notes,  tee  had  never  formally  notified 


Reasons  for  Selling 

He  added  some  of  the  reasons 


Enquirer  employes  of  an  intent  to  Qatis  in  Jail  a  Year— Envoy  Trying  to  See  Him 


why^he,^ustee^  though  it  wi  '^at  over 

to  dispose  of  the  Enquirer  at  this  c  m 

time.  Among  these  were:  a  net  income  of  $10,500,000,  hut 

I.  The  Enquirer  has  no  radio  PO'^^^d  out  that  it  was  not  an  in- 
or  television  station,  “something  corporated  enterprise.  Had  it  been 
very  necessary  to  successful  news-  Federal  income  taxes 

_  _ would  have  cut  this  figure  about 


Ambassador  Briggs  in  Prague  has  been  trying  "very 
vigorously”  both  to  see  William  Oatis  and  to  obtain  his  re¬ 
lease  from  prison.  Secretary  of  State  Acheson  told  newsmen 
this  week.  The  AP  reporter  was  jailed  April  24,  1951,  and 
Repr.  John  I’.  Bcamer  (R-Ind.)  wants  Congress  to  formally 
inquire  as  to  what  steps  are  being  taken  in  his  behalf. 


paper  operations  now.” 

2.  The  Enquirer  now  realizes  . 

60%  of  its  advertising  revenue  Operational  Savings 


have  cut  this  figure  about  Reporter  Gets  Public  Showdown  on  Protection  of  Source 
cent,  he  added.  ^  showdown  on  the  refusal  of  Edward  J.  Milne,  Providence 

Operational  Savings  (r.  i.)  Journal-Bulletin  reporter,  to  reveal  the  sources  of  two  stories 


from  its  “monopoly”  Sunday  cir-  A  Cincinnati  Certified  Public  concerning  the  McCarthy  investigation  is  set  for  May  12  before  the 
culation.  half  or  more  of  which  Accountant  then  testified  that  he  Senate  rules  subcommittee.  It  will  be  a  public  session.  Mr.  Milne 
would  be  lost  if  competition  arose  estimated  that  by  1954  there  would  has  told  the  Senators  no  reporter  could  survive  in  the  newspaper 
in  the  Sunday  field.  be  operational  savings  of  around  business  if  he  violates  confidences. 


in  the  Sunday  field.  be  operational  savings  of  around 

3.  The  paper  is  without  cash  $515,000  annually  if  the  Enquirer 
reserve  for  new  equipment  or  and  Times-Star  were  combined 


other  emergencies. 


under  one  management  and  in  one 


4.  Contract  with  the  present  plant, 
publisher,  Roger  H.  Ferger,  ex-  l.loyd  B.  Taft,  director  of  pro- 
pires  Dec.  3 1  of  this  year,  and  motion  for  the  Times-Star  and  a 
there  is  no  guarantee  that  he  can  member  of  the  committee  to  ne- 
be  retained  beyond  that  time.  gotiate  purchase  of  the  Enquirer, 
The  trust  officer  also  testified  testified  the  merger  would  not 
that  John  S.  Knight,  publisher  of  couse  much  loss  of  employment, 
the  Chicago  Daily  News  and  other  He  said  that  to  the  best  of  his 
newspapers,  had  said  the  Enquirer  knowledge  job  losses  would  be 
would  be  worth  $4,000,000  to  “an  limited  to  “about”  26  substitute 
outsider  and  $5,000,000,  or  more,  typographers, 
to  another  Cincinnati  paper.”  Times-Star  capita  1 — 20,000 

Throughout  his  testimony,  the  shares — is  $2,000,000.  Mr.  Taft 
trust  officer  reiterated  the  trustee’s  said.  He  gave  the  earnings  of  the 
desire  to  dispose  of  the  Enquirer  T-S  radio  station  as  $48,000  to 
to  the  best  interests  of  the  es-  $50,000  a  month,  before  taxes,  in 
tate’s  beneficiaries,  and  declared  the  first  quarter  of  1952. 
that  if  the  employes  could  make  If  the  papers  are  consolidated, 
an  offer  better  than  that  of  the  Hulbert  Taft.  Sr.  would  be  presi- 
Times-Star.  it  would  be  his  rec-  dent  and  editor-in-chief.  l.loyd 

Taft  would  be  assistant  to  the 
president,  and  it  was  hoped  that 
.  .  ”  INDEX  Roger  Ferger  would  continue  as 

Advertising  Survey  .  16  publisher  of  the  Enquirer,  with 


'In  another  matter,  Thomas  Dombrowski,  editor  of  a  Polish- 
language  daily  at  Hamtramck,  Mich.,  wouldn’t  tell  the  House  Un- 
American  Activities  Committee  whether  he  ever  ran  for  Congress 
on  the  Communist  Party  ticket  because  his  answ“r  might  tend  to 
incriminate  him. 

*  *  *  'Ground  Rules'  Working 

Just  a  Loan  agencies  of  the  Government 

It  isn’t  so,  said  Marshall  are  “beginning  to  find  out  that  the 

Field  of  Chicago  that  he  aided  order  ( President  Truman  s  secur- 

the  Democratic  party  with  a  ‘‘v”  regulations)  is  against  them 

....  .  L  .  j  and  not  the  press,  reported  Ed- 

$50,000  contribution  labeled  as  vvard  J.  Trapnell,  executive  secre- 

a  “loan”  in  1940.  Senator  John  tary  of  the  Interdepartmental  Sub- 

Williams,  (R.-Del.)  named  Mr.  committee  on  Internal  Security. 

Field  as  one  who  had  received  The  “ground  rules”  are  making  it 

concessions  for  “bad  loans,”  harder  for  the  officials  to  withhold 

.  news,  Mr.  Trapnell  said, 

making  the  Treasury  Depart¬ 
ment  the  actual  contributor. 

Mr.  Field,  advised  of  the  as¬ 
sertion,  said  he  never  took  ad¬ 
vantage  of  that  deduction  privi¬ 
lege,  considers  the  loan  to  he 
that  and  nothing  else. 


One  More  Award 
JOHN  M.  HIGHTOWER.  AP’s 
international  affairs  reporter,  has 
added  another  laurel  to  his  Sigma 
Delta  Chi  award.  This  one  is  the 
Raymond  Clapper  Memorial 
Award— a  $500  prize. 


..F  &  P  INDEX  Roger  Ferger  would  continue  as  Raymond  Clapper  Memo 

.  publisher^  of  the  Enquirer,  with  *  *  *  Award— a  $500  prize. 

Cartoons  .  15  Forrestal's  Uncensored  Diaries  Denied  to  Committee 

Cirriilatinn  lisher.  Mr.  Ferger  would  also  be 

r  ril .  ■!”  a  member  of  a  six-man  governing  President  Truman  refused  to  turn  over  the  uncensored  p 

C'ldSSlnCQ  C^liniC .  46  «  _ _ *  thp  Int#*  ^Arriatnrv  nf  I'am^v  V  to  th#»  S 


Editorial  .  J4 

Journalism  Education  .  48 

Linage  .  52 


a  member  of  a  six-man  governing  President  Truman  refused  to  turn  over  the  uncensored  papers 
board.  of  'he  '•ilc  Secretary  of  Defense  James  V.  Forrestal  to  the  Senate 

Asked  if  the  “monopoly”  angle  Internal  Security  Subcommittee,  on  the  ground  that  such  action 
had  been  considered,  Mr.  Taft  contrary  to  the  public  interest.  A  request  for  the  papeis 


.  reolied  that  he  didn’t’ hclicvc  the  previously  been  sent  by  the  subcommittee  to  the  New  York 

.  ^0  Pni t  nlnL  herald  Tribune,  and  William  E.  Robinson,  executive  vicepresident, 

.  ^5  ’  by  Scripps-Howard,  ^  were  in  the  hands  of  Rear  Ad- 

Pholography  .  40  would  go  out  of  business  ^  Dennison,  naval  aide  to  President  Truman.  The 

t.  .  ^  P'^'bl'^hcr  of  Herald  Tribune  last  year  serialized  a  censored  version  of  the  papers, 

.P  .**  .  .J  •, .  Enquirer,  testified  that  news-  edited  by  Walter  Millis,  assistant  chief  editorial  writer  of  the  Herald 

...  '  .5".  .  print  and  labor  costs  have,  in  the  Tribune,  and  Eugene  S.  Duffield,  assistant  publisher  of  the  Cincinnati 

s  H-  .  ^  bve  years,  moved  up  faster  Enquirer. 

syndicates  .  42  than  advertisinu  rates  and  revenue. 


synaic«es  ...  .  42  than  advertising  rates  and  revenue. 

hat  Readers  Say  .  2  For  this  reason,  he  said,  the  em- 

Any  article  appearing  in  this  pub-  ployes  would  need  approximately 
lication  may  be  reproduced  pro-  $1,000,000  working  capital. 


Examiner  Finds  for  Arkansas  Gazette  in  Guild  Case 
Examiner  Frederic  Parkes  has  reported  to  the  National  Labor 
Relations  Board  that  he  finds  no  evidence  that  the  Little  Rock  Arkan- 


vided  acknowledgment  is  made  of  Mr.  Ferger  said  he  had  in-  sas  Gazette  is  in  violation  of  the  Taft-Hartley  Act  for  refusal  to 
the  Editor  &  Publisher  copyright  formed  the  employes  that  “the  bargain  collectively  with  the  American  Newspaper  Guild.  The  guild 
and  the  date  of  issue.  price  was  too  high  and  I  would  filed  a  series  of  charges.  Mr.  Parkes’  recommendation  for  dismissal 

_ _ _  not  get  behind  their  participation.”  is  now  before  the  board. 

EDITOR  &  PUBLISHER  for  May  3,  1952 
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2  Atlanta  Editors  Appeal 
Judge’s  Contempt  Finding 


McGill  and  Fields  Sentenced; 
Refusal  to  Print  Photo  Involved 


Rome,  Ga. — ^The  editor  and 
managing  editor  of  the  Atlanta 
Constitution  were  under  sentence 
this  week  to  serve  20  days  in  jail 
and  pay  a  fine  of  $200  each  for 
contempt  of  court. 

The  penalties  were  imposed  on 
Editor  Ralph  McGill  and  Manag¬ 
ing  Editor  William  H.  Fields  by 
Superior  Court  Judge  H.  E.  Nich¬ 
ols,  after  a  day-long  hearing  here 
April  28  on  the  citations  he  had 
filed  against  them. 

The  editors  were  not  placed  in 
custody  and  were  not  required  to 
post  bond,  while  defense  attorneys 
immediately  filed  a  motion  of  ap¬ 
peal.  Judge  Nichols  signed  an  or¬ 
der  giving  the  defense  time  to  file 
a  bill  of  exceptions  to  appeal  to 
the  Supreme  Court  of  Georgia. 

Refused  to  Print  Photo 
The  citations  resulted  from  stor¬ 
ies  in  the  Constitution  last  week 
on  traffic  law  violations  in  Georgia 
and  a  purported  “threat”  by  Judge 
Nichols  to  cite  a  reporter  for  con¬ 
tempt.  Also  involved  was  the  re¬ 
fusal  of  the  paper  to  publish  a 
photograph  of  bond  records  in  a 
traffic  case  in  Floyd  County,  where 
Judge  Nichols  presides. 

Judge  Nichols  had  asked  the 
Constitution  to  print  a  photograph 
and  to  publish  a  statement  he 
wrote.  The  paper  published  the 
statement  but  not  the  photograph. 

The  prosecution  contended  the 
articles  and  actions  of  the  editors 
were  deliberate  attacks  on  the 
court.  The  defense  contended  there 
was  never  any  intention  of  im¬ 
pugning  the  court  and  that  the 
paper  acted  in  good  faith  and  pre¬ 
sented  only  facts. 

Just  before  passing  sentence. 
Judge  Nichols  declared:  “The  free¬ 
dom  of  the  press  has  no  better  or 
a  more  sincere  advocate  than  1  am. 

1  certainly  believe  in  freedom  of 
the  press.  I  don’t  want  it  abridged. 
But  1  also  want  a  responsible 
press.” 

Lobby  Accusation 
“You  preach  fair  and  honest  re¬ 
porting  on  both  sides  of  an  issue 
and  at  the  same  time,  when  the 
Legislature  was  in  session  and  an 
attempt  was  made  to  put  teeth  in 
the  libel  laws  of  this  state,  you  had 
lobbyists  there  to  prevent  passing 
of  the  legislalion.” 

(On  this  statement,  George  C. 
Biggers,  president  of  Atlanta  News¬ 
papers,  Inc.,  said  the  papers  never 
at  any  time  had  endeavored  to  in¬ 
fluence  by  lobbying  any  legislation 
in  Georgia.) 

The  judge  said  he  went  to  every 
effort  to  get  the  controversy  set¬ 
tled  before  citing  the  two  editors. 


“1  sent  Mr.  McGill  and  Mr. 
Fields  a  telegram  calling  on  them 
to  publish  the  records,”  he  said.  “I 
got  a  reply  that  said  in  so  many 
words  they  were  not  going  to  do 
it.  It  is  a  sad  situation  when  gen¬ 
tlemen  in  your  positions  can  hold 
yourselves  out  above  the  law.  1 
think  the  whole  thing  was  calcu¬ 
lated  and  designed  to  mislead  the 
public.” 

‘Incomplete’  Records 

The  prosecution  contended  that 
an  article  published  April  21  was 
contemptuous  of  the  courts  of 
Floyd  County.  The  article  began 
by  saying,  “Motorists  who  know 
the  ropes”  have  an  easy  time  beat¬ 
ing  traffic  violations  in  many  Geor¬ 
gia  counties.  In  the  body  of  the 
story,  it  said  there  was  a  reckless 
driving  case  in  Floyd  County,  of 
which  there  was  no  record  of  dis¬ 
position. 

The  article  listed  other  counties, 
and  the  prosecution  sought  to  show 
that  it  reflected  on  the  courts  of 
all  of  them.  Solicitor  General 
Jonas  Davis  contended  that  State 
Patrol  records,  the  source  of  the 
reporter’s  information,  were  not 
complete  and  not  legal,  and  that 
the  reporter  should  have  checked 
records  in  each  county. 

Judge  Nichols  said  that  when  the 
article  appeared  he  ordered  the  so¬ 
licitor  and  officers  of  the  court  to 
find  out  the  circumstances  of  the 
case. 

When  he  learned  it  was  a  case 
in  Floyd  City  Court,  he  with¬ 
drew.  But  the  following  day,  April 
23.  Judge  Nichols  said  the  Consti¬ 
tution  printed  a  story  saying  he 
had  “threatened”  a  contempt  of 
court  citation  against  the  writer  of 
the  article.  Keeler  McCariney.  The 
paper  also  printed  a  photograph  of 
the  state  trooper’s  traffic  ticket  in 
the  case,  on  which  was  written  “no 
record.” 

George  Strayer,  Constitution 
correspondent  in  Rome,  testified 
that  he  had  told  State  Editor  Wil¬ 
liam  Harrell,  in  the  judge’s  pres¬ 
ence,  that  Nichols  said  he  had  not 
threatened  a  contempt  citation 
against  anyone,  but  that  he  had 
considered  asking  McCartney  to 
come  to  Rome  to  explain  the 
source  of  his  information. 

Defense  Story 

The  prosecution  contended  a 
headline  over  the  article,  saying 
Judge  Nichols  “threatened”  a  con¬ 
tempt  citation  was  designed  only  to 
attract  readers  and  that  it  was  mis¬ 
leading. 

Defense  Attorney  Barmore 
Gambrell  told  the  court  the  paper 
had  published  the  truth  about  the 


traffic  case  involved  and  that  the 
story  in  question  had  accurately 
stated  no  disposition  had  been 
made  of  the  case.  He  also  stated 
that  the  story  written  by  Mr.  Mc¬ 
Cartney  had  implied  criticism  of 
the  administration  of  law  but  did 
not  dispute  the  honesty  of  the 
court  or  obstruct  justice. 

Mr.  Gambrell  added  that  if  a 
newspaper  cannot  comment  about 
the  administration  of  a  clerk’s  or 
sheriffs  office  “we  don’t  have  free¬ 
dom  of  speech.” 

Mr.  Gambrell  stated  that  court 
records  still  show  no  disposition  of 
the  case  although  the  man  in¬ 
volved,  Max  Bauer,  of  New  York 
City,  died  Nov.  25,  1951. 

Both  Mr.  McGill  and  Mr. 
Fields  went  to  the  witness  stand 
and  testified  they  held  no  malice 
toward  Judge  Nichols.  They  de¬ 
clared  the  story  and  the  way 
they  handled  it  were  not  intended 
to  reflect  on  the  courts. 

Mr.  McGill  said  publication  of 
the  photograph  of  a  bond  issued 
in  the  Bauer  case  would  have 
clarified  the  situation  from  Judge 
Nichols’  point  of  view,  but  it 
would  only  have  confused  the 
public. 

“I  couldn’t  understand  your  re¬ 
quest,”  Mr.  McGill  said.  “Our 
story  said  only  that  there  was  no 
record  of  the  disposition  of  the 
case.  There  was  never  any  intent 
to  read  into  that  story  any  in¬ 
sinuation  that  there  were  other 
records.  ...  It  didn’t  occur  to 
me  that  there  was  any  idea  of 
being  critical  of  this  court.” 

Telegram  from  Court 

Mr.  Fields  told  of  receiving  a 
telegram  from  Judge  Nichols  on 
April  24,  which  threatened  him 
and  Mr.  McGill  with  contempt 
citations  if  the  paper  failed  to 
publish  the  bond  record  furnished 
to  reporter  McCartney.  He  said  he 
replied  by  letter  “respectfully” 
maintaining  that  the  paper  had 
complied  with  the  request  of  the 
judge  in  publishing  the  facts  about 
the  records — the  judge’s  full  state¬ 
ment — and  that  there  was  no  need 
to  print  the  photograph. 

He  denied  any  “ill  will  or  in¬ 
tention  of  wrongdoing”  toward  the 
court  and  said  there  was  no  in¬ 
tention  of  interfering  or  obstruct¬ 
ing  the  administration  of  the  court. 

Used  Written  Reports 

Throughout  a  cross  examination 
by  Solicitor  Davis,  Reporter  Mc¬ 
Cartney  insisted  the  information 
for  his  story  was  based  on  traffic 
tickets  and  written  reports  from 
the  state  highway  patrol  men  to 
the  Department  of  Public  Safety 
headquarters  in  Atlanta. 

Defense  Attorney  Gambrell  ar¬ 
gued  that  the  Constitution  stories 
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Papers  Have  Kept 
Nichols  Under  Fire 

Atlanta — Since  1947  both  the 
Constitution  and  the  Journal  have 
dealt  sharp  criticism  of  Judge 
Nichols’  career  in  public  office. 

When  the  judge  in  the  contempt 
case  first  won  appointment  as 
treasurer  of  the  state  highway  de¬ 
partment'  in  the  Thompson  Ad¬ 
ministration,  the  Journal  called  it 
“a  disquieting  affair.” 

In  1948  the  papers  looked  with 
dismay  at  the  Governor’s  selection 
of  Mr.  Nichols  for  a  judgeship. 
They  rapped  it  as  a  “strictly  po¬ 
litical”  move. 


were  legitimate  comment  on  the 
acts  of  public  officials  and  con¬ 
tended  they  did  not  specifically 
name  any  judge  or  reflect  upon 
the  integrity  of  the  court  but 
merely  pointed  out  the  deficiencies 
in  court  administration  procedure 
not  only  in  Floyd  but  in  other 
counties  over  Georgia. 

“It  would  be  a  sad  thing,”  said 
Mr.  Gambrell  “if  the  public  could 
not  be  informed  of  the  laxity  in 
law  enforcement  in  any  county.” 

But  Solicitor  Davis  charged  that 
a  “fair  interpretation”  of  the 
stories  would  hold  the  court  up 
to  public  ridicule  and  undermine 
confidence  in  the  court”. 

He  argued  further  that  the  issue 
involved  was  “not  whether  we 
have  a  free  press  but  whether  the 
abuse  of  it  in  such  a  manner  holds 
this  court  up  to  public  ridicule 
and  obstructs  the  administration  of 
justice.” 

The  court  overruled  demurrers 
which  contended  that  the  words 
“no  record”  on  the  traffic  ticket 
under  the  word  “disposition”  and 
the  words  “City  Court”  and  “City 
of  Rome”  indicated  to  Mr.  Field 
that  no  record  of  the  case’s  dis¬ 
posal  was  shown  in  the  City  Court 
of  Rome. 

In  connection  with  the  head¬ 
line  on  the  April  23  story.  Solici¬ 
tor  Davis  read  a  dictionary  defini¬ 
tion  of  “threaten”,  and  asked  Mr. 
Fields  if  he  concurred  in  that 
definition.  The  editor  said  he 
thought  the  word  “threatened”  as 
used  in  the  headline  meant  “men¬ 
ace”. 

No  Ill-Will  Shovsn 

In  closing  arguments.  Solicitor 
Davis  cited  cases  concerning  con¬ 
tempt  and  said  the  power  to  de¬ 
fine  and  punish  contempt  is  left 
up  to  the  judicial  branch. 

Defense  Counsel  James  Maddox 
said  he  didn’t  see  how  it  was  pos¬ 
sible  under  the  evidence  to  find 
Messrs.  McGill  and  Fields  guilty 
— “especially  Mr.  McGill,  since  he 
only  had  general  responsibility  and 
never  saw  any  one  of  the  articles 
before  it  was  published.”  As  for 
Mr.  Fields,  he  said  he  had  assigned 
the  series  to  a  reporter  he  had 
confidence  in,  and  that  there  was 
no  ill-will  toward  the  court  shown. 
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Continued  Use 


Of  AP  Service 


Negates  'Loss' 


Independence.  Kan.  —  Contin¬ 
ued  use  of  the  Associated  Press 
serv  ice  and  its  many  other  benefits 
negates  the  claim  of  its  worthless¬ 
ness.  a  Tax  Court  has  ruled  in  the 
case  of  the  Independence  Reporter 
which  sought  a  deduction  as  a  re¬ 
sult  of  the  Supreme  Court  decision 
which  voided  .\P’s  membership 
exclusivity. 

The  Tax  Court,  following  a  line 
of  rulings  in  several  other  news¬ 
paper  cases  on  the  same  basis,  held 
that  there  has  been  no  sale  or  any 
disposition  of  the  Reporter’s  AP 
membership.  The  paper  reduced 
the  book  value  of  its  AP  member¬ 
ship  by  $29,734.67.  leaving  it  at 
$50,000,  after  the  1945  court  de¬ 


“that  petitioner  has  an  unrealized 
partial  loss  which  results  from  re¬ 
duction  in  sales  value. 

“Fluctuations  in  values  of  assets 
are  ever  present  in  our  complex 
economic  structure. 

“That  diminution  in  value  as 
such  is  not  deductible  as  a  loss  is 
almost  axiomatic  to  the  income 
tax  law.” 


THE  ASSOCIATED  PRESS  hoard  of  directors  and  officers  posed  for 
this  picture  during  the  annual  meetings  in  New  York  last  week:  From 
left  to  right:  Harry  F.  Byrd.  Jr.,  Winchester  (Va.)  Star;  Robert  B. 
Choate,  Boston  (Mass.)  Herald;  Benjamin  M.  McKelway,  Washington 
(D.  C.)  Star;  Norman  Chandler.  Los  Angeles  (Calif.)  Times;  President 
Robert  McLean,  Philadelphia  (Pa.)  Bulletin;  Roy  A.  Roberts,  KansH 
City  (Mo.)  Star;  Palmer  Hoyt  Denver  (Colo.)  Post;  John  S.  Knight. 
Chicago  (III.)  Daily  News;  Paul  Miller,  Rochester  (N.  Y.)  Democrat 
and  Chronicle;  James  M.  North,  Jr.,  Fort  Worth  (Tex.)  Star-Telegram; 
Executive  Director  Kent  Cooper.  James  M.  Cox,  Jr.,  Dayton  (Ohio) 
News. 


Hearst  Group's  Report  Shows  Net  Income  Dip  t  ^ 


“This  mere  diminution  in  value,” 
said  the  Tax  Court,  “would  not 
be  the  occasion  for  allowing  peti¬ 
tioner  any  deductible  loss.  We 
would  only  allow  petitioner  a  loss 
of  its  cost  basis  of  its  AP  franchise 
by  holding  that  in  the  taxable 
year  the  franchise  became  entirely 
worthless.” 

But.  the  court  found,  the  news¬ 


paper  stHl  uses  the  .AP  service. 

-  “We  find.”  the  court  concluded. 


Los  Angeles — Hearst  Consoli¬ 
dated  Publications,  Inc.,  reports 
a  net  profit  of  $2,929,744  for  1951. 
This  compares  with  $4,004,697  for 
the  preceding  year,  the  annual  re¬ 
port  issued  April  28  shows. 

Operating  revenues  increased 
$1,816,861  to  total  $180,961,969. 
Operating  expenses  of  $173,950.- 
355  were  up  $4,516,007. 

“The  general  trend  of  revenues 
and  expenses  for  1951  closely  fol¬ 
lowed  the  pattern  of  the  recent 
previous  years  in  that  both  reve¬ 
nues  and  expenses  increased  to 
new  high  totals.”  Morgan  Howard, 
treasurer,  stated.  “.Also,  as  in  re¬ 
cent  years,  the  increase  in  expenses 
exceeded  the  increase  in  revenues, 
causing  a  lower  net  profit  for  the 
year.” 

Operating  results  for  this  year, 
to  date,  “continue  at  approximate¬ 
ly  the  same  levels  as  for  the  cor¬ 
responding  period  of  1951,”  Mr. 


Howard  reported.  A  $10  a  ton 
newsprint  advance  became  effec¬ 
tive  in  the  last  half  of  1951. 

R.  O.  Sternberger  is  a  newly- 
named  vicepresident,  and  is  news¬ 
print  manager,  the  report’s  listing 
of  officers  shows. 


A  Hearst  Publishing  Company 
loan  of  $3,000,000  was  consum¬ 
mated  last  March  31  to  redeem 
$888,950  in  bonds  of  Androscog¬ 
gin  Water  Power  Co.,  a  subsidiary, 
and  provide  additional  funds  for 
the  improvement  of  plant  and 
equipment,  the  report  stated. 

Last  year  one  dividend  was  paid 
on  Class  A  stock  on  March  15. 
One  dividend  has  been  paid  thus 
far  this  year.  As  of  Dec.  31,  1951, 
22  quarterly  dividends  totalling 
$11,452,296  or  $9.62Vi  a  share, 
were  in  arrears.  No  four  of  these 
were  consecutive. 

Major  components  of  operating 
revenues  in  1951,  with  similar 


figures  for  1950  in  brackets,  were: 
circulation,  $66,050,728  ($67,087,- 
726);  advertising,  $101,956,031 
($99,946,450);  sales  of  American 
Weekly  and  Puck — Comic  Weekly 
$5,167,883  ($5,484,184);  paper 

manufacturing,  $5,634,244  ($4.- 
477,144)  and  other,  $2,153,080 
($2,149,601). 

Operating  costs  and  expens« 
for  1951,  with  1950  figures  simi¬ 
larly  bracketed,  included:  editor¬ 
ial,  mechanical,  circulation  anti 
advertising  departments.  $94,424,- 
976  ($92,458,608);  newsprint  and 
ink.  $55,924,458  ($54,986,000) 

and  paper  manufacturing,  $4,041,- 
784  ($3,471,915). 

Taxes  other  than  Federal  to¬ 
talled  $3,304,155  against  $2,992.- 
491  the  preceding  year.  Other 
operating  and  general  expensB 
were  $14,271,316,  up  from  1950’s 
$13,594,513.  Federal  taxes  were 
$3,182,152  ($4,167,271). 
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Taxes  Devour 


AP  BOARD,  Continued — Polph  Simons  Lawrence  (Kun.)  Journal- 
World;  Richard  W.  Clarke,  New  York  News;  Nathaniel  R.  Howard, 

Cleveland  (Ohio)  News;  Alan  J.  Gould,  executive  news  editor;  Frank  ww  I  #  #  ^  § 

).  Starzel,  general  manager;  Lloyd  Stratton,  secretary;  Harold  A.  AXall  OI  V^OOSO  S 
Fitzgerald,  Pontiac  (Mich.)  Press,  first  vicepresident;  AV.  H.  Cowles,  ^  vw  «■ 

Spokane  (Wash.)  Spokesman-Review;  John  R.  Reitemeyer,  Hartford  VM 
(Conn.)  Courant;  Raymond  L.  Spangler,  Redwood  City  (Calif.) 

Trlwne;  and  Mark  Ethridge,  1.4>uisville  (Ky.)  Courier-Journal.  Clar- 
(Ke  B.  Hanson,  Jr.,  Birmingham  (Ala.)  News,  newly  elected  second 
vkepresident,  and  Robert  Booth,  treasurer,  were  not  present  for  the 
PKtnre.  Messrs.  Reitemeyer,  Clarke,  Cowles  and  Howard  are  new 
ntnibers  of  the  board  this  year.  McKelway  and  Spangler  were  re¬ 
elected. 


Research  Now 
Biggest  Item  in 
ANPA  Budget 

Mechanical  research  has  become 
the  biggest  single  expenditure  in 
the  ANPA  budget.  Treasurer  Wil- 
h»ni  L.  Fanning’s  report  reveals. 

It  1951  the  research  department 
expense  was  $198,565.41. 

Only  the  General  Manager’s 
^ce  expense  of  $178,311  and  the 
Chicago  office  item  of  $175,016 
approach  the  research  figure  in  a 
total  budget  of  $812,424.67. 

The  sum  of  $35,000  was  trans¬ 
ferred  from  the  net  revenue  of 
W3,050  to  the  Mechanical  Re¬ 
match  Reserve  Fund,  bringing  the 
tow  to  $198,431.68.  The  research 
^ratory  and  property  at  Easton,  The  paper  will  be  delivered  free 
is  carried  on  the  books  with  until  a  circulation  list  can  be  built 
a  value  of  $107,896.08.  up.  General  Manager  William  P. 

Members’  annual  dues  brought  in  Hastings  said. 
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$603,672.24  last  year  and  month¬ 
ly  dues  amounted  to  $196,520.02, 
for  a  total  of  $800,192.26. 

Expenses  of  various  depart¬ 
ments.  in  addition  to  those  men¬ 
tioned,  were:  Credit,  $47,654; 
Traffic,  $24,085;  Mechanical,  $30,- 
763;  Newsprint,  $55,727;  Special 
committees,  $6,897;  and  general 
expenses.  $95,402. 

■ 

Daily  Starts  Weekly 

Milton,  Pa. — A  “picture- 
packed”  weekly  newspaper,  the 
Union  County  Standard,  is  being 
launched  by  the  publishers  of  the 
Stilton  Evening  Standard.  Print¬ 
ing  will  be  done  at  the  Standard 
plant  but  the  weekly  will  have  its 
own  offices  at  Lewisburg,  with 
Robert  Hetherington  as  editor. 


Coosa  River  Newsprint  Co. 
earned  a  profit  of  $4,345,079  in 
1951,  the  first  full  year  of  opera¬ 
tion.  Taxes  ate  up  more  than  half 
of  the  profit,  however,  leaving  a 
net  of  $2,113,690,  or  $5.87  per 
common  share  outstanding. 

With  production  of  109,205 
tons  of  newsprint  and  57,172  tons 
of  bleached  sulphate  pulp,  the 
publisher-financed  mill  had  net 
sales  of  $18,977,684  last  year,  or 
approximately  $5,000,000  more 
than  in  1950  when  net  earnings 
after  taxes  amounted  to  $857,022. 
In  19.50  the  mill  turned  out 
82,355  tons  of  newsprint  and 
56,307  tons  of  pulp. 

All  of  the  newsprint  is  sold  to 
publisher-stockholders  on  long¬ 
term  contracts,  and  the  annual  re¬ 
port  notes  that  demand  for  news¬ 
print  in  the  U.  S.  and  in  world 
markets  is  still  strong,  though  in¬ 
ventories  in  the  hands  of  publish¬ 
ers  have  increased. 

A  “tax  burden  that  approaches 
confiscation”  is  given  as  one  of 
the  factors  that  weigh  heavily  in 
the  ability  of  the  company  to  con¬ 
tinue  to  operate  successfully. 

The  balance  sheet  shows  a  gross 
investment  in  property,  plant,  and 


equipment  of  $33,973,060,  and  a 
reserve  for  depreciation  and  de¬ 
pletion  of  $3,471,749.  The  mill 
payroll  last  year  added  up  to 
$3,622,309,  with  878  employes 
averaging  $4,126. 

■ 

Miami  News  Names 
Buggeln  Ad  Chief 

Miami,  Fla. — Robert  F.  Buggeln 
will  report  to  the  Miami  Daily 
News  on  May  12  in  the  role  of 
advertising  direc¬ 
tor.  He  will  be 
in  charge  of  all 
advertising  d  e  - 
partments,  work¬ 
ing  directly  under 
J.  R.  Brumby,  as¬ 
sistant  publisher. 

D.  J.  Mahoney, 

Miami  News 
p  u  b  I  i  s  her,  an¬ 
nounced  the  ap¬ 
pointment  of  Mr. 

Buggeln,  who 
was  with  the  New  York  Herald 
Tribune  for  16  years,  the  last  four 
of  which  he  served  as  director  of 
advertising. 

Mr.  Buggeln  began  his  advertis¬ 
ing  career  in  Classified.  Since  leav¬ 
ing  the  Herald  Tribune  in  1949 
he  has  been  advertising  manager 
of  Coronet  magazine,  vicepresident 
of  Esquire,  Inc.,  and  director  of 
advertising  sales  for  Esquire,  Cor¬ 
onet  and  Apparel  Arts. 
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China  Daily  News  Indicted 
For  Helping  Red  Extortion 


'Serious  Threat  to  Freedom',  Replies 
Publisher;  Trial  Set  for  May  28 


The  China  Daily  News,  a  Chi- 
nese-language  newspaper  published 
in  New  York,  its  president  and 
its  former  business  manager,  are 
among  a  group  of  defendants  in  a 
Federal  indictment  charging  vio¬ 
lation  of  the  Trading  With  the 
Enemy  Act. 

The  newspaper’s  involvement 
came  about  through  its  alleged 
publication  of  advertisements  for 
two  Chinese  banks,  explaining  how 
American  funds  could  be  trans¬ 
mitted  illegally  to  Red  China. 

The  newspaper,  its  president, 
Eugene  Moy,  and  its  ex-business 
manager,  Albert  Wong,  said  by 
United  States  attorneys  to  have  re¬ 
signed  after  the  investigation  be¬ 
gan,  have  been  named  in  a  53- 
count  indictment. 


Trial  May  28 

Bail  for  each  of  the  two  men 
was  set  at  $1,500  by  Federal 
Judge  John  W.  Clancy  when  they 
were  arraigned  and  pleaded  not 
guilty  on  April  30.  Trial  date  was 
set  for  May  28. 

Bail  of  $500  was  set  for  three 
Chinese  Americans,  Chin  You 
Con,  Tom  Sung  and  Chim  Hong 
Ming,  charged  in  22,  three  and  10 
counts,  respectively,  with  remit¬ 
ting  funds  to  China.  Papers  are 
being  served  by  mail,  on  the  Nan- 
yang  Commercial  Bank  and  the 
Overseas  Branch  of  the  Bank  of 
China,  both  in  Hong  Kong. 

Penalty  for  the  law’s  violation 
can  be  10  years  and/or  $10,000 
fine  on  each  separate  count. 

Federal  authorities  began  an  in¬ 
vestigation  into  the  alleged  finan¬ 
cial  transactions  last  August  and 
a  Federal  grand  jury  took  the  mat¬ 
ter  up  in  February.  The  grand 
jury  is  continuing  its  investigation 
into  possible  conspiracy  charges 
and  the  newspaper  was  ordered  to 
produce  more  of  its  books  and 
records  to  the  grand  jury  this 
week. 

Prosecution  of  the  case  will  be 
handled  by  David  S.  Carton.  As¬ 
sistant  U.  S.  Attorney,  who  will 
be  aided  by  Emanuel  E.  MinskofT, 
a  U.  S.  Treasury  Department  at¬ 
torney.  Martin  Popper  and  Paul 
Ross  are  attorneys  for  the  China 
Daily  News  and  Philip  Jones  rep¬ 
resents  Mr.  Wong. 

Bank  Ads 


illegally  received  transfers  and 
credits  for  the  advertisements,  set 
up  credits,  published  the  ads  and 
induced  Chinese  Americans  to  buy 
checks  or  money  orders,  which 
they  told  local  banks  were  to  go 
to  California,  but  which  really 
went  to  the  banks  in  China. 

“The  newspaper  ads  counselled 
Chinese  here  how  to  send  money 
illegally  to  China,  advised  them 
not  to  mention  China  in  letters  of 
transmittal,”  he  continued.  “Thus 
the  China  Daily  News  aided  and 
abetted  and  became  principals  to 
the  crime.” 

The  government  attorneys  de¬ 
scribed  the  newspaper  as  being 
pro-Communist. 

The  charges  are  based  on  the 
Foreign  Assets  Control  Regula¬ 
tions  issued  by  the  Secretary  of  the 
Treasury  on  Dec.  17,  1950,  under 
the  provisions  of  the  Trading  With 
the  Enemy  Act. 

Mr.  Carton  said  the  advertise¬ 
ments  were  part  of  a  general 
scheme,  supported  by  editorials 
and  news  stories,  that  urged  Amer¬ 
ican  Chinese  to  send  money  in 
support  of  Mao  Tse-tung,  Com¬ 
munist  dictator  of  Red  China. 


Red  China.  American  Chinese  re¬ 
ceived  cables  or  letters  from 
relatives  stating  they  were  being 
held  in  prison  until  they  paid  fines 
assessed  by  the  Communist  gov¬ 
ernment. 

“This  is  the  first  instance  of  an 
affirmative  action  in  the  nation  of 
an  indictment  being  taken  in  this 
country  to  expose  and  to  stop  this 
nefarious  racket,”  said  Mr.  Lane, 
who  predicted  additional  indict¬ 
ments  as  the  investigation  contin¬ 
ues.  He  said  the  Secretary  of  the 
Treasury  warned  last  December 
that  violations  would  be  dealt  with 
harshly, 

(George  DeCarvhalo  of  the  San 
Francisco  Chronicle  is  receiving  a 
Headliner  Award  this  week  for  his 
work  in  exposing  the  racket.) 

Paper’s  Answer 

Mr.  Moy,  who  founded  his  pa¬ 
per  in  1940,  issued  this  statement: 

“The  indictment  climaxes  a  re¬ 
lentless  drive  by  the  combined 
forces  of  the  Kuomintang  clique, 
the  China  lobby  and  certain  forces 
in  our  Government  to  destroy  the 
China  Daily  News,  the  only  Chi- 
nese-language  newspaper  in  the 
United  States  which  has  consist¬ 
ently  supported  peaceful  solution 
to  all  outstanding  problems  in  the 
Far  East. 


’Red  Racket’ 

“1  his  was  an  international  rack¬ 
et  entailing  murder,  extortion,  tor¬ 
ture  and,  in  general,  commerce  in 
human  misery,”  said  U.  S.  Attor¬ 
ney  Myles  J.  Lane.  “It  is  a  rack¬ 
et  which  is  designed  to  further  the 
aims  of  the  Chinese  Communist 
government.” 

Federal  authorities  estimated 
that  New  York’s  40,000  Chinese 
sent  $1,000,000  “ransom”  into 


“The  China  Daily  News  ran 
advertisements  for  the  two  banks 
in  China,  indicating  how  to  make 
remittances  to  China  after  the  law 
was  invoked  against  such  transac¬ 
tions,”  Mr.  Carton  told  Editor  & 
Publisher.  “Any  transaction  be¬ 
tween  the  newspaper  and  the 
banks  was  illegal.  The  newspaper 


“The  American  people 
realize  that  there  is  involved 
this  case  a  most  serious  threat 
the  freedom  of  the  press.  If  ul 
successfully  challenged  it  will 
a  precedent  which  will  be  used 
shut  down  any  newspaper  whid 
has  an  editorial  policy  with  whic 
the  Government  disagrees. 

“We  shall  continue  to  publii 
the  China  Daily  News  and 
shall  fight  against  this  unjustifw: 
prosecution  until  we  are  vindl 
cated.” 


!Th 


“For  more  than  a  year  now 
physical  violence  and  other  forms 
of  terror  have  been  used  against 
subscribers  and  advertisers  of  our 
newspaper,  and  news  dealers  in 
Chinatown  who  have  been  willing 
to  sell  our  paper.  By  this  indict¬ 
ment,  the  authorities  have  initiated 
a  prosecution  on  fantastic  charges 
which  have  no  relation  to  any  ac¬ 
tivities  in  which  the  China  Daily 
News  or  its  officers  have  been  en¬ 
gaged. 


WITH  THIS  PLAQUE,  members  of  ANPA  expressed  their  abhorrence 
of  dictatorial  suppression  of  La  Prensa  in  Argentina.  Left  to  right: 
Dr.  Alberto  Gainza  Paz,  exiled  editor-publisher  of  the  famed  news¬ 
paper;  ANPA  President  Charles  McCahill,  Cleveland  (Ohio)  News; 
and  Maj.  Gen.  Julius  Ochs  Adler,  New  York  Times.  The  resolution 
engraved  on  the  plaque  was  written  by  Edwin  S.  Friendly.  New  York 
World-Telegram  and  Sun.  past  president  of  ANPA. 


Seizure  of  Press? 
'Hooey,'  Soys  HST 


(Following  is  part  of  an  unoj^ 
cial  transcript  of  President  Tn 
man’s  press  conference  April  K 
during  which  he  discussed  h 
comment  of  the  previous  wwi 
relative  to  seizure  of  the  press  i 
an  emergency.  White  House  rule 
prevent  direct  quotation  of  tk 
President  without  permission.) 


Ihe  President:  After  asking  k- 
porters  to  be  seated,  Mr.  Trunui 
said  he  had  a  word  or  two  befon 
the  questions  started.  There  tuc 
been  a  lot  of  hooey,  Mr.  Trumti 
said,  about  the  seizure  of  the  pits 
and  radio.  As  he  told  reportec 
last  week,  Mr.  Truman  said,  the 
President  of  the  United  States  his 
very  great  inherent  powers  to  mtci 
great  hational  emergencies.  Unti! 
those  emergencies  arise,  a  Pres 
ident  cannot  say  specifically  whs 
he  would  do  or  would  not  do.  The 
thought  of  seizing  the  press  and 
radio  had  never  occurred  to  hist 
and  he  said  he  had  great  difficult 
imagining  the  Government  takiil 
over  and  running  those  indus 
tries.  ...  ■ 

Now  he  did  not  come  over  here| 
to  make  a  speech.  He  came  o«r 
to  answer  questions,  but  there  has 
been  so  much  hooey  put  out  abotii 
steel  and  other  things  that  htl 
thought  he  ought  to  tell  you  whai 
we  really  were  working  for.  Thtte 
is  only  one  thing  we  are  workint 
for — prosperity  at  home  and 
in  the  world.  At  the  present  tiiw 
we  have  both,  almost,  and  if  * 
can  continue,  we  will  have  both  ii 
its  entirety.  Now  we  will  answer 
questions. 

Q. — Mr.  President,  may  ** 
quote  that  word  “hooey”? 

A.— Well, 

Q. — [Breaking  in]  May  I  W'f" 
rupt  and  say  may  we  quote  the 
whole  thing? 

Q. — Yes,  may  we  quote  the 
whole  thing? 

A. — [Joseph  Short,  the  Pr*®" 
dent’s  press  secretary,  stepped  to 
the  President’s  side  for  a  w®’ 
ment.]  The  President  said  his  sec¬ 
retary  would  like  to  edit  it  before 
it  was  quoted.  The  President  haa 
no  objection  to  its  quotation. 

(The  White  House,  however,  w 
not  grant  permission  later  for  ®‘ 
rect  quotation.) 

Q. — Mr.  President,  last  Saturda) 
(Continued  on  page  55) 
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[ow  Lord  Northcliffe  Drove 
he  ‘Whale’  Off  the  Rocks 


London — Lord  NorthclifTe’s  journali!>m.  It  was  a  struggle,  the 
near-successful  attempt  to  brow-  author  notes,  that  Northcliffe  must 
beat  the  historic  Times  of  London  ultimately  have  won.  Death  stop- 
into  an  organ  for  his  personal  ped  him. 

power  is  fully  detailed  in  the  Northcliffe  got  rid  of  one  Times 

fourth  volume  of  the  newspaper’s^  editor  in  1912,  and  six  years  later 
official  “History  of  the  Times.”  squeezed  out  the  man  he  had 
published  here  this  week.  appointed  in  his  place.  Next 

The  Times,  whose  traditions  of  Northcliffe  named  Wickham  Steed, 
anonymous  and  impersonal  jour-  whom  he  thought  he  could  control, 
nalism  were  gravely  threatened  by  The  honeymoon  lasted  about  a 
the  press  lord’s  mounting  megalo-  year.  Then  Northcliffe  began  sug- 
mania  and  eventual  in.sanity,  was  gesting  that  Steed  take  “long  va- 
quick  to  point  out  editorially  that  cations,”  allegedly  for  his  health. 
Northcliffe  sav;d  the  paper  from  Northcliffe  had  found  Steed  a 
financial  ruin.  “strong  editor.”  He  wanted  him 

Integrity  Is  Not  Enough  out  of  the  way  so  that  he  him- 

“Integrity  is  shown  to  be  not  self  could  exercise  the  editorial 
enough  to  preserve  independence,  power. 

The  property  must  be  solvent  and  Paid  for  His  Peerage 

^ding  on  its  own  economic  feet  yijg  Times  office  was  honey- 

if  the  editorial  comments  are  to  ^;ombed  with  spies  in  Northcliffe’s 
be  free.  .  .  .  Neglect  of  the  bust-  employ.  It  amused  him  to  hire 

ness  side  of  newspaper  production  Knights  and  baronets;  it  did  not 

has  brought  famous  and  valuable  ^muse  him  that  the  editors  he  ap- 
louroals  to  rum,  the  Times  said,  pointed  refused  to  accept  titles. 

.  his  everlasting  credit,  ..yVhen  I  want  a  peerage,” 

l^d  Northcliffe  did  stand  the  Northcliffe  said,  “I  will  buy  one, 
Timw  on  its  economic  feet  after  |j|^g  honest  man.”  ,\  footnote 
proprietor  in  points  out  that  “in  fact  he  did 

1908.  He  slashed  the  price  from  p^y  his  peerage.” 
threepence  to  a  penny  He  nagged  hired  and  advanced  .Scots- 


ruimi 

befoR 


in-  I 

an  official  British  Gazette.  \ 

when  he  I 

^ured  the  1 

Northcliffe  struggled  to  force  the  — — p— — ■  w  i 

Wwspapcr  s  “anonymous  body  of  Lord  Northcliffe  (at  right)  and  T.  Wickham  Steed  are  pictured  after 
Holars  to  accept  his  personal  calling  on  President  Harding  at  the  White  House. 
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Rumely  Cleared, 
Congress  Can't 
Ask  Book  Lists 


Bereaved  Folk 


Washington — Congress  has  no 
legal  right  to  insist  that  subscrip¬ 
tion  lists  be  supplied  for  commit¬ 
tee  examination,  the  Court  of 
Appeals  here  has  ruled.  The  2-1 
decision  freed  Edward  A.  Rumely 
of  contempt  conviction. 

Mr.  Rumely,  executive  secretary 
of  the  Committee  for  Constitution¬ 
al  Government,  refused  to  tell  the 
House  lobby  investigating  commit¬ 
tee  the  names  of  persons  who 
subscribed  to  the  publications  of 
that  group.  The  House  cited  him 
for  contempt  and  he  was  prose¬ 
cuted  and  convicted  in  the  trial 
court,  ordered  to  pay  $1,000  and 
left  with  a  suspended  jail  sentence 
of  six  months  threatening  further 
refusal. 

Writing  the  majority  opinion. 
Justice  E.  B.  Pretty  man  said:  “To 
attempt  to  influence  public  opin¬ 
ion  upon  national  affairs  by  books, 
pamphlets,  or  other  writings  is 
one  of  the  fundamental  freedoms 
of  speech  and  press.” 

“To  publicize  or  to  report  to 
the  Congress  the  names  and  ad¬ 
dresses  of  purchasers  of  books, 
pamphlets  and  pieriodicals  is  a 
realistic  interference  with  the  pub¬ 
lication  and  sale  of  those  writ¬ 
ings,”  the  judge  wrote. 

He  denied  that  “indirect  lobby¬ 
ing”  was  subject  to  Congressional 
control,  and  said  that  such  efforts 
to  influence  opinion  are  “the 
healthy  essence  of  the  democratic 
process.” 

The  fact  that  many  of  the  writ¬ 
ings  of  Rumely’s  organization 
reached  Congressmen  did  not  mat¬ 
ter,  Prettyman  said.  He  added: 

“The  evil  to  be  dealt  with  is  at 
the  buttonhole  (of  Congressmen), 
not  in  the  arena  of  public  discus- 
.  sion  .  .  .  They  are  basic  principles 
of  our  concept  of  government.  If 


THE  PLLIT/ER  JURY— W  HATS  THE  VERDICT?— This  group 
of  editors  and  publishers  made  their  recommendations  for  Pulitzer 

Prizes  in  Journalism  to  the  Advisory  Board  which  will  announce  the  vv  1  * 

awards  May  5.  Left  to  right,  front — Sevellon  Brown,  Providence  U  IlSUCC©SSlUl  lH 
(R.  I.)  Journal  and  Bulletin;  Stuart  H.  Perry,  Adrian  (Mich.)  Tele¬ 
gram;  Dr.  Gray.son  Kirk,  acting  president  of  Columbia  University; 

Joseph  Pulitzer,  St.  Louis  (Mo.)  Post-Dispatch;  and  Kent  Cooper, 

.Associated  Press;  rear — William  R.  Mathews,  Tucson  .Arizona  Daily 
Star;  John  S.  Knight,  Knight  Newspapers;  Arthur  Krock,  New  York 
Times;  Gardner  Cowles,  Des  Moines  (Iowa)  Register  and  Tribune: 

Hodding  Carter,  Greensville  (Miss.)  Delta  Democrat-Times;  Robert 
Choate.  Boston  (Mass.)  Herald-Traveler;  and  B.  M.  McKelway, 

Washington  (D.  C.)  Star. 


Privacy  Cose 


we  ever  agree  that  modern  ma- 
chanical  devices  and  modern  mass 
interest  in  public  affairs  have  de¬ 
stroyed  the  validity  of  those  prin¬ 
ciples.  we  have  lost  parts  of  the 
foundation  of  the  Constitution.” 

Mr.  Rumely  disclaimed  a  per¬ 
sonal  victory;  called  it  a  “land¬ 
mark  decision”  for  freedom  of  the 
press. 


Humphrey  Attack 
On  Business  Ads  Hit 

San  Antonio,  Tex. — ^The  South 
Texas  Press  Association  at  its  an¬ 
nual  convention  last  week  voiced 
opposition  to  efforts  attributed  to 
Sen.  Hubert  H.  Humphrey  of 
Minnesota  to  keep  businessmen 
from  claiming  income  tax  deduc¬ 
tions  for  institutional  advertising 
expense. 

This  was  among  resolutions 
adopted  as  the  group  lashed  out 
at  threatened  controls  of  informa¬ 
tion  and  advertising.  The  asso¬ 
ciation  heard  Gov.  Allan  Shivers 
deplore  “a  dangerous  philosophy 
recently  expounded”  when  “the 
man” — the  governor  didn't  men¬ 
tion  President  Truman  by  name — 
implied  that  he  could  seize  press, 
radio  and  other  media. 


Monroe  Applegate 
Joins  L.  A.  Examiner 


Los  Angetes — Appointment  of 
Monroe  L.  Applegate,  former  Pa¬ 
cific  Northwest  manager  of  Hearst 
Advertising  Serv¬ 
ice,  as  assistant 
advertising  direc¬ 
tor  of  the  Los 
Angeles  Examin¬ 
er  has  been  an¬ 
nounced  by  S.  P. 

Bartlett,  advertis¬ 
ing  director. 

Mr.  Applegate 
had  formerly 
been  with  the 
Literary  Digest, 

Chicago  Herald- 
American  and 
Guenther  Law  advertising  agency. 
He  went  to  the  Seattle  Post-Intel¬ 
ligencer  in  1929  as  national  ad¬ 
vertising  director  and  moved  to 
HAS  when  a  division  was  set  up 
in  that  area. 


Applegate 
Albert  Frank- 


Sociol  Service  Awards 


Carter  Snooks,  Refugio  Timely 
Remarks,  was  elected  president  of 
the  Association.  Brad  Smith’s 
Weslaco  News  received  two  top 
awards — for  community  service 
and  for  having  been  adjudged  best 
all-around  paper  in  a  town  over 
3,500. 


Greensboro,  N.  C. — ^Two 
Greensboro  newspaper  editors 
were  honored  recently  at  the  North 
Carolina  Conference  for  Social 
Service  in  Charlotte.  H.  W.  Ken¬ 
dall,  editor  of  the  Greensboro 
Daily  News,  received  the  $50  first 
prize  for  youth  and  school  edi¬ 
torials,  and  Colvin  T.  Leonard, 
editor  of  the  Greensboro  Record, 
won  honorable  mention  for  state 
prison  system  editorials. 
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Dallas,  Tex.  —  The  Sherman 
Daily  Democrat  was  upheld  last 
week  by  the  Fifth  Court  of  Civfl 
Appeals  here  in  a  $100,000  pri¬ 
vacy  suit  brought  against  it. 

At  issue  was  the  Democrat’s  re¬ 
porting  of  a  traffic  death  in  1949 
of  one  Ben  Milner,  aged  30,  of 
whom  the  newspaper  said  at  the  1 
time:  “Milner  was  one  of  a  group 
of  Grayson  County  men  who  were  | 
indicted  last  year  in  Collin  County  ^ 
grain  theft  cases.  He  was  the 
second  of  the  group  to  die  in  a 
traffic  accident  .  .  .” 

Report  Not  Challenged 

Suit  was  brought  by  Milner's 
widow,  children  and  parents  for  | 
$100,000  for  alleged  “embarrass¬ 
ment,  humiliation  and  mortifica¬ 
tion”  to  them.  They  did  not  chal¬ 
lenge  the  newspaper  report,  but  ■ 
contended  the  family’s  rights  of 
privacy  had  been  violated.  They 
charged  “a  ruthless  and  shocking 
intrusion”  on  their  right  to  mourn 
the  dead. 

Attorneys  for  the  Red  River 
Publishing  Co.,  owners  of  the 
Democrat,  termed  the  story  rou¬ 
tine,  pointing  out  that  the  refer¬ 
ence  to  the  grain  theft  was  “true 
and  published  as  a  means  of  iden¬ 
tifying  the  deceased.”  Further,  the 
Democrat  contended,  Milner  was 
a  figure  of  public  interest,  becom¬ 
ing  more  so  by  the  manner  of  his 
death. 

Affirming  a  trial  court’s  sum¬ 
mary  judgment  in  favor  of  t^ 
Democrat,  the  Appeals  Court  ruled 
April  25  that  the  question  of  PJ^ 
vacy  had  not  been  adjudicated  W 
Texas  courts.  However,  the  ^  , 
cision  commented,  even  if  li®** 
were  pleaded,  “The  truth  of  prmt- 
ed  matter  involved  was  a  com¬ 
plete  defense.” 

PUBLISHER  fer  May  3,  1952 


Ch 

Of 

Sw 


Sti 
of  th 
patch 
of  tl 
Adve 
vicecl 
Male 
(Wis 
chair 
Maie 
mem 
Jo 
and 
Mint 
Tribi 
chaii 
ing 
M 
in  C 
the  1 
the  1 
ber 
Star' 
he  1 
the 
has 
ever 
retai 
al  a 
dire 
urer 
lishi 
W 
Bur 
offi( 
194 
the 
by 
ecu 
can 
Sail 
ed 
the 
has 


FLOODS.  REAL  AND  SYMBOLIC,  ARE  CARTOONISTS'  PROBLEM-OF-THE-WEEK 


PERILS  OF  SPRING 

Immeli  Peoria  (III.)  JoarnaJ 


LOOKING  FOR  DRY  LAND 

(iiiniler,  AP  Newsfeatures 


Chambers  Head 
Oi  Ad  Bureau; 
Swan  Elected 

Stuart  M.  Chambers,  treasurer 
of  the  St.  Louis  (Mo.)  Post- Dis¬ 
patch,  has  been  elected  chairman 
of  the  board  of  the  Bureau  of 
Advertising,  ANPA.  Formerly 
vicechairman,  he  succeeds  Irwin 
Maier,  publisher  of  the  Milwaukee 
(Wis.)  Journal,  who  served  as 
chairman  for  two  years.  Mr. 
Maier  continues  as  a  director  and 
member  of  executive  committee. 

Joyce  A.  Swan,  vicepresident 
and  business  manager  of  the 
Minneapolis  (Minn.)  Star  and 
Tribune,  was  elected  new  vice- 
chairman  of  the  Bureau,  succeed¬ 
ing  Mr.  Chambers. 

Mr.  Chambers,  who  was  bom 
in  Ottumwa,  Iowa,  and  attended 
the  University  of  Chicago,  entered 
the  newspaper  business  as  a  mem¬ 
ber  of  the  Kansas  City  (Mo.) 
Star’s  advertising  staff.  In  1916 
he  became  automobile  editor  of 
the  St.  Louis  Post-Dispatch,  and 
has  been  with  that  newspaper 
ever  since,  serving,  successively  as 
retail  advertising  manager,  nation¬ 
al  advertising  manager,  advertising 
director  and,  since  1944  as  treas¬ 
urer  of  the  firm,  the  Pulitzer  Pub¬ 
lishing  Company. 

He  has  long  been  active  in  the 
Bureau  of  Advertising.  His  first 
official  connection  with  it  was  in 
1942,  when  he  was  appointed  to 
the  Bureau’s  Advisory  Committee 
by  the  Newspaper  Advertising  Ex¬ 
ecutives  Association.  Later  he  be¬ 
came  a  member  of  the  Bureau’s 
Sales  Committee,  which  formulat¬ 
ed  plans  for  the  reorganization  of 
the  Bureau’s  sales  activity.  He 
has  been  a  Bureau  board  member 


since  1947  and  last  year  (1951) 
was  reelected  for  a  three-year 
term. 

.Started  in  1 928 

Mr.  Swan,  a  graduate  of  the 
University  of  Missouri,  started  his 
newspaper  career  in  1928  as  a 
member  of  the  circulation  depart¬ 
ment  of  the  Des  Moines  (Iowa) 
Register  and  Tribune.  He  joined 
the  Minneapolis  newspapers  in 
19.19  as  sales  promotion  manager, 
then  in  1944  became  publisher  of 
the  Minneapolis  (Minn.)  Times. 
When  the  Times  was  merged  in 
1948  with  the  Star  and  Tribune 
he  became  vicepresident  of  the 
corporation.  He  still  holds  that 
office  and,  since  1950,  has  also 
been  business  manager.  He  has 
been  a  member  of  the  Bureau 
board  since  the  Spring  of  1950. 

Other  officers  of  the  board,  all 
of  whom  were  reelected,  are: 
Major  General  J.  O.  Adler,  New 
York  Times,  secretary;  William  G. 


2  PUBLISHERS  in  fuU  dress  at 
the  Bureau  of  Advertising  dinner. 
Left,  Irwin  A.  Maier,  Milwaukee 
Journal,  and  U.  S.  Senator  Harry 
F.  Byrd  of  Virginia. 


Chandler,  Scripps-Howard  News¬ 
papers,  treasurer;  F.  M.  Flynn, 
New  York  News,  assistant  treas¬ 
urer;  and  J.  Hale  Steinman,  Lan- 
easter  (Pa.)  New  Era  and  In¬ 
telligencer-Journal,  assistant  secre¬ 
tary  and  assistant  treasurer.  Ed¬ 
ward  C.  Raymond,  business  man¬ 
ager  of  the  Bureau,  was  reappoint¬ 
ed  as  assistant  secretary. 

Three  new  directors  were  elected 
to  the  board  by  the  Bureau  mem¬ 
bership  at  the  annual  meeting 
which  took  place  this  week  in 
connection  with  the  ANPA  con¬ 
vention.  (E&P,  April  26,  page 
15)  They  are:  Sterling  E.  Gra¬ 
ham,  general  manager,  Cleveland 
(Ohio)  Plain  Dealer;  Louis  A. 
Weil,  Jr.,  publisher  Grand  Rapids 
(Mich.)  Herald,  and  Richard  L. 
Jones,  Jr.,  Tulsa  (Okla.)  World 
and  Tribune.  All  were  named  for 
three-year  terms. 

Six  directors  whose  terms  ex¬ 
pired  this  year  were  reelected  to 
board  membership.  They  are: 
Lester  G.  Bradley,  San  Diego 
(Calif.)  Union  &  Tribune;  Philip 
Chandler,  Los  Angeles  (Calif.) 
Times;  L.  N.  Bitner,  Elmira 
(N.  Y.)  Star-Gazette;  F.  M. 

Flynn,  New  York  News;  George 
F.  Russell,  Tacoma  (Wash.)  News 
Tribune,  and  Richard  W.  Slocum, 
Philadelphia  (Pa.)  Bulletin.  Mr. 
Bradley  will  serve  a  two-year 
term,  the  others  three  years. 

Outgoing  directors  are;  E.  M. 
Dealey,  Dallas  (Texas)  News; 
D.  R.  Merrill,  Detroit  (Mich.) 
News,  and  Linwood  I.  Noyes, 
Ironwood  (Mich.)  Globe,  all  of 
whom  have  served  two  successive 
terms  and  were  not  eligible  for  re- 
election. 

C ontinuing  their  unexpired 
terms  as  board  members,  in  addi¬ 
tion  to  the  officers  named  above, 
are:  Chesser  M.  Campbell,  Chi¬ 
cago  (111.)  Tribune;  William  R. 


CREST? 

(‘r.iiK.  Brtitiklyn  {S.  V.  i  Eaqle 

Hearst,  Jr.,  New  York  Journal- 
American;  Walter  W.  White,  Lin¬ 
coln  (Nebr.)  Star  and  Journal; 
Clarence  B.  Hanson.  Jr..  Birming¬ 
ham  (Ala.)  News  and  Post  Her¬ 
ald;  E.  Bartlett  Barnes,  Bristol 
(Conn.)  Press;  D.  Tennant  Bryan, 
Richmond  (Va.)  .\ews  Leader 
and  Times-Dispatch;  J.  Evens 
Campbell,  Owosso  (Mich.)  Argus- 
Press;  Sidney  F.  Harris,  Ottawa 
( Kans. )  Herald;  George  Hartford, 
Chicago  News;  Eugene  C.  Pulli¬ 
am,  Indianapolis  Star  and  News; 
Franklin  D.  Schurz.  South  Bend 
(Ind.)  Tribune,  and  E.  B.  Stahl- 
man,  Jr.,  Nashville  Banner  and 
Tennessean. 

■ 

Tennessee  Press 
Warns  of  Dangers 

McKenzie,  Tenn.  —  The  West 
Tennessee  regional  division  of  the 
Tennessee  Press  Association  and 
the  board  of  directors  of  TPA 
pa.ssed  a  resolution  here  April  19, 
calling  on  the  public  “to  awaken 
to  the  danger  to  their  sources  of 
information  which  is  revealed  by 
the  sort  of  thinking  expressed  by 
the  President,”  and  calling  on  the 
Tennessee  delegation  in  Congress 
“to  do  all  in  their  power  to  pro¬ 
tect  their  country  and  its  people 
from  any  such  invasion  (seizure 
of  the  press)  of  unalienable  Am¬ 
erican  rights  and  freedom.” 

The  resolution,  introduced  by 
J.  Z.  Howard,  managing  editor  of 
Memphis  Press-Scimitar,  received 
only  two  negative  votes. 

■ 

Speed  Saves  Life 

St.  Paul,  Minn. — Blood  rushed 
from  here  by  a  St.  Paul  Dispatch- 
Pioneer  Press  delivery  truck  helped 
save  the  life  of  a  woman  at  Rice 
Lake,  Wis.  The  blood  arrived  14 
hours  sooner  than  was  possible  by 
other  means  of  transportation. 
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THE  ADVERTISING  SURVEY 

How  Regional  Drug  Chain 
Uses  Newspaper  Space 


By  Robert  B.  McIntyre 

Successful,  consistent  use  of 
newspai>er  space  on  a  bold  scale 
by  a  regional  advertiser  is  typi¬ 
fied  by  Peoples  Drug  Stores,  Inc., 
Washington.  D.  C. 

Peoples  operates  a  148-link 
chain  of  retail  drug  stores  in  some 
50  cities  and  towns  in  Ohio,  Penn¬ 
sylvania.  Maryland,  District  of 
Columbia,  Virginia,  West  Virginia, 
and  Tennessee;  adjusts  its  adver¬ 
tising  and  promotion  to  the  vary¬ 
ing  needs  of  the  individual  mar¬ 
kets  in  which  its  stores  are  lo¬ 
cated. 

For  example.  Peoples  testifies 
to  market  differences  in  the  per¬ 
centage  of  business  which  it  ob¬ 
tains  in  these  different  markets; 
will  tell  you  that  its  share  of  a 
market's  business  depends  largely 
upon  the  presence  or  absence  of 
local  drug  chains.  Consequently, 
Peoples’  advertising  is  essentially 
tailored  to  its  opportunities  in  in¬ 
dividual  markets. 

Local  .Media  Used 

Media  used,  therefore,  are  lo¬ 
cal  in  coverage  and  consists  large¬ 
ly  of  newspapers  and  radio-TV. 
spots. 

“Biggest  part  of  our  newspaper 
advertising  is  of  the  direct  mer¬ 
chandise-reminder  type,”  Clayton 
R.  Sanders,  advertising  director, 
told  Editor  &  Publisher  this 
week.  “It  is  not  our  function  to 
create  demand  for  products,”  he 
explained,  “but  rather  to  let  the 
public  know  that  the  products  are 
available  in  our  stores.” 

Mr.  Sanders  feels  that  the  local 
or  regional  selectivity  of  news¬ 
papers  makes  them  a  logical  med¬ 
ium  for  Peoples;  finds  they  “are 
ideally  suited  for  our  selective 
market  approach  because  they  per¬ 
mit  advertising  pressure  where  it’s 
needed  and  can  be  used  without 
waste.” 

Peoples  strives  for  continuity  in 
its  newspaper  schedule  and  uses 
a  linage  which  assures  consider¬ 
able  impact  on  the  newspaper 
audience  addressed. 

Page  Units 

Number,  size  and  frequency  of 
Peoples’  ads  vary  in  different 
towns  according  to  individual 
market  conditions.  Generally, 
however,  the  company  aims  its 
schedule  to  run  page  units  at  least 
once  a  week. 

And  Peoples’  use  of  newspaper 
advertising  has  increased  in  recent 
years  because,  as  Mr.  Sanders  puts 
it,  “it  bears  a  direct  relationship 
to  sales  volume  and  partially  be¬ 
cause  of  an  expansion  in  the  num¬ 
ber  of  stores  and  business.” 

.The  company’s  total  newspaper 
appropriation  last  year  was  ap¬ 


proximately  $1,000,000  and  cov¬ 
ered  the  advertising  tab  of  all  148 
stores.  This  expenditure,  Mr. 
Sanders  points  out,  is  governed  by 
a  number  of  factors,  including 
regular  schedules,  competitive  sit¬ 
uations,  etc. 

Against  this  ad  outlay  for  1951, 
Peoples  cash-registered  total  sales 
for  the  same  year  of  $50,664,626, 
a  $3,423,631  increase  over  1950, 
causing  the  firm’s  ad  director  to 
remark:  “Newspaper  advertising 
has  proven  over  a  period  of  years 
to  be  very  effective  in  the  mer¬ 
chandising  of  retail  store  products, 
and  has  always  been  the  funda¬ 
mental  part  of  the  merchandising 
plans  of  this  compnay.” 

Co-op  Limited 

Individual  stores  in  the  Peoples’ 
chain  tie-in  with  this  newspaper 
advertising  via  point-of-purchase 
displays  and  signs.  Merchandising 
and  promotion  “gimmicks”  are 
used  to  a  limited  degree.  Co-op 
ad  funds  are  also  limited  in  use 
and  are  made  available  to  Peoples 
by  manufacturers  on  the  basis  of 
a  percentage  of  purchases. 

Peoples’  newspaper  advertising 
is  originated  and  placed  by  its 
own  ad  department.  In  its  stores 
outside  of  Washington,  however, 
copy  is  placed  with  local  news¬ 
papers  by  the  individual  store 
managers. 

For  special  newspaper  advertis- 
inc  campaigns  and  some  direct 
mail  pieces.  Mr.  Sanders  utilizes 
the  services  of  Henry  J.  Kaufman 
&  Associates,  Washington  ad  agen¬ 
cy.  This  material,  prepared  by  the 
agency  on  a  straight  fee  basis,  is 
placed  directly  by  Mr.  Sanders’  ad 
department. 

Mr.  Sanders  emphasized  that 
Kaufman  is  not  the  exclusive 
agency  for  Peoples;  that  “we  are 
using  other  Washington  agencies 
in  the  same  way.” 

Radio-TV  Spots 

He  added  that  in  addition  to 
these  agencies.  Peoples  Drug 
Stores  utilize  William  D.  Murdock 
Advertising  Agency,  Washington, 
for  its  radio-TV  spot  activities  in 
the  Washington  market  to  supple¬ 
ment  Peoples’  newspaper  advertis¬ 
ing. 

Mr.  Sanders  adheres  to  a  strict 
policy  regarding  the  use  of  radio- 
TV  spots  on  all  Peoples  programs. 
All  spots  bought  by  manufacturers 
through  their  agencies  from  na¬ 
tional  budgets  are  billed  by  the 
Murdock  agency  to  the  manufac¬ 
turer’s  agency,  at  published  prices, 
less  15  per  cent  agency. 

“Such  spots,”  explained  Mr. 
Sanders,  “must  state  that  the  prod¬ 
ucts  are  on  sale  at  all  appropriate 


At  bat  for  prescriptions. 


sales  outlets — with  no  mention  of 
Peoples  Drug  Stores.  These  spots 
are  directed  to  the  whole  Metro¬ 
politan  Washington  market  and 
not  just  one  chain  drug  outlet.” 

Spots  bought  by  manufacturers 
from  co-op  allowances  are  billed 
by  Peoples,  to  manufacturers,  at 
published  prices,  and  if  spots  are 
placed  through  the  manufacturer's 
agency,  full  commission  is  al¬ 
lowed. 

Peoples  does  not  benefit  finan¬ 
cially  from  purchase  of  spots  by 
manufacturers  through  their  agen¬ 
cies,  according  to  Mr.  Sanders. 
For  that  reason  Murdock  buys  all 
Peoples  radio  and  I  V  time  from 
stations  and  Peoples  reserves  the 
right  to  at  least  one-half  of  the 
spots  on  these  programs  for  its 
own  use.  The  drug  chain  buys 
all  spots  not  sold  by  Murdock  to 
manufacturers  through  their  own 
agencies. 

Peoples’  ad  director  says  he  feels 
that  this  is  a  practical  way  to 
supplement  his  own  staff,  since 
the  agency  is  in  a  position  to  do 
a  little  more  long-range  planning 
and  creative  production  than  his 
own  department  which  is  geared 
to  daily  merchandise  advertising 
on  a  much  faster  level. 

Institutional  Seriecs 

Good  example  of  how  the  agen¬ 
cy  fits  into  Mr.  Sanders’  method 
of  operation  is  a  series  of  institu¬ 
tional  prescription  newspaper  ads 
currently  running  in  58  news¬ 
papers  on  a  once  a  month  sched¬ 
ule  in  all  markets  in  which 
Peoples  Drug  Stores  operate.  This 
special  campaign  is  now  in  its 
second  year. 

Making  use  of  large  illustrations 
and  short  copy,  the  ads  in  the 
series  for  1952  are  keyed  to 
topics  within  the  readers’  ken, 
salute  physicians  for  their  efforts, 
and  emphasize  the  important  role 
of  the  “miracle”  antibiotic  medi¬ 
cines. 

Take  the  insertion  scheduled  for 
May,  for  example  (see  cut). 
Headlined,  “^mething  called 
Bacitracin  went  to  bat,  too!”  a 
large  illustration  will  show  a 
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D'ArcyAgenqr 
Expemding  with 
Federal  Staff 

With  the  addition  of  key  per¬ 
sonnel  from  Federal  Advertising 
Agency,  the  New  York  office  of 
D’Arcy  Advertising  Company  will 
expand  its  facilities  and  services, 
according  to  an  announcement  by 
J.  F.  Oberwinder,  president. 

As  of  June  1,  Gordon  E.  Hyde  1 
and  Kenneth  W.  Plumb  will  be¬ 
come  vicepresidents  of  the  D’Arcy 
Advertising  Company  and  also 
members  of  the  Operating  Board 
of  the  New  York  office. 

Other  former  Federal  principals 
and  department  heads  who  will  go 
with  D’Arcy  are;  Douglas  Boyd, 
vicepresident  and  art  director; 
Frank  Hermes,  media  director; 
Margaret  C.  Booss,  research  di¬ 
rector;  George  Finley,  production 
manager;  Frank  M.  l.eonard,  di¬ 
rector  of  public  relations;  William 
Rech  and  George  Benedict,  ser¬ 
vice  executives;  Lucille  Shearwood 
on  food  publicity;  Doris  G. 
O'Halloran,  and  Hazel  H.  Berrien, 
on  copy  assignments.  Thirty-four 
members  of  Federal  Advertising 
Agency’s  present  staff  will  be  in¬ 
tegrated  into  the  new  set-up. 

D’Arcy  accounts  include  Ger¬ 
ber's  Baby  Foods,  Stromberg- 
Carlson,  Inc.,  American  Optical 
Company  (Sunglass  Division), 
and  Davol  Rubber  Company. 


healthy  speciman  of  youth  in  base-  I 
ball  attire.  I 

Copy  for  June  insertions  will  be 
headlined,  “For  them — a  blessing 
their  parents  didn’t  start  with.” 
Illustration  will  show  a  bride  and 
groom  cutting  their  wedding  cake, 
and  copy  will  tie  in  with  the 
setting. 

Similar  ads  used  in  the  past 
have  really  been  doing  a  job  for 
Peoples,  according  to  Mr.  Sanders. 
Success  of  the  first  campaign 
which  ran  last  year  is  indicated  by 
the  fact  that  during  1951  Peoples 
Drug  Stores  filled  2,543,945  pre¬ 
scriptions — greatest  number  in  the 
chain’s  history. 

According  to  William  F.  Sigj 
mund,  who  handles  the  Peoples’ 
account  at  Kaufman  &  Associates, 
his  agency  has  found  that  more 
and  more  newspaper  advertisers 
who  maintain  their  own  advertis-  j 
ing  departments  are  seeking  agen¬ 
cy  counsel  and  support  as  a 
supplement  to  their  own  depart¬ 
ments’  activities. 

“On  the  whole,”  Mr.  Sanders 
told  E&P,  “our  relations  with 
newspa'pers  from  a  service  angle 
are  very  satisfactory.  The  one  big 
improvement  that  could  be  made 
from  our  standpoint  is  closer  fol¬ 
lowing  of  original  copy,  proof 
reading  and  correcting  by  papers 
before  first  proofs  are  sent  out." 

He  concluded  by  emphasizing 
that  Peoples  plans  to  continue  its 
use  of  newspaper  advertising  pretty 
much  along  the  same  lines  as  in 
the  past  and  present. 
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a  <4,000,000,000 
SUPER  MARKET 

COVERED  BY  THE 

CLEVELAND  PLAIN  DEALER 


You’re  buying  a  real  economy-size  package 


when  you  reach  the  multiple  market  of  Greater 


Cleveland  plus  25  adjacent  countries*  through 
the  Plain  Dealer.  Within  this  compact  trading  one,  where 
effective  buying  power  is  over  the  four  billion  dollar  mark, 
advertising  in  one  great  metropolitan  newspaper 
supports  your  dealers  locally  at  one  low  cost. 


The  Plain  Dealer's  Market 
Survey  Department  can  assist 
you  in  checking  your  merchan¬ 
dising  coverage  with  current 
market  data  for  Cleveland. 
Write  for  information. 


Total  Retail  Sales  .... 

Food  Sales . 

Gen.  Merchandise  Sales  . 

Drug  Sales . 

Furn.,  Hsld.,  Radio  Sales  . 
Eff.  Buying  Income  .  .  . 

*  Akron,  Camion,  Youngstown  not  incluJtd. 


(  Cleveland) 
Cuyahoga  Cy. 

$1,547,706,000 

392,224,000 

235,613,000 

47,691,000 

81,637,000 

2,484,344,000 


26  Adjacent 
County  Area* 

$1,222,735,000 

290,386,000 

100,135,000 

26,515,000 

57,977,000 

1,794,240,000 


Figures— Salot  Management  Surs/ty,  May,  t9il 


CLEVELAND 


‘1 


PLAIN  DEALER 


V  ■  I  Cleveland**  Home  Newspaper 

-7- ^  Creamer  &  Woodward,  Inc.,  New  York,  Chicago,  Detroit,  San  Frandaeo,  Loe  Angelee 
'  '  A.  S.  Grant,  Atlanta 
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A  Fairchild  Publication 
7  East  12th  Street,  New  York  3. 
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Women’s  Wear  Daily 
Daily  News  Record 
Retailing  Daily 
Footwear  News 
Men’s  Wear 


A  national 
newspaper  weekly 
. . .  gathering  food 
news  from  the  4 
corners  of  the 
earth... 24  branch 
offices . . .  full 
Washington  Press 
Bureau  .  . .  350 
correspondents . . . 
260  city  room 
personnel...  1600 
in  all . . .  and 
presses  with 
50,000  per  hour 
capacity. 

All  in  the  interest 
of  Supermarkets— 
with  its 

$25,000,000,000 
annual  volume. 

Advertising  forms 
close  Thursday  for 
Monday's  issue. 


Vision  Grows  Fast 
In  Latin  America 


By  Roy  Erwin 


Cabled  stories  are  processed  n 
New  York  by  Spanish  writers. 

“As  our  facilities  have  increased, 
we  have  been  able  to  develop  a 
news-behind-thc-news  editorial  for¬ 
mula,  as  exemplified  in  major 
stories  in  the  Confidencialmente 
pages  and  Perspectiva  sections," 
.  explained  Editor  Stout.  "This  b 

With  newsmen  prominent  and  news  editor  of  the  Associated  a  type  of  reporting  which  is  not 
active  among  its  founders,  stock-  Press,  former  associate  editor  of  generally  exploited  in  Latin  Amer- 
holders  and  editorial  workers,  En  Guardia  and  former  assistant  ica,  perhaps  because  it  takes  much 
Vision,  fortnightly  Spanish  -  Ian-  managing  director  and  Pan  Amer-  more  digging  than  is  required  for 
guage  news  magazine  for  Latin  ican  editor  of  Newsweek,  is  editor,  a  superficial  day-to-day  chronick 
America,  is  beginning  its  second  Executive  editors  are  Daniel  del  of  events.  We  have  scored  a  num- 
year  by  planning  a  new  Portuguese  Solar,  former  Latin  America  editor  ber  of  beats. 

J  -■  n-  J  Associated  Press  and  for-  “It  has  taken  months  to  trail 

tdited  and  pnnt^  in  Rio  de  ^er  assistant  to  the  managing  di-  experienced  newspapermen  to  prfr 
Janeiro,  Visao  will  begin  publica-  rector  of  Time-Life  International;  duce  the  kind  of  story  we  can 


tion  July  22  with  a  guaranteed 
net-paid  circulation  of  20,000. 

Dixon  Donnelley,  who  has  had 
12  years  of  newspaper  experience 
throughout  Latin  America  and  is 
at  present  Rio  bureau  chief  for 
Vision,  will  be  editorial  director  of 
Visao.  He  will  be  assisted  by  a 
staff  of  leading  Brazilian  journal¬ 
ists. 

Phenomenal  Growth 
“Our  decision  to  initiate  Visao 
was  encouraged  by  the  phenom¬ 
enal  growth  of  Vision  in  its  first 
year  of  publication,”  said  William 
E.  Barlow,  publisher  of  Vision  and 


Henry  Moscow,  formerly  manag¬ 
ing  editor  of  the  New  York  Post, 
news  editor  of  the  New  York 
World-Telegram  and  national  af¬ 
fairs  writer  for  Newsweek;  and 
Morris  Weeks,  Jr.,  former  assis¬ 
tant  managing  editor  of  Look, 
Quick  and  Pageant. 

The  circulation  manager  is  A. 
Ben  Gandland,  former  manager  of 
the  Pan  American  edition  of 
Newsweek.  The  production  mana¬ 
ger  is  Roger  H.  Woods,  Jr.,  for¬ 
mer  manager  of  the  production 
department  of  Time-Life  Interna¬ 
tional.  Alexander  Nimick,  former 


formerly  for  10  years  with  Time  account  executive  for  N.  W.  Ayer 


International’s  Latin  American 
editions.  “We  felt  that  Vision’s 
basic  editorial  concept  for  Spanish¬ 
speaking  Latin  America  would  be 
equally  sound  in  a  Portuguese  edi¬ 
tion  in  Brazil.” 

Mr.  Barlow  pointed  out  that  in 


&  Son,  is  advertising  manager. 
100  Advertisers 


use,”  he  added.  “Some  writen 
and  editors  took  to  this  naturally, 
while  others  showed  little  promue 
even  after  long  periods  of  indoc¬ 
trination.  As  a  result,  we  have 
had  to  make  many  staff  changes 
"Journalism  School’ 

“What  we  had  tc  do  was  estab¬ 
lish  a  school  of  journalism  with 
our  left  hands  while  producing  a 
magazine  with  our  right  hands,” 
the  publisher  continued.  “Now 
we  have  the  basic  cadre  around 
which  the  staff  is  developing. 

“We  must  confess  that  there  are 
still  many  ‘bugs’  in  the  whole  edi¬ 
torial  operation,”  admitted  Mr. 
Stout.  “Most  of  them  arise  from 
the  fact  that  it  is  unique.  Even  so, 


Advertising  space  has  been  sold  we  are  proud  of  the  record  as  a 
to  more  than  100  different  com-  whole.  We  are  getting  five  times 
panies,  tripling  advertising  revenue,  as  many  reports  and  pictures  from 
The  advertising  department  boasts  our  own  sources  in  Latin  America 
that  the  first  three  advertisers —  as  in  the  early  issues.  Within  three 


its  first  1^2  months.  Vision  had  General  Electric,  Standard  Oil  of  or  four  months,  we  expect  to  have 


quadrupled  its  circulation  to  85, 
000,  tripled  advertising  volume 
and  built  up  the  largest  full-time 
news  gathering  force  in  Latin 
America. 

Macy  Is  Chairman 


New  Jersey  and  Electric  Auto-Lite  20  times  the  raw  material  that  we 
— have  schedules  running  through  had  at  the  start. 

1952.  “Several  of  us  with  experience 

Vision  was  launched  with  50,000  in  large  news-gathering  organiza- 
copies  and  10  pages  of  advertising,  tions  are  confident  that  in  the 
Circulation  slipped  to  13,000  and  months  to  come.  Vision  will  be- 


J.  Noel  Macy  of  the  Westchester  advertising  to  four  pages  in  the  come  a  major  news  source  for  the 


(N.  Y.)  Newspa¬ 
pers,  currently 
head  of  the 
Printing  and  Pub¬ 
lishing  Division 
of  the  National 
Production  A  u- 
thority,  was  one 
of  t  h  e  founders 
of  Vision  in  No¬ 
vember,  1  9  5  0. 

He  is  a  major 
stockhold- 
er.  Chairman  of 
the  Board  and  Chairman  of  the 
Management  Committee. 


which  great 


agencies  and  newspapers  covermg 
Latin  America.”  he  concluded. 

Vision  had  interviewed  Senator 
Eduardo  Chibas,  candidate  for 
President  of  Cuba,  two  hours  b^ 
fore  he  shot  himself  and  was  on 
the  streets  of  Havana  and  other 
Latin  American  cities  the  morning 
he  died  with  a  four-color  picture 


Macy 


third  issue,  after 
growth  began. 

The  new  Visao  edition  will 
have  the  same  basic  news  mag¬ 
azine  format  as  Vision  and  will  be 
identical  in  layout  and  typography. 

News  coverage  will  be  basically 
the  same  but  there  will  be  much 
greater  accent  on  Brazilian  news. 

Copies  of  Vision  for  the  north-  of  Chibas  on  the  cover.  The  dra- 
em  half  of  South  America  are  matic  article  inside  was  said  to 
printed  in  Texas  and  those  for  the  have  hit  the  Cuban  public  with  an 
southern  section  in  Chile.  impact  unmatched  in  many  years. 

Most  of  the  correspondents  of  The  8,000  copies  sent  to  Cuba 
the  magazine  are  members  of  the  were  sold  in  36  hours  and  rnore 
working  press  of  Latin  America,  shipments  had  to  go  out  by  air. 
Among  30  backers  who  pro-  The  magazine  often  quotes  from  Nearly  every  Latin  American 
vided  more  than  $750,000  of  fi-  the  press  and  friendly  relations  newspaper  of  consequence  quoted 
nancial  backing  for  the  news  exist  between  the  magazine  and  from  the  article.  Some,  like  Co¬ 
magazine  were  Davis  Merwin  of  newspapers.  A  check  showed  that  lombia’s  El  T tempo,  printed  it  ver- 
the  Bloomington  (111.)  Pantograph  120  stories  from  the  magazine  batim  on  the  editorial  page, 
and  formerly  of  the  Minneapolis  were  copied  in  the  press  in  one 
(Minn.)  Star-Tribune,  and  VV.  country  in  a  single  month. 

The  staff  now  includes  full-time 
men  in  Brazil,  Mexico,  Cuba,  Peru 
and  it  is  arranging  for  similar  com¬ 
plete  coverage  in  the  Venezuela- 
Colombia  and  Argentina-Uruguay 
areas, 
system 


Potter  Wear,  Philadelphia  news¬ 
paperman. 

In  addition  to  Mr.  Barlow  and 
Mr.  Macy,  the  magazine’s  man¬ 
agement  includes  Paul  West,  for¬ 
merly  managing  director  of  Mc¬ 
Graw-Hill  Ltd.,  business  manager 
of  Fortune  and  assistant  general 


Incidentally,  the  Jan.  8  issue  pre¬ 
dicted  that  the  then  President  Prio 
of  Cuba  “would  probably  be 
forced  to  flee  Cuba  as  several 
predecessors  did.” 

After  a  period  of  caricatures  and 
drawings.  Vision  has  adopted  a 
The  string  correspondent  straight  color  photograph  for  cov- 
extends  over  all  Latin  ers.  Typography  has  been  tight- 


_  American  countries.  Picture  cov-  ened  for  newsier  treatment.  De¬ 
manager  of  Time,  Inc.,  as  general  erage  is  arranged  by  the  corre-  partments  have  been  rearranged  to 

manager.  spondents,  and  Vision  claims  a  free  16  pages  for  late-breaking 

Edwin  Stout,  former  foreign  number  of  picture  exclusives.  news,  to  he  closed  on  press  day- 
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FIRST  in  Philadelphia...  by  an  ever-widening  margin! 

Nioui  in  its  19^^  Consecutive  Year  oF  Total  Advertising  Leadership  m  Philadelphia ! 


Editorial  Respected 
As  Voice  of  Paper 


By  Tom  Wallace 

Whenever  newspaper  men  meet 
someone  pecks  on  the  editorial 
page;  declares  editorials  little  read 
and  uninfluential,  or  less  read  and 
less  influential  than  signed  articles. 
The  (by  me)  expected  occurred 
in  Washington  when  Lee  Hins, 
executive  editor  of  two  of  the 
John  S.  Knight  newspapers,  ad¬ 
dressing  the  American  Society  of 
Newspaper  Editors,  April  18, 
spoke  disparagingly  of  the  un¬ 
signed  opinion  article  as  compared 
with  the  signed  article. 

Mr.  Hills  mentioned  as  influen¬ 
tial  the  signed  articles  of  John  S. 
Knight  and  Malcolm  Bingay. 

4t  ♦  * 

(Mr.  Hills  said  during  the 
ASNE  panel  on  “Newspaper  Re¬ 
sponsibility  for  Honesty  in  Gov¬ 
ernment:”  “Editorials  may  not  be 
objective,  but  they  are  impersonal. 
It  was  interesting  to  me  that  in  a 
readership  survey,  John  Knight’s 
‘Notebook’  and  Malcolm  Bingay’s 
column — both  signed  opinion  ar¬ 
ticles — far  outpulled  the  unsigned 
editorials  on  the  same  page  in  the 
Free  Press,  and  I  think  our  edi¬ 
torials  pack  a  wallop.” — ^Taken 
from  the  transcript. — Ed.) 

Both  writers  are  able,  but  in 


Of  A— 


part  at  least,  Mr.  Knight’s  articles 
interest  readers  because  fhey  are 
editorial  page  utterances  of  the 
owner-editor.  Mr.  Bingay  is  bril¬ 
liant — I  use  the  word  thoughtfully 
— and  did  have,  before  Mr.  Knight 
bought  the  Detroit  Free  Press,  a 
greater  following  than  his  paper 
had.  That  was  partly  because  he 
wrote,  in  the  language  of  a  Ken¬ 
tucky  feudist,  as  he  “damn 
pleased.”  I  do  not  know  in  what 
circumstances  editorials  of  the 
Free  Press  were  written. 

Voice  of  an  Institution 
I  contend  that  the  editorials 
of  a  newspaper  which  publishes 
forthright  editorials  have  greater 
influence  upon  the  public,  and 
especially  upon  office-holding  and 
office-seeking  p  o  1  i  t  i  c  i  ans,  than 
signed  articles  by  the  editor- 
publisher  have.  That  is  because 
the  editorial  is  the  voice  of  an 
institution,  the  ligned  article  the 
opinion  of  an  individual.  A  news¬ 
paper  need  only  be  honest  and  un¬ 
afraid,  vigorous  and  clear,  to  make 
its  editorials  more  influential  than 
any  signed  column  it  may  publish 
other  than  one  by  its  owner.  That 
is  a  rule  to  which,  of  course. 


there  are  exceptions. 

Bingay  may  be  an  exception,  and  Libiaiy  at  U.N,  f 
he  is,  as  people  say  in  tribute,  an  rT__  ___ 
institution.  tiOnOIS  DaZTOWS 

Speaking  generally,  editorials  United  Nations  Correspondent! 
command  respect  and  have  in-  Association  has  dedicated  a  refa- 
fluence  if  the  ownership  is  honest  gnce  library  to  the  memory  of  Nai 
and  vigorous.  It  is  not  difficult  to  Barrows,  correspondent  of  tht 
find  editorial  writers  who  are  Chicago  Daily  News  and  first  sec. 
honest  and  capable  and  will  be  as  retary  of  the  association.  He  wa 
vigorous  in  utterance  as  the  own-  kjHed  in  a  plane  crash  in  Bomba 
ership  IS  at  heart.  on  July  12,  1949. 

Many  owners  who  are  not  vig-  j},g  library  stands  in  a  spccialh 
orous,  or  not  honest,  or  who  are  made  cabinet  in  the  press  seetke 
neither  vigorous  nor  honest  do  at  the  United  Nations.  It  will  b 
publish  editorials  which  are,  de-  known  as  the  Barrows  Memorit 
servedly,  less  read  and  which  are.  Library, 
naturally,  less  influential  than  ’ 

signed  articles  published  in  their  ,  conducted  for  a  bit  mat 

papers.  But  It  IS  not  necessary  fw  ^  ^  century,# 

ed.  onals  to  be  bnlhant  to  be  Courier-Journal,  for  an  e<t 
^  Ta  T  torial.  I  don’t  always  get  tb 

^  editonal.  If  I  get  it,  the  editork 
character  of  ownership.  «  j 

.r  i  holder  effectively.  But  1  am  suit 

Ji  i  t  ’  V?  •  any  Kentucky  politician  wouM 
an  editorial  page  without  owning 

a  share  of  stc^k  I  say  it  now  with  r 

as  much  conviction  although  1  .  nft 

_ _  •  j  1  _  j  tonal  in  one  or  the  other  of  tht 

n  ®  if  T  column  and  ^ 

^  ^  a  half  a  century  1  wrote  editorials 

lai  page.  fkon 


‘Doctored’  with  Type 


influences  him  more  than  an) 
signed  article  by  me  in  eitho 


The  editorial  fails  widely,  and  paper  would  influence  him. 
weak  or  insincere  ownership  tries,  That  is  because,  under  the  fan 
unsuccessfully,  to  get  editorials  managements  (two  ownerships), 
read  by  doctoring  them  typo-  of  those  papers  which  I  havt 
graphically.  Where  a  majority  of  known  the  editorials  have  b«ts 
the  stock  is  owned  by  an  individ-  respected  because  the  final  autha- 
ual,  or  individuals,  unworthy  of  ity  has  been  worthy  of  respect 


distinguished  city  editor  and  columnist  of  well  known 
newspaper  in  the  200,000  circulation  bracket,  I  grew 
up  with  printer’s  ink  in  my  blood. 

Intentionally  I  started  my  career  in  a  city  away  from 
home  on  a  newspaper  of  much  smaller  circulation.  In 
the  year  and  a  half  of  training  on  this  paper  I’ve  done 
every  job  up  to  the  city  desk,  having  been  appointed 
sports  editor  six  months  ago. 

My  background,  that  training,  a  BBA  degree  (I 
was  assistant  in  PR  department  for  the  university 
during  my  senior  year)  plus  three  years  of  Navy  fits 
me  for  the  next  rung,  which  as  I  see  it,  should  be  on 
a  metropolitan  newspaper. 

I  would  like  to  talk  about  what  I  have  to  offer  you. 
Interview  preferred  on  Sunday  as  we  work  six  days 
here  which  is  all  right  with  me. 

Am  twenty-six,  married,  one  child. 

Box  1723 
Editor  &  Publisher 


the  reader’s  respect,  the  editorials  I  wrote  for  Editor  &  Publishh 
aren’t  influential.  years  ago  an  article  apropos  of 

1  cannot  write  as  ably  as  Mr.  three  surveys  of  reader  interesi 
Knight  or  Mr.  Bingay.  But  I  do  in  the  Louisville  Times’  editorials, 
write  in  one  column  or  in  another  one  of  them  by  the  Lexingir 
as  well  as  I  can  write.  When  I  Leader — to  find  why  Lexingtonians 
was  a  working  editor,  by  which  read  the  Times — an  article  sayiu  l 
1  mean  one  who  did  not  sleep  the  times  page  succeeded  withOi.  | 
at  his  desk  after  getting  his  title,  being  brilliant.  Editor  &  Publisher  j 
one  who  wrote  a  majority  of  the  assuming,  I  suppose,  that  I  wasl 
editorials,  I  also  wrote  a  signed  appraising  editorials  1  did  not  per-  f 
column.  A  holder  of  public  office,  sonally  write,  eliminated  that  sea-' 
a  professional  and  intensely  am-  tence.  It  was  a  serious  statemetf 
bitions  politician,  asked  for  en-  of  fact.  1  was  writing  most  of . 
dorsement  of  a  project  which  I  the  editorials.  j 

considered  worthy.  (In  the  Q  and  A  session  which* 

I  said  to  him:  “I’ll  give  you  an  followed  the  panel,  Mr,  Wallace 
editorial  three  inches  long  or  1,000  took  issue  with  Mr.  Hills  who  rt- 
words,  in  the  same  page,  under  plied:  “I  do  not  think  1  made 
my  signature.”  He  chose,  wisely,  myself  clear.  I  would  agree  with 
the  editorial.  Why?  Because  it  you  on  that.  I  was  not  belittliil 
was  the  voice  of  the  newspaper  the  impact  of  editorials,  or  suf 
respected  in  his  field  of  operations,  gesting  they  all  be  signed.  I  was 
1  could  write  as  well  in  one  col-  merely  touching  on  a  number  of 
umn  as  in  another.  1  wrote  under  different  points  in  our  technique 
my  signature  in  one  column.  In  of  getting  over  to  people.  I 
another  column  what  1  wrote  was  thought  that  one  illustration  indi- 
under  my  name  along  with  the  cated  something  that  hit  on 
owner’s  name.  I  refer  of  course  of  those  points.”) 
to  the  masthead.  ■ 

The  three-inch  editorial  would  Home  Show  Section 
be  the  newspapers  utterance,  by  _  „  .  t-k-  o  Pd 

implication  an  opinion  backed  by  nroduced 

the  owner.  Dispatch- P^neer  Press 

For  several  years  I  have  not  f  .  “‘"‘•'o*'  9.1, 

been  an  editor.  When  people  it 

come  to  my  office,  and  many  do,  H®"****  *’*°'*' 

to  utter  macedonian  cries,  1  ad-  auditorium, 

vise  them  to  ask  the  Louisville  .  ,  r\  " 

Times,  or  the  Courier-Journal,  or  Ic  lOf  DeUVOry 
both,  for  editorials.  The  New  Haven  (Conn.) 

Furthermore  when  I  want  to  ter  has  increased  the  price  of  iB 
influence  politicians  1  ask  the  Sunday  edition  to  15c  at 
Louisville  Times,  whose  editorial  stands  and  16c  delivered. 
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How  do  you  rate  in  the 
Washington,  D.C 
Market? 

The  Star  Consumer  Analysis 
gives  you  the  answers  •  .  •  . 


DRAMATIC  CHANGES  in  brand  preference 
show  up  in  The  Star’s  second  annual  survey. 
It  makes  available  for  the  first  time  comparative 
figures  for  Washington’s  Metropolitan  area  —  a 
highly  competitive  market,  the  largest  covered  by 
a  newspaper  Consumer  Analysis.  It  covers  a  5000 
family  cross-section  of  a  359,408  family  area.  It 
answers  235  questions,  including  many  new  and 
pertinent  ones  for  1952.  It  is  a  sensitive  barometer 
of  brand  preference  for  any  advertiser  in  the  fol¬ 
lowing  fields: 

FOODS,  BEVERAGES.  Baby  food,  bacon,  baking  mixes, 
baking  powder,  beer  and  ale,  bread,  butter,  candy,  catsup, 
cheese,  chicken,  Chinese  food,  regular  and  instant  coffee, 
cola  and  flavor  beverages,  canned  com,  corned  beef  hash, 
crackers,  cranberries,  dog  food,  flour,  frozen  foods,  hams, 
honey,  macaroni,  margarine,  mayonnaise,  meat  sauce, 
canned  and  powdered  milk,  molasses,  mustard,  canned  and 
frozen  orange  juice,  peanut  butter,  canned  peas,  pop  com, 
potato  chips,  salad  dressing,  canned  salmon,  table  salt,  pork 
sausage,  shortening,  soup  mixes,  sugar,  table  syrup,  tea, 
toilet  tissues,  tomato  juice,  paper  towels,  tuna  fish. 

DRUGS,  TOILETRIES.  Surgical  bandages  and  dressings, 
cold  tablets,  deodorants,  facial  cream,  hand  cream,  liquid 
hand  lotion,  lipstick,  nail  polish,  tooth  paste  and  powder, 
razor  blades,  shampoo,  shaving  cream,  electric  shavers, 
facial  tissues,  wave  kits. 

SOAPS,  ALLIED  PRODUCTS.  Household  ammonia,  bleach¬ 
ing  fluids,  bluing,  toilet  bowl  cleaners,  powdered  scouring 
cleansers,  deodorants,  disinfectants,  insect  and  moth  killers. 


paper  napkins;  soap  products  for  household  laundry,  dishes, 
fine  fabrics,  painted  walls  and  woodwork,  linoleum  and  tile 
floors,  hardwood  floors,  windows,  mirrors;  toilet  soaps,  dry 
and  liquid  laundry  starches,  liquid  wax,  paste  wax. 

AUTOMOTIVE.  Anti-freeze,  storage  batteries,  gasoline, 
motor  oil,  ownership,  spark  plugs  repairs  tires. 

• 

TRAVEL  AND  VACATION.  Aircoach  travel,  airlines  used, 
methods  of  transportation  for  business  and  vacation  trips 
transportation  ticket  buying,  vacation  time,  length  and  cost. 

HOUSEHOLD  APPLIANCES.  Garbage  disposal  units,  dish¬ 
washers,  clothes  dryers  home  dry  cleaning,  attic  fans  home 
food  freezers,  flat  irons,  mangles  electric  power  tools,  cook¬ 
ing  ranges,  refrigerators  sewing  machines  television  and 
radio  sets,  washing  machines. 

GENERAL.  Brands  of  cigarettes  cigars  pipo  tobacco; 
men’s  hats  dress  shirts;  paint,  rugs  and  carpets,  sheets; 
women's  brassieres,  girdles  nylon  hosiery,  shoes.  Buying 
habits  for  automobile  repairs  beverages,  cigarettes,  drags 
and  toiletries,  food.  Adults  and  children  in  households, 
income,  home  heating,  home  painting,  home  ownership, 
rent  paid,  vegetable  and  flower  gardening,  financial  news 
readership,  participation  in  recreational  sports. 

WRITE  TODAY  for  your  copy  of  the  1952  Con¬ 
sumer  Analysts  to:  Promotion  and  Research  Depart¬ 
ment,  The  Washington  Star,  11th  and  Pennsylvania 
Ave.,  N.  W.,  Washington  4v,  D.  C 
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API  Reports  Gain 
In  Seminar  Support 


More  newspaper  men  and 
women  attended  programs  of  the 
American  Press  Institute  at  Col¬ 
umbia  University  in  1951-1952 
than  during  any  of  the  previous 
five  years,  according  to  the  In¬ 
stitute’s  annual  report. 

The  report,  prepared  for  the 
Institute’s  Advisory  Board  and  re¬ 
leased  by  its  chairman,  Sevellon 
Brown,  editor  and  publisher  of  the 
Providence,  (R.  I.)  Journal,  shows 
a  record  of  expanding  service  to 
newspapers,  improvements  in  op¬ 
erational  methods,  and  financial 
support  by  American  newspapers 
that  also  set  a  five-year  record. 

“The  American  Press  Institute 
always  has  been  a  completely  co¬ 
operative  project,  and  the  year  on 
which  we  are  reporting  is  no  ex¬ 
ception,’’  J.  Montgomery  Curtis, 
Director,  commented.  “Without 
the  generous  contributions  of  tal¬ 
ent,  money,  time  and  energy  made 
by  many  people,  the  Institute 


could  not  have  been  successful. 
Those  who  have  made  such  con¬ 
tributions  include  the  members  of 
the  Advisory  Board,  the  publishers, 
hundreds  of  newspaper  men  in  all 
categories,  and  many  members  of 
the  University. 

“The  future  of  the  Institute  de¬ 
pends  upon  the  degree  to  which 
it  continues  to  earn  the  interest 
and  support  of  everyone  con¬ 
cerned.  We  shall  work  toward 
that  end.” 

By  the  end  of  the  current  year 
the  Institute  will  have  conducted 
six  programs  attended  by  142 
newspaper  men  and  women,  Mr. 
Curtis  reported.  This  number  was 
exceeded  only  in  the  Institute’s 
first  year  of  operation.  Each  pro¬ 
gram  purposely  is  limited  to  25 
members.  This  year’s  total  in¬ 
cludes  representatives  of  28  news¬ 
papers  which  had  not  previously 
taken  part  in  Institute  programs. 

In  its  six  years  of  operation  the 


NEWS  COVERAGE 

of  Localities  in  the  Buffalo  Market 

Hamburg  for  instance: 


Hamburg,  a  residential  village  that  is  home  to  many  executives 
in  the  steel  industry,  has  a  population  of  6936  people.  Its  Buffalo 
Evening  News  circulation  is  3091  daily. 

SELL  THE  NEWS  READERS 
AND  YOU  SELL 

THE  WHOLE  BUFFALO  MARKET 

Buffalo  Evening  News 


EDWARD  H.  BUTLER 

Editor  and  PublisKor 


KEllY-SMITH  CO. 
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WESTERN  NEW  YORK’S  GREAT  NEWSPAPER 


Institute  has  held  programs  for 
757  American  newspaper  men  and 
women,  representing  27 1  papers 
in  47  states  and  the  District  of 
Columbia. 

The  newspaper  advertising  pro¬ 
gram  was  a  new  field  of  activity 
for  the  Institute  this  year,  and 
Mr.  Curtis  reported  that  “mem¬ 
bers  and  their  publishers  believe 
we  should  hold  a  similar  program 
next  year.” 

Besides  its  American  program, 
the  Institute  conducted  a  seminar 
for  18  German  journalists,  and  an¬ 
other  for  15  Japanese  and 
Ryukyuan  newspapermen.  Both 
were  undertaken  at  the  request  of 
the  U.  S.  government. 

Inspiration  from  Reese 

Ben  Reese,  former  managing 
editor  of  the  Si.  Louis  (Mo.) 
Post-Dispatch,  became  resident  co- 
chairman  of  the  Institute  last  Fall. 

“The  guidance  and  participation 
of  Ben  Reese  has  been  invaluable,” 
the  report  says.  “The  improve¬ 
ments  in  operations  made  during 
the  past  year  reflect  very  strongly 
his  thinking.  It  should  be  added 
that  his  enthusiasm,  his  integrity, 
and  the  generosity  with  which  he 
has  shared  his  newspaper  knowl¬ 
edge  with  others  have  been  a 
source  of  deepest  inspiration  to 
everyone  connected  with  the  In¬ 
stitute.” 

Mr.  Curtis  said  $30,500  has 
been  contributed  toward  the  In¬ 
stitute's  subsidy  fund  goal  of 
$42,000  a  year.  The  subsidy  fund, 
which  meets  about  one-half  of  the 
Institute’s  budget,  is  made  up  of 
contributions  from  newspaper 
sponsors.  Tuition  fees  meet  the 
other  half  of  the  operating  ex¬ 
penses. 

Fifty-eight  newspapers  are  sup¬ 
porting  the  Institute  this  year  as 
sponsors,  many  of  them  with  five- 
year  pledges  of  from  $250  to 
$1,000  annually.  Twenty  are 
papers  which  have  provided  finan¬ 
cial  support  each  year  since  1948, 
12  resumed  their  sponsorship  this 
year,  and  26  are  new  sponsors. 

Mr.  Brown  announced  the  re- 
election  to  the  Advisory  Board  of 
Alexander  F.  Jones,  executive  edi¬ 
tor  of  the  Syracuse  (N.  Y.) 
Herald-Journal;  B.  M.  McKelway, 
editor  of  the  Washinton  (D.  C.) 
Evening  Star;  Ben  Reese;  and 
M.  H.Williams,  executive  editor  of 
the  Worcester  (Mass.)  Telegram 
and  Evening  Gazette.  Their  terms 
are  for  three  years. 

Other  members  of  the  Advisory 
Board  are  John  H.  Carter,  editor, 
Lancaster,  (Pa.,)  New  Era;  Turner 
Catledge,  managing  editor.  New 
York  Times;  W.  S.  Gilmore,  edi¬ 
tor,  Detroit  (Mich.)  News;  A.  H. 
Kirchhofer,  managing  editor,  Buf¬ 
falo  (N.  Y.)  Evening  News;  Grove 
Patterson,  editor-in-chief,  Toledo 
(Ohio)  Blade;  Louis  Seltzer,  edi¬ 
tor,  Cleveland  (Ohio)  Press;  and 
Paul  C.  Smith,  editor,  San  Fran¬ 
cisco  (Calif.)  Chronicle. 

Mr.  Brown  has  been  reelfccted 
chairman  of  the  Board,  and  Mr. 
Reese  resident  co-chairman,  for 
one-year  terms. 


18  Headliner 
Medal  Awards 
Are  Conferred 

Atlantic  City,  N.  J. — Eightea 
Headliner  Achievement  Medal 
awards  in  the  1 8th  annual  comp^ 
tition  were  announced  May  2  by 
Tom  Paprocki,  Associated  Press, 
chairman  of  the  judging  commit¬ 
tee. 

Headliner  Valor  Medals  wert 
voted  Gene  Zenier  of  Warner- 
Pathe;  Bang  Young  Lee,  native 
Korean  newsreel  cameraman  for 
MGM,  and  Wade  Bingham,  tele¬ 
vision  news  cameraman  for  Tele¬ 
news  Productions,  for  bravery  in 
coverage  of  action  in  Korea. 

More  than  a  thousand  entries 
from  more  than  400  newspapers, 
radio  stations  and  syndicates  were 
received  this  year.  The  awards 
will  be  made  at  a  luncheon  pro¬ 
gram  June  7,  during  the  Head¬ 
liner’s  Frolic  here. 

The  awards: 

News  Feature  I’icture  —Arthur  B. 
Rickerby,  United  Press  Ncwspicturei, 
“Macy’s  Battle  For  Barttains.” 

Human  Interest  Picture — Bub  Dotj, 
Dayton  (Uhiuj  Journal,  ".\  Grand¬ 
father’s  Prayer.” 

Spot  News  Picture — Bill  Pet-ry,  Den¬ 
ver  (Colo.)  Hoeky  Mountain  Kcm, 
“One  Must  Die.” 

Sports  Action  Picture — Don  L'ltanf, 
Des  Moines  (Iowa)  Register,  “Johnny 
Bright  Slugging.” 

10,000-25,000 — Denne  Petitclerc,  Santa 
Rosa  (Calif.)  Press-Democrat,  story  of 
a  killer’s  siege. 

25,000-50,000 — Bergen  Evening  Kte- 
ord,  Hackensack,  ,V.  J.,  for  articles  on 
home-building  scandals. 

50,000-100,000 — Jake  Weiner,  Camden 
(N*.  J.)  Courier-Post,  outstanding  writ¬ 
ing,  particularly  the  daily  column  “Life 
Hereabouts.”  I 

Sports  Columning — Emmett  Watson,  i 
Seattle  (Wash.)  Post-Intelligcnccr.  i 

Feature  Column — Cedric  Adams,  Min-  ' 
neapolis  (Minn.)  Star  6r  Tribune. 

Editorial  Cartoons — John  Fi-chetti, 
NEA  Service. 

Public  Service — St.  Petersburg  (Fla.) 
Times  and  Morty  Freedman  for  the 
campaign  to  obtain  legislation  to  reduce 
political  campaign  expenditures. 

Best  Feature  Story  of  the  Year — Ak 
fred  Ciaburri,  Jersey  City  (N.  J.)  Jer¬ 
sey  Journal,  for  his  feature,  “Shine 
Mister.” 

Domestic  News  Story — George  De 
Carvalho,  San  Francisco  (Calif.)  Chron¬ 
icle  for  exi>osing  Communist  ransom 
shakedown. 

Television  Coverage — Charles  and  Eu¬ 
gene  Jones,  of  NBC,  for  film  and  tape 
interview  with  Robert  Vocgeler  follow¬ 
ing  his  release  in  Vienna. 

News  Broadcasting — KFI,  Los 
geles  recorded  telephone  interviews  with 
people  in  the  news  all  over  the  world. 

Radio  Editorials — KFMB,  San  Diego, 
and  executive  editor,  Paul  W.  W’hite. 

To  Combat  Radio  Correspondents  from 
the  Department  of  Defense,  for  a  cons* 
tently  outstanding  job  of  radio  reporting 
under  danger  in  their  role  of  providing 
.American  radio  audiences  with  a 
ing  post”  with  their  troops  in  the  fieW, 
as  exemplified  by  the  work  of  Lt.  Colonel 
Wes  MePheron,  US.\,  and  Sgt.  Gene 
Coons,  U.  S.  Marines. 

In  the  foreign  news  story  and 
magazine  feature  classifications, 
the  Judges  made  no  awards  be¬ 
cause  of  lack  of  meritorious 
entries. 

■ 

Close  Appointed 

Mesa,  Ariz.  — D.  W.  Calvert, 
publisher  of  the  Daily  Tribune  has 
appointed  George  D.  Close,  Inc., 
its  national  advertising  representa¬ 
tive. 
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eras  to  presses,  are  constantly  being  tested  on  editorial 
subjects.  Your  color  advertising  in  The  Journal  thus  reflects 
experience  and  not  experiment. 

If  you  have  a  new  newsprint  color  ad  approach,  idea  or  prob¬ 
lem,  we  may  be  able  to  help  with  practical  examples  if  you 
check  with  us  before  undertaking  production. 

*Att  pagt  figurtt  inclujt  tabloid  tizt  pagtt  in  both  advtriisint  oditorial. 


Advertisers  used  more  than  800  pages  of  run-of-paper 
color  advertising  in  The  Milwaukee  Journal  in  1951.  In 
addition,  The  Journal  published  over  500  pages  of  R.O.P. 
editorial  color  diuring  the  year.  All  color  advertising, 
including  roto  and  comics,  totaled  more  than  1,700  pages.* 

This  was  the  fifth  straight  year  in  which  The  Journal  led 
the  nation’s  newspapers  in  R.O.P.  color.  This  record  vol¬ 
ume,  plus  continuous  editorial  experimentation,  assures  ad¬ 
vertisers  in  The  Milwaukee  Journal  the  best  in  newsprint 
color  reproduction.  New  methods  and  techniques  from  cam¬ 


THE  MILWAUKEE  JOURNAL 


^'America’s  Most  Colorful  Newspaper’ 
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Weeklies  Told  to  Sell 
National  Advertisers 


Weekly  newspapers  have  a  sell¬ 
ing  job  to  do  on  national  adver¬ 
tisers,  Harry  F.  Schroeter,  director 
of  media,  National  Biscuit  Com¬ 
pany,  told  a  panel  discussion  group 
last  week  in  New  York  City  dur¬ 
ing  the  Spring  conference  of 
Greater  Weeklies  Associates,  pub¬ 
lisher-operated  organization  of  220 
weekly  newspapers. 

“You  must  find  something  more 
than  just  space  to  sell — something 
‘local’  that  will  promise  greater 
return  to  national  advertisers,”  he 
declared.  “That  will  be  a  real 
step  towards  'More  Advertising 
for  Your  Newspaper.’  ” 

Publishers  attending  the  three- 
day  parley  heard  Mr.  Schroeter 
tell  how  many  advertisers  use  mag¬ 
azine  coverage  “because  magazine 
dollars  are  spread  over  the  entire 
country. 

“Daily  newspapers,”  he  went  on, 
“do  give  us  more  intensified  cover¬ 
age  with  substantial  circulations  in 
selected  areas,  but  at  a  somewhat 
higher  cost.  When  we  look  at 
weekly  newspapers,  we  find  costs 
several  times  greater  than  even  the 
dailies.  In  our  eyes,  weekly  news¬ 
papers  just  cost  too  much.” 

Cites  Example 

To  prove  his  point  Mr.  Schroe¬ 
ter  told  how  some  weeks  ago  Na¬ 
bisco  had  news  about  the  price 
of  Premium  Saltines,  a  cost-of- 
living  item.  To  tell  the  story  as 
fast  as  he  could,  he  said  he  ran 
an  ad  from  coast  to  coast  in  dailies 
with  more  than  37,500,000  circu¬ 
lation  at  a  milline  cost  of  $3.40. 

“Had  we  added  your  entire 
group  of  weeklies,”  he  declared, 
“the  increase  in  circulation  would 
have  been  609,620  at  a  milline 
cost  of  $16.95 — almost  five  times 
more  than  the  dailies.  How  could 
you  convince  us  that  the  results 
would  warrant  that  high  a  cost?” 

Mr.  Schroeter  pointed  out  that 
theoretically  smaller  newspapers 
are  read  more  thoroughly  so  that 
readership  of  national  ads  should 
be  better  than  in  the  large  metro¬ 


politan  dailies.  “However,  the 
Continuing  Studies  of  Newspaper 
Reading  show  no  difference  in 
readership  of  national  ads  by  cir¬ 
culation  brackets.  It  would  seem 
that  a  national  ad  is  a  national 
ad,  and  a  local  ad  is  a  local  ad. 
If  you  gentlemen  can  establish 
anything  different,  I  wish  you 
would  come  and  tell  me  about  it.” 

Concedes  Strength 

Conceding  that  weeklies  have 
great  strength  among  subscribers, 
Mr.  Schroeter  asked:  “Would  it 
be  possible  for  you  gentlemen  to 
show  us  how  national  advertising 
in  your  papers  could  capitalize  on 
this  tremendous  local  influence? 
Much  of  your  strength  lies  in  your 
news  about  local  names.  People 
like  to  read  about  their  own  ac¬ 
tivities  and  those  of  their  friends 
and  acquaintances.  Could  you 
harness  that  local  strength  for  na¬ 
tional  advertisers? 

Adman  Schroeter  came  up  with 
the  suggestion  that  weeklies  offer 
some  tie-up  to  “your  local  picture 
to  give  national  advertisers  the 
‘local’  touch  they  are  always  look¬ 
ing  for.  Then  they  will  view  the 
weekly  newspaper  in  a  far  different 
light  than  they  do  now.” 

Observing  that  the  ad  agency 
would  be  the  first  place  to  tell  such 
a  story  to,  Mr.  Schroeter  said  that 
no  media  department  man  and  no 
agency  is  going  “to  risk  good  client 
relationships  to  push  your  medium 
when  it  is  known  to  be  unpopular 
with  the  client.” 

Up  To  Weeklies 

He  said  it  is  up  to  the  weeklies 
themselves  to  change  the  client’s 
attitude  by  calling  on  prospects. 
“Now  you’re  going  to  say  that  this 
is  expensive,  and  1  know  it  is,” 
Mr.  Schroeter  concluded.  “Also, 
it  is  going  to  take  many  calls  on 
many  advertisers  before  you 
achieve  any  results.  National  ad¬ 
vertisers,  particularly  in  the  gro¬ 
cery  field,  are  very  conservative. 
They  are  not  going  to  change 


@the  sun  shines  brighi  on  PADUC&H! 

•  $500  million  atomic  plant  going  up. 

•  Atomic  payroll  about  $2  million  weekly. 

•  Estimated  1951  population  gain  25%. 

•  Greatest  1991  bank  debit  gain  in  nation  (58.8%). 

•  Bank  deposits  up  1951  over  1950. 

•  Sun-Democrat  circulation  up  6,000  in  16  months.* 

•  Your  advertising  is  now  assured  of 
better-than  ever  results  in — 

iPaiburoii  l^un^emacmt  i 


CEREMONIES  at  meeting  of  Greater  Weeklies  Associates  included 
the  presentation  of  a  plaque  to  Mary  Margaret  McBride  for  her 
radio  reporting.  Left  to  right:  Mrs.  Mark  Ethridge,  wife  of  the 
publisher  of  the  Louisville  (Ky.)  Courier-Journal;  Miss  McBride; 
Capt.  John  T.  Tuthill,  Jr.,  GW  A  president;  and  Oliver  Pilat,  New 
York  Post  reporter.  Miss  McBride  interviewed  Mrs.  Ethridge  and 
Mr.  Pilat. 


28.000-plus* 

Daily  -  Sunday 


PADUCAH.  KY. 

'Office  records,  not  ABC. 


Burke,  Kuipers 
&  Mahoney 


readily.  But  breaking  in  is  the 
toughest  part.  You  will  find  the 
second  client  will  be  easier  to  get 
than  the  first,  and  the  fifth  and 
tenth  will  be  still  easier. 

“To  sum  up,”  he  asserted,  “you 
gentlemen  have  a  selling  job  to 
do  on  national  advertisers.” 

Advertising  Plans 

Capt.  John  T,  Tuthill,  Jr.,  pub¬ 
lisher,  the  Patchogue  (L.  I.)  Ad¬ 
vance  and  president  of  GWA,  out¬ 
lined  plans  for  expanded  national 
advertising. 

Ad  solicitors,  he  said,  will  soon 
begin  going  directly  to  the  manu¬ 
facturers  themselves,  in  their  drive 
to  increase  accounts.  At  the  same 
time  GWA  will  launch  a  drive  to 
expand  its  membership,  which  is 
limited  to  weeklies  with  a  circula¬ 
tion  of  at  least  1,000. 

Truman  Rapped 

President  Truman’s  seizure  of 
the  steel  industry  was  condemned 
by  GWA.  In  addition,  the  Presi¬ 
dent’s  comments  on  seizure  of  the 
press  were  denounced. 

Gov.  John  Davis  Lodge  of  Con¬ 
necticut  warned  of  the  danger  of 
offhand  remarks  by  persons  in  re¬ 
sponsible  positions.  Of  the  Presi¬ 
dent’s  remarks  on  seizing  the  press. 
Gov.  Lodge  said,  “It’s  charitable  to 
say  his  remarks  were  offhand.” 

He  called  on  the  “grass  roots” 
newspapers  to  expose  corruption 
and  be  a  forceful  influence  in  the 
development  of  leadership.  He 
said  he  was  concerned  over  the 
number  of  Americans  who  do  not 
exercise  their  voting  privileges. 

A  number  of  resolutions  were 
adopted  by  GWA  during  its  con¬ 
ference: 

“We  repudiate  and  condemn 
Federal  executive  action  in  the 
seizure  of  the  steel  industry  with¬ 
out  having  made  use  of  statute 
law  designed,  tested  and  known  to 
be  effective  in  the  solution  of  in¬ 
dustrial  disputes. 

“Secondly,  we  hereby  express 
our  indignation  over  the  proposi¬ 
tion  that  our  industry  could  be 
seized  in  the  same  manner  with 
any  good  ever  accruing  to  the 


American  people  by  such  action. 

“On  the  contrary,  we  name  this 
as  being  an  irresponsible  concep¬ 
tion  of  Federal  executive  power 
destructive  of  all  that  we  hold 
sacred.” 

The  resolutions  were  adopted 
unanimously  after  the  word  “ine- 
sponsible”  had  been  inserted.  As 
originally  presented  by  William  G. 
Kerbin,  publisher,  the  Snow  Hill 
(Md.)  Democratic  Messenger,  the 
word  “treasonable”  was  used  but 
substitution  was  made  at  the  urg 
ing  of  former  Representative  A1 
fred  N.  Phillips,  publisher,  the 
Darien  (Conn.)  Review. 

Elections 

Capt.  Tuthill  was  re-elected  j 
president  of  GWA.  G.  Howard 
Sleeper,  publisher,  the  Mount 
Holly  (N.  J.)  Herald,  was  named 
vicepresident,  and  Hubert  D.  Mur¬ 
ray,  publisher,  the  Rockaway 
Beach  (Queens)  Wave,  was  re¬ 
elected  treasurer. 

Elected  to  the  board  of  directors 
of  GWA,  which  solicits  national 
advertising  for  its  member  papers, 
were:  Donald  T.  Forsythe,  the 

Hancock  County  (Ill.)  Journal; 
William  G.  Kerbin,  the  Aledo 
(Ill.)  Times  Record;  R.  A.  Brod- 
hecker,  the  Brownstown  (Ind.) 
Banner,  and  G.  Marshall  Town¬ 
send,  the  Milford  (Del.)  Chron¬ 
icle. 

m 

Color  for  Groceries 

Richmond,  Va. — The  Richmond 
News  Leader,  in  a  “regular”  64- 
page  edition  April  24,  carried  four 
color  ads,  all  in  its  grocery  section. 

The  Richmond  Times-Dispatch. 
morning,  carried  the  same  ads  in 
its  50-page  edition,  Friday,  April 
25. 

■ 

'We  the  People  . . . . ' 

Williamsport,  Pa.  —  As  back¬ 
ground  for  the  arguments  in  the 
steel  industry  seizure,  the  Wil¬ 
liamsport  Sun  published  the  text 
of  the  United  States  Constitution 
on  April  26.  It  filled  two  columiis 
of  Page  One  and  all  of  the  edi¬ 
torial  page. 
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Past  is  Prologue - 

“FOR  OUTSTANDING  PUBLIC  SERVICE 


NATIONAL  HEADLINERS  CLUB 
AWARD  to  St.  Petersburg  Times  for 
the  "outstanding  public  service  by  a 
newspaper”  in  1951. 


We  are  proud  to  receive  the  National  Headliners  Club  Award  for  Outstanding  Public  Service  which  cites  our 
sponsorship  of  Florida’s  new  law  making  public  all  political  campaign  contributions  and  expenditures. 

This  measure  —  known  as  the  ’’St.  Pete  Times  bill"  when  it  was  in  the  State  Legislature  —  is  but  one  item 
in  a  list  of  public  service  achievements  unequalled  in  Florida  and  outstanding  nationally. 

The  record  dates  back  to  early  days  of  the  century  for  The  St.  Petersburg  Times  and  back  to  the  beginning  of 
its  teammate,  Radio  Station  WTSP.  Here  are  a  few  of  hundreds  of  items; 


INFORMING  VOTERS— Free  air  time,  free  news¬ 
paper  space  give  all  candidates  opportunity  to 
tell  their  story. 

GET-OUT-THE-VOTE — ^WTSP-Times  compoigns  bring 
surprisingly  high  percentages  of  voters  to  polls, 
spur  interest  in  government. 

WINNERS-LOSERS  PARTY— Each  election  night  all 
candidates  wotch  vote  count  in  WTSP  studio, 
broadcast  comments,  go  home  in  spirit  of  hor- 
mony  beneficial  to  the  community. 

GOOD  GOVERNMENT — Unblinking  spotlight  has 
kept  city  ond  county  governments  free  of  scon- 
dol  since  Times  won  divorce  of  Pinellas  County 
from  Tompa-dominoted  Hillsborough  nearly  40 
years  ago. 

RACE  RELATIONS— WTSP-T  imes  won  referendum 
for  Negro  housing  project  ofter  it  wos  rejected 
by  City  Council.  Times  won  top  Florida  oward 
of  1951  for  editorial  on  touchy  subject  of 
Negroes  in  colleges. 

LABOR  RELATIONS— WTSP  brought  leaders  to¬ 
gether  in  special  broadcast  to  air  both  sides  of 
city  bus  strike,  mojor  step  toward  settlement. 

MILLION  REFUND — Times  crusade  for  utilities  reg- 
ulotion  (begun  when  Florida  was  one  of  three 
states  without  stote  controls)  hos  brought 
$1,100,000  refund  to  electricity  users.  Current 
campaign  for  donation  of  those  refunds  to  a 
building  fund  may  provide  a  long-sought  civic 
auditorium. 

HEALTH^Forums  by  medical  society  members  on 
various  health  problems  produce  overflow  audi¬ 
ences,  heavy  mail. 


SHUT-INS— WTSP  beams  progroms  at  lorge  number 
of  men  in  Veterans  Hospital  and  high  number 
of  elderly  shut-ins  .  .  .  daily  baseball  play-by- 
play  .  .  .  golf  matches  .  .  tarpon  roundup 
.  .  .  yocht  roce  .  .  .  high  school  and  junior 
college  events  .  .  .  parades  .  .  .  meetings. 

SENIOR  CITIZENS — Two  WTSP-Times  campaigns 
under  way  for  removal  of  $50  a  month  earn¬ 
ings  by  pensioners;  and  for  establishment  of  a 
croft  ond  handiwork  progrom. 

F-Y-l  FORUMS— WTSP's  For-Your-Informotion  for¬ 
ums  give  community  focts  on  mony  civic  prob¬ 
lems.  One  result:  Switch  from  street  cars  to 
buses. 

BETTER  LIVING — This  aim  of  WTSP  odult  educo- 
tion  clinic  has  co-operation  of  YMCA,  YWCA, 
PTA,  Library,  Junior  College,  Art  Group,  Class¬ 
room  Teachers,  Council  of  Human  Relations. 

BRIDGES — Since  its  founding  The  Times  has  been 
leader  in  drive  for  better  ond  more  and  toll- 
free  bridges  and  highways  in  Tampa  Bay  area. 
Recent  result'  New  Gulf  Coost  Highway  (U.S 
19)  ond  Boy  bridge. 

REALTORS  FORUM— WTSP  service  to  inform  home 
owners  and  home  seekers. 

BONDS— Times  broke  up  municipal  bond  monopoly, 
saving  thousands  of  dollars  in  refinancing;  won 
reappraisals  for  tax  equality. 

FUN — WTSP-Times  support  has  aided  symphony  con¬ 
certs,  local  operetta,  other  cultural  projects  in 
addition  to  Holloween  parties,  treosure  hunts, 
Santa  Clous  arrivals,  omoteur  sports  competi¬ 
tion  ond  many  other  entertoinment  projects. 


Local  ownership  and  o  continuing  policy  of  public  service  hove  built  the  WTSP-Times 
record  of  performance  which  now  becomes  o  challenge  for  the  future. 
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**iro»’re  not  so  great,  John.  Anybody  ran  self  a  statewide  market 
of  2V2  million  people  through  the  Des  Moines  Sunday  Register!" 

Like  to  make  a  name  for  yourself  ...  in  big  Iowa  sales? 

Simply  call  on  the  Des  Meiaes  Sunday  Register.  This 
single  selling  medium  takes  over  the  whole  selling  job — 
makes  calls  all  over  this  bountiful  state.  Every  week  it  opens 
the  doors  of  more  than  a  half  million  of  Iowa’s  best  homes 
.  .  .  and  takes  you  in  to  meet  63%  of  all  its  families,  town 
and  country. 

You’ll  marvel  at  this  market:  its  city  folks  outspend  great 
big  Philadelphia,  Boston  or  San  Francisco  ...  its  farm  folks 
are  absolute  world  beaters  in  income.  Coverage  in  79  of 
Iowa’s  99  counties  is  from  50%  to  100%.  In  12  counties 
more  it’s  from  40%  to  49%,  and  at  least  21%  in  the  few  others. 

The  cost  of  covering  all  Iowa  through  the  Des  Moines 
Sunday  Register?  A  modest  milline  rate  of  $1.86. 

The* Des  Moines  Registerand Tribune 

ABC  Circulation  Sept.  30,  1951:  Daily  371,459— Sunday,  536,752 
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Structural,  Mechanical  and  Electrical  Engineering 
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Saturday  10c  Edition 
Betters  5-day  Average 

By  George  A-  Brandenburg 


Chicago — ^The  Chicago  Daily 
News;"  Saturday  Triple  Streak,  sell¬ 
ing  at  1 0  cents  per  copy,  is  proving 
that  “Saturday  is  different  in  Chi¬ 
cago”  as  far  as  circulation  sales 
are  concerned. 

After  a  year  of  operation  at  the 
10-cent  price  for  the  Saturday 
paper,  the  Daily  News  for  March 
showed  a  gain  of  1,000  on  Satur¬ 
day  over  the  Monday-through-Fri- 
day  average.  The  Saturday  circu¬ 
lation  average  for  March  was  548,- 
914  as  compared  to  547,914  for 
Monday-through-Friday. 

News  Reverses  Trend 
The  Daily  News’  experience  is 
all  the  more  remarkable  in  com¬ 
parison  with  what  has  happened  to 
other  evening  newspapers  in  the  10 
largest  cities.  These  papers  show 
average  Saturday  drop-offs  of  more 
than  20%.  The  Daily  News’  Triple 
Streak  for  week-end  reading  has 
gone  from  a  7%  drop-off  last  sum¬ 
mer  to  an  actual  gain. 

Other  evening  papers  have 
adopted  the  Daily  News'  weekend 
edition  idea.  A  few  other  news¬ 
papers  have  evidenced  interest  in 
the  Chicago  plan,  according  to 
Arthur  E.  Hall,  Daily  News  cir¬ 
culation  director. 

At  a  price  double  that  of  the 
Monday-through-Friday  paper,  the 
Daily  News  is  providing  Sunday 
features  on  Saturday.  Advertisers 
are  getting  weekend  advertising  at 
daily  dates.  The  entire  experi¬ 
ment  is  working  so  successfully  that 
advertisers  are  using  the  Saturday 
roto  section  in  increasing  volume. 
One  Loop  department  store,  after 
selling  $20,000  worth  of  dresses 
from  one  Saturday  roto  ad,  con¬ 
centrated  eight  pages  in  the  roto 
section  for  April  26. 

When  the  Daily  News  intro¬ 
duced  its  Saturday  paper  at  a  dime, 
it  also  raised  its  weekly  home  de¬ 
livery  price  from  30  to  35  cents. 
Net  result  has  been  to  increase  cir¬ 
culation  revenue  over  $500,000  a 
week. 

Developed  New  Package 

Back  in  1935,  the  Daily  News 
increased  its  Saturday  price  to  five 
cents  when  its  Monday-through- 
Friday  price  was  three  cents.  As 
the  war  years  came  on,  the  Daily 
News  increased  its  daily  price  from 
three  to  four  and  then  to  five  cents, 
but  did  not  raise  the  Saturday  price 
until  March  a  year  ago. 

Included  in  the  Saturday  Triple 
Streak  are  16  pages  of  tabloid 
color  comics,  a  tabloid  roto  section 
and  a  black  and  white  main  news 
section.  The  latter  has  been  re¬ 
vamped  on  Saturdays  to  provide 
two  “front  pages.”  The  second 
“front  page”  is  on  page  three  and 
provides  for  added  display  of  news 
and  feature  material.  A  new  mag- 
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azine-type  back  page  replaces  the 
regular  picture  page  on  Saturday. 
Also  included  is  a  fly  page  con¬ 
taining  next  week’s  television  pro¬ 
gram  listings  and,  in  addition, 
This  Week  magazine,  a  regular  Sat¬ 
urday  supplement  in  the  Daily 
News  for  many  years. 

TV  Listing  Helps 
Mr.  Hall  gives  special  credit,  in¬ 
cidentally,  to  the  TV  program  sec¬ 
tion  as  a  circulation  bell  ringer. 
He  points  out  that  one  Chicago  TV 
program  weekly  magazine  has  gone 
out  of  business  since  the  Daily 
News  Triple  Streak  began  publish¬ 
ing  TV  programs.  The  other  TV 
weeklies,  he  said,  have  reported  a 
dip  in  weekly  sales.  Other  Chicago 
papers  also  publish  weekly  TV  pro¬ 
gram  listings. 

The  editorial  department  has  d^ 
veloped  special  features  for  the 
Saturday  paper,  including  timely 
foreign  features  from  the  Daily 
News  Foreign  Service  staff.  At 
the  present  time,  the  Saturday 
paper  is  featuring  a  series  on  down- 
state  cities.  The  latter  feature  be¬ 
gins  in  the  black  and  white  news 
section  and  carries  over  to  the  roto 
section  where  picture  spreads  of 
the  city  saluted  are  printed. 

Gets  Earlier  Start 
The  Saturday  paper  goes  to  press 
with  its  first  edition  at  8  a.m.  and 
by  1  p.m.  about  75%  of  the  entire 
Saturday  press  run  is  out  of  the 
plant,  Mr.  Hall  pointed  out. 

Mr.  Hall  said  the  Saturday 
Triple  Streak  (it  gets  its  name  from 
a  triple  blue  streak  along  the  right- 
hand  margin)  has  been  easy  to  pro¬ 
mote,  circulationwise,  because  the 
paper  has  had  new  things  to  talk 
about. 

Mr.  Hall  told  E&P  that  both  he 
and  Basil  L.  Walters,  executive 
editor  of  the  Knight  Newspapers, 
became  convinced  sometime  ago 
that  with  the  five-day  work  week, 
Saturday  should  be  better  circula¬ 
tion  day,  if  the  product  is  tailored 
for  weekend  reading.  They  real¬ 
ized  that,  generally  speaking,  Sat¬ 
urday  newspapers  are  the  smallest 
of  the  week  in  most  cities.  They 
also  had  to  take  into  account  both 
street  sales  and  home  delivery. 

“Our  Saturday  paper  is  proving 
that  it  can  be  a  money  maker  if 
it  is  properly  edited  and  packaged 
for  weekend  reading,”  said  Mr. 
Hall.  “Advertisers  using  the  Sat¬ 
urday  paper,  particularly  the  roto 
section,  report  excellent  sales  re¬ 
sults.  All  this  adds  up  to  increased 
readership  of  the  Saturday  paper." 

Art  Hall,  incidentally,  is  a  certi¬ 
fied  public  accountant  by  profes¬ 
sion,  who  joined  the  Daily  News 
in  1929  as  controller.  He  was  ap* 
pointed  circulation  director  in  1942. 
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reading,  writing  and  living 

by  Morton  M.  Hunt 


In  Grand'  Rapids  a  few  months  and  asked  questions  about  everything 
ago  a  motherly-looking  civics  teacher  from  milking  machines  to  pay  checks, 
grasped  the  handle  of  a  drill-press  in  This  past  year,  in  these  and  scores 
a  tool  plant  and  drilled  away  happily,  of  other  ways  proof  piled  up  in  hun- 
In  Detroit  an  auto  company  boxed  dreds  of  cities  that  something  new  has 
and  shipped  out  scores  of  new  trans-  come  into  public  school  education.  The 
missions  as  free  gifts  to  schools.  A  something  new:  American  business- 
New  York  producer  started  shooting  a  men  are  taking  a  great  new  interest  in 
$100,000  educational  film  on  hygiene  the  schools,  and  helping  them  in  many 
for  a  pharmaceutical  house.  And  in  ways  that  show  no  direct  dollar  return. 
Portland  a  frisky  bunch  of  eighth-  At  the  same  time,  teachers  are  dis- 
graders  swarmed  into  a  local  dairy,  covering  that  they  can  make  their 


Continued  in  May* 

NATION’S  BUSINESS 


if' rile  Nation’s  Business,  Washington  6,  D.  C.  for  a  complimentary 
copy  of  May  issue  and  permission  to  quote  from  this  timely  article. 
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Fred.  Martin, 
Ex-AP  General 
Manager,  Dies 

Frederick  Roy  Martin,  80,  for¬ 
mer  general  manager  of  the  Asso¬ 
ciated  Press  and  before  that  editor 
of  the  Providence  (R.  I.)  Journal, 
died  in  Bronxvflle,  N.  Y.,  April  27. 

Mr.  Martin  left  the  Journal  in 
1912  to  become  assistant  general 
manager  of  the  AP  with  head¬ 
quarters  in  New  York,  under  the 
late  Melville  E.  Stone.  In  1921, 
he  became  general  manager  when 
Mr.  Stone  retired  from  active 
work. 

After  serving  as  general  mana¬ 
ger  of  the  AP  for  four  years,  Mr. 
Martin  resigned  to  become  vice- 
president  and  general  manager  of 
D.  Appleton  &  Co.,  book  publish¬ 
ers.  He  was  a  director  of  D. 
Appleton-Century  Co.  at  the  time 
of  his  death. 

Soon  after  he  was  graduated 
from  Harvard  in  1893,  Mr.  Martin 
began  work  for  the  Boston 
(Mass.)  Journal,  later  serving  as 
a  special  correspondent  during  the 
Spanish-American  War.  In  1898, 
he  went  to  Providence  as  associ¬ 
ate  editor  of  the  Journal.  He  be¬ 
came  editor  and  treasurer  of  the 
Journal  and  Evening  Bulletin  in 
1906.  He  was  elected  a  director 
of  the  AP  in  1912,  and  then  was 
asked  by  Mr.  Stone  to  join  the 
staff. 

In  World  War  I,  Mr.  Martin 
was  sent  abroad  hurriedly  to  help 
direct  AP  activities.  He  sailed 
from  New  York  with  $20,000  in 
gold  in  a  leather  hatbox  to  see 
the  AP  bureaus  through  the  finan¬ 
cial  emergency. 

As  AP  general  manager,  he  di¬ 
rected  coverage  of  the  1920  na¬ 
tional  political  conventions.  He 
toured  South  America,  visiting  the 
AP  bureaus.  When  he  retired  in 
1925,  he  was  succeeded  by  Kent 
Cooper. 

Mr.  Martin  was  a  member  of 
the  Board  of  Overseers  of  Har¬ 
vard  from  1925  to  1927  and  from 
1940  to  1946,  and  was  president 
of  the  Harvard  Club  of  New  York 
(1938-41). 


Everything  in 

BaltimoieTeifolv^ 
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OFF  TO  A  GOOD  START  for  the  ANPA  Convention,  Millard  Cope 
of  the  Marshall  (Tex.)  News  Messenger  and  Andrew  B.  Shelton  of  the 
Abilene  (Tex.)  Reporter-News  feast  on  the  free  lunch  at  the  tradi¬ 
tional  opening-day  stag  party  given  for  publishers  by  the  Wright 
Company,  newsprint  suppliers. 


Roto  Supplement 
For  Today's  Bride 

A  64-page  rotogravure  supple¬ 
ment,  TODAY’S  BRIDE,  was 
published  as  part  of  the  Sunday, 
April  27th,  issue  of  the  New  York 
Herald  Tribune.  Specialty  shops, 
department  stores  and  national 
vertisers  ran  30, 1 1 5  lines  of  ads. 

Copies  will  be  distributed  to 
speakers  and  guests  who  attended 


Complete  Guide 
For  Florida  Voters 


Publishers  Sciy 
Outlook  Bright 
For  Advertising 

Optimism  over  the  prospects  for 
newspaper  advertising  pervaded 
the  halls  and  meeting  rooms  at  the 
Waldorf-Astoria  last  week. 

“Advertising  and  circulation  art 
tremendous,”  at  least  for  the 
Cleveland  (Ohio)  Plain  Dealer, 
said  Paul  Bellamy,  editor.  And 
Grove  Patterson,  president,  the 
Toledo  (Ohio)  Blade,  was  only 
slightly  less  optimistic.  For  him 
circulation  and  advertising  were 
“excellent.” 

That’s  just  about  the  consensns, 
too.  Col.  Robert  R.  McCormick, 
publisher,  the  Chicago  (Ill.)  Trib¬ 
une,  pointed  with  pride  to  tiie  fact 
that  his  paper  has  “the  biggest 
Sunday  volume  of  advertising  to¬ 
day  in  its  history.  The  paper  is 
way  ahead  of  last  year.” 

George  C.  Biggers,  president, 
the  Atlanta  (Ga.)  Journal  and 
Constitution,  expressed  his  views 
this  way:  “Local  advertising  is 
ahead  of  last  year,  but  national 
is  a  little  slow.”  Circulationwise, 
he  said  his  papers  have  felt  a 


St.  Petersburgh,  Fla. — ^The  St. 

Petersburg  Times  gave  its  readers  slight  dip  as  a  result  of  a  March 


complete  information  about  forth¬ 
coming  primary  elections  both 
local  and  national  in  a  “political 
guide”  printed  April  16. 

It  included  eight  pages  printed 
in  the  center  of  one  section  of 
the  regular  edition  in  such  a  way 


1  boost  in  home  delivery  price 
from  40c  to  45c. 

“We’ve  had  some  losses  in  na¬ 
tional  and  retail  advertising,”  ad¬ 
mitted  John  S.  Knight,  publisher, 
the  Detroit  (Mich.)  Free  Press. 

Classified,”  he  said,  “has  held  up 


the  Herald  Tribune  &hool  for  that  jt  could  be  pulled  out  and  well  except  in  Akron  and  Miami 


Brides,  conducted  during  March 
and  April;  to  all  girls  in  the  New 
York  area  whose  engagements  are 
announced  during  the  Spring  and 
to  selected  women’s  colleges.  In 


retained  as  a  separate  section  for 
later  use.  No  advertising  was  ac¬ 
cepted  for  it.  The  section  in¬ 
cluded  biographical  material  and 
platform  outlines  from  51  Demo- 


(both  Ohio).  There  is  some 
easing  of  the  newsprint  situatitm 
due  to  the  fact  that  retail  and 
national  advertising  is  down.” 

Eugene  C.  Pulliam,  publisher, 


addition,  the  bride  s  supplement  crat  and  24  Republican  candidates  Ifi®  Indianapolis  (Ind.)  Star  and 
will  be  sent  to  over  4,000  .shops.  . . . 

Silurians  to  Elect 

Bertram  B.  Caddie,  secretary  of 
the  Copper  and  Brass  Research 
Association,  who  worked  on  the 
old  New  York  Herald,  will  be 
elected  president  of  the  Society  of 
the  Silurians  at  its  annual  dinner 
Monday,  May  12,  at  the  New 
York  Athletic  Club. 


plus  photos  of  each.  This  material 
was  supplied  by  the  candidates 
themselves. 

In  addition,  a  chart  was  included 
showing  every  office  at  stake  in 
state  and  county  primaries,  the 
Democratic  and  Republican  can¬ 
didates  for  each  office,  the  term 
of  the  office  and  the  salary  it 
pays. 

Voter  information  included  a 
list  locating  the  85  precinct  poll¬ 
ing  places  in  Pinellas  County, 


News,  reported  “circulation  at  an 
all  time  high”  with  local  adver¬ 
tising  up;  national  down.  “Classi¬ 
fied,”  Mr.  Pulliam  noted,  “is  11 
per  cent  ahead  of  last  year,” 

A  similar  picture  was  painted 
by  John  Cowles,  publisher,  the 
Minneapolis  (Minn.)  Star  and 
Tribune,  who  reported  that  “Cir¬ 
culation  is  at  an  all  time  high. 
General  advertising  is  down,  local 
linage  is  even  and  classified  is  up." 

Norman  Chandler,  publisher. 


is  nearly  9,000,  the  population  of 
Nelson  about  7,000. 

The  10-page  section  traced  the 
newspaper’s  early  struggles  under 
its  founder,  F.  J.  Deane,  and  Mr. 
Deane’s  efforts  in  formation  of 
The  Canadian  Press. 


five<olumn  map  showing  the  lo-  Angeles  (Calif.)  Times, 

cation  of  each  precinct  with  its  observed:  “Advertising  for  the  first 
boundaries  and  pertinent  informa-  three  months  of  this  year  is  hetter 
tion  about  who  could  vote,  who  than  for  the  same  period  in  1°51. 
could  not  vote  and  how  a  voter  f-^st  October  we  raised  our  daily 
votes.  to  10c;  home  de- 

■  livered  price  from  $2  to  $2.25. 

r*  f  T\  »  n  sained  back  the 

r .  J.  D6anG  S  Paper  circulation  we  lost  as  a  result  of 

Marks  50th  Birthday  this  increase.” 

Nelson,  B.  C. — ^The  Nelson  ,  .  ,  ,  —  " 

Daily  News  celebrated  its  50th  an-  Charity  Rate  Up 
niversary  with  a  special  10-page  Cincinnati — Increased  produc- 

supplement  April  23.  Circulation  tion  costs  are  forcing  newspapers 


here  to  raise  the  “charity”  rate. 
Beginning  May  1,  it  costs  religious 
and  other  summer  festivals  two 
cents  more  a  line.  The  Enquirer 
will  charge  24  cents  daily,  31 
cents  Sunday;  Times-Star,  24 
cents;  Post,  22  cents. 
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you  mean! 


Editor  &.  Publisher,  March  1, 1952 


Editor  &  Publisher  says  newspapers 
are  having  a  tough  time  battling 
higher  costs.  And  we  believe  every 
word  of  it.  We  are  having  the  same 
problem  in  the  Bell  System. 

As  our  business  increases,  more 
money  comes  in.  But  tbe  combina¬ 
tion  of  wages  and  taxes  and  other 
expenses  goes  up  even  faster. 

“Just  a  minute,”  someone  might 
say.  “What  about  the  headlines  that 
tell  of  ‘Record  Bell  System  Profits’?” 


Those  headlines  tell  only  half  the 
story.  They  speak  only  of  total  dollars 
of  profit,  with  no  relation  to  the  size 
of  the  business. 


To  meet  the  public’s  increasing 
need  for  service  — and  to  get  the 
money  to  pay  for  it  — it  has  been 
necessary  to  more  than  double  the 
Bell  System’s  capital  in  the  last  ten 
years.  (From  about  $4,000,000,000 
in  1941  to  nearly  $9,000,000,000  in 
1951.)  Naturally,  a  nine  billion  in¬ 


vestment  must  bring  in  more  dollars 
of  profit  than  one  of  four  billion. 

Bell  System  earnings  on  capital  are 
low  and  have  been  low  for  many  years. 

They  were  5.8%  in  1951,  com¬ 
pared  with  6.1%  in  1950.  As  long  as 
wage  rates  and  prices  continue  to 
go  up,  increases  in  telephone  rates 
will  continue  to  be  needed. 

In  the  struggle  to  keep  up  with  ris¬ 
ing  costs,  the  nation’s  newspapers  are 
not  alone.  It’s  our  problem  too. 


BELL  TELEPHONE  SYSTEM 


952 


'Politics'  Cry 
Kills  Censure 
In  Wisconsin 

M  I L  w  A  u  K  E  E — Politics  was  . 

charged  when  a  resolution  was  in-/ 
troduced  to  put  the  Wisconsin 
Press  Association  on  record  April 
19  as  “opposed  to  President  Tru-\ 
man’s  apparent  assumption”  that' 
he  had  the  right  to  seize  the  press 
and  radio. 

Opponents  said;  “The  President 
didn’t  answer  the  question  at  all,” 
referring  to  the  ASNE  news  con¬ 
ference  in  Washington,  and  they 
argued  that  the  association  cjould 
hardly  take  a  stand  on  the  .Tru¬ 
man  statement  “when  it  has  been 
strangely  silent  on  Senator'  Joe 
McCarthy’s  advocacy  of  anf  ad¬ 
vertising  boycott  of  newspapers, 
newscasters  and  a  magazine.” 
After  considerable  wrangling,  the 
resolution  died  when  it  was  point¬ 
ed  out  that  it  had  not  been  ap¬ 
proved  by  the  resolutions  com¬ 
mittee  and  was  therefore  not  prop¬ 
erly  before  the  meeting. 

A  closer  tie  between  the  Uni¬ 
versity  of  Wisconsin  School  of 
Journalism  and  on-the-job  training 
for  students  on  the  Daily  Cardinal, 
campus  newspaper,  as  well  as  three 
to  six  months  of  newspaper  prac¬ 
tice  on  a  community  newspaper 
prior  to  graduation,  was  recom¬ 
mended  by  the  journalism  com¬ 
mittee. 

The  association  announced  a 
Memorial  Scholarship  Fund,  dedi¬ 
cated  to  outstanding  newspaper 
publishers,  to  assist  students  of 
journalism  at  the  University  of 
Wisconsin.  The  initial  fund  is 
dedicated  to  the  late  Will  H.  Con¬ 
rad,  of  the  Medford  Star-News. 

Ellsworth  Coe,  of  the  White- 
water  Register,  was  elected  presi¬ 
dent  of  the  Association  to  succeed 
T.  C.  Radde,  of  the  Sparta  Her¬ 
ald. 

The  Hartford  Times-Press  and 
the  Grant  County  Independent  of 
Lancaster  won  in  the  two  circula¬ 
tion  classifications  for  general  ex¬ 
cellence. 


BOSTON  PRESS  CLUB  AWARD— Miss  Alta  Maloney,  Boston  Trav¬ 
eler,  receives  plaque  and  $500  bond  for  the  best  news  story  of  public 
significance  published  in  Boston  during  1951,  from  Elmer  Davis,  at 
right,  as  Managing  Editor  Harold  Wheeler,  left,  and  City  Editor 
_ Eugene  Moriarty  offer  congratulations. 

Records  Held  Opeiu  AP  Names  Brossier 
And  Without  a  Fee  As  Arkansas  Chief 

San  Diego,  Calif. — Contention  Appointment  of  Clement  P. 

by  the  San  Diego  Union  that  the  Brossier  as  acting  chief  of  the  As- 

press  is  entitled  to  bona  fide  in-  sociated  Press  bureau  at  Little 

spections,  free  of  charge  of  vital  Rock,  in  charge  of  Arkansas,  is 

statistics  records  in  the  Health  announced  by  Frank  J.  Starzel, 

Department  has  been  upheld  by  general  manager.  Mr.  Brossier,  33, 
District  Attorney  Don  Keller.  succeeds  Justin  R.  Anderson,  who 
In  a  ruling  requested  by  the  is  being  given  another  assignment. 


County  Board  of  Supervisors,  Mr. 
Keller  declared  the  Union  victor 
in  a  long  battle  with  the  health 
director.  Dr.  J.  B.  Askew,  who 
at  first  had  denied  the  paper 
access  to  medical  portions  of 
records,  and  later  made  them 
available  on  payment  of  fees  for 
certified  copies. 


Keith  Fuller,  29,  has  been 
named  acting  correspondent  at 
Jackson,  Miss.,  in  Mr.  Brossier’s 
former  post. 

A  native  of  Florida,  Mr.  Bros¬ 
sier  rose  from  office  boy  to  man¬ 
aging  editor  of  the  Orlando  Morn¬ 
ing  Sentinel.  He  joined  AP  in 
1947. 

Mr.  Fuller’s  newspaper  experi¬ 
ence  before  entering  AP  service 
was  gained  on  the  Beaumont 
(Tex.)  Enterprise  and  Dallas 
Morning  News. 


Chapman  Leaves 
NEA  Research  Staff 

Cleveland  — Frank  Chapman, 
associated  with  NEA  Service,  Inc.  MrTrvr1rTnr4  Proec 
for  12  years,  has  resigned  to  be-  _  t  j  . 

come  a  research  engineer  in  fac¬ 
simile  reproduction  with  Atkinson 
Laboratories  in  Hollywood,  Calif. 

For  the  past  three  years  he  has 
been  engaged  in  research  on  elec¬ 
tronic  color  separation  at  NEA’s 
laboratory. 


DURAL  ALUMINUM  STEREOTYPE 

CHASES 


The  finest  Chases  ever  built — 
Most  accurate  because  they  are 
“tailor-made.”  Labor-saving  and 
time-saving  means  money-saving. 

Now  ysed  by  more  than  300 
dailies — here  are  a  few: — Omaha 
World-Herald,  Elmira  (N.  Y.) 
Star-Gazette,  Tucson  (Ariz.) 
Newspapers,  Wilmington  (Del.) 
News-Journal,  Kankakee  (Ill.) 
Joimial. 

R  r  A  D  n  8761  FULTON  ST., 
Di  t  ft  n  U  DETROIT,  MICH. 


CLINE-WESTINGHOUSE 

ELECTRICAL  EQUIPMENT 
I  UnH  Pratf  DrivM  ...  Raalf  . . .  Aute- 
iiwtk  Tantiens ...  Sp««d  Patton  pro¬ 
vide  safety  and  reliability  with 
economy.  Large  or  small . . .  letter- 
press  or  offset  .  .  .  you  can  rely  on  | 
Cline-Westinghouse  Equipment. 

CLINE  ELECTRIC  MFC.  CO. 
Chicago*  Now  York  •  Son  Francisco 

_ _ 
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Hits  Seizure  Idea 

Baltimohe  —  Directors  of  the 
Maryland  Press  Association  ap¬ 
proved  a  resolution  calling  for  a 
“new  amendment  to  the  Constitu¬ 
tion  providing  safeguard  against 
the  exercise  of  dictatorial  power 
by  the  President  of  the  United 
States.” 

The  action  was  taken,  the  reso¬ 
lution  stated,  because  the  Presi¬ 
dent  “has  intimated  publicly  that 
he  believes  he  has  the  inherent 
power  to  seize  the  press.” 

The  resolution  was  introduced 
by  Neil  H.  Swanson,  executive  edi¬ 
tor  of  the  Baltimore  Sunpapers. 
m 

2  Get  Hero  Awards 

Dayton,  Ohio — First  presenta¬ 
tion  of  the  Dayton  Chamber  of 
Commerce  hero’s  medallion  was 
made  to  three  boys  credited  with 
saving  the  life  of  an  8-year-old 


Press  Freedom 
And  Influence 
Are  La.  Topics 

New  Orleans — Freedom  of  the 
press  received  top  billing  when 
members  of  the  Louisiana  Press 
Association  held  their  72nd  an¬ 
nual  convention  here  recently. 

The  association  denounced  Pres¬ 
ident  Truman  for  a  statement  in 
which  he  “implied  his  inherent 
right  to  seize  the  press  and  radio 
of  this  nation.”  Such  action,  said 
the  LPA,  would  be  unconstitu¬ 
tional. 

In  another  resolution  the  group 
commended  Judge  J.  Bernard 
Cocke  for  his  decision  in  acquit¬ 
ting  five  Lake  Charles  newspaper¬ 
men  accused  of  defaming  public 
officials  and  gamblers. 

The  five  newspapermen  also 
were  commended  “for  their  gallant 
fight  to  uphold  the  freedom  of  the 
press.” 

Max  Thomas,  Crowley  Daily 
Signal,  was  elected  president  of 
LPA.  He  succeeds  Jules  Fogel, 
Caddo  Citizen. 

A  Graphic  Arts  school  in  a 
state  college  was  endorsed. 

Press  Role  in  Campaign 
Referring  to  the  recent  defeat  of 
Gov.  Earl  K.  Long  in  Louisiana, 
Jules  Fogel,  retiring  president  of 
the  LPA,  said:  “Newspapers  did 
more  than  any  one  candidate  to 
defeat  the  administration.” 

But  Walker  Saussy,  New  Or¬ 
leans  adman,  declared:  “News¬ 
papers  have  become  obsolete  in  in¬ 
fluencing  the  opinion  of  voters, 
and,  although  they  may  think  they 
influence  him,  they  don’t.” 

Mr,  Fogel  pointed  out:  “The 
newspapers  in  this  state  have  been 
publicizing  the  tragic  mistakes  of 
the  Long  regime  for  the  past  three 
years.” 

Mr.  Saussy  countered:  “When 
the  poor  voter  looks  toward  the 
rich  publisher,  he  sees  nothing  in 
common  between  them.” 

He  did,  however,  praise  the 
power  of  the  press  in  sales  pro¬ 
motion. 

The  Louisiana  Daily  Newspaper 
Publishers  Association  had  a  sepa¬ 
rate  meeting  at  which  Donald  W. 
Coleman,  vicepresident  and  cir¬ 
culation  director  for  the  Times- 
Picayune  and  New  Orleans  States, 
was  elected  president. 

Others  elected  were:  H.  B.  Mur¬ 
dock,  circulation  manager  of  the 
Monroe  World,  vicepresident  ,and 
C.  P.  Liter,  general  manager  of 
the  Baton  Rouge  Morning  Advo¬ 
cate  and  State  Times,  secretary- 
treasurer. 


2  Directors  Named 

Manuel  C.  McDonald,  president 
of  the  Great  Northern  Paper  Com- 
girl  whose  dress  caught  fire.  The  pany,  and  Arthur  G.  Wakeman,  ex- 
three  heroes  were  Dayton  Daily  ecutive  vicepresident  of  the  Coosa 
News  newspaperboys,  Mickey  Me-  River  Newsprint  Company,  have 
Donald  and  Larry  Wilhelm,  and  been  elected  directors  of  the  News- 
their  friend,  Cecil  Reeder.  print  Service  Bureau. 
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Floating  **Voice”  to  Pierce  Iron  Curtain 


To  parry  jamming  tactics  and  reach 
more  remote  areas,  the  Voice  of 
America  is  adopting  the  novel  tech¬ 
nique  of  using  a  ship  as  a  floating 
transmitter. 

For  this  purpose  a  cargo  ship  has 
been  converted  at  Bethlehem 
Steel’s  Hoboken,  N.  J.,  Shipyard 
into  a  floating  radio  station.  1  his 
vessel,  named  the  Courier,  which 
is  operated  by  the  United  States 
Coast  Guard  for  the  State  Depart¬ 
ment’s  Voice  of  America,  is 
equipped  with  both  medium  and 


short-wave  transmitters.  Its  sending 
power  is  very  great  —  greater  than 
that  of  any  standard  radio  station 
in  the  United  States.  Messages 
broadcast  from  the  United  States 
are  picked  up  and  relayed  from  the 
ship  via  a  special  antenna  raised 
above  the  ship’s  deck  by  a  captive 
barrage  balloon. 

The  conversion  work  completed. 


the  Courier  left  the  Bethlehem  Ho¬ 
boken  Yard  in  the  early  part  of  this 
year,  ready  and  able  to  go  anywhere 
in  the  world. 

With  the  aid  of  this  highly  mo¬ 
bile,  powerful  station,  broadcasts  of 
the  Voice  of  America  are  expected 
to  get  through  to  listeners  in  deep 
Iron  Curtain  territory  hitherto 
sealed  off  from  the  outside  world. 


BETHLEHEM  STEEL 
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May  11  !..The  Great  Sunday  Weekly  Becomes  Greater! 


ERICAN  WeEKET 


EXCLUSIVE! 


THE  GREATEST  MOTHER  OF  AU 
ByFiltonOunler 


Albany  Times-Union 
Baltimore  American 
Boston  Advertiser 
BufFalo  Courier-Express 
Chicago  Herold-Americon 
Cincinnati  Enquirer 
Cleveland  Plain  Dealer 
Detroit  Times 


Los  Angeles  Examiner 
The  Miami  Herald 
Milwaukee  Sentinel 
New  Orleans  Item 
New  York  Journal-American 
Philadelphia  Bulletin 
Pittsburgh  Sun-Telegraph 
Portland  Oregonian 


*St.  Louis  Globe-Democrat 
St.  Paul  Pioneer  Press 
San  Antonio  Light 
San  Francisco  Examiner 
Seattle  Post-Intelligencer 
Syracuse  Herald-American 
Washington,  D.  C.  Times-Heratd 
*  Beginning  September  7,  1952 


EDITOR  &  PUBLISHER  for  May  3,  1952 


32 


is  the  word  for  its  Editing!. . .  Printing!. . .  use  of 
Pictures! ,  ,  .  Dealer  Impact! .  .  .  Sales  Results! 


GREAT  WRITERS,  great  human  beings,  great 
leaders,  these  are  the  authors  who  satisfy  the 
enthusiasms  of  The  American  Weekly’s  audience 
about  every  phase  of  life  and  living.  Their  im¬ 
aginatively  written  true  stories  have  the  greatest 
impact  on  America’s  heart  and  home. 

SERVICE  TO  THE  FAMILY  articles  are  enthusi¬ 
astically  presented  in  every  issue  of  The  Amer¬ 
ican  Weekly.  Never  before  has  an  audience  of 
such  huge  numbers  had  so  authoritatively  pre¬ 
sented  articles  devoted  to  food,  home-making,- 
fashions,  hobbies.  The  huge  resources  available 
to  The  American  Weekly  are  used  to  provide 
unmatched  values  to  reader  and  advertiser  alike. 

READER  REACTION  to  the  new  American 
Weekly  is  sharply  and  dramatically  up.  It  will 
be  stronger  in  the  beautiful  color  gravure  print¬ 
ing  that  begins  with  the  May  11  issue.  Editors 
see  and  sense  the  vital  tempo.  Dealers  are  react¬ 
ing  to  its  sales-stimulating  power.  Today  The 
American  Weekly  is  a  mighty  instrument  for 
volume  profit  selling. 


Memo  on 

WB  UMAMBfUCAN  WBBKBf 

The  American  Weekly  has  always  been 
one  of  my  greatest  personal  enthusiasms. 
Its  ageless  concepts  of  what  interests  peo¬ 
ple  and  why  have  now  been  used  to  make 
a  more  modern,  more  dramatic,  more 
serviceable,  magnificently  printed  Amer¬ 
ican  Weekly. 

This  Sunday  weekly  enjoys  the  incompar¬ 
able  creative  resources  of  the  Hearst  or¬ 
ganization  with  its  nine  top-flight  maga¬ 
zines,  sixteen  metropolitan  newspapers,  a 
major  worldwide  news  and  photo  service, 
and  the  world's  largest  syndicate.  The 
American  Weekly  will  set  a  new  high  for 
journalistic  enterprise. 

William  Randolph  Hearst,  Jr. 

Publisher 


j4meric4n  Weekly 
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TO  THE  PUBLISHERS 

"THE  COBBLER’S  children  go  barefoot,  the 

tailor’s  family  wears  rags,  and  the  children 
of  the  press  go  whispering  through  the  Wal¬ 
dorf  corridors  for  the  real  news  of  the  news¬ 
papers'  conventions.  'Get  the  News’  the  re¬ 
porter  is  commanded  on  every  occasion — ex¬ 
cept  when  the  newspaper  men  gather  in  New 
York  in  April;  then  the  order  changeth  to 
'take  what  is  given  out.’  And  the  ANPA,  the 
arch  foe  of  the  press  agent  fifty-one  weeks  in 
the  year,  embraces  the  ‘handout’  method  in 
the  fifty-second.  .  .  . 

"This  year's  evil  is  done  {a  gross  boner  by 
a  reporter  who  tried  to  get  more  informa¬ 
tion),  but  it  may  possibly  bring  forth  good  if 
the  ANPA  learns  that  it  cannot  for  fifty-one 
weeks  condemn,  and  justly  too,  the  system  and 
idea  that  it  takes  as  its  own  in  the  fifty-second. 
From  the  very  nature  of  the  calling  all  ses¬ 
sions  of  newspaper  men  should  be  held  out  in 
the  open,  in  the  white  light  of  intelligent  pub¬ 
licity,  the  backbone  of  the  successful  news¬ 
paper  press  of  the  world.” — E  &  P,  May  6, 
1922. 

MR.  PUBLISHER,  has  it  ever  occurred  to 

you  how  inconsistent  you  are,  how  absurd 
you  must  appear  to  a  large  segment  of  the 
public,  when  you  discuss  “censorship,”  “sup¬ 
pression  of  news,”  “freedom  of  the  press” 
and  do  so  behind  closed  doors;  when  last 
week  at  the  ANPA  you  attacked  “the  trend 
toward  executive  sessions  at  local  government 
levels”  in  your  own  closed  executive  session? 

Your  convention  “handout”  procedure  is 
outmoded,  it  is  an  anachronism.  In  1944  the 
ANPA  opened  its  first  session  to  the  press 
and  public — that  was  the  Wednesday  after¬ 
noon  meeting  devoted  to  advertising  prob¬ 
lems.  In  1946  the  Wednesday  morning  ses¬ 
sion,  usually  devoted  to  delivery  of  the  presi¬ 
dent’s  annual  report  and  reading  of  a  few 
other  reports,  was  opened  up. 

E&P  applauded  these  moves  April  13, 
1946,  and  said:  “This  is  a  step  in  the  right 
direction.  We  hope  it  will  lead  ultimately  to 
an  end  to  ‘closed  door’  sessions  .  .  .  News¬ 
paper  publishers  cannot  afford  to  give  the 
impression  they  have  something  to  hide  from 
the  public.” 

On  May  5,  1951,  E&P  stated: 

“No  session  of  two  to  four  hundred  peo¬ 
ple,  or  more,  can  be  completely  secret  or  off- 
the-record. 

“We  never  heard  of  anything  that  took 
place  behind  those  doors  that  could  not  have 
been  reported  in  open  session. 

‘This  closed  door  policy  is  the  worst  pos¬ 
sible  public  relations  that  the  American  news¬ 
paper  publishers  could  think  up.  There  is  no 
conspiracy  behind  those  closed  doors  but  the 
mere  fact  that  they  are  not  open  leads  to  mys¬ 
tery  and  suspicion.  It  makes  the  publishers  a 
perfect  target  for  the  jibes  and  attacks  of 
labor  publications  and  professional  press 
critics. 

“Newspaper  men,  being  the  first  to  protest 
closed  meetings  of  other  groups,  should  be  the 
first  to  admit  there  is  no  justification  for  the 
practice.  The  newspaper  publishers’  associa¬ 
tion  should  live  in  a  glass  bowl.  Neither  it 
nor  its  members  have  anything  to  hide.” 

Mr.  Publisher,  we  urge  again  your  serious 
contemplation  of  this  problem  especially  after 
last  week’s  convention. 

At  the  “small  dailies”  sessions  you  heard 
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Faith  is  the  substance  of  things  hoped  for, 
the  evidence  of  things  not  seen. — Hebrews, 
H;  1. 


speakers  comment  on  increasing  efforts  to 
suppress  information,  on  the  growing  practice 
of  executive  sessions  among  public  bodies; 
although  the  ANPA  is  not  a  “public  body”  it 
should  set  an  example. 

At  the  general  session  Thursday  you  were 
put  in  the  uncomfortable  position  of  debating 
a  resolution  behind  closed  doors  which  had 
been  presented  the  day  before  in  an  open 
meeting.  This  resolution,  condemning  Presi¬ 
dent  Truman  for  his  remarks  regarding  seizure 
of  the  press,  was  of  vital  interest  to  all  the 
people  and  the  debate  should  have  been  fully 
reported.  It  should  not  have  been  reported  by 
“handout,”  which  practice  members  of  ANPA 
frequently  attack. 

Newspaper  editors,  managing  editors,  pro¬ 
motion  men,  advertising  managers,  mechan¬ 
ical  superintendents  and  newspaper  financial 
experts  discuss  their  problems  in  open  annual 
meetings.  Publishers  who  are  also  members 
of  the  Associated  Press  do  not  object  to  its 
open  meeting  which  is  completely  “on-the- 
record”  preceding  ANPA. 

We  think  many  of  you  publisher-members 
of  ANPA  are  clinging  to  an  outmoded  prac¬ 
tice,  one  that  you  personally  do  not  condone 
in  other  organizations.  You  are  out  of  step 
with  the  parade  of  your  own  executives. 

The  management  of  ANPA,  which  con¬ 
tinues  to  do  an  outstanding  job  during  the 
year  in  your  behalf,  is  bound  by  your  wishes 
on  open  or  closed  meetings.  You  should  prac¬ 
tice  what  you  preach  individually  and  collec¬ 
tively. 

'CONTEMPT  IN  GEORGIA 

A  SUPERIOR  COURT  judge  in  Rome, 

Georgia,  has  written  a  new  definition  for 
“contempt  of  court.”  In  his  book  a  news¬ 
paper  editor  is  in  “contempt”  if  he  doesn’t 
publish  what  the  judge  demands. 

The  Atlanta  Constitution,  in  a  story  on 
traffic  law  violations,  erred,  said  the  judge, 
in  stating  that  no  records  could  be  found  of 
disposition  in  one  case.  The  judge  sent  a 
statement,  and  a  photograph  of  bond  rec¬ 
ords  in  this  case,  to  the  paper  asking  that 
they  be  published.  The  Constitution  printed 
the  statement  but  not  the  photograph  saying 
it  made  no  error. 

Following  his  second  request  to  publish  the 
photographic  record,  the  judge  cited  the  edi¬ 
tor  and  managing  editor  with  contempt. 

Pursued  to  its  logical  conclusion,  such  ju¬ 
dicial  reasoning  could  lead  to  court  compul¬ 
sion  to  print  or  delete  anything  a  judge  re¬ 
quested.  A  higher  court  will  set  him  straight. 


‘SEIZURE'  THEORY 

IN  VIEW  of  Judge  Pine’s  decision  in  the  steel 
seizure  case,  further  discussion  of  the 
President’s  so-called  inherent  power  to  seize 
newspapers  in  an  emergency  may  be  purely 
academic  at  this  time;  that  is,  until  the  case 
comes  before  the  Supreme  Court  for  final 
ruling. 

However,  the  President’s  attempt  at  “clari¬ 
fication”  at  his  press  conference  April  24  de¬ 
serves  recognition,  especially  in  view  of  the 
claims  by  a  few  newspapers  that  a  facetious, 
hypothetical  exchange  between  Truman  and 
the  press  the  previous  week  has  been  un¬ 
justly  magnified  by  most  newspapers. 

In  our  opinion,  the  President  has  said  noth¬ 
ing  to  clear  the  air  that  was  beclouded  by  his 
first  comment  on  the  subject. 

At  his  April  17  press  conference,  Mr.  Tru¬ 
man  said  he  would  have  to  act  in  the  best 
interests  of  the  country  which  was  strong  in¬ 
timation  that  he  believed  his  office  has  the 
power  to  seize  the  press  under  certain  condi¬ 
tions. 

At  his  April  24th  conference,  Mr.  Truman 
said  there  had  been  a  lot  of  “hooey”  about 
the  seizure  of  press  and  radio.  He  reiterated 
his  view  that  the  President  has  very  great 
inherent  powers  to  meet  great  national  emer¬ 
gencies.  An  unofficial  transcript  of  his  state¬ 
ment  goes  as  follows:  “Until  those  emer¬ 
gencies  arise,  a  President  cannot  say  specifi¬ 
cally  what  he  would  do  or  would  not  do.  The 
thought  of  seizing  the  press  and  radio  had 
never  occurred  to  him  and  he  said  he  had 
great  difficulty  imagining  the  government  tak¬ 
ing  over  and  running  those  industries.” 

Here  was  a  perfect  opportunity  for  the 
President  to  end  all  that  “hooey,”  if  that’s 
what  it  has  been.  If  he  firmly  believes  it,  he 
could  have  stated  flatly  that  the  President  has 
no  inherent  powers  to  seize  the  press. 

But  Mr.  Truman  did  not  say  flatly  that  he 
“could  not”  seize  the  press.  He  preferred  to 
use  weasel  words  and  said  he  couldn’t  foresee 
what  he  “would  do,”  that  he  couldn’t  imagine 
the  government  doing  it. 

Therefore,  in  the  absence  of  any  clear  state¬ 
ment  to  the  contrary,  and  in  view  of  his  posi¬ 
tion  on  the  steel  industry,  we  must  assume 
the  President  believes  his  inherent  powers  in¬ 
clude  authority  to  seize  the  press  under  cer¬ 
tain  conditions. 

A  Supreme  Court  ruling  in  the  steel  case 
may  decide  this  issue — but  it  may  not.  Un¬ 
fortunately,  “seizure  of  the  press”  is  not  at 
issue  in  that  case.  Because  of  that  we  feel 
the  newspapers  of  this  country  should  press 
immediately  for  Congressional  recognition  and 
strengthening  of  the  free  press  guarantee  in 
the  Bill  of  Rights  rather  than  let  the  question 
remain  as  a  threat  until  an  undetermined 
future  date  when  some  President  may  decide 
to  flex  his  muscles  and  exercise  this  alleged 
inherent  power  over  the  press. 

A  VICTORY 

REVERSAL  of  the  contempt  of  Congress 
conviction  of  Dr.  Edward  A.  Rumely  is 
a  victory  for  the  printing  press  and  for  the 
people  to  buy  publications  of  their  own  choice 
without  stigma. 

Use  of  a  printing  press,  originally  guaran¬ 
teed  in  the  Constitution,  has  been  hedged 
about  with  many  restraints  in  the  last  150 
years.  Further  restrictions  must  be  fought 
with  vigor  lest  we  lose  that  right  entirely. 
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George  W.  Hawkins  of  Cin¬ 
cinnati,  and  Mrs.  Lydia  McClel¬ 
land  Flory  of  Coronado,  Calif, 
will  be  married  May  3  at  Glen- 
brook,  Nevada.  Mr.  Hawkins,  for¬ 
mer  United  Press  foreign  corres¬ 
pondent,  is  a  son  of  W.  W.  Haw¬ 
kins,  chairman  of  Scripps-Howard 
Newspapers. 

*  *  * 

M.  Grattan  O’Leary,  vicepresi¬ 
dent  and  associate  editor  of  the  Ot¬ 
tawa  (Ont.)  Journal,  will  be  hon¬ 
ored  by  St.  Francis  Xavier  Uni¬ 
versity,  Antigonish,  N,  S.,  at  con¬ 
vocation  ceremonies  in  May.  A 
distinuished  Irish-Canadian  jour¬ 
nalist  who  has  covered  such  big 
stories  as  the  sinking  of  the  Titanic, 
Mr.  O'Leary  has  been  the  confi¬ 
dante  of  prime  ministers  and  pres¬ 
idents. 

*  ♦  *  ♦ 

R.  F.  Hudson,  Sr.,  publisher  of 
the  Montomery  (Ala.)  Advertiser- 
Journal,  suffered  a  fractured  hip 
and  a  minor  head  injury  in  an  au¬ 
tomobile  accident  April  21. 

*  *  * 

Charles  Bruce,  general  super¬ 
intendent  of  the  Canadian  Press, 
Toronto,  will  have  conferred  upon 
him  a  degree  of  Doctor  of  Litera¬ 
ture  at  a  convocation  ceremony  at 
Mount  Allison  University  May  13. 
«  *  * 

Austin  Edward  Clarkson  has 
turned  in  his  books  as  eminent 
grand  treasurer  of  the  Knights 
Templar  of  Texas  after  serving  31 
years.  He  has  been  with  the  Hous¬ 
ton  (Tex.)  Post  since  1894,  secre¬ 
tary-treasurer  since  1908. 

*  «  * 

Joe  W.  McBride,  publisher  of 


George  T.  Cameron,  publisher 
of  the  San  Francisco  (Calif.) 
Chronicle,  and  Mrs.  Cameron 
sailed  for  Europe  recently  aboard 
the  Holland-America  liner  Nieuw 
Amsterdam. 

*  *  * 

Henry  J.  Foster,  a  staffer 
since  1926  and  managing  editor 
since  the  paper  became  a  daily  in 
1929,  has  been  appointed  publisher 
of  the  Welland  -  Port  Colborne 
(Ont.)  Tribune.  Harry  J.  Shore 
retired  after  22  years  as  general 
manager  to  become  a  director  of 
the  Thomson  Co.,  Ltd.  John  P. 
Dawdy,  advertising  manager  for 
the  last  24  years,  was  made  gen¬ 
eral  manager.  Besides  being  a 
company  director,  Mr.  Shore  will 
be  associate  publisher  in  charge  of 
the  Port  Colborne  office. 

*  *  * 

Charles  Merz,  editor  of  the 
New  York  Times,  Mrs.  Merz,  and 
Lester  Markel,  Sunday  editor  of 
the  Times,  sailed  for  England  April 
30  on  the  Cunard  liner  Queen 
Mary. 

..  «  «  * 

James  A.  Wechsler,  editor  of 
the  New  York  Post,  will  deliver 
the  John  H.  Finley  Memorial  lec¬ 
ture  May  13  at  the  College  of  the 
City  of  New  York. 

*  *  * 

Cliff  Edwards,  formerly  editor 
of  the  Trinidad  (Colo.)  Morning 
Light,  has  become  editor  of  the 
Durango  (Colo.)  Herald-Demo¬ 
crat.  Bill  Gloom  is  the  new  ed¬ 
itor  of  the  Light. 

*  *  * 

Ralph  Shannon,  Washington 
(Iowa)  Evening  Journal  publisher, 
recently  was  elected  president  of 
the  Iowa  Press  Association. 


On  the  Business  Side 

Wallace  Brooks  has  been 
named  advertising  manager  of  the 
San  Francisco  (Calif.)  News  and 
will  devote  his  at¬ 
tention  to  retail 
advertising.  Ro¬ 
bert  Stoltz,  ad¬ 
vertising  director, 
will  handle  pri¬ 
marily  the  gen¬ 
eral  advertising. 

Mr.  Brooks  for 
many  years  was 
on  the  retail  staff 
of  the  Chicago 
Tribune  and  was 


advertising  direc- 


Brooks 


tor  of  the  Chicago  Sun. 

*  «  * 

Dick  Campbell,  formerly  retail 
advertising  manager  of  the  Sike- 
ston  (Mo.)  Daily  Standard,  has 
joined  the  advertising  department, 
Cairo  (111.)  Evening  Citizen. 

*  *  * 

Raymond  Davis  on  May  1  was 
appointed  circulation  manager  of 
the  Natchez  (Miss.)  Times, 
m  *  * 

W.  G.  Cothran,  classified  ad¬ 
vertising  manager,  Spartanburg 
(S.  C.)  Herald-Journal,  has  been 
elected  president  of  the  Spartan¬ 
burg  Commercial  Softball  League. 
*  *  * 

Sally  Bass  is  the  new  classified 
advertising  manager  of  the  Ash¬ 
land  (Ore.)  Daily  Tidings,  suc¬ 
ceeding  Barbara  Patterson,  who 
resigned  to  return  to  the  East. 

*  *  4> 

Lawrence  Shoff  has  resigned 
from  the  advertising  staff  of  the 
Philadelphia  (Pa.)  Daily  News,  to 
become  assistant  to  James  Wescott, 
advertising  sales  manager  of  TV 


To  lure  reader-interest,  "bait  up"  with 

Hi  Nabor 


Earle  W.  Stamm  has  been  re-  - „  -  - - 

the  Anadarko  (Okla.)  News,  has  elected  president  of  the  Day  Pub-  Digest,  in  the  same  city.  Mr. 
been  appointed  to  the  University  fishing  Co.,  publishers  of  the  New  Wescott  was  one-time  circulation 
of  Oklahoma  Board  of  Regents  by  London  (Conn.)  Evening  Day.  {Continued  on  page  36) 

Gov.  Johnston  Murray.  He  was  ‘ 
appointed  for  a  seven-year  term, 
succeeding  Ned  Shepler,  publisher 
of  the  Lawton  (Okla.)  Constitu¬ 
tion  and  Press.  Mr.  McBride  is 
president  of  the  Oklahoma  Press 
Association. 

«  *  * 

Edwin  B.  Wilson,  executive  ed¬ 
itor  of  the  Brooklyn  (N.  Y.) 

Eagle,  received  the  Brooklyn  Col¬ 
lege  Library  Associates’  medal  for 
distinguished  service  to  Brooklyn 
on  April  26. 

*  *  * 

William  J.  Conners,  HI,  pres¬ 
ident-publisher  of  the  Buffalo  (N. 

Y.)  Courier-Express,  on  April  25 
received  the  Man  and  Boy  Award 
of  Boys’  Clubs  of  America.  A 
tnp  to  New  York  for  eight  area 
Boys’  Club  members,  sponsored  by 
the  morning  newspaper  in  March, 
was  cited  in  presenting  the  award, 
which  bears  gold  statuettes  of  a 
tnan  and  a  boy. 

*  *  * 

Norvin  Perry,  publisher  of  the 
Frankfort  (Ky.)  State  Journal, 

Miled  from  New  York  AprU  28 
for  Europe. 
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The  reason  I 
ain't  never 
been  able  to 
catch  fish  is 
because  I 
can't  go  fish¬ 
ing  yesterday 
when  they 
were  biting. 

ChicaRo  Sun-Times 
Syndicate 


You’ll  hook  reader- 
interest  solidly  with  HI 
NABOR,  Olin  Miller’s 
illustrated,  25-line,  6- 
times-weekly  feature. 
Readers  watch  for  it . . . 
quote  it  .  .  .  enjoy  its 
grass-roots  epigrams,  as 
pungent  and  pithy  as  the 
observations  of  Will 
Rogers.  Send  for  sam¬ 
ples  and  terms  today — 
see  how  this  proved  in¬ 
terest-builder  will  build 
readership  for  you! 
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Beautiful  but  Brutal 
Curvesome  and  Cunning 


featured  in  the  new 

ABBIE  AN’  SLATS 

episode  starting 

MAY  12 


A  timely  tale  of  juvenile  d^ 
linquency  and  the  penal  sys¬ 
tem,  it  pits  simple,  trusting 
Charlie  Dobbs  against  a  ruth¬ 
less  young  killer  with  the  face 
of  an  angel. 

'The  result:  one  of  the  best 
yarns  ever  in 

ABBIE  an'  SLATS 

by  Raeburn  Van  Buren 

e 

For  advance  proofs,  wire, 
phone,  or  write  today. 
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manager  of  the  old  Philadelphia 
Evening  Ledger. 


Anton  F.  Peterson,  business 
manager  of  the  Salt  Lake  (Utah) 
Telegram  and  Salt  Lake  Tribune, 
has  been  named  a  member  of  the 
executive  committee  of  the  Utah 
Polio  chapter  of  the  National 
Foundation  for  Infantile  Paralysis. 
*  *  ♦ 

Edwin  J.  Stanley,  advertising 
manager  for  the  Wuhenher’^ 
(Colo.)  World-Independent  since 
1950,  resigned  his  post  effective, 
•April  19. 

4c  «  4c 

George  Fries,  general  manager 
of  the  Cincinnati  (Ohio)  Timex- 
Star,  is  beginning  his  15th  year  as 
president  of  the  Cuvier  Press  Club. 


In  the  Editorial  Rooms  THE  FOURTH  ESTATE  .  .  . 


Cynthia  Cabot,  fashion  editor 
of  the  Philadelphia  (Pa.)  Inquirer, 
received  an  award  for  outstanding 
j  o  u  r  n  a  1  i  s  - 
tie  achievement 
from  the  Phila¬ 
delphia  chapter. 

Theta  Sigma  Phi, 
at  the  annual 
.Matrix  banquet. 

♦  ♦  ♦  ,o 

David  Snell, 

Mew  York  World- 
Telegram  and 
Sun  reporter,  and 
Alice  Widener, 
magazine  writer, 
are  co-authors  of  a  book  on  Rus¬ 
sian  foreign  policy,  which  Har- 
court.  Brace  &  Co.,  will  publish 
soon . 

*  * 

Max  Kase,  sports  editor  of  the 
New  York  Journal- American,  and 
Mrs.  Kase,  sailed  April  26  on  a 
41 -day  European  cruise. 


By  Trent 


Cabot 
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recently  a  columnist  for  the  Al- 
u.  .,ic  journaiin,  hanv  (N.  Y. )  Times-Utiion,  has 
■  joined  the  staff  of  the  Chatham 

er^*i90i.?Adwi  Y.)  Courier,  a  weekly. 

t> - -  ...  *  *  ♦ 

Edmund  Stevens  of  the  Chris¬ 
tian  Science  Monitor,  N.  R.  Caine 
of  the  New  York  World-Telegram 
and  Sun  and  Rudolph  Elie,  music 
critic  of  the  Boston  (Mass.)  Her- 
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from  New  York  April  2S  on  the 
SS  He  de  France. 

*  *  ♦ 

Jim  Pinson,  city  editor  of  the 
Waycross  (Ga.)  Journal-Herald, 

has  resigned  to  accept  a  position 
with  the  Atlanta  (Ga.)  Constitu¬ 
tion. 

*  »  ♦ 

Mrs.  Evelyn  S.  Tufts,  who  re¬ 
tired  last  year  as  Ottawa  corre¬ 

spondent  for  the  Halifax  (N.  S.) 

.  g - 5771—? — J- — - =  Chronicle  Herald,  is  the  first 

Chuago  Bureau,  SIO  London  Guarantee  ii  »  t.  l 

Accident  Bldg.,  360  North  Michi^nA^.,  CM-  woman  ever  to  become  an  hon- 
cago  1,  III.  T«l.  STate  2-4898-99;  George  A.  orary  life  member  of  the  Canadian 

Parliamentary  Press  Gallery. 

PhUadetphia  Bureau,  1046  Commercial  Trust  ♦  ♦  ♦ 

CLAUDIA  Cassidy,  drama  and 

Dragonetti. _ ^ _  music  editor  of  the  Chicago  Trt- 

Pfifie  Coast  Editor,  Campbell  Watson,  Mills  bune,  and  her  husband,  WILLIAM 
P«%^"'coi:r^Ad^i7in\  Crawford,  sailed  for  England 

Duncan  A.  Scott,  Suiu  2,  Penthouse  Mills  May  30. 
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Court,  Musweli  Hill,  has  been  appointed  acting  corre¬ 
spondent  for  the  Associated  Press 
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at  Jackson,  Miss.  He  once  was 
with  the  Dallas  (Tex.)  Times- 
Herald. 

*  ♦  * 

Al  Lanier,  who  has  been  police 
reporter  for  the  Savannah  (Ga.) 
Morning  News,  has  joined  the  AP 
in  Montgomery,  Ala. 

♦  ♦  * 

Ray  Shockley,  state  editor  of 
the  Augusta  (Ga.)  Chronicle,  is 
now  a  reporter  for  the  Atlanta 
(Ga.)  Journal. 


Arthur  Whitfield,  who  was 
inducted  into  the  Air  Force  with 
the  Air  National  Guard  early  in 
1950,  is  returning  to  his  job  as  a 
reporter  on  the  Savannah  (Ga.) 
Morning  News. 

4e  4> 

Lee  Weber,  who  formerly  ran 
his  own  photographic  service,  has 
been  named  photographic  super¬ 
intendent  at  the  Los  Angeles  Her¬ 
ald  &  Express. 

♦  ♦  ♦ 

Edgar  Webb,  the  first  Negro  on 
the  editorial  staff  of  a  Los  Angeles 
newspaper,  is  an  apprentice  on  the 
Los  Angeles  Daily  News. 

Bill  Smith  has  rejoined  the 
sports  department  of  the  Los  An¬ 
geles  Daily  News. 

0  *  * 

Norman  Ratcliffe  has  joined 
the  reporting  staff  of  the  Mont¬ 
gomery  (Ala.)  Advertiser. 

♦  ♦  ♦ 

W.  D.  Maxwell,  managing  ed¬ 
itor  of  the  Chicago  Tribune,  and 
Mrs.  Maxwell  sailed  April  24 
for  Genoa. 

*  ♦  ♦ 

Don  Myrus,  formerly  on  the 
New  York  News  staff  and  lately 
assistant  manager  of  the  Schenec¬ 
tady  Traffic  Safety  Foundation,  has 
joined  the  staff  of  the  Schenectady 
(N.  Y. )  Union-Star. 

Alfred  Sidney  Lanier  has 
joined  the  Montgomery  (Ala.)  AP 
bureau,  succeeding  Tom  Little, 
who  left  to  join  the  Dothan  (Ala.) 
Eagle. 


D.  D.  Bonafede  has  left  the 
staff  of  the  Havana  (Cuba)  Herald 
to  work  on  the  copydesk  of  the 
Syracuse  (N.  Y.)  Post-Standard. 


April  27  by  the  Rev.  C.  George 
Widdifield,  rector  of  Buffalo’s 
Church  of  the  Ascension,  for  hav¬ 
ing  “accomplished  more  and 
achieved  more  real  joy  than  most 
of  us  will  ever  hope  to  achieve  or 
accomplish.” 

♦  ♦  ♦ 

Rodney  Stahl,  New  York  Mir¬ 
ror,  is  the  new  president  of  the 
Newspaper  Reporters  Association 
of  New  York  City,  succeeding 
Joseph  Endlf.r,  New  York  Herald 
Tribune. 

Donald  Walker,  formerly  with 
the  Syracuse  (N.  Y.)  Herald,  the 
Olean  (N.  Y.)  Tones  Herald,  the 
Tucson  (Ariz. )  Citizen,  and  for 
the  past  six  months  wire  editor  of 
the  Madera  (Calif.)  News-Tri¬ 
bune,  has  been  promoted  to  man¬ 
aging  editor,  replacing  Ray  Cop- 
pock,  resigned.  Walter  Johnston, 
formerly  with  papers  in  Homell 
and  Utica,  N.  Y.,  and  Richmond. 
Va.,  replaced  Mr.  Walker  as  wire 
editor  May  1. 

*00 

John  E.  Tilton,  managing  ed¬ 
itor  of  the  Upper  Darby  (Pa.) 
New.s,  was  cited  by  Temple  Uni¬ 
versity  April  23  for  outstanding 
public  service  and  many  contribu¬ 
tions  to  education  through  the 
medium  of  the  community  news¬ 
paper. 

4^  *  * 

Russ  Holt  has  taken  a  six- 
month  leave  of  absence  from  the 
Seatttlg  (Wash.)  Post-Intelligencer 
staff  to  handle  publicity  for  Rep¬ 
resentative  Henry  M.  Jackson, 
who  is  seeking  election  to  the 
United  States  Senate. 


Miss  H.  Katherine  Smith,  sight¬ 
less  columnist  for  the  Buffalo  (N. 
Y.)  Courier-Express,  was  cited 


Jim  Brooke,  formerly  sports  ed¬ 
itor  of  the  Medicine  Hat  (Alta.) 
News,  has  joined  the  staff  of  the 
Calgary  (Alta.)  Herald  as  night 
editor. 

{Continued  on  page  38) 
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'W^s  /  proud  oj  the  kid!  And  glad  those 
gold  stars  weren’t  red  stars. 

'Y’see,  my  youngster’s  growing  up  in  a 
country  where  we  teach  our  kids  decent 
things.  Like  respect  for  the  other  fellow’s 
views.  Like  fair  play  and  truth.  Like 
government  of,  by  and  for  us  people.  In 
schools,  churches  and  homes  we  teach  them 
the  Golden  Rule. 

’But  take  those  countries  the  commies  run. 
Over  there,  they  teach  their  kids  things  like 

mass  marching _ propaganda . . .  religion- 

hating.  Like  spying  on  their  parents.  A 
very  nice  lot  of  juniorskis  they’re  raising 
...  I  don’t  think. 

’Our  history  books  are  full  of  the  Freedom 
of  worship,  speech,  press  and  all  that.  Our 
kids  learn  it  early.  But  maybe  that’s  the 
trouble!  They  forget  to  appreciate  Freedom 
when  they  grow  up... to  keep  interested  in 
it... to  stand  up  for  it.  And  I’ll  admit  I’m 
guilty  myself  about  keeping  an  eye  on  Free¬ 
dom  . . .  always  expecting  ’George’  to  do  it. 

"Instead  I  should  get  what  they  call  ’active’. 
You  know,  attend  town  meetings  and 
forums.  Read  up  on  what’s  what  abroad 
and  at  home.  Learn  to  tell  home-bred 
socialism  from  honest  legislation.  Learn  to 
squawk  bloody  murder  when  I  see  our  tax 
dollars  being  spent  foolishly  or  hear  about 
corruption  by  public  officials.  Talk  over 
M  important  issues  with  my  friends, 
^  neighbors  and  the  men  I  work  with 
down  at  Republic.  Listen  to  both  sides 
carefully  before  I  vote,  instead  of 
the  candidates  that  make  vague  big 
promises.  And  tell  off  any  loudmouth 
that  runs  down  another  raceor  religion. 

"Why  let  ’George’  do  it.^  After  all, 
^  ’George’  isn’t  Junior’s  old  man .  ..I  am!” 


Republic  Building  •  Cleveland  1,Ohio 


Republic  BECAME  strong  in  a  strong  and 
free  America.  Republic  can  REMAIN 
strong  only  in  an  America  that  remains 
strong  and  free. . .  an  America  whose  magnif¬ 
icent  hospitals  are  justly  famous  throughout  the 
world.  Through  Hospitals,  Republic  serves  America. 
Many  thousands  of  tons  of  Republic  ENDURO 
Stainless  Steel  are  helping  these  institutions  of 
mercy  maintain  highest  sanitation  standards  .  .  . 
in  operating  rooms  and  laboratories,  in  instru¬ 
ments.  sterilizers,  incubators,  therapy  tanks, 
wheeled  beds,  food  preparation  and  serving 
equipment  .  .  .  and  in  structural  applications  such 
as  walls,  doors,  sunshades  and  guard  rails. 
Steel  — and  plenty  of  it  — is  a  mighty  weapon  in 
the  relentless  fight  against  sickness  and  disease. 
Republic  is  proud  to  be  part  of  that  fight! 


This  message  ts  one  oJ  a  series  appearing  in  national 
magazines,  and  in  newspapers  in  communities 
where  Republic  mills,  mines  ased  offices  are  located, 
for  a  full  color  reprint,  or  permission  to  reprint, 
write  Dept.  L,  Republic  Steel,  Clevelased  I,  Ohio. 


f _ I  TT  ,  J  newspaperman  in  California  and  Sydney  A.  Friefield,  former 

OUXUOlrCl  xlOCIClS  In  th©  Editorial  Rooms  Chicago,  has  been  appointed  news  New  York  correspondent  for  the 
__  j  ^  continued  from  page  36  editor  of  the  Pendleton  (Ore.)  Toron/o  (Ont.)  S/ar.  h^  bwn  a^ 

jN©VCfClrr  C^roim* _ East  Oregoman.  pointed  press  officer  for  the  Canad- 

ViTiWlUJ#  *  ♦  *  ian  Department  of  External  Af* 

Phillips  former  police  ^  graduate  of  the  fairs. 

/iwaras  Vjriven  reporter  of  the  Calgary  (Alta.)  University  of  Washington  school  •  *  * 

Herald,  1ms  accepted  a  position  journalism,  has  been  employed  E.  C.  (Ed.)  MacPherson,  for- 

Elko,  Nev. — John  Sanford,  with  the  Canadian  Press,  and  will  a  reporter  by  the  O/i/ario  (Ore.)  merly  of  the  news  staff  of  the 

editor  of  the  Reno  Evening  Ga-  be  temporarily  posted  with  the  Ed-  jirgus-Observer.  Ottawa  (Ont.)  Journal,  has  been 

zette,  was  elected  president  of  the  monton  (Alta.)  bureau.  *  «  «  made  public  relations  officer  for 

Nevada  State  ♦  •  •  William  G.  Mahoney,  for-  the  Canadian  Pacific  Railways.  Pa- 

James  McCauley,  formerly  on  merly  of  the  editorial  staff  of  the  cific  region,  with  headquarters  at 
the  rewrite  bank,  has  been  trans-  Buffalo  (N.  Y.)  Courier-Express,  Vancouver,  B.C.  He  succeeds  J. 
ferred  to  the  copydesk  of  the  Salt  is  a  copyreader  on  the  European  F.  Macor,  who  is  leaving  to  bc- 
Lake  City  (Utah)  Deseret  News,  edition  of  the  Stars  &  Stripes.  come  publisher  of  the  Prince  Ru- 
He  traded  positions  with  LaVor  K.  ♦  ♦  *  pgn  (B.C.)  Daily  News.  Mr. 

Chaffin.  Tom  Little,  member  of  the  MacPherson  worked  for  12  years 

*  *  •  Montgomery,  Ala.,  AP  bureau  for  with  the  Carleton  Place  (Ont.)  Co- 

Lawrence  L.  Lee,  graduate  as-  several  years,  left  to  join  the  staff  nadian  before  going  to  the  Journal, 
sistant  at  the  University  of  Utah  of  the  Dothan  (Ala.)  Eagle.  *  *  • 

where  he  taught  freshman  English,  *  ♦  •  Gladwin  K.  Lusk,  once  of 

has  joined  the  rim  on  the  Salt  Joe  Rein,  Chicago  Daily  News  the  state  desk,  Hartford  (Conn.) 
Prof.  A.  L.  Hig-  Lake  City  (Utah)  Deseret  News  assistant  sports  editor,  has  been  Times,  has  been  named  director 


Nevada  State  ♦  •  • 

Press  association 
at  its  annual 
meeting  here  last 
week. 

Other  officers 
elected  are  Jack 
Carpenter,  asso¬ 
ciate  pub  lisher, 

Yerington  Mason 
Valley  News; 

vicepresident;  _ _  , _  .  . . .  . 

Prof.  A.  L.  Hig-  Lake  City  (Utah)  Deseret  News 

ginbotham,  de-  Sanford  copydesk. 
partment  of  journalism,  Univer-  *  *  ♦ 

sity  of  Nevada,  secretary-treasurer.  Dale  R.  Taft  will  return  to  his 
The  Association’s  Community  state  staff  position  with  the  Prov- 
Service  Award  was  given  to  the  idence  (R.  I.)  Journal-Bulletin  in 


ginbotham,  de-  Sanford  copydesk.  elected  president  of  the  Chicago  of  public  relations  for  Old  Stur- 

partment  of  journalism,  Univer-  *  *  ♦  Boxing  Writers  and  Broadcasters  bridge  Village,  Sturbridge,  Mass, 

sity  of  Nevada,  secretary-treasurer.  Dale  R.  Taft  will  return  to  his  Association.  •  •  ♦ 

The  Association’s  Community  state  staff  position  with  the  Prov-  *  •  ♦  MaES  McMaLiN,  editorial 

Service  Award  was  given  to  the  idence  (R.  1.)  Journal-Bulletin  in  Robert  Ingram,  sports  editor  of  writer  for  the  Madison  (Wis.) 
Elko  Free  Press.  It  was  presented  Jh"®-  following  his  release  from  of  the  Gadsden  (Ala.)  Times  since  Capital  Times,  and  active  in  state 
to  Chris  H.  Sheerin,  co-publisher,  the  Army.  He  has  been  serving  as  1951,  was  promoted  to  state  editor  Democratic  politics,  has  resigned, 
by  Arthur  Suverkrup,  Gardnerville  chief  of  correspondents  with  the  to  succeed  Ardis  E.  McCants,  •  •  ♦ 

Record,  last  year’s  winner.  Sec-  Infantry  Division’s  Public  In-  who  left  to  become  editor  of  the  J.  H.  Plenn,  former  San  An- 
ond  and  third  place  service  awards  formation  Office  in  Germany.  Cedartown  (Gn.)  Standard.  DuN-  tonio  (Tex.)  Express -News  re- 

went  to  the  Wells  Progress  and  ♦  ♦  ♦  Pardue,  athletic  publicity  di-  porter,  is  now  free-lancing. 

Boulder  City  Times.  The  Thomas  Youngs,  recently  returned  rector  of  Snead  Junior  College,  ♦  *  * 

C.  Wilson  Agency  Award  for  *he  Colorado  Springs  (Colo.)  was  employed  as  sports  editor.  James  Caravello,  formerly  a 

awareness  was  won  by  the  Fallon  city  hall  reporter  m  ■  reporter  for  the  Portland  (Ore.) 

Standard.  after  more  than  a  year  with  the  Thev  Ar«»  Now  Journal,  is  now  with  the  State  De- 

Charles  C.  Goodwin,  editor  of  Press  in  Denver,  has  been  _ Y _  partment’s  International  Press  Serv- 

the  famous  Virginia  City  Terri-  Carter  O.  Lowrance,  formerly  Division. 

davfof  thrComst^k^Bo«?m"^w^  managing  editor  on  the  Pa^pa  o"  the  news  staff  of  the  Associated  elmer  J.  McCollum,  assistant 

elected  to  the  Nevada  Newsoaoer  Spokesman.  Larry  p’css  m  Richmond,  Va.,  and  now  managing  editor  of  the  Bridgeport 

Hall  nf  Famp  ^  ^  PEARSON,  formerly  of  the  5a// Lflite  Oov.  Samuel  Gardner  Wallers  (Conn.)  Herald,  has  resigned  to 

■  (Utah)  Tribune,  has  taken  over  pr«s  secretary,  has  been  appointed  ^come  assistant  public  informa- 


James  Caravello,  formerly  a 
reporter  for  the  Portland  (Ore.) 
Journal,  is  now  with  the  State  De¬ 
partment’s  International  Press  Serv- 


Dedication  of  the  new  building  gj^y  a  first  lieutenant  in  the  Virginia  (mn  officer  for  the  Connecticut 

and  plant  of  the  Elko  Free  Press  *  *  *  National  Guard  and  will  serve  as  office  of  Price  Stabilization,  Hart- 

meeting,  Robert  S.  Stoke,  who  was  on  intelligence  officer.  ford.  He  had  been  with  the  news¬ 


paper  for  13  years. 


with  the  states  newspapermen  at-  t^g  night  side  of  the  Daily  Forum,  ♦  *  ♦  paper  for  13  years, 

trading  and  Prof.  Higginbotham  Fargo,  N.  D.,  and  previously  on  Miss  Patricia  Calvert,  a  mem-  *  ♦  * 

officiating.  editorial  staff  of  the  Portage  ber  of  the  national  advertising  Mrs.  Joyce  Pursley  Bacon  has 

The  Free  Press  was  founded  in  (Wis.)  Daily  Register  and  Demo-  staff  of  the  New  York  Times  for  resigned  from  the  reportorial  staff 

1881  at  Battle  Mountain,  Nev.,  by  crat,  has  joined  the  Manitowoc  the  last  four  years,  has  joined  the  of  the  San  Antonio  (Tex.)  Eve- 

Charles  Sproule.  He  moved  it  (Wis.)  Herald-Times  to  handle  advertising  staff  of  Glamour.  ning  News  to  join  her  husband  in 

here  in  1883,  and  it  has  advanced  wire  news.  ♦  *  *  Dallas, 

from  a  wrakly  to  a  tri-weekly  and  ♦  ♦  *  George  Masters,  formerly  for 

Its  pr^ent  daily  status.  Chris  H.  Mrs.  Frances  S.  Stebbins,  for-  eight  years  with  the  AP  in  Minne-  1^0110 

Sheerin  and  his  son,  E.  B.  Stenin-  mer  news  editor  of  the  weekly  anolis  once  owner  of  the  Prescott  WeaQlIly  DGUS 

ger,  bought  it  in  1945  Both  had  Southside  Virginia  News  (Peters-  l^^)7Znrnn6  frZ  wT  to  “T— - T - - “ 

been  connected  with  the  paper  as  burg,  Va.)  has  joined  the  news  1943  secretary  of  the  South  Da-  Marguerite  Higgins,  who  won 

employes  since  early  in  the  20’s.  staff  of  the  Petersburg  (Va.)  Pro-  kota  Press  ALociation,  has  been  i  ‘ 

gress-Index  as  a  reporter.  She  re-  nromoted  to  director  of  nublicitv  Korean  war  correspoi^dent  for  the 

- ~7 -  places  Bill  Doswell,  who  re-  of  Northwest  Airlines,  from  assis-  "T'  /"b""  h.m 

Births  signed  to  become  an  editorial  spe-  tant  director.  He  was  once  on  the  M^j.-Gen.  William  ^  E. 

- -  cialist  at  Fort  Lee.  Va.  Mrs.  Steb-  staff  of  the  Japan  Advertiser  in  commanding  general  of  the  Fou^ 

Sherman  London  nolitiVai  r..  Charles  H.  Steb-  Tokyo  and  was  a  correspondent  Force,  m  Reno,  Nev.,  p 

A.?!?  BINS,  is  federal  beat  reporter.  for  the  New  York  Journal  of  Com-  ... 


Wedding  Bells 

Marguerite  Higgins,  who  won 


Births 


porter  for  the  Waterbury  (Conn.) 

Republican  and  Mrs.  London,  are  *  *  *  Edward  Grey  Joyner,  man- 

m  Aprt  m"”'  SuX  edito;  for™,  &I,  Georoe  O.  Anthony,  for-  W'  «'  "j'  ^KeS 

MICHAEL,  bon,  Apnl  20.  t  advenising  depan-  §"'»•  JS? 

*  •  *  itorial  Staff  of  the  San  Francisco  ments  of  the  Los  Angeles  {CMf.)  Hartford.  Conn.. 

A  son,  Frank  Gannett  Me-  Chronicle.  Examiner  and  the  Oklahoma  City  ''P™ 

^AM,  their  third  child,  was  bom  •  *  •  Daily  Oklahoman,  has  been  ap-  ^  .  .  tyd  t» 

April  22nd  at  Greenwich,  Conn.,  George  (Gus)  Sorensen  has  appointed  media  director  for  West-  HaskinS  Ul  PH  POSt 
to  Mr.  and  Mrs.  Charles  V.  Me-  returned  from  Korea,  where  he  Marquis,  Inc.,  with  headquarters  at  Appointment  of  James  S.  Ha** 

Adam,  Jr.  Mrs.  McAdam  is  the  was  recalled  as  a  captain  in  the  that  advertising  agency’s  home  kins  as  director  of  public  relations 


reporter.  for  the  New  York  Journal  of  Com- 


Thomas  R.  Mathews,  former 


daughter  of  Frank  Gannett,  Marine  Corps,  to  become  surbu-  office  in  Los  Angeles 
newspaper  publisher,  and  Mrs.  ban  correspondent  for  the  Salt  *  *  * 

Gannett  of  Rochester,  N.  Y.  Mr.  Lake  (Utah)  Tribune  and  Tele-  Bob  McNatt,  fon 
McAdam,  Jr.,  is  associated  with  gram.  federal  beat  of  the  / 

the  McNaught  Syndicate,  Inc.,  of  ♦  ♦  ♦  Journal,  has  resigned 


which  his  father  is  president. 


Gerald  H.  Turnroy,  formerly  a  dustry  in  Florida. 


office  in  Los  Angeles.  of  the  American  Oil  Company  was 

*  *  *  announced  this  week  by  Herschcl 

Bob  McNatt,  formerly  on  the  C.  Smith,  president  of  the  coim 
federal  beat  of  the  Atlanta  (Ga.)  pany.  Mr,  Haskins  entered  public 
Journal,  has  resigned  to  enter  in-  relations  work  in  New  York  City 
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HERE'S  NEWS  THAT 
COULD  NOT  BE  SUPPRESSED 


Another  Chapter  in  the  Story  Behind  the  Seizure  of  the  Steel  Mills 


[An  Editorial  from  the  N.  Y.  Daily  Mirror, 
April  26,  1952] 


Politics,  Not  Government 


SLOWLY  IT  ALL  comes  out.  That  is  some- 

thinir  that  tha  nawa  siinnrasanra  in  Wash- 


^  thing  that  the  news  suppressors  in  Wash¬ 
ington  do  not  seem  to  understand.  In  Russia, 
the  news  can  be  suppressed  at  the  source,  be¬ 
cause  they  shoot  those  who  do  not  conform  to 
the  dictates  of  the  masters.  Here,  where  the 
worst  the  President  can  do  is  to  call  a  man  a 
liar,  the  news  will  in  time  be  available  and 
published. 

So,  it  happens  that  John  C.  Bane,  Jr.,  indus¬ 
try  member  of  the  Wage  Stabilization  Board’s 
special  steel  panel,  appeared  before  the  Senate 
Ck)mmittee  on  Labor  and  Public  Welfare  to  tell 
of  the  irregular  procedures  in  that  board  when 
the  so-called  “steel  package”  came  up  for  ac¬ 
tion.  Mr.  Bane  said: 


packed  agency.  The  labor  and  public  members 
vote  together  against  the  industry  members. 
The  board  is  dominated  by  its  chairman,  Nathan 
P.  Feinsinger,  who  has,  since  1947,  opposed  the 
Taft-Hartley  Law  and  is  not  likely  to  use  its 
provisions  if  he  can  help  using  them.  Mr.  Bane’s 
statement  repeats  the  questions:  "Why  did  the 
board  depart  from  its  regulations?" 

Obviously,  Mr.  Feinsinger  does  not  find  it 
necessary  to  abide  by  regulations  or  even  to 
report  to  his  own  board.  Mr.  Bane  concluded: 


.  .  It  now  means  that  the  board  has  no  par¬ 
ticular  standard  or  limits  in  the  establishment  of  wages. 
Its  only  standard  is  to  be  its  own  more  or  less  discreet 
pleasure.  What  a  union  gets,  in  short,  under  this 
precedent  may  depend  on  its  peculiar  standing  in  the 
favor  or  disfavor  of  the  board,  and  perhaps  the  amount 
of  political  and  social  pressure  it  can  exert  on  the 
public  members  of  the  board.  To  an  American  lawyer, 
government  of  this  kind  is  abhorrent;  it  is  government 
by  men,  not  by  law.” 


“What  I  do  know  that  would  explain  the  strange¬ 
ness  of  the  board's  extravagant  wage  recommendation 
is  very  little.  As  I  have  stated,  a  departure  from  the 
regulations  was  not  suggested  at  any  meeting  of  the 
panel  or  the  board  until  late  on  the  afternoon  or  eve¬ 
ning  of  March  20,  at  a  meeting  an  hour  or  so  before 
the  board’s  recommendations  were  published. 

“At  that  meeting,  the  public  members  who  attended, 
operating  as  usual  under  the  potent  leadership  of  Mr. 
Feinsinger,  presented  one  by  one  the  recommendations 
which  made  up  the  package  published  later  that  evening. 
Among  them  was  the  recommendation  that  wages  be 
increased  by  the  12% -cent  to  17%-cent  series  of  steps. 
No  industry  member  of  the  board  or  the  panel  had 
ever  heard  of  this  proposal  until  then.  In  spite  of  that, 
the  wage  recommendation,  like  all  others  in  the  case, 
was  approved  at  once,  without  discussion,  by  the  votes 
of  the  public  and  labor  members  of  the  board.  .  .  ” 


Naturally,  when  a  President  rules  without 
law,  his  su^rdinates  will  imitate  him.  Now 
every  little  bureaucrat  will  make  his  own  rules 
and  change  them  at  will.  The  law  is  being  sub¬ 
ordinated  not  only  to  the  whim  of  the  President, 
but  to  the  wishes  of  little  board  chairmen. 

Maybe  Congress  needs  to  investigate 
whether  Congress  itself  has  anything  to  do 
with  the  laws  of  this  country. 


it  Is  Your  Fight 


Here  is  one  of  the  most  vital  questions  in 
our  economy,  a  decision  regarding  which  led  to 
the  seizure  of  the  steel  plants  and  the  enuncia¬ 
tion  by  the  President  of  a  doctrine  of  inherent 
powers — which  is  government  by  obiter  dicta 
and  not  by  law — and  one  hour’s  notice  is  all 
that  is  given  for  its  consideration. 

That  is  politics,  not  government.  The  de¬ 
cisions  are  not  made  by  those  who  assume  re¬ 
sponsibility  for  them. 

Actually,  the  Wage  Stabilization  Board  is  a 


If  you  are  opposed  to  the  un-American-like 
methods,  as  described  by  the  Mirror,  which  led 
to  the  seizure  of  the  steel  mills,  you  are  anxious 
to  have  the  whole  story  brought  out  into  the 
open.  The  House  of  Representatives  voted  255 
to  88  last  Thursday  to  bring  this  about  through 
an  investigation  of  the  Wage  Stabilization 
Board  by  its  Labor  Committee. 

It  is  your  privilege  as  an  American  citizen  to 
advise  your  representatives  in  Congress  of  your 
interest  in  and  support  of  this  investigation 
which  begins  in  Washington  May  6. 

Write  for  copies  of  Mr.  Bane’s  testimony  and 
the  booklet  “Facts  in  the  steel  controversy.” 


STEEL  COMPANIES  IN  'THE  WAGE  CASE  —  Room  5401,  350  Fifth  Ave.,  New  York  1,  N.  Y. 


editor  &  PUBLISHER  for  May  3,  1952 


(  A  dvertitement) 


PHOTOGRAPHY 


Royal  Treatment  Given 
Fotogs  at  ANPA  Meet 


By  James  L.  CoUings 


The  boys  came  away  satisfied. 
They  came  away  smiling,  enthusi¬ 
astic,  eager  for  more  of  the  same. 

They  had  had  a  darned  good 
time  doing  their  job.  This  was 
the  way  it  always  should  be,  but 
seldom  is.  Ask  Bert  Brandt 
(United  Press  Newspictures),  Nat 
Fein  {New  York  Herald  Tribune), 
Bob  Kradin  (Wide  World),  Hans 
Reinhart  (International  News 
Photos)  and  Art  Samo  {New 
York  Daily  Mirror). 

They’ll  tell  you  that  covering  a 
meeting  of  the  American  News¬ 
paper  Publishers  Association  board 
of  directors  (April  24,  Waldorf- 
Astoria,  ANPA  Week)  is  a  pleas¬ 
ure.  It  all  started  when  Charles 
(Just  Call  Me  Charlie)  McCahill, 
general  manager  of  the  Cleveland 
(Ohio)  News  and  ANPA  presi¬ 
dent,  invited  us  upstairs  in  the 
hotel  to  make  pictures.  He  was 
seconded  by  Cranston  Williams, 
ANPA  general  manager. 

Anything  But  Routine 

Just  a  routine  assignment,  the 
cameramen  thought.  A  few  stiff 
poses  and  the  usual  requests  for 
one  more  and  then,  please,  we’ve 
got  to  get  on  with  business,  thanks, 
goodbye.  The  hurry-up  stuff  that 
keeps  ulcers  warm. 

Twarn’t  so.  Charlie  and  Mr. 
Williams  and  the  officers  saw  to 
that.  After  the  photographers  put 
their  cases  down,  they  were  given 
a  friendly  greeting  and  asked  to 
have  a  drink.  There  was  no  rush 
about  anything,  and  this  spectator 
got  the  feeling  the  cameramen 
were  being  treated  more  as  guests 
than  working  press. 


The  boys  set  up  their  cameras, 
Mr.  Williams  muttered  a  good- 
natured,  “This  is  a  three-ring  cir¬ 
cus!’’  and  the  fun  began.  Nat  Fein 
was  introduced  as  a  former  Pul¬ 
itzer  prize-winner  (Babe  Ruth  re¬ 
tiring),  and  George  C.  Biggers  of 
the  Atlanta  (Ga.)  Newspapers, 
who  had  just  been  re-elected  vice- 
president  of  the  ANPA,  told  the 
Herald  Tribune  lensman  that  he 
liked  that  picture  so  much  he  had 
it  hanging  in  his  office.  Some¬ 
where  along  in  here,  if  memory 
serves  correctly.  Art  Sarno  asked 
Mr.  Pulitzer  to  stay  down  a  sec¬ 
ond  so  he  could  make  a  shot. 

The  Fotog’s  Friend 

Charlie  McCahill  was  all  over 
the  place,  bantering  with  the  pho¬ 
tographers.  He  was  in  all  the 
pictures,  willing  to  pose  any  way  it 
was  suggested.  His  understanding 
of  photographers  and  kindly  dis¬ 
position  toward  them  is  based  at 
least  in  part  on  his  own  ability  as 
a  cameraman.  He  has  about  4,000 
negatives  he’s  made  filed  in  his 
Cleveland  office.  Color  or  black 
and  white,  it  makes  no  difference 
to  him — he’s  constantly  shooting 
pictures. 

Finally,  someone  got  the  idea 
of  having  Charlie  shoot  a  picture 
of  the  officers.  He  was  handed  a 
Speed  Graphic.  He  got  down  on 
his  knee  and  pretended  to  shoot 
them  while  the  boys  made  shots 
of  the  four  of  them  {see  cut). 

This  prompted  Art  to  remark, 
“He  handles  the  camera  like  a  pro¬ 
fessional.” 

When  the  session  was  over,  the 
boys  were  asked  again  to  have  a 
drink  and  to  stay  for  lunch.  The 
invitation  was  readily  accepted  and 
Mrs.  Ruth  Lang,  Mr.  Williams’ 
secretary,  took  care  of  having 
tables  set  up  in  another  room  for 
the  photographers.  Not  only  that, 
she  had  the  waiters  bring  in  all 
"  t 


Several  times  during  our  buffet, 
Charlie  came  in  to  see  if  every¬ 
thing  was  OK.  After  he  left,  the 


“Precarious  Position,”  by  Charles  Scott,  Binghamton  (N.  Y.)  Press. 


photographers  agreed  it  would  be 
nice  if  everyone  were  so  consid¬ 
erate. 

Cranston  Williams  should  have 
twins  and  cousins  all  over  the 
country.  He  started  this  Be-Kind- 
to-Photographers-at-AN  P  A-Board- 
of-Directors-Meetings  thing  several 
years  ago.  He’s  in  good  company 
with  Charlie. 

NPPA  Winners 

Charles  L.  Scoit  of  the  Bing¬ 
hamton  (N.  Y.)  Press  has  won 
grand  prize  of  $500  plus  a  cup 
“for  the  outstanding  picture  of  the 
year”  in  the  National  Press  Pho¬ 
tographers  Association  annual 
photo  contest. 

Mr.  Scott’s  picture,  entitled 
“Precarious  Position,”  shows  a 
spectacular  fire  in  his  hometown. 
It  was  also  first  in  spot  news.  The 
$500  and  cup  were  donated  by 
Alan  M.  Graff,  who  owns  the 
Brighton  Hotel  in  Atlantic  City, 
site  of  former  NPPA  conventions. 

This  grand-prize  shot  was  se¬ 
lected  from  the  six  first-place  pic¬ 
tures  in  the  contest,  which  was 
open  to  the  1,800  members.  There 
were  more  than  1,200  prints  sub- 
miMed,  and  the  classes  were  spot 
news,  features,  pictorial,  person¬ 
alities,  sports  and  color. 

The  first-place  winners  were: 

Spot  News:  Mr.  Scott. 

Features:  Bill  Peery  of  the 


Personalities:  William  C.  Allen 
of  the  Associated  Press,  Washing¬ 
ton,  D.  C. 

Sports:  Stephen  Sintay  of  the 
Detroit  Times. 

Color:  Joe  Costa  of  King  Fea- 
tures-AcH’  York  Sunday  Mirror 
Magazine. 

■ 

New  Sunday  Paper 
Makes  Bow  in  Italy 

Rome,  Italy — The  Rome  Amer¬ 
ican  News,  a  Sunday  paper  in  the 
English  language,  started  publica¬ 
tion  here  April  20  with  a  1 0-page 
edition  featuring  several  widely- 
known  columns  and  other  fea¬ 
tures. 

The  new  weekly  is  published  by 
the  American  News  Publishing 
Co.,  an  Italian  corporation,  at  50 
Via  Sardegna,  Rome.  Both  Ital¬ 
ians  and  Americans  are  interested 
in  the  corporation,  the  chief  stock¬ 
holders  being  William  Dowdell, 
former  editor  of  the  Rome  Daily 
American,  and  editor  and  co-pub¬ 
lisher  of  the  new  paper,  and  Al¬ 
bert  Salvatori,  Rome  movie  pro¬ 
ducer  and  president  of  Salvatori 
Films.  •  The  paper  is  licensed  un¬ 
der  Italian  law  with  Dr.  Nicola 
Pileggi  as  director-responsible. 

The  News  reaches  the  news¬ 
stands  here  on  Saturday  afternoon. 

Mr.  Dowdell  spent  more  than  20 
years  in  American  newspaper 


Denver  (Colo.)  Rocky  Mountain  work,  mostly  with  the  Scripps- 
ANPA  President  Charles  McCahill  “shoots”  his  fellow  officers:  Seated,  News.  Howard  Newspapers.  He  was  city 

Vicepresident  George  Biggers;  standing.  Treasurer  W.  L.  Fanning  and  Pictorial:  Bob  Kniesche  of  the  editor  of  the  Cincinnati  (Ohio) 
Secretary  Richard  W,  Slocum.  Baltimore  (Md.)  Sun.  Post  for  six  years. 
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KODAK  CHEMICALS  HELP 
“BEAT  THE  CLOCK” 


Mix  them  with  water. . . 
and  you’re  set 


Kodak  Dektol  Developer 

is  especially  good  for  films  and  plates  used 
in  press  photography,  and  for  developing- 
out  papers  such  as  Kodabromide  and  Kodak 
Velox  Rapid.  It  has  a  capacity  of  nearly  480 
4x5  prints  per  gallon  of  working  solution. 
Dektol  keeps  well . . .  holds  its  development 
rate,  too. 


Kodak  Developer  DK-50 

is  a  bit  slower  than  DK-60a.  However,  it’s 
good  to  use  with  sheet  films,  film  packs,  and 
plates  in  trays  or  open  tanks.  Keeps  several 
months  in  a  covered  tank,  six  months  in  a 
tightly  closed  bottle. 


Kodak  Rapid  Liquid  Fixer 

(the  new,  two-solution  type)  can  be  used 
with  either  films,  plates,  or  papers.  Fixes  in 
3  to  5  minutes.  Long-lasting,  too.  Just  the 
“fix”  for  the  busy  newspaper  darkroom. 

Your  Kodak  dealer  has  all  these . . .  and  a 
complete  line  of  other  Kodak  Chemical  Prepa¬ 
rations  . . .  all  reliably  compounded,  economi¬ 
cal  to  use,  simple  to  prepare. 


Kodak  Developer  DK-60a 

is  also  well  suited  for  press  requirements, 
producing  easy-to-print  negatives  in  5  to  7 
minutes.  It  holds  the  film’s  emulsion  speed 
nicely  and  maintains  its  developing  proper¬ 
ties  even  in  an  open  tank.  Handles  about 
160  4x5  films  per  gallon ...  more  with 
replenisher. 
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SYNDICATES 


General  Features  Offers 
Anita  Colby  Beauty  Book 


Clure,  is  conducting  the  “Reader 
Meter.” 

Gunther  to  Write  NEA  Series 
John  Gunther,  the  “inside” 
man  of  American  journalism,  will 


A  new  line  of  “Annie  Oakley” 
merchandise — apparel,  accessories, 
toys  and  novelties — based  on  the 
Mirror  Enterprises  Syndicate 
strip,  will  be  introduced  in  retail 
stores  this  summer.  An  “Annie 
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By  Erwin  Knoll 

“Anita  Colby’s  Beality  Book,” 
published  two  months  ago  by 
Prentice-Hall,  will  be  distributed 
as  a  newspaper 
serialization  by 
General  Fea¬ 
tures  CORP. 

Scheduled  for  first 
release  in  late 
May,  the  series 
will  comprise  29 
daily  articles  of 
about  1,000 
words  each,  and 
will  be  accom¬ 
panied  by  Miss 
Colby’s  own  il-  Colby 
lustrations  from  the  book. 

Modestly  described  by  its  pub¬ 
lishers  as  “the  most  complete  hand¬ 
book  of  beauty,  glamour,  person¬ 
ality  and  charm  ever  published,” 
the  book  includes  a  four  -  week 
“beauty  and  charm  course”  as  well 
as  a  selection  of  special  diets  and 
exercises.  These  will  be  included 
in  the  newspaper  serialization. 

General  Features,  which  broke 
a  number  of  reader-response  rec¬ 
ords  last  year  with  a  calorie  chart 
distributed  with  its  “Fat  Boy’s 
Diet”  series,  has  worked  out  a  sim¬ 
ilar  promotion  gimmick  for  the 
beauty  book  and  hopes  to  set  a 
new  high  for  write-in  requests. 

Miss  Colby  plans  to  write  a  reg¬ 
ular  syndicated  beauty  column 
when  the  book  serialization  is  com¬ 
pleted.  Though  newspaper  writing 
will  be  a  new  career  for  her,  she 
is  no  stranger  to  the  business,  since 
her  father.  Bud  Counihan,  has 
been  a  well-known  Bell  Synd- 
CATE  cartoonist  and  writer  for 
many  years. 


Known  as  a  “one  woman  in¬ 
dustry,”  Miss  Colby  is  currently 
associated  with  a  major  public  re¬ 
lations  firm,  has  interests  in  Amer 
ican  and  Italian  films,  makes  fre 
quent  radio  and  television  appear 
ances  (45  since  her  book  was 
published)  and  writes  occasional 
magazine  articles.  She  has  been 
the  highest  paid  and  most  often 
photographed  model  in  the  coun¬ 
try,  an  actress,  feminine  director  of 
David  O.  Selznick  Studios  and  an 
editor  of  Harper’s  Bazaar. 

McClure  Syndicate  Offers 
'Reader  Meter'  Interviews 

“The  Reader  Meter,”  a  new 
five-a-week  interview  feature,  is 
being  distributed  by  McClure 
Syndicate.  Each  day’s  release  fea¬ 
tures  a  question  put  to  a  promi¬ 
nent  person  in  the  arts,  entertain¬ 
ment  or  political  fields  and  a  50- 
word  answer  from  the  interviewee. 

Questions  range  from  “With  all 
this  government  spending,  do  you 
think  we  are  spending  ourselves 
into  bankruptcy?”  (asked  of  Sen¬ 
ator  Harry  F.  Byrd)  to  “Do  you 
think  women  who  bleach  their 
hair  succeed  in  making  themselves 
more  attractive?”  (asked  of  Carol 
Channing,  star  of  “Gentlemen  Pre¬ 
fer  Blondes”). 

A  recent  photograph  of  the  ce¬ 
lebrity  interviewed  is  supplied  with 
each  release  in  proof  or  mat 
form.  Newspapers  wishing  to  do 
so  may  use  the  feature  as  a  lead- 
off  to  a  regular  inquiring  photog¬ 
rapher  column,  using  the  same 
question. 

Charles  B.  Lenahan,  son  of 
James  L.  Lenahan,  editor  of  Mc- 


write  two  series  of  four  articles  Oakley”  TV  series  is  also  being 
each  on  the  American  political  produced.  ^  ^ 

scene  for  NEA  Service.  The  arti-  »  -i  ti.  » 

cles  will  cover  the  Presidential-  Fred  Neher,  Lifes  Like  That 
year  activities  of  the  two  major  cartoonist  for  Consolidated  News 
parties.  They  will  be  released  to  Features,  will  be  a  guest  speaker 
NEA  subscribers  in  early  June  to  I*’®  21st  annual  Newspaper 
permit  publication  preceding  the  Week  of  the  University  of  Col- 
two  political  Conventions  to  be  orado  May  ^  ^ 
held  in  July. 


Sabarban  Mr.,  Mrs.  &  Jr. ... 

^aren’t  just  city  folks  with  a  sun  tan  . . .  sport 
^  the  sports  shirts,  go  in  for  garden  gadgets, 
country  clubbing,  yachting,  and  yak-yak 
at  the  back  fence  . . .  see  themselves  as  everybody  sees  them  in 

The  Neighbors... 

by  (}eorge  Clark... who  catches  the  5:15  commuters  at  home  or 
at  work  ...  in  a  daily  cartoon  that  packs  a  big  laugh  in  a  small 
space!  Rates  the  highest  rating  among  women  of  any  panel . . . 
and  is  powerfully  popular  with  their  providers!  For  a  tonic  for 
tired  circulation,  phone,  wire,  or  write  for  proofs  and  prices 
to  Mollie  Slott,  Manager  . . . 

Chieaffo  Trihune^IVeu^YarklVews 


Eleanore  King,  “Glorify  Your¬ 
self’  columnist  for  King  Features 
Syndicate,  has  been  selected  to  act 
as  one  of  the  judges  for  the  1952 
Dr.  Christian  Awards. 

Victory  for  Pearson 
U.  S.  Judge  James  W.  Morris 


'All-American  Sports-Q' 

“All-American  Sports-Q,”  a 
new  sports-page  puzzle  feature,  is 
offered  by  McLendon  Feature 
Syndicate,  17  East  42nd  St.,  New 
York  City.  The  three-a-week  fea¬ 
ture  comes  in  two  column  by  .  ....  i-u  i  j 

inches  panel  format.  Complete  has  dismissed  a  $250,000  libel  and 
mat  service  is  provided.  Columnist 

Drew  Pearson  and  American 

Papers-  Promo, ion  St^ls  “K?,'. 

Back  Syndicated  Features  ^ad  been  defamed  by  Pearson  in 
Here  are  a  couple  of  recent  pro-  broadcasts  two  years  ago.  The 
motion  stunts  staged  by  newspa-  judge  didn’t  agree, 
pcrs  to  back  syndicated  features: 


Josephine  Lowman’s  “Tubby 
Hubby  Diet,”  a  new  feature  of 
her  “Why  Grow  Old?”  column  dis¬ 
tributed  by  the  Register  and  Tri¬ 
bune  Syndicate,  was  put  to  the 
test  by  the  Charleston  (W.  Va.) 


North  Dakota  Press 
Elects  E.  C.  Knudson 

WiLLiSTON,  N.  Dak.  —  E.  C. 
Knudson  of  the  weekly  Walhalla 


Syndicate 


Kttum  BuUdInn,  JVeir  York 
Trikmoo  Towrmr,  VHIootto 


Gazette  when  the  12-day  reducing  Mountaineer  was  named  president 
menus  appeared  in  the  column  re-  of  the  North  Dakota  Press  Asso- 
cently.  The  newspaper  found  two  ciation  here  April  26.  Edward  J. 
Sergeants  in  the  local  recruiting  Franta,  Langdon  Republican,  was 
office,  both  weighing  in  at  over  190  named  secretary-treasurer  for  a 
pounds.  One  was  assigned  to  fol-  14th  term. 

low  Miss  Lowman’s  program.  Newspaperwomen  who  won  first 
while  the  other  improvised  his  own  awards  were  Mrs.  Corinne  She- 
home-made  diet.  Miss  Lowman’s  morry  of  the  Williams  County 
diet  won  out  by  a  4j4-pound  mar-  Farmers  Press  at  Williston;  Mrs. 
gin.  Fern  Lee  of  the  Mouse  River 

The  syndicate  received  a  total  Farmers  Press  at  Towner;  and  Mrs. 
of  over  30,000  requests  for  a  book-  Margaret  Olsen  of  the  Wishek 
let  offered  in  conjunction  with  the  Star. 

diet.  The  convention  named  Bismarck 

*  ♦  ♦  as  1953  convention  city  and  the 

To  launch  its  new  “Flamingo”  group  toured  the  Beaver  Lodge  oil 
comic  strip,  distributed  by  Phoe-  field. 

NIX  Features,  the  Houston  (Tex.)  ■ 

Press,  conducted  a  contest  to  find 

the  girl  who  looks  most  like  the  Bjerke  to  Conduct 
strip’s  heroine.  Entries  were  re-  Consulting  SorVlC© 
ceived  from  as  far  West  as  San  Spring  Park,  Minn. — Jerome 
Antonio  and  as  far  East  as  Lake  o.  Bjerke,  who  recently  sold  his 
Charles,  La.  The  winner  was  given  interest  in  the  Valley  City  (N.  D.) 
an  evening  .at  Houston’s  Shamrock  Daily  Times-Record  and  resigned 
with  champagne  and  all  the  trim-  as  publisher  and  editor,  has  as- 
mings.  sumed  control  of  the  Jay-Bee 

Phoenix  Features,  by  the  way.  Newspaper  Aids  founded  by  him 
will  launch  a  Sunday  page  for  in  Minneapolis  in  1945. 
“Flamingo”  late  next  month.  ^  It  -pijg  firm  provides  an  advisory 
will  follow  a  separate  story  line  service  on  advertising  and  circu- 
from  the  daily  strip,  and  will  \x  promotion, 

available  in  half-standard  and  full-  .  ^ 

tabloid  sizes.  tn.  .  i  j 

Duty  Eliminated 

News  and  Notes  Ottawa — Canadian  newspapers 

Tape  Production  Corp.  is  now  and  other  users  of  apparatus  for 
distributing  22  syndicated  text  the  transmission  of  pictures  by 
features  in  Teletypesetter  tape  wire  now  will  be  able  to  imp<^ 
form,  Furman  O.  Ruff,  president,  the  equipment  from  the  United 
announced  this  week.  >^en  new  States,  free  of  customs  duty.  Tte 
equipment  is  installed  May  15,  the  duty  on  such  apparatus  imported 
company  will  be  able  to  handle  50  from  the  U.  S.  had  been  20  per 
,  separate  features,  he  said.  cent. 
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Producing  More 
To  Make 

America  Strong... 


A  Report  From 

National  Steel 

For  1951 


New  high  records  set  in  capacity,  production, 

shipments  and  total  sales  hy  one  of  America’s  leading  steel  producers 


ProducinfT  More 

At  a  time  when  the  steel  produc¬ 
ing!  rapacity  of  America  is  of 
extraordinary  importance  to  the 
welfare  of  the  nation.  National  Steel  is  proud  to  report 
new  hi^th  records  of  steel  capacity,  production  and  deliveries 
to  customers.  New  construction  durin;!  19.SI  inchuled  the 
completion  of  another  .SSO-ton  per  heat  open  hearth  fur¬ 
nace — one  of  the  world's  largest.  The  only  furnaces  of  this 
size  are  in  plants  of  National  Steel.  Ingot  capacity  was 
increased  by  .3.50,000  tons  to  provide  a  total  annual  capac- 
itv  of  5,100,000  tons.  In  addition,  construction  was  rapidly 
advanced  on  new  blast  furnaces  at  Great  Lakes  Steel 
Corporation  and  Weirton  Steel  (Company.  These  will  ad<l 
close  to  1,000,000  tons  per  vear  to  pig  iron  output  — 
highly  important  because  of  tfie  continuing  acute  shortage 
of  iron  and  steel  scrap. 

Kaw  material  reserves  of  iron  ore  and  metallurgical  coal 
— the  most  important  ingredients  in  steel  making — were 
further  expanded  by  the  formation  of  two  new  coal  mining 
tympanies,  in  which  National  owns  substantial  interests. 
Development  of  tbe  Labrador -Quel>ec  iron  ore  field  con- 
tinueil  to  advance,  with  more  than  400,(K)0,000  tons  of  high- 
grade  iron  ore  already  proveil.  National's  large  interest  in 
this  property  provides  an  important  addition  to  ore  reserves. 


Result— More  Sales^  W'ages 

Increaseii  capacity,  coupled  with  continu¬ 
ing  high  demand,  resulted  in  National's 
total  sales  reachi^  S6I8, 161,108  for  1951,  an  increase 
of  more  than  15%  over  1950.  This  volume  of  business 
was  produced  by  an  average  of  29,9.33  employees  during  the 
vear — an  increase  over  the  average  for  the  previous  year. 
Wages  and  salaries  increased  substantially  to  $140,555,^2 — 
more  than  $16,000,000  over  1950.  The  result  was  that  aver¬ 
age  annual  earnings  per  employee  in  1951  rose  to  $4,696,  an 
increase  of  over  $500.  In  addition  to  direct  payments  to 
employees.  National  Steel  made  sulistantial  payments  for 
such  employee  benefits  as  group  insurance,  retirement 
annuities  and  hospitalization  coverage. 


Taxes  and  Earnings 

Despite  the  increases  in  capacity  and  sales,  net  earnings  of 
$45,287,09.3  for  1951  were  under  the  record  figureof  $.57,814,974 
for  1950.  Earnings  per  share  declined  to  $6.15  from  the  1950 
figure  of  $7.85.  Stt.ckholders  received  dividends  of  $.3.00 
per  share  during  the  year. 

The  1951  earnings  reflect  not  only  the  continueil  increasing 
cost  of  operations — higher  wages,  increaseil  cost  of  materials 
and  services  from  suppliers — but  also  the  tremendously 
higher  taxes  paid  out  to  Federal,  state  and  local  authorities. 
National's  total  tax  hill  for  1951  came  to  $103 ,.336,961,  an 
increase  ttf  more  than  .50%  over  19.50.  These  taxes  amoiintetl 
to  $14.03  per  share  of  stock,  compareil  with  net  earnings  of 
$6.15  and  dividends  of  $3.00  per  share.  Expressed  another 
way,  taxes  were  equal  to  $.3,1.52  per  employee,  or  almost 
three-ijuarters  of  what  the  average  employee  received  for 
a  year  s  work. 

With  high  taxes  and  low  tax  allowance  for  depreciation,  it 
is  probable  that  American  industry  tmlay  bears  a  heavier 
tax  burden  than  industry  in  any  other  part  of  the  world. 

Looking  Ahead 

Continued  expansion  of  productive 
capacity  is  now  iintler  way,  with  a 
target  of  6,000,000  tons  total  steel  capacity  set  for  comple¬ 
tion  in  mid-19.53.  Development  of  the  Labrador -Quebec 
iron  ore  deposits  is  expecte*!  to  pro<luce  deliveries  in  19.5'!.  A 
Development  and  Research  (Committee  has  been  established 
by  National  Steel  to  coordinate  all  research  activities  of  the 
various  units.  Research  fellowships  are  lieing  established  in 
several  leading  universities.  Through  such  planning  for  the 
future.  National  Steel  will  continue  to  play  a  leading  role  in 
making  and  keeping  .America  strong. 

***** 

Highlights  of  1951 

1951  1950 

Net  sale*  9618,461.408  $.5.T7.024,673 

earnina*.  .  45.287,093  57,814,974 

N*l  aarfilna*  P**"  shar* .  .  6.15  7.85 

Xotal  payrolls .  140,55.5,562  124,135,529 

Total  dividmda  paid  .  22,029,986  20,917.690 

Total  tare* .  103.336.961  68.546.069 


S  K  R  V  I  .N  <;  A  M  K  K  I  C  A  BY  S  E  K  V  I  .N  G  AMERICAN  INDUSTRY 

NATIONAL  STEEL  CORPORATION 

Grant  Building  \ui^J  Pittsburgh,  Pa. 


Owning  and  Operating: 


Weirton  Steel  Company 
Hanna  Iron  Ore  CU>mpany 


Great  Lake#  Steel  Corporati<»n 
National  Steel  Products  (>>mpany 


Tbe  Hanna  Furnace  Corporatloo 
.National  Mines  Corporation 
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CIRCULATION 


J-Schools  to  Benefit 
Under  New  ICMA  Plan 


By  George  A.  Brandenburg 


Members  of  International  Cir¬ 
culation  Managers  Association  are 
urged  to  cooperate  in  a  new  plan 
of  distribution  of  circulation  ma¬ 
terials  to  schools  of  journalism. 
Such  a  plan  is  aimed  at  fostering 
the  professional  aspects  of  circu¬ 
lation,  according  to  Fred  W. 
Weber,  Athens  (O.)  Messenger. 

Mr.  Weber,  who  is  a  member 
of  the  ICMA  Educational  Com¬ 
mittee,  headed  by  H.  Phelps 
Gates,  Christian  Science  Monitor, 
is  introducing  the  plan  to  circu¬ 
lation  managers.  Under  the  new 
arrangement,  schools  of  journal¬ 
ism  are  being  assigned  to  various 
ICMA  member  newspapers  that 
are  geographically  closest  at  hand. 

Seeks  Closer  Contact 

Newspapers  are  being  urged  to 
send  circulation  materials  direct  to 
the  schools  that  are  assigned  to 
them.  “This  eliminates  the 
necessity  of  newspapers  through¬ 
out  the  country  sending  materials 
to  a  central  point,”  explained  Mr. 
Weber.  “Success  of  the  plan  de¬ 
pends  on  members  placing  schools 
of  journalism  on  their  permanent 
mailing  lists  as  assigned.” 

Mr.  Weber  is  also  interested  in 
seeing  to  it  that  circulation  mana¬ 
gers  establish  personal  contact 
with  journalism  teachers  conduct¬ 
ing  courses  in  circulation  manage¬ 
ment.  Such  a  program  will  result 
in  greater  emphasis  on  newspaper 
circulation  by  schools  of  journal¬ 
ism,  thereby  interesting  more  stu¬ 
dents  in  entering  that  field,  it  was 
pointed  out. 

Burton  Marvin,  dean  of  the  Wil¬ 
liam  Allen  White  School  of  Jour¬ 
nalism,  University  of  Kansas,  re¬ 
cently  told  Midwest  circulation 
managers  that  his  school  was  in¬ 
terested  in  sponsoring  an  institute 
on  circulation  problems. 


Fastest,  Simplest, 
Most  Popular 
Line-Composing 
Machine 
Ever  Made! 


“We  are  at  present  one  of  10 
journalism  schools  in  the  country 
accredited  to  teach  problems  of 
management  sequence,  including 
circulation,”  said  Dean  Marvin. 
“We  would  like  to  prepare  his¬ 
tories  of  problems  you  men  have 
actually  faced  and  to  use  them 
in  classroom  work.  We  could  also 
make  them  available  to  your 
members  for  their  information.” 

Elmer  Beth,  journalism  profes¬ 
sor  at  Kansas  U,  urged  Midwest 
members  to  furnish  speakers  for 
journalism  classes  in  schools  in 
their  areas.  To  further  interest 
students  in  circulation.  Prof.  Beth 
suggested  field  trips  be  arranged 
and  that  journalism  schools  be 
furnished  samples  of  circulation 
records  and  promotional  material, 
the  latter  tieing  in  with  the 
ICMA  plan  told  by  Mr.  Weber. 

“You  might  arrange  internships 
so  that  advanced  students  could 
spend  the  summer  working  in  cir¬ 
culation  departments  at  small 
salaries  to  gain  experience,”  said 
Prof.  Beth.  “We  might  also  be 
able  to  conduct  research,  cost 
studies  and  analyses  of  promo¬ 
tional  materials  for  you.” 

Need  for  a  good  textbook  on 
circulation  was  mentioned  in  the 
discussion  that  followed  at  the 
Midwest  meeting  in  Kansas  City. 
A  contribution  to  that  field  is  the 
recent  book,  “Newspaper  Circu¬ 
lation  Management  —  A  Profes¬ 
sion,”  by  Donald  J.  Wood,  Oak¬ 
land  (Calif.)  Tribune  assistant  cir¬ 
culation  promotion  manager. 

Circulation  managers  who  have 
purchased  the  new  book  say  it  is 
the  most  comprehensive  circula¬ 
tion  textbook  yet  developed,  and 
has  proven  to  be  an  invaluable 
training  tool  for  their  circulation 
staffs.  The  Newspaper  Research 
Bureau,  Oakland,  publishers  of  the 
book,  announced  the  demand  has 
been  so  great  that  a  second  print¬ 
ing  will  be  necessary.  The  book 
includes  extensive  quotations  from 
leading  circulators. 
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Trade  Area  Coverage 

Need  for  better  coverage  of 
trade  area  news  was  recently 
stressed  by  the  writer  in  a  talk 
before  the  Central  States  circula¬ 
tors.  We  suggested  that  perhaps 
the  dav  is  at  hand  when  the  per¬ 
sonal  item  no  longer  serves  a  use¬ 
ful  purpose  in  country  corres¬ 
pondence. 

We  pointed  out  there  is  much 
more  interesting  and  important 
news  to  be  had  if  papers  will  en¬ 
courage  their  rural  correspondents 
to  cut  out  the  chit-chat  and  report 
the  significant  news  of  their  com¬ 
munities.  Circulation  managers, 
we  added,  should  welcome  such 
a  change  in  news  perspective. 

At  the  recent  Inland  news  edi¬ 
tors’  clinic  this  problem  was  dis¬ 
cussed.  With  tighter  news  space 
the  rule,  most  Inland  papers  have 
continued  the  war-time  practice 
of  either  eliminating,  or  paring 
down  all  personals.  Editors  re¬ 
ported  that  such  a  policy  has  in¬ 
creased  more  vital  trade  area  news, 
pictures  and  features,  and  even 
circulation. 

In  order  to  keep  good  corres¬ 
pondents,  it  has  been  necessary  to 
pay  higher  space  rates,  guarantee 
minimum  monthly  pay  in  some 
cases,  and  bonuses  for  outstand¬ 
ing  stories.  A  few  Inland  papers 
have  found  it  necessary  to  assign 
full-time  reporters  to  key  trade 
area  spots,  formerly  handled  by 
mail.  Some  have  resorted  to  tele¬ 
type  service  from  top  correspond¬ 
ents.  One  paper  reported  excellent 
results  in  creating  stories  from 
tape  recordings  sent  in  regularly 
by  correspondents. 

Earlier  deadlines,  in  some  cases, 
have  been  licked  by  pickup  of 
correspondent’s  copy  by  circula¬ 
tion  truck,  rather  than  waiting 
for  slower  mail  delivery.  Where 
spot  news  is  involved,  some  papers 
now  pay  express  rates  to  local  bus 
services  for  delivery  of  rural  copy 
to  the  newspapers. 

On  Fund  Soliciting 
Cyrus  H.  Favor,  Utica  (N.  Y.) 
Daily  Press,  raises  a  fine  point  on 
whether  carrier  boys  should  solicit 
funds  in  his  circulation  promotion 
bulletin  distributed  by  National 
Newspaper  Promotion  Association. 

“There  has  been  much  discus¬ 
sion,  pro  and  con,  on  this  sub¬ 
ject  of  carrier  participation  in  fund 
drives,”  stated  Mr.  Favor.  “Many 
circulators  are  concerned  lest 
there  is  no  place  to  draw  the  line 
once  cariers  begin  participation  in 
any  worthwhile  fund  raising  en¬ 
deavor.  Most  reports  this  year 
indicate  that  in  polio  drives,  the 
boys  did  not  collect  during  deliv¬ 
ery  or  newspaper  collection  hours, 
but  rather  went  out  in  their  own 
neighborhoods  after  hours,  some¬ 
times  with  their  mothers. 

“This  is  one  of  those  delicate 
public  relations  problems  of  bal¬ 
ancing  incentives  to  good  citizen¬ 
ship  against  the  practical  problems 
of  abuse  of  the  vast  network  of 
delivery  and  personal  contact  af¬ 
forded  by  the  half  million  boys 


who  deliver  newspapers  in  these 
United  States.  Buried  at  the  base 
of  the  problem  is  the  question 
whether  any  newspaper  can  vol¬ 
unteer  services  of  its  carrien 
without  entering  into  employer- 
employe  relationship.” 

Carrier  Notes 
Carrier:  of  the  Los  Angeles 
(Calif.)  Times  and  Mirror  con¬ 
tributed  $366.50  to  the  California 
Newspaperboys’  Memorial  Re¬ 
search  Fund  for  Infantile  Paraly¬ 
sis.  Contributions  by  the  carriers 
were  part  of  a  campaign  by  more 
than  15,000  California  newspaper- 
boys  .  .  .  The  Detroit  (Mich.) 
Times  is  featuring  its  “know  your 
Carrier  boy”  series  in  the  well- 
read  classified  advertising  section 
of  the  paper. 

Generous  Policy 
Carriers  at  the  Passaic  (N.  J.) 
Herald-News  have  an  accident  in¬ 
surance  policy  which  offers  bene¬ 
fits  for  low  cost  (25  cents  a  week). 
The  plan  has  a  feature  not  usually 
found  in  similar  policies.  The  ac¬ 
cident  policy  takes  care  of  most 
medical  expenses  and  hospital 
bills.  And  under  the  same  policy, 
the  carrier  is  entitled  to  benefits  of 
$5  a  week  for  every  week  he  is 
unable  to  deliver  his  newspapers. 
This  unique  feature  insures  the 
carrier  an  income  for  one  full 
year. 


Deseret  News  Has 
New  Supplement 

Salt  Lake  City — A  40-page 
spring  garden  annual  inaugurated 
a  new  Sunday  supplement  replac¬ 
ing  the  tabloid  Farm-Garden  sec¬ 
tion  previously  published  on  Sat¬ 
urdays  in  the  Salt  Lake  City 
Deseret  News. 

The  new  supplement  has  been 
titled  The  Westerner,  at  Home,  In 
the  Garden,  and  On  the  Farm. 

Ads  are  banked  in  columns  to 
permit  magazine-type  layouts  with 
cover  design  permitting  art-type  or 
editorial-type  covers. 

The  staff  includes  Howard  Pear¬ 
son,  News  feature  editor,  in  charge 
of  production;  Bd  Haroldsen,  in 
charge  of  the  farm  pages;  Beatrice 
Duke,  homes;  Dorothea  Newbold, 
gardens;  Charles  A.  Nickerson  Jr., 
art,  and  Con  Hartsock,  advertising. 


Carriers  See  Sights 

Boston — A  three-day  trip  com¬ 
plete  with  a  special  railroad  car, 
tours,  baseball  games  and  two 
nights  in  New  York  was  enjoyed 
by  31.  Herald  Traveler  carriers 
who  won  a  subscription  contest. 

■ 

Pryor  Has  PR  Firm 

Harlingen,  Tex.  —  Edwin  W. 
(Red)  Pryor,  veteran  Southwest¬ 
ern  newsman  with  nearly  30  years 
experience,  has  opened  a  public 
relations  office  here.  He  resigned 
as  editor  of  the  Valley  Morning 
Star  last  Jan.  1. 
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NNPA  Confab 
Will  Seek  to 
Uncover  Facts 

A  quest  for  facts  will  highlight 
the  22nd  annual  convention  of  the 
N  a  t  i  onal  Newspaper  Promotion 
Association  scheduled  at  the  Brown 
Hotel,  Louisville,  Ky.,  May  11-14, 
according  to  the  program  released 
this  week  by  Clarence  Harding, 
NNPA  president,  and  promotion 
manager  of  the  South  Bend  Trib¬ 
une. 

Topics  to  be  discussed  during 
the  three  day  parley  deal  with 
promotion  of  classified  advertising, 
circulation,  advertising,  research, 
and  editorial  and  public  service 
promotion. 

Motley  at  Banquet 

Guest  speaker  at  the  annual 
banquet  will  be  Arthur  H.  “Red" 
Motley,  publisher  of  Parade. 

The  complete  NNPA  program 
follows: 


SUNDAY,  MAY  11 

12  noon — Registration  desk  opens. 

2  to  5  p.m. — Conducted  tours  of  the  plant 
of  the  Co  irier-Journal.  the  Louisville 
Tiincs,  Standard  Gravure  Cor|>oration, 
WHAS  and  WllAS-TV.  Kentucky 
Belles  as  hostesses. 

S:30  to  7:30  p.m. — “Early  Bird  Get-To¬ 
gether”.  Refreshments  and  Buffet  Sup¬ 
per  as  guests  of  host  newspapers. 
Brown  Hotel. 

8  to  10  p.m. — Conducted  newspaper  plant 
tours  for  late  arrivals. 

MONDAY,  MAY  12 

Morning,  9  a.m. — Business  Session.  Clas- 
s.fied  Advert. sing  Promotion  Session. 
Joseph  Lynch,  Grand  Rapids  Press, 
chairman.  Orville  S.  Wespe,  CAM, 
the  Courier-Journal  and  Louisville 
Times.  Howard  Parish,  Publisher, 
Howard  Parish  Classified  Advertising 
Service.  A  Representative  of  the  Bu¬ 
reau  of  Advertising.  N'NPA  member 
paneL 

Luncheon,  12  noon — Joseph  Murphy, 
founder  and  director.  Columbia  Inter- 
scbolastic  Press  Association. 

Afternoon,  1 :30  p.m. — Circulation  Ses¬ 
sion.  Bert  Stolpe  Des  Moines  Register 
and  Tribune,  Chairman.  Charles  Staab, 
Circulation  Director,  Cincinnati  En¬ 
quirer.  A1  Lackin,  Roy  Rogers  Enter¬ 
prises,  Hollywood.  Sol  Dolgin,  Cisco 
Kid  Products,  Hollywood.  NNPA 
member  panel. 

4:30  p.m. — Cocktail  party.  Old  Forester 
Room,  Brown-Forman  Distillery. 
(Busses  leave  hotel  4:10  p.m.) 

6:30  p.m. — Steak  Buffet  and  Floor  Show 
— River  Vsdley  (ilub. 

TUESDAY,  MAY  13 

Morning,  9  a.m. — Advertising  Promotion 
Session.  (Robert  Lami>ee,  Pittsburgh 
Post  Gazette,  Chairman)  J.  E.  “Doc” 
Webb,  president,  Webb's  City  (drug 
store)  St.  Petersburg,  Fla.  David 
Ogilvy.  Hewitt,  Ogilvy.  Benson  and 
Mather.  Herbert  Wyman,  president 
NAEA,  Pittsburgh  Post-Garette.  Henry 
Slamin,  president  AANR.  George  A. 
McDevitt  Co.,  Chicago.  NNPA  mem¬ 
ber  panel. 

f^ueheon.  12  noon — Edward  L.  Bemays, 
Public  Relations  Counsellor. 

^flfmijon,  2  p.m. — Editorial  and  Public 
«rvice  Promotion  Session.  (Otto 
Silha.  Minneapolis  Star  and  Tribune, 
raairman).  Herbert  F.  Com,  president 
AP  Managing  Editors  Assn.  (Wash- 
uigton  Evening  Star).  Felix  McKnight, 


managing  editor,  Dallas  Morning 
News.  Robert  F.  Paine,  managing  edi¬ 
tor,  Memphis  Comtnereial  Appeal. 
James  S.  Pope,  Executive  Editor, 
Courier  Journal  and  Louisville  Times. 
NNPA  member  panel. 

5:30  p.m. — Trade  Papers’  Cocktail  Party 
— Brown  Hotel. 

7  p.m. — Annual  Banquet — ^Brown  HoteL 
Speaker:  Arthur  H.  “Red”  Motley, 
Publisher,  Parade.  NN'PA  Silver 
Shovel  Award.  Editor  and  Publisher 
Promotion  Contest  Awards. 

WEDNESDAY,  MAY  14 

Morning,  9  a.m. — Research  Session.  Har¬ 
ry  Rosten,  New  York  Times,  chair¬ 
man.  M.  F.  Batterson,  general  man¬ 
ager,  Illinois  Daily  Newspaper  Markets, 
Inc.  Thomas  Black,  Owen  &  Chapi>el, 
Inc.,  New  York.  Closing  Business 
Session. 

Noon — Leave  by  chartered  busses  for 
Lexington,  Kentucky.  Box  lunch  en- 
route.  Visit  Calumet  Farm,  exhibition 
of  show  horses  at  Spindleboro  Farm, 
scenic  and  historic  points.  Beer  party 
and  fish  fry  at  Castle  Lawn  Farm  of 
Lexington  llerald-Leader  General  Man¬ 
ager,  Fred  B.  Wachs.  Arrive  Louisv.lle 
11  p.m.  NNPA  member  paper  exhib¬ 
its  and  Editor  &  Publisher  award 
winners  exhibits  at  Brown  Hotel 
throughout  convention. 


Newspaper  Ads 
Give  Greatest 
Local  Impact 

Chica(X) — Newspapers  are  still 
the  best  medium  for  localizing 
national  advertising  campaigns,  in 
the  opinion  of  Gates  Ferguson,  di¬ 
rector  of  advertising.  Celotex 
Corp. 

“Although  radio  and  television 
are  being  used  successfully  for 
some  products  as  local  media 
tieing-in  with  national  advertising, 
newspapers  have  a  decided  advan¬ 
tage  in  their  ability  to  reproduce 
all  or  part  of  magazine  advertise¬ 
ments  thus  providing  a  perfect  tie- 
in  with  national  media,”  he  told 
members  of  the  Chicago  Agate 
Club. 

Mr.  Ferguson  cited  his  com¬ 
pany's  1949  advertising  campaign 
which  was  an  important  factor  in 


breaking  the  log  jam  on  home 
building  in  U.  S.  At  that  time, 
he  said,  Celotex  sponsored  a  na¬ 
tional  magazine  campaign  showing 
people  that  prices  for  home  build¬ 
ing  materials  had  reached  a  post¬ 
war  “rock  bottom.”  Celotex  deal¬ 
ers  tied  in  to  the  campaign  with 
local  newspaper  ads,  he  said,  fea¬ 
turing  homes  that  could  be  built 
in  the  $I0,(X)0  to  $15,000  bracket. 

Bower  Demonstrated 

“Our  1949  campaign  was  a 
dramatic  demonstration  of  the 
power  of  effective  magazine-news¬ 
paper  advertising,”  he  stated. 

“Too  many  advertisers,”  said 
Mr.  Ferguson,  “regard  the  cost 
of  space  as  a  paramount  factor  in 
selecting  media  and  too  often  over¬ 
look  the  obvious  importance  of 
what  goes  into  the  space.  It  is 
conceivable  that  an  advertisement 
in  one  inch,  single  column  space 
could  achieve  better  results  than 
a  page  ad  for  the  same  product.” 
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CLASSIFIED  CLINIC 


•THE  FIRST  TEN' 


Sees  Want  Ad  Drive 
For  Small  Retailers 


By  Daniel  L  Lionel 

CAM.  Brooklyn  (N.  Y.)  Eagle 


ficiently  central  location  to  justify 
a  display  advertising  expenditure. 

These  middle  merchants,  as  1  call  Fourth  in  a  series  of  profiles  of 
Aem,  constitute  a  vast  potential  classified  Departments  which 
for  classified  Image,  and  as  per-  among  the  first  10  mornini 

sonal  experience  mdicates,  classi-  evening  papers  according  to 
fied  offers  them  a  heaven-sent  Records  in  1951.  These  are 

source  of  extra  profits.  Are  there  necessarily  presented  in  the 

many  of  these  middle  merchants?  position. 

The  U.  S.  Business  Census  of  «  *  « 

O''"  The  Minneapolis  (Minn.)  Star 
103  000  retail  merchants  m  New  Tribune  Classified  sold  in 

York  City  s  five  boroughs.  Media  combining  daily,  ranks  ninth  in 


Inasmuch  as  the  appearance  of  to  Classified  so  that  we  sh^l  swn  records  for  the  same  year  reveals  th^mo™fno  field’  ' 
an  ANCAM  speaker  on  the  Bu-  know  much  more  a^ut  Citified  7  000  ^e  morning  held,  . 

reau  of  Advertising  program  be-  th^  we  have  ever  imown  before,  jisc^s  were  carried  in  the  display  j  q.i,  -_ 

fore  the  Annual  ANPA  Conven-  Cl^sified  in  1951  was  a  ^g  section  of  alt  the  New  York  news-  c.fnHav  amnne 

tion  marks  another  forward  step  m  heajfhy  baby  accounting  for  906  papers  combined.  Surely,  most  of  1 1-:.,./  g  t  a  t  e  c 

the  growing  recognition  being  ac-  million  lines.  22.5%  of  ^1  news-  j^ese  retailers  are  too  small  for 
corded  to  Classified  advertising,  paper  linage.  There  is,  however,  ^ut  if  a  housewife  with  a  rAM  U  Robert 

this  writer  is  taking  the  liberty  of  no  basis  for  the  belief  that  this  is  single  sewing  machine  to  sell  can  wj...  ic 

presenting  some  excerpts  from  his  stable  linage  and  here  to  stay.  An  classified  or  if  her  husband  Vice 

remarks  on  that  occasion.  Malysis  ^  Qawified  advertising  ^  single  camera  to  sell  can  p-p.irtpnt  of 

Here  are  some  of  the  points  m  New  York  City  for  the  first  classified  profitably,  then  no  *  * 

we  made:  three  months  of  this  year  indicated  sto^e  is  too  small  or  too  ill-  ^ 

Next  week,  over  214  million  that  Help  Wanted  Advertising  ac-  located  to  use  Classified.  Biggest  Classi- 

people  will  telephone  their  local  counted  for  more  than  50%  of  jj  merchants 

newspapers  in  the  United  States  the  Classified  linage  of  one  lead-  advertising  RmI 

and  Canada  to  place  a  want  ad.  mg  Manhattan  newspaper;  it  ac-  gi^cracks  and  souvenir  booklet  linU  “ 

There  will  be  an  average  of  six  counted  for  a  l.ke  percentage  on  salesmen  because  they  know  that 

responses  to  each  want  ad  involv-  another  Manhattan  newspaper,  business  practice  calls  for  fth  Rentl^ 

15  million  and  we  1  over  60%  of  the  linage  ^Q^^g  advertising  u 


Witte 


mg  in  aggregate,  over 


families  in  the  buying,  selling  and  on  a  third  newspaper. 


itsdf^the un^iiSned^mSm  J.^^gth^^A^ 


462,982  lines;  6th.  Business  Scr- 


.  .  I.*  t-  VT  1  It.  Iiatll  llic  UllUUCailUllCU  lllCUlUIll  ^£.A 

through  newspaj^rs.  higher  m  New  York  City  than  for  rentals,  and  jobs,  for  used  cars  in9i4s’line< 

Herein  lies  a  facet  of  the  news-  elsewhere,  it  is  a  safe  assumption  and  houses  and  _  _ _ _  nouncements,  302,145  lines 


An- 

AU 


Herein  lies  a  lacet  or  tne  news-  ciscwncrc,  u  is  a  saie  assumpuon  j  houses  and  now  it  seems  to  ....vo. 

paper’s  greatness  as  an  advertising  that  Employment  advertising  con-  j„g  .^6  next  nhase  of  classified’s  classifications  ran  less  thM 

medium  tha,  only  now  la  begin-  slimtea  the  major  claaaificalion  in  ™’wS  w^L  th?amall"^^^^  W'lOO  Imea  each:  Ehncaho"  Ih- 


ning  to  be  used  by  the  newspaper  virtually  every  important  news-  chant  the  lumber  vard  the  armv  Legal.  Ranking  has 

industry  in  the  sale  of  its  product  Paper  classified  section  throughout  j  sineine  its  nraises  Pushed  up  from  a  place  in  the  low 

to  national  advertisers.  the  country.  Gentlemen,  if  this  is  g  thirties  to  its  present  position 

Commencing  last  November,  true,  then  practically  half  of  our  ®  ‘  among  the  top  ten  in  a  decade, 

the  Board  of  Directors  of  the  total  classified  volume  depends  ■  Percentage  Voluntary:  piffer- 

Bureau  of  Advertising  provided  a  upon  the  current  urgent  need  for  L©S  I@nkinS  CiteS  definition  makes  “volun- 

five  point  program  for  coordina-  personnel  and  we  must  be  pre-  ’iz  j'  •  tary”  all  things  to  all  men.  We 

tion  of  newspaper  Classified  adver-  pared  to  face  the  loss  of  an  im-  LxlaSSlllGCi  S  UQinS  probably  call  a  lot  of  business 

tising  activities  into  the  Bureau’s  portant  part  of  our  classified  Tacoma  Wash. — Pacific  North-  solicited  that  would  be  labeled 

operation  on  a  modest  scale.  The  volume  when  this  need  is  over  west  Newspaper  Classified  Adver-  voluntary  at  some  other  newspaper 
interchange  of  ideas  that  has  since  unless  we  do  something  now  to  tising  Managers  conducted  a  two-  versa.  However,  for  what 

occured  is  resulting  in  the  harnes-  bolster  this  volume.  day  clinic  here  April  18-19  that  **  worth:  1951— -Voluntary 

sing  of  the  powerful  Classified  And  now,  a  few  observations  on  saw  most  of  their  effort  devoted  43.96%  of  total  ad  count  and 
Advertising  story  which  is  unique  the  direction  Classified  is  taking  to  discussion  of  technical  prob-  27.17%  of  total  linage, 
with  newspapers  and  its  utilization  ^"d  perhaps  a  few  suggestions.  lems  peculiar  to  their  departments.  Promotion  Program:  Quite  ex- 
as  a  means  of  helping  to  prove  While  Classified  has  achieved  One  of  the  highlights  of  their  tensive  but  almost  entirely — except 
the  newspaper’s  efficacy  as  the  fame  for  its  Help  Wanted  and  meeting  was  a  panel  discussion  for  a  small  amount  of  direct  mail 
medium  that  can  sell  more  goods  Real  Estate  ads,  its  furnished  before  the  Tacoma  Real  Estate  and  a  few  radio  spots — newspaper, 

and  services  per  dollar  invested  rooms  and  used  cars,  there  is  a  Board  luncheon.  Ralph  Rosen-  Used  well  over  150,000  lines  of 

^an  any  other  means  of  advertis-  growing  interest  in  its  Merchan-  berg,  classified  manager  of  the  classified  promotion  space  in  1951. 
ing.  At  the  same  time.  Classified  dise  for  Sale  classification  for  Tacoma  News  Tribune,  host  paper  Predominant  theme:  “So  Much 

has  begun  to  receive  the  fruits  of  both  new  and  used  merchandise,  for  the  clinic,  was  moderator.  for  So  Little”  with  a  Star  and 

the  Bureau’s  research  and  sales  Sears  uses  classified  in  85%  of  its  Les  Jenkins,  classified  manager  Tribune  want  ad. 

data  on  a  regular  basis.  Reader-  cities,  so  does  Montgomery  Ward,  of  the  Seattle  Times,  who  is  presi-  Training  Setup-  Telephone 
snip  studies  now  include  reference  But  essentially  it  is  the  market  dent  of  the  Association  of  News-  room:  Two  weeks  formal  course; 

.1  place  for  the  smaller  merchant  paper  Classified  Advertising  Man-  eight  weeks  “training-in”  period; 
[Who  isnt  big  enough  or  in  a  suf-  aeers.  told  the  clinic  that  “this  first  vnlnntarv-  s<-rnnH  steo: 


REELS’ 

wHh 

JONES  TENSIONSi 


...the  only  instantan¬ 
eous  and  entirely  auto¬ 
matic  paper  roll  tension 
control. 

. . .  entirely  mechanical 
—responds  instantly  to 
''red  button"  stops 
without  losing  webs. 


WALTER  SCOTT  &  CO.  INC. 


PlAINlltlD,  NEW  JERSEY 


Austr  aiia 


O  Til*  only  journal  giving  tho 
nawi  of  advartitart,  advarfii- 
ing  aganH,  publishing,  print¬ 
ing  and  commarcial  radio  in 
Australia  and  Naw  Zaaland, 

If  you  ara  planning  salat 
campaigns  or  ara  Intarastad 
In  thasa  tarritorlas  raad 

NEWSPAPER  NEWS 

IS  Homiltea  Stroot 
Sydney,  Australia 

Pnbllnh^d  Monthly. 

Om  Tmt  SabocrlpllM  ftaM 


agers,  told  the  clinic  that  “this  first  step:  voluntary;  second  step: 
has  been  a  year  of  achievement  voluntary  solicit;  third  step:  soli- 
for  Newspaper  Classified  and  for  cit:  Requirements:  prev.  sales; 
ANCAM.”  typing;  college  desirable.  Street 

“Speaking  of  classified  in  gen-  sales  division:  Two  weeks  formal 
eral,”  he  said,  “linage  has  grown  course’  then  along  this  path; 
at  a  time  when  revenues  were  counter  salesman;  counter  super- 
sorely  needed  by  our  publishers,  visor;  production  assistant;  pro- 
Its  1951  gain  of  14  per  cent  over  duction  supervisor;  junior  sales- 
1950  compares  with  -0.1  per  cent  man;  ’  senior  salesman;  street 
for  Retail  and  -5.9  per  cent  for  supervisor.  Requirements:  college 
National.”  (joum.  and  adv.  preferred),  some 

Underway,  he  said,  is  a  study  prev.  sales  experience  desirable 
of  Classified  Readership.  This  but  not  absolutely  necessary, 
material,  he  predicted,  will  be  . 

helpful  not  only  at  the  local  level  • 

but  also  at  the  national  level.  Bigg©St  in  History 
It  was  decided  to  hold  the  1953  Philadelphia — ^The  Inquirer  on 


Cl 


Si 

Cl 


clinic  in  Portland,  Ore.  Dick  Me-  April  20  published  143,625  lines 
Kinney  of  the  Bellingham  Herald  of  Classified,  the  biggest  day  in  the 
was  named  program  chairman.  history  of  the  newspaper. 
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Classified  Ad 
Spells  Success: 
Champ  Found 

The  wonder-working  power  of 
newspaper  classified  advertising 
has  been  demonstrated  many  times 
down  through  the  years  but  in  few 
cases  more  interesting  than  that 
of  the  lost-and-found  spelling 
champion. 

It  was  in  1925  that  the  first  Na¬ 
tional  Spelling  Bee  took  place  in 
Washin^on,  D.  C.  The  winner 
and  first  national  champion  was 
an  11 -year-old  lad  from  Louisville, 
Ky.,  Frank  Neuhauser. 

Several  weeks  ago  when  plans 
began  shaping  up  for  the  Bee’s 
25th  anniversary  celebration  (no 
national  events  were  held  during 
the  war  years  of  1943-44-45)  it 
was  decided  that  the  first  national 
champ  should  be  located  and  in¬ 
vited  to  attend  the  Bee  birthday 
party. 

Quick  Results 

The  Louisville  Courier-Journal, 
which  had  sponsored  Frank  in  the 
first  contest,  reported  that  his  fam¬ 
ily  had  moved  away  from  Louis¬ 
ville  several  years  ago,  and  no  one 
could  be  found  who  knew  his  pres¬ 
ent  whereabouts.  Considerable 
checking  and  double-checking  got 
the  searchers  nothing  but  a  blank 
wall. 

Finally,  someone  got  a  bright 
idea.  Why  not  run  a  classified  ad 
in  an  attempt  to  locate  him? 

The  ad  ran,  and  within  little 
more  time  than  it  took  Frank  to 
Spell  “gladiolus”  and  win  the  1925 
championship,  a  Neuhauser  aunt 
was  on  the  phone  with  the  desired 
information. 

The  result  is  that  Mr.  Neu¬ 
hauser,  now  38,  the  father  of  three 
children  and  a  successful  patent 
attorney  in  Schenectady,  N.  Y., 
will  be  present  in  Washington  on 
May  22  to  crown  the  new  1952 
champion. 

Mr.  Neuhauser  was  a  pupil  at 
Louisville’s  St.  Brigid’s  &hool 
when  he  won  the  first  champion¬ 
ship.  Later  he  received  an  elec¬ 
trical  engineering  degree  at  the 
University  of  Louisville  and  a 
law  degree  at  George  Washington 
University.  He  is  now  associated 
with  the  General  Electric  Com¬ 
pany  in  Schenectady. 

There  were  only  nine  grammar 
Khool  contestants  in  the  first  spell¬ 
ing  bee  in  1925.  There  will  be 
51  regional  finalists  on  hand  when 
the  1925  champ  joins  the  1952 
champ  in  blowing  out  the  candles 
on  the  Bee’s  birthday  cake  in  the 
Crystal  Room  of  Hotel  Willard  in 
Washington  on  May  23. 

The  championship  finals  of  the 
Bee,  which  is  sponsored  by  the 
Scripps  -  Howard  Newspapers  and 
31  other  newspapers  all  over  the 
country,  are  scheduled  to  take 
place  in  the  Department  of  Com¬ 
merce  auditorium  on  Thursday, 
May  22. 


Neuhauser  and  Schneider 

Parley  Stresses 
Credit  Men's 
Key  Role  Today 

Arthur  F.  Gerecke,  credit  man¬ 
ager  of  the  St.  Louis  (Mo.)  Post- 
Dispatch,  is  urging  all  newspaper 
credit  men  to  participate  in  a  me¬ 
dia  group  meeting  May  11-13  at 
Houston,  Tex.  The  sessions,  at  the 
Rice  Hotel,  will  be  conducted  in 
conjunction  with  the  Credit  Con¬ 
gress  of  the  National  Association 
of  Credit  Men. 

Greater  Responsibility 

Chairman  Gerecke’s  notice  of 
ihe  meeting  said: 

“Every  newspaper  executive 
knows  that  our  industry,  because 
of  rising  and  exorbitant  costs  and 
the  difficulty  of  finding  new  rev¬ 
enue  by  increasing  already  high 
advertising  rates  with  additional 
jumps  in  the  price  per  copy,  finds 
itself  in  a  difficult  situation. 

“Certainly,  the  credit  manager 
must  assume  greater  responsibility 
than  ever  before  in  his  efforts  to 
get  in  the  money  which  is  due  and 
at  the  same  time  make  every  effort 
to  keep  active  accounts  off  the 
mortality  list.” 

Thomas  McFarland,  Milwaukee 
(Wis.)  Journal,  will  lead  a  discus¬ 
sion  of  the  cost  of  credit  depart¬ 
ments  and  efficiency  of  their  pro¬ 
cedures. 

Mr.  Gerecke  is  slated  to  discuss: 
“If  newspaper  advertising  is  the 
life  blood  of  retailers,  will  their 
unpaid  loans  at  banks  decrease  in 
value  when  newspaper  credit  is  cut 
off?” 

Other  discussion  leaders  are: 
Robert  T.  Holman,  Cleveland 
(Ohio)  Press,  a  coast-to-coast 
roundup  of  business  prospects: 
Harry  E.  Hull,  Detroit  (Mich.) 
News,  radio-TV  credit  problems; 
W.  A.  Lightbody,  Chicago  (Ill.) 
Tribune,  ad  agency  credit;  Gilbert 
W.  Sites,  Los  Angeles  (Calif.) 
Times  and  Mirror,  question  forum; 
and  A.  L.  Podrasnik,  Chicago  Sun- 
Times,  and  G.  S.  Pasquier,  Shreve¬ 
port  (La.)  Times,  a  debate. 

John  T.  Jones,  president  of  the 
Houston  Chronicle,  is  listed  to  talk 
on  “The  Free  Press  Must  Be 
Financially  Strong.” 


^  Wrigley  Starts 
Humor  Cycle 

Chicago — Humor  and  repetition 
of  “telegraphic”  sales  messages 
mark  the  new  cycle  of  L-shaped 
comic  page  ads  appearing  in  more 
than  650  newspapers  in  behalf  of 
Wrigley’s  Spearmint  Chewing 
Gum. 

The  new  series  follows  the  same 
general  pattern  of  the  ads  pre¬ 
viously  run  by  Wm.  Wrigley,  Jr., 
Co.,  but  each  ad  dramatizes  a 
number  of  salient  reasons  why 
Wrigley’s  Spearmint  gum  is  good 
to  chew.  Wrigley’s  70-line  ads 
appear  on  metropolitan  newspaper 
comic  pages  six  times  a  week  and 
in  smaller  dailies,  three  times  a 
week.  These  distinctive  L-shaped 
ads  have  been  in  newspapers  since 
October,  1948. 

The  new  series  uses  humorous 


illustrations  and  “reason  -  why” 
copy,  such  as  “Show  Your  Smile,” 
“Feel  Relaxed,”  “Enjoy  A  Little 
Lift,”  “How  to  Catch  A  Man,” 
etc.  The  telegraphic  lines  below 
the  illustration  repeat  a  sales  mes¬ 
sage  for  the  product.  The  previous 
Wrigley  newspaper  comic  page  ads 
contained  rhymes  which  told  of 
product  benefits.  The  present 
series  does  the  same  thing  with  a 
new  copy  twist. 

Wrigley’s  comic  page  copy, 
which  is  small  in  size,  but  one  of 
the  most  consistent  of  national  ads 
in  newspapers,  is  placed  by  Arthur 
Meyerhoff  &  Company,  Chicago. 

■ 

1,200  Baby  Fix 

Salt  Lake  City —  Photographs 
of  more  than  1,200  Mountain 
West  children  under  2  years  of 
age  are  featured  in  the  annual 
Deseret  News  Baby  Album,  pub¬ 
lished  as  part  of  the  April  29  issue. 


^LanLi 


•  •  •  • 


To  the  many  publishers  and  their 
assodates  who  accepted  our  assistance  in  arrang¬ 
ing  interviews  to  secure  help  and  printing  equip¬ 
ment  during  the  AN  PA  meetings  in  New  York. 


It  is  your  confidence  and  trust  in 
our  service  that  makes  our  classified  section  an 
efifective  advertising  medium. 


Our  operation  continues  the  year 
round,  so  keep  calling  on  us,  won’t  you?” 


EDITOR  &  PUBLISHER 
Classified  Department 
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lOURNAUSM  EDUCATION  student  photographers,  hnish- 

• - jOUinQllSW.  tlOOni  »ng  may  be  done  by  the  photogra- 

P*’®’’  himself  or  a  darkroom  tech- 

-  j  -  -•  Monois  maigie  nidan. 

Lexington,  Ky. — A  room  in  Mr.  Root  believes  that  the  Uni- 
the  new  School  of  Journalism  versity  of  Washington  has  gone 

_  m  W  O  ^  f  building  at  the  University  of  Ken-  into  photo  journalism  more  inten- 

ijQOfTTS  CLL  tucky  will  be  dedicated  May  29  in  sively  than  any  other  school  .  .  . 

memory  of  Miss  Marguerite  Me-  though  this  statement  may  bring 
p  TV  PaniAl  Laughlin,  who  is  retiring  from  the  some  rebuttal. 

By  i/wigni  ceniei  jg  y^^^^  training  is  appreciated  by 

.  j  oc  The  alumnae  of  Theta  Sigma  newspaper  editors,”  he  says. 

After  dragging  its  feet  during  Michigan  State  p^j  j,  sponsored 

the  major  development  of  jour-  a  program  to  spread  the  photogra-  .  honor  “Miss  Marde  ” 

nalism  education,  photography  in-  phy  short-course  to  every  area  of  recognized  as  “the  first  lady  Most  College  Ads 
struction  IS  now  putting  on  a  spurt.  Y-  journalism”  in  Kentucky.  Di.oU  r’rs. 

It  seems  to  be  catching  up  fast.  Floyd  G.  Arpan,  photo  instruc-  During  World  War  1  she  and  four  opeciai  OOUrses 

One  cause  of  the  lae  has  been  1°’’  Northwestern  University,  oj^gr  women  comprised  the  staff  newspaper  advertising  by 

the  tvne-mindeduess  of  iournalism  will  have  just  completed  a  series  ,he  Lexington  Herald.  colleges  and  universities  is  largely 

teachers  ...  and  this  in  about  the  of  lectures  at  the  school  of  jour-  -  for  promotion  of  evening,  exten- 

same  prevalence  as  among  news-  "a''*'",  Montana  State  University.  photography  and  *'°!1  education  cour^ 

papermen  generally.  Basil  L.  Wal-  P^of;  ^rpan  was  scheduled  to  give  ^°“'^elect  to  sTudradJ?JcS  corns  I®"  fegular 

ters,  executive  editor  of  the  John  throughout  the  week  on  can  to  study  advanced  cours  students,  according  to  a 

c  I^nloht  npu/cnanpre  in  disciissinc  ‘^e  topic  of  News  Photography  es.  u  .  i  k  .  survey  of  advertising  policies  of 

oTSorid  ^  Comes  of  Age.”  .  Director  of  the  photo  laboratory  g,  educational  institutions  con- 

the  future  of  pictorial  journalism  c.  .  n  4U  's  Cornelius  Root,  former  publish-  Kv  i  »ct»f  m  xr:/.k.^io 

has  decried  the  fact  that  “Men  of  At  San  Jose  State  College  the  ducted 

my  generation  who  are  now  in  administration  has  just  authorized  ^  ^n,erican.  As  a  publish-  rejati^s 

control  of  the  newsrooms  were  expansion  of  present  press  photo  ^  ^  relations  at  City  College  of  Nei. 

brought  up  in  the  type  school.”  abora  ones  which  are  in  addition  ^  .u.. 


uluujilii  up  111  iiii^  owiivvri.  1  r  *  j  *  j  i  Hian  oiicn  must  uouDie  as  a  rr^Uj^n^c  o«ri 

So  too  for  the  men  who  con-  to  a  layout  of  30  student  dark-  photograpjier.  In  1945  he  went  to  advertS  havr^-in  aleraal 
trol  the  journalism  classrooms,  rooms  and  photo  i  n  s  t  r  u  c  t  l  o  n  university  to  study  in  radio  SS  of  sf  500 
But  perhaps  a  more  important  rooms  for  teaching  basic  photog-  ^  ads®tL  snrvlv^ndicat.H  ^ 

reason  for  photography’s  retarded  raphy  And  at  many  another  instructor  in  photogra-  e5%e“rof  h?.  ^  ic 

position  in  the  journalism  curricu-  school,  plans  are  going  forward  ^  typography.  He  devel- 


l^m“hasbW;th;di=lV^  to  -ake  the  click  of  the  camera  ^pk  the ‘ET^incor’poraVing  !ron'’ma!;Sat:rlmde^T^\t 
ing  equipment  and  facilities  out  shutter  more  audible  among  the  ^y  into  the  regular  S'Ts  S  m  rS  fnll  ,15 

of  reluctant  comptrollers  or  state  Matter  of  typewriters.  instruction.  ;  ?•  ® 

directors  of  finance.  29  Courses  Offered  Mr.  Root  then  returned  to  j .pdvertise  sports  events, 


uiuB.ap..y  nuu  u.c  .cgu.a.  ^est  is  Used  to  recruit  full-time 
mse  of  instruction. 

Mr.  Roo  then  returned  to  ^  P  ^ 


At  many  schools,  requests  for  It  all  has  taken  some  doing  .  .  .  Anacortes  to  continue  publishing  campus  activities 


cameras  and  enlargers  have  been  and  will  take  still  more  before  his  paper,  but  the  university  threw  qj  institutions 'that  advertise  50 
pared  out  of  budgets  almost  auto-  photo  journalism  instruction  catch-  the  responsibility  right  back  at  reported  an  increased  ad- 

matically.  The  engineering  school  es  up  with  the  rest  of  the  journal-  him.  He  sold  his  paper,  and  vertising  budget  for  1951  as  com 

could  get  a  new  cyclotron  easier  ism  program  at  many  school  changed  his  title  to  “professor.”  pared  to  the  previous  year,  and  40 

than  the  journalism  school  could  In  1951,  only  29  of  the  then  39  0->.  the  top  floor  of  the  journal-  -  indicavd  nn  rhanw 


man  me  journalism  scnooi  couia  in  lyji,  oniy  Ly  oi  me  men  jv  kj'.  me  lup  iioor  ui  me  juuniai-  indica'ed  no  change 

get  a  Speed  Graphic.  They’d  build  accredited  schools  and  depart-  ism  building  he  converted  several  Qj,|  reported  a  decrca^ 

a  new  building  for  law  or  Ian-  ments  of  journalism  offered  a  old  classrooms  into  the  new  lab  bujggt  Fifty-two  per  cent  of  the 
guages  or  tying  shoe  laces  before  course  in  news  photography  or  and  set  to  work.  institutions  indicated  that  they 

they’d  board  over  a  few  classroom  pictorial  iournalism,  according  to  Dual  Function  planning  to  increase  their  ad 

windows  to  make  a  photographic  a  survey  by  William  R.  Gibbon  at  “We  have  a  dual  function  here,”  budgets  this  year, 
darkroom.  Ohio  State  University.  he  says.  “Not  only  do  we  serve 

But  anyway,  things  are  chang-  But,  said  Gibbon,  “There  cer-  as  an  instructional  operation  for 

TUa  riAiire  of  toinli/  tc  Ai/irlAn/'A  trk  lie  Ka_  U..* 


ing  .  .  .  fast.  The  news  of  jour-  tainly  is  evidence  to  make  us  be-  students,  but  we’re  the  center  for  Paeorvoc  Fnri  ClrvlFw 
nalism  education  is  full  of  pho-  lieve  that  this  account  will  be  out  all  photographic  work  for  the  „  •  J 

tographic  doings.  Boston  Univer-  of  date  one  year  from  now.”  The  three  undergraduate  publications  FiOriQQ  SGllllligr 
sity’s  division  of  journalism  an-  year  lacks  a  month  of  completion  — the  Daily  Washingtonian,  the  Pensacola,  Fla. — Salt  air 
nounces  it  has  just  taken  over  .  .  .  but  Gibbon  already  is  vindi-  monthly  Columns,  and  the  Tyee,  breeziness  in  many  newspaper  of- 
$20,000  worth  of  photographic  cated  as  a  prophet.  student  annual.”  fices  this  week  marked  the  return 

equipment  and  will  wade  into  full-  At  Boston  the  course  in  photo  Among  the  equipment  available  of  Navy  Reserve  officers  from 
scale  instruction  in  photo  journal-  journalism  will  be  offered  for  the  to  the  students  are  three  Speed  Public  Relations  Seminar  here, 
ism.  first  time  in  the  Fall  of  1952.  Cur-  Graphics,  eight  Crown  Graphics,  Those  engaged  in  the  activities 

Fine  Quarters  riculum,  in  addition  to  liberal  arts  two  Graflexes,  two  Graphic  Views,  April  13-20  included  Navy  Officen 

New  journalism  buildings  at  ^nd  photographic  courses,  will  in-  several  other  cameras.  These  are  Edward  P.  Badger,  Birmingham 
University  of  Washington  and  ejude  instruction  in  layout  and  de-  available  to  students  after  a  cer-  (Ala)  News;  Robert  T.  Hartmann, 
Texas  will  include  fine  quarters  sign,  are  appreciation.  Equipment  tain  minimum  training.  Los  Angeles  (CaMf.)  Times;  Adam 

for  photo  instruction,  other  re-  include  20  4x5  Speed  Graph-  The  new  laboratories  will  in-  F.  Long,  New  York  Times;  Fer- 
cently  constructed  journalism  *e®»  four^  Graflexes,  three  Graphic  elude  a  reception  room  where  the  dinand  Mendenhall,  Van  Nuys 
buildings  have  made  handsome  views,  six  Rolleiflexes  and  other  student  receptionist  will  also  do  (Calif.)  News;  and  William  B. 
provision  for  student  shutter  snap-  cameras;  34  enlargers,  meters,  sjje-  print  finishing;  a  studio  room,  Munro,  Jr.,  Pasadena  (Calif.) 
pers.  eial  •enses  ,and  many  other  items.  28  x  45  feet;  a  photo  engraving  Star-News. 

At  the  University  of  Kansas,  as  After  instruction  in  use  and  care  room  and  photo  engraving  dark-  Also,  William  H.  Ryan,  New 


pers.  ,aiiu  iiiaiiy  uiiiti  iitiiu.  x  leei;  a  pnoio  engraving  ^lar-oiews. 

At  the  University  of  Kansas,  as  After  instruction  in  use  and  care  room  and  photo  engraving  dark-  Also,  William  H.  Ryan,  New 
this  is  written,  a  most  intensive  of  the  equipment,  students  will  be  room.  There  will  be  a  darkroom  York  Post — a  commander  and 
short-course  in  photography  will  permitted  to  use  cameras  and  exclusively  for  color  photography;  ranking  officer  of  the  Navy  Re¬ 


just  have  been  concluded,  extend-  other  facilities  freely, 
ing  the  Kent  State  idea  to  another  Thinking  underlying  photo  train-  equipment  room.  Scofield,  Boston  (Mass.)  Traveler; 

university.  Sixteen  instructors,  in-  ing  for  journalism  is  well  repre-  As  the  photo  center  for  campus  John  P.  Swift,  Jr.,  Kansas  City 

eluding  some  of  the  top  names  in  sented  by  the  program  at  the  publications,  the  new  lab  will  be  (Mo.)  Star  and  John  C.  Treen, 

American  press  photography,  con-  University  of  Washington.  There,  available  to  campus  shutterbugs  Detroit  (Mich.)  News. 

ducted  the  program.  Encyclopae-  members  of  the  journalism  faculty  other  than  journalism  students.  Marine  Corps  Reserves  included 
dia  Britannica,  in  cooperation  with  believe  a  graduate  should  know  These  may  register  for  photo  as-  Robert  P.  H.  McClean,  Baltimore 

the  National  Press  Photographers  how  to  take  a  good  news  picture  signments  or  carry  on  their  own  (Md.)  News-Post;  James  R.  Buck- 


a  camera  repair  bench,  and  an  serve’s  press  group;  William  0. 
equipment  room.  Scofield,  Boston  (Mass.)  Traveler; 


Association,  has  announced  four  as  well  as  to  write  a  good  news  work.  han 

more  of  these  short  courses  this  story.  Editors  file  picture  requests  with  Post;  and  Richard  H.  Venn,  for- 

Spring — at  the  Universities  of  Mis-  Accordingly,  all  journalism  stu-  Mr.  Root  or  one  of  the  student  merly  of  the  San  Francisco  Chron- 
souri,  Illinois,  Wisconsin,  and  at  dents  are  required  to  take  a  basic  directors,  assignments  are  made  to  icle 


ham,  Manchester  (N.  H.)  News 
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Photographers  Wage 
Recognition  Battle 


By  Campbell  Watson 


McLaughlin 


and  failed  because  of  the  time  re¬ 
quired  to  develop  small  negatives. 
On  the  Chronicle,  improved  pic¬ 
tures  are  provided  for  some  sec¬ 
tions  of  the  Sunday  editions  by 
using  direct  printing,  he  observed. 

Industry- wise,  some  coordinated 
research  at  the  top  level  seems  in- 
,  .....  .  r  u-  •  u  dicated,  McLaughlin  said.  Joseph 

San  Francisco  —  “Too  many  the  very  exhibitionism  of  his  job.  Co^ta  of  King  Features  does  con- 
editors  are  hide  bound  purveyors  Today  press  photographers  are  just  on  some  matters  but 

of  the  written  word,  and  only  as  courageous  and  aggressive  as  NjqPA  is  an  orcanization  of  vvork- 
grudgingly  allow  ever.  They  al»  are  hard-working  rnrpho>4.apheA  0^  r;se"ch 
the  camera  to  in-  and  serious  minded.  vTxmA  ‘s  limited,  he  explained, 

terpret  the  day-  The  customarily  quiet  NNPA  j^e  opportunity  to  select  a 

to-day  history  president  got  quite  steamed  up  research  project  either  for  the  in- 
that  newspapers  over  stupid  and  bungling  clowns,  justry  or  a  newspaper,  McLaugh- 
record,”  declares  Usually  McLaughlin  is  quiet  and 
Ken  McLaughlin,  cool— even  cold  as  the  recent  win-  ^ 

San  Francisco  ter  day  when  he  took  «o  unac-  ^1^  exposure  to  reproduc- 

Chronicle,  and  customed  skis  and  became  the  only  process  of  news  pic- 

president  of  the  press  photographer  to  reach  the  color-on  newsprint. 

National  Press  snowbound  tram.  City  of  San  ......  c.  ... 

Phot  ographers’  Francisco,  in  the  high  Sierra  Legislation  Sought 

Association.  Mountains.  On  the  policy  level,  NNPA  is 

This  is  despite  “It  takes  time  to  break  down  working  for  the  passage  of  laws 
public  acceptance — and  demand —  time-dishonored  prejudices,”  he  prohibiting  interference  with  news 
for  news  pictures,  he  explained  in  continued.  “In  our  industry,  the  photographers.  Moves  are  under 
describing  to  Ediior  &  Publisher  paper  with  the  largest  circulations,  way  in  a^  half-dozen  states  for 
the  continuing  fight  NNPA  is  wag-  generally  speaking,  are  picture  measures  similar  to  those  adopted 
ing  “for  the  recognition  of  press  papers.  The  astounding  success  of  in  New  York  and  New  Jersey,  he 
photographers  and  their  place  in  the  picture  magazines  is  a  glowing  reported. 

modern  journalism.”  testimonial  of  the  ability  of  pho-  “We  take  a  dim  vjew  of  the  self- 

This  recognition  is  coming  slow-  tography  to  take  its  place  in  jour-  appointed  ‘censors,’  the  over-effi- 
ly.  The  public  is  appreciative  and  nalism.  cient  people  and  the  hoodlums 

enthusiastic.  But  at  the  moment  Editors  Astound  Him  resort  to  violence  to  prevent 

Ae  photographers  note  more  evi-  ..^^at  is  probably  the  most  as- 

dences  of  success  in  their  recog-  jounding  part  is  that  more  editors  ’  ‘ 

nition  fight  from  promoters  and  realize  this:”  Not  all  Also,  we  believe  that  photog- 

public  relations  people  than  from  editors  he  explained.  But  too  raphy  should  enjoy  the  same  priv- 

the  newspapers  themselves.  At  many  editors  are  not  picture-  'leges  of  freedom  as  the  written 

least  that  is  the  impression  of  the  minded  and  often  “will  take  the  word.  One  complements  the  other, 

president  of  the  national  photogra-  picture ’that  fits  a  ‘space’  regard-  Wherever  the  pencil  is  allowed, 

phers  organiution  which  holds  its  better  pictures  photography  should  also  be  wel- 

convention  in  Galveston,  Tex.,  available  ”  corned.  Many  courts  do  not  toler- 

^Isy  ..-5.  i.j  jQp’t  advocate  that  pictures  "I®  photography  because  it  tends 

Spurts  Recognition  should  come  first,”  McLaughlin  lessen  the  dignity.  With  the 

Latest  recoRnition  is  from  the  observed,  quickly.  “1  do  believe  improvements  that  have  been 

National  Open  Golf  Association,  pictures  should  enjoy  equal  ^  diSfieT  courtmom^ 

which  has  asked  that  the  NNPA  consideration  with  the  written  [Je  “  or 

conduct  arrangements  for  handling  i„ji^ij„„,  newsoaner  he  Jo^ors  ever  knowing  that  we  were 

of  pictures  at  the  upcoming  tour-  moiviuuai  newspaper,  ne  '  .  •  „ 

nament  in  Dallas.  Thus  the  con-  suggested,  there  should  be  a  photo  working, 
troversial  problems  of  shooting  a  editor  with  the  same  jurisdiction  Winning  Qualities 

major  golf  tourney  are  now  to  be  •'s  the  assistant  city  editor.  There  This  being  the  season  of  photo 
left  to  the  lensmen,  even  as  with  "Iso  should  be  some  coordination  contest  winner  announcements,  a 
the  World  Series,  championship  I’ctween  departments  to  assure  professional  view  of  the  qualities 
fights,  auto  races  and  many  of  the  gc^cxl  reproduction,  such  as  consul-  which  make  for  an  award  was 
events  in  the  nation's  capital.  tations  between  department  heads,  sought.  McLaughlin  pointed  to 
“It’s  a  far  cry  from  the  day  ^1'®  extent  of  the  photographic  the  NNPA’s  point-grading  methods 
when  the  sports  editor  would  say  coverage  should  depend  on  the  of  selecting  newspaper  winners, 
you  would  not  need  a  ticket  .  .  .  news  itself.  McLaughlin  added,  based  on  “that  indefinable  ‘some- 
‘just  bluff  your  way  in  and  try  to  example,  should  the  President  thing’  that  makes  you  take  a  sec- 
get  a  spot  near  the  ring,’  ”  Me-  declare  war  the  entire  text  of  his  ond  look,  story  treatment,  impor- 
Uughlin  reported.  In  example,  he  message  should  be  used,  and  one  tance,  ingenuity,  personal  courage 
(letailed  the  preliminary  consulta-  Iw®  pictures  would  suffice.  A  and  quality.” 
lions  held  with  photographers  here  icrrific  flood  story,  on  the  other  NNPA  is  sticking  to  “one  shot” 
Wore  any  of  the  wide  variety  of  l'"''d.  would  be  told  more  graph-  ^mpes  in  its  contests,  but  the 

tvents  held  in  San  Francisco’s  big-  'cuHy  m  pictures,  he  declared.  trend  in  professional  competition 

g«t  indoor  arena,  the  “Cow  Pal-  Research  Favored  is  toward  the  portfolio. 

For  the  industry,  the  NNP.A  ex-  Television  is  going  to  make 
Slow  Pace  Puzies  ecutive  suggested  more  research,  people  more  picture-conscious  than 

The  comparatively  slow  pace —  He  points  out  that  the  major  de-  ever,  in  McLaughlin’s  opinion.  He 
he  views  it — toward  recognition  velopments  in  news  photography  views  “more  newspaper  pictures” 
within  the  newspaper  itself  puzjtlcs  over  two  iSecades  have  been  the  as  the  best  way  of  competing  with 
McLaughlin.  He  believes  the  ba-  use  of  flashbulbs  and  of  strobo-  video,  and  predicts  picture  se- 
si'  for  this  formed  in  those  years  scopic  lighting  —  “we  don’t  use  quences  will  be  among  develop- 
when  photographers  avere  consid-  enough  Strobe  lights  yet,”  he  ments  in  newspapers  under  tele- 
*red  to  be  the  “clowns  of  journal-  added.  There  have  been  constant  vision  competition, 

isf.”  and  points  out  that  writers  improvements  in  cameras,  devel-  TV  provides  a  double  form  of 

^*<1  a  similar  percentage  of  “char-  opers  and  new  chemicals.  Minia-  competition,  he  reports.  In  so.me 
Kten.”  ture  cameras  were  tested  for  news  parts  of  the  country  news  photog- 

“The  photographer’s  odd  be-  work  when  he  was  on  the  San  raphers  are  being  drafted  to  do 
havior  then  was  more  evident  by  Francisco  (Calif.)  Call-Biillelin,  TV  work  on  film. 
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Severance  Doesn't 
Bar  State  Benefits 

San  Francisco — Severance  pay, 
received  under  a  collective  bar¬ 
gaining  contract,  does  not  exclude 
a  discharged  employe  from  State 
unemployment  benefits,  Superior 
Judge  William  T.  Sweigert  ruled 
here,  in  a  test  case  growing  out 
of  the  suspension  of  the  Oakland 
Post-Enquirer. 

Bob  Shdnd  and  five  other  ex- 
Post-Enquirer  editorial  employes 
filed  court  action.  Judge  Sweigert 
gave  a  14-page  opinion,  upholding 
their  claim. 

“There  is  no  more  justification 
for  barring  an  employe  who  has 
received,  and  has  on  hand,  ‘dis¬ 
missal  pay’  than  there  would  be 
for  barring  one  who  has  received, 
and  saved,  all  his  years'  ‘salary,’ 
or  who  has  received  a  ‘retirement’ 
or  ‘pension,’  provided  such  per¬ 
sons  are  seeking  another  job  and 
cannot  find  one,”  the  court  said. 

■ 

Flood  Service 

La  Crosse,  Wis. — l.a  Crosse 
Tribune  arranged  a  special  mail¬ 
ing  service  of  the  newspaper  for 
those  residents  who  wished  to 
keep  friends  and  relatives  in¬ 
formed  during  the  floods.  For 
lOc  per  copy  or  35c  a  week  the 
circulation  department  of  the 
Tribune  has  been  mailing  vopies 
to  points  in  the  United  States  or 
possessions  and  to  servicement 
anywhere  in  the  world. 
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PROMOTION 


Promotion  Dikes  Help 
Sustain  Flood  Markets 


By  T.  S.  Irvin 

One  of  the  great  promotional 
strokes  of  all  time,  in  one  humble 
opinion  at  least,  was  made  last 
August  when  the  Kansas  City 
(Mo.)  Star  shook  itself  free  of 
flood  water  and  mud  and  hit  out 
with  a  rip-snorting  ad  headlined 
^*You  can’t  lick  Kansas  City!” 

This  told  the  world,  and  at  a 
most  strategic  time,  that  Kansas 
City  was  dried  out  and  not  dried 
up,  that  it  was  marching  on  to 
mew  and  bigger  and  better  things. 
It  was  full  of  enthusiasm,  and  al¬ 
so,  just  as  importantly,  full  of 
facts.  It  was  a  great  market  pro¬ 
motion,  and  therefore  a  great  pro¬ 
motion  for  the  Star. 

This  year,  the  opportunity  to  do 
m  similar  job  for  its  market  and 
for  itself  fell  to  the  Omaha  (Neb.) 
World-Herald.  We  haven’t  caught 
up  with  all  the  things  the  World- 
Herald  did  or  is  doing  to  rebuild 
what  damage  the  flood  did  to  its 
market  in  the  minds  of  advertisers 
and  advertising  agency  people,  but 
one  smart  promotion  hits  our  desk 
this  week.  It  is  one  of  those  giant 
telegraph-form  messages  sent  by 
mail,  and  it  reads: 

“Our  Feet  Arc  Dry’ 

“Here  are  facts  concerning  Mis¬ 
souri  River  flood  as  pertains  to 
•Omaha  and  Council  Bluffs.  River 
crest  has  come  and  gone.  All 
dikes  and  levees  have  held  in 
metropolitan  area.  Situation  will 
be  back  to  normal  this  week  in 
both  cities.  Sensationalized  broad¬ 
casts  from  this  area  have  created 
false  impression.  Do  not  permit 
misleading  reports  to  disrupt  your 
advertising  and  sales  plans  in  Ne¬ 
braska  and  Western  Iowa.  We’re 
still  in  business  here  and  our  feet 
are  dry.” 

Now  this  is  a  good  “flash”  pro¬ 
motion.  Earlier,  the  World-Herald 
had  put  out  news  releases — or,  we 
suspect,  promotion  in  the  form  of 
n  news  release — giving  more  facts 
about  the  flood.  But  we  can’t  help 
-comparing  this  effort  with  the 
Kansas  City  Star’s — and  it  doesn’t 
-quite  measure  up. 

Of  course,  the  opportunity  is 
still  there,  and  so  is  the  challenge. 
It’s  too  bad  that  it  takes  a  great 
public  disaster  like  a  flood  to 
throw  this  kind  of  challenge  to  a 
newspaper’s  promotion  depart¬ 
ment.  But  having  come  through 
the  flood  all  right,  the  World- 
Herald,  it  seems  at  this  end,  ought 
really  to  avail  itself  of  the  oppor¬ 
tunity  to  drive  its  market  story 
home  with  a  great  big  punch. 

A  somewhat  different  disaster 
promotion  also  hits  the  desk  this 
week,  this  one  from  the  Guy  Gan¬ 
nett  Newspapers  in  Maine.  This  is 


a  newspaper-size  slick  paper  sec¬ 
tion  of  12  pages,  all  offering  a 
picture  record  of  “Maine’s  Bliz¬ 
zard  of  ’52.”  This  is  an  interest¬ 
ing  souvenir,  which  the  papers 
have  priced  at  50  cents. 

The  blizzard  was  no  joke.  It 
paralyzed  many  communities  in 
Maine  for  about  a  week.  It  cost 
lives.  It  cost  business.  But  Maine 
came  through  it  all  right,  with  a 
great  big  smile  on  its  community 
puss.  You  see  that  smile  in  the 
pictures  in  this  section,  the  happy 
pictures  outnumbering  the  sad 
ones.  And  to  this  extent,  that  it 
shows  the  never-be-beat  character 
of  the  people,  it  makes  a  fine  pro¬ 
motion. 

In  the  Trade 

A  number  of  promotions  lately 
are  worth  your  attention.  One  is 
a  fine  page  run  by  the  Boston 
(Mass.)  Globe  noting  its  80th  an¬ 
niversary.  The  page  was  head¬ 
lined  “House  -  warming  in  10- 
point,”  which  is  certainly  intrigu¬ 
ing,  and  what  it  did  was  reprint 
the  editorial  “Uncle  Dudley” 
wrote  for  the  Globe  to  mark  the 
anniversary. 

In  tone  but  not  in  spirit  it  was 
a  little  more  leisurely  and  relaxed 
than  a  page  the  Toledo  (Ohio) 
Blade  ran  headlined,  “A  newspa¬ 
per’s  conscience.”  This  was  more 
stirring  and  business-like  in  its  re¬ 
affirmation  of  the  Blade’s  editorial 
policies  and  its  responsibilities. 

Devoted  strictly  to  explaining 
its  market  and  building  business  is 
any  page  in  a  series  being  run  by 
the  Baltimore  (Md.)  News-Post 
and  American.  The  one  at  hand 
is  headlined  “Bud  Cairns  and  Ben- 
dix  Radio  build  a  bigger,  richer 
Baltimore.”  That  gives  you  the 
idea.  Through  Bud  Cairns,  pic¬ 
tured  at  home  with  his  family, 
you  look  in  on  Bendix  Radio, 
where  Bud  works.  And  through 
Bendix  Radio,  you  look  in  on 
busy,  bustling  Baltimore. 

And  then  there  is  the  wonderful 
page  the  San  Francisco  (Calif.) 
Examiner  ran  in  newspapers.  This 
merely  collected  16  of  the  brief- 
copy  little  ads  the  Examiner  has 
been  running  regularly  for  some 
time  now,  and  put  them  all  to¬ 
gether  on  a  page.  All-type,  and 
therefore  stark,  this  page  neverthe¬ 
less  sparkled  because  the  copy 
sparkles.  Ev»ry  one  of  these  16 
ads  the  Examiner  had  run  before. 
But  having  got  hold  of  a  good 
thing — and  these  ads  are  certainly 
a  good  thing — the  Examiner  is  ex¬ 
ploiting  them  to  the  full. 

But  the  real  topper  in  this 
round-up  is  the  latest  in  the  Min- 


Convention  Seat 
Is  Essay  Prize 

Schenectady,  N.  Y. — A  seat  at 
the  Republican  National  Conven¬ 
tion  in  Chicago  is  the  grand  prize 
in  a  letter-writing  contest  begun 
this  week  by  the  Schenectady 
Union-Star.  The  topic  is:  “Why 
1  Like  Ike.” 

As  a  build-up  for  the  contest. 
Editor  A.  M.  Learned  has  had  a 
background  series  prepared  on 
General  Eisenhower  but  virtually 
all  of  the  promotion  is  being  done 
in  advertising  space.  There  will 
be  36  prizes,  in  all — 35  of  them 
will  be  U.  S.  bonds.  Mr.  Learned 
said  he  had  obtained  the  seat  at 
the  convention  from  the  New 
York  State  allotment,  with  Gov¬ 
ernor  Dewey’s  help,  but  couldn’t 
guarantee  where  it  would  be. 

neapolis  Star  and  Tribune’s  great 
“What  makes  a  newspaper  great?” 
series.  This  was  a  tribute  to  Kan¬ 
sas  City  and  10  other  U.  S.  com¬ 
munities  that  had  received  the 
1951  “All-American  Cities”  award 
from  the  National  Municipal 
League.  Mostly,  the  tribute  was 
to  Kansas  City  and  the  wonderful 
job  it  had  done  in  cleaning  up 
after  the  flood,  and  also  after  the 
politicians.  As  a  tribute  to  news¬ 
paper  leadership,  this  was  excellent 
industry  public  relations,  an  un¬ 
selfish  job  on  the  Star  and  Trib¬ 
une’s  part  that  other  newspapers 
would  do  well  to  emulate. 

The  Worcester  Plan 

One  of  the  best-organized  mer¬ 
chandising  structures  of  any  news¬ 
paper  in  the  country  is  the  one 
operated  by  the  Worcester  (Mass.) 
Telegram-Gazette.  It  pays  off,  as 
the  linage  figures  show.  Now  in 
the  mails  to  advertisers  and  agents 
is  a  16-page  booklet  describing 
the  plan.  The  booklet  tells  what 
it’s  all  about  right  from  its  title, 
“In  Worcester  .  .  .  you  can  add 
extra  salesmen  at  no  extra  cost.” 

Certainly  there  is  an  idea  that 
would  capture  the  attention  of 
any  advertising  or  sales  executive. 
The  booklet  wastes  neither  words 
nor  time  in  getting  into  its  story. 
The  first  thing  you  see  when  you 
open  it  is  a  parade  of  25  sales¬ 
men,  men  and  women.  They  are 
the  Telegram-Gazette’s  sales  staff, 
and  they  become  an  advertiser’s 
extra  sales  staff  when  he  advertises 
in  the  Telegram-Gazette. 

As  you  go  through  this  booklet, 
you  see  this  extra  sales  staff  in 
action,  calling  on  retailers,  whole¬ 
salers  and  jobbers,  selling  the  ad¬ 
vertising  in  the  Telegram-Gazette. 
As  a  result,  local  enthusiasm  for 
what  a  national  advertiser  is  doing 
is  brought  to  the  high  pitch 
necessary  for  full  success.  As 
another  result,  many  local  re¬ 
tailers  run  tie-in  copy,  thus  ex¬ 
panding  the  manufacturer’s  effort. 

This  is  one  of  the  best  presen¬ 
tations  we  have  ever  seen  of  a 
merchandising  plan.  It  ought  to 
be  studied  by  every  newspaper. 


Flood  Fund  Aid 
Being  Collected 
By  Newspapers 

Newspapers  are  conducting  flood 
fund  appeals  to  help  the  American 
Red  Cross  in  its  task  of  providing 
emergency  and  rehabilitation  aid 
for  the  people  affected  by  the  Mid¬ 
west  floods. 

The  St.  Paul  (Minn.)  Dispatch- 
Pioneer  Press  published  a  souvenir 
booklet  of  flood  pictures  and 
raised  more  than  $40,000.  En¬ 
titled  “Flood  Disaster  1952,”  tht 
booklet  contains  68  pages  of  flood 
photos  made  by  Dispatch-Pioneer 
Press  photographers. 

Produced  by  offset  and  sold  at 
$1  per  copy,  more  than  20,000 
have  been  sold  to  date.  Remain¬ 
der  of  the  total  sum  raised  was 
received  in  contributions  to  a  spe¬ 
cial  Dispatch-Pioneer  Press  flood 
relief  fund,  including  a  cash  do¬ 
nation  of  $2,000  by  the  newspa¬ 
per  itself. 

The  Minneapolis  Star  and  Trib¬ 
une  started  its  flood  fund  appeal 
by  contributing  $1,000  for  disaster 
relief:  had  collected  $12,500  by 
April  30. 

In  Nebraska,  the  Omaha  World- 
Herald  had  collected  more  than 
$128,000  as  of  April  30 — not  in¬ 
cluding  $2,200  contributed  to  the 
Salvation  Army. 

Story  of  the  flood,  biggest  the 
Upper  Missouri  Basin  has  ever 
seen,  was  told  this  week  in  a  32- 
page  souvenir  magazine  section 
published  by  the  World-Herald. 
Featured  were  many  dramatic 
flood  pictures  taken  by  staff  pho¬ 
tographers,  correspondents  and 
press  associations.  The  text  de¬ 
scribed  the  details  of  the  battle  of 
man  against  the  elements.  The 
special  section  was  included  in  all 
editions  delivered  to  subscribers. 
To  get  extra  copies,  readers 
clipped  coupons  from  the  paper, 
and  handling  charges.  World-Her¬ 
ald  officials  expect  to  distribute 
more  than  100,000  copies. 

Other  Nebraska  papers  helping 
to  answer  the  call  for  funds  in¬ 
clude:  the  McCook  Daily  Gazette 
which  has  raised  more  than  $600. 
Two  weeklies,  the  Oakland  Inde¬ 
pendent  and  the  St.  Edward  Ad- 
vance,  are  also  carrying  on  app^ 
in  Genoa,  a  community  campaign 
for  funds  is  receiving  editorial  sup¬ 
port  from  the  Leader-Times. 

In  Iowa,  the  Sioux  City  Tribune 
had  obtained  more  than  $32,000 
at  last  report,  and  the  Des  Moines 
Register  and  Tribune  had  topped 
the  $25,000  mark  as  of  April  30. 

After  the  Flood 

A  four-page  edition  April  H 
ended  the  fivj-day  suspension  of 
the  Pierre  (S.  D.)  Daily  Capittd 
Journal  caused  by  the  Missojin 
River  flood.  The  high  water  which 
reached  a  level  of  29  inches  above 
the  press  deck,  destroyed  the  pa* 
per’s  newsprint  stock. 
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Soviets  Bar 
Press  Because 
It  Is  'FUp 

The  press  of  the  free  half  of 
the  world  was  not  admitted  by 
Soviet  Russia  to  the  recent  Inter¬ 
national  Economic  Conference  in 
Moscow  on  the  grounds  that  it  is 
“flip”  and  uses  such  meetings  as 
a  means  of  criticizing  the  U.S.S.R. 

A.  Wilfred  May,  executive  edi¬ 
tor  of  the  Commercial  &  Financial 
Chronicle.  New  York  financial 
weekly,  only  outside  correspondent 
admitted  to  the  meeting,  said  upon 
his  return  that  this  was  the  excuse 
the  Soviet  leaders  made  about  the 
exclusion  of  the  press. 

“They  said  they  did  not  want 
the  daily  press  because  the  press 
used  the  Council  of  Foreign  Min¬ 
isters  (the  Big  Four)  in  Moscow 
as  a  means  to  roast  Russia,”  said 
Mr.  May.  “They  claimed  the 
correspondents  did  not  write  about 
the  conference  but  turned  their 
critical  guns  on  conditions  in  the 
Soviet  Union.” 

'  The  Wall  Street  Journal  and  the 
Economist,  London,  were  invited 
but  did  not  attend.  TTie  New  York 
Times  was  refused  a  special  corre¬ 
spondent  on  the  excuse  that  it  al¬ 
ready  has  one  in  Moscow.  When 
asked  why  such  publications  as 
Time  and  Business  Week  were  not 
admitted,  the  answer  was  that 
they  are  not  serious  but  are  “flip.” 

Resident  correspondents  and  the 
Soviet  press  were  admitted  to  the 
conference,  Mr.  May  explained. 

As  the  one  and  only  visiting 
correspondent,  Mr.  May  was  seat¬ 
ed  with  correspondents  stationed 
in  Moscow — Eddie  Gilmore  and 
Tom  Whitney,  AP;  Henry  Sha¬ 
piro,  U.P.;  Harrison  Salisbury, 
New  York  Times;  and  Joseph 
Clarke,  New  York  Daily  Worker. 
The  press  liaison  man  was  Vladi¬ 
mir  Kazakevich,  once  an  instruc¬ 
tor  at  Columbia  University,  who 
years  ago  collaborated  with  Mr. 
May  in  writing  an  economics  text. 

Mr.  May  and  the  delegates  were 
entertained  in  style,  each  man 
having  a  suite  of  three  and  one- 
half  rooms  and  one  and  one-half 
baths  in  the  luxurious  new  Hotel 
Sovietskaya.  A  pool  of  200  limou¬ 
sines  was  available  for  use.  Each 
visitor  was  provided  with  an  in¬ 
terpreter.  Mr.  May  estimated  the 
conference  cost  Soviet  Russia 
$1,250,000. 

The  Soviet  press  made  martyrs 
of  the  American  delegates,  al¬ 
though  the  U.  S.  State  Depart¬ 
ment  had  put  no  obstacles  in  their 
attending.  There  were  seven  mem¬ 
bers  of  U.  S.  unions  present,  in¬ 
cluding  Arthur  Deutsch,  a  mem¬ 
ber  of  the  ITU,  later  repudiated 
by  the  union. 

Mr.  May  said  he  was  allowed 
to  move  around  freely.  He  felt 
that  the  conference  pos^  a  serious 
trade  problem  for  the  western 
world  because  it  is  a  continuing 
movement  with  a  permanent  or¬ 
ganization. 


ITU  in  Campaign 
If  Taft  Is  Named 

Springfield,  O  h  i  o — Woodruff 
Randolph,  president  of  the  Inter¬ 
national  Typographical  Union,  de¬ 
clared  here  during  the  Ohio  Con¬ 
ference  of  the  union  that  the  ITU 
probably  will  not  take  sides  in 
the  presidential  election. 

If  Senator  Robert  A.  Taft  is 
nominated,  though,  he  said  the 
ITU  then  would  take  sides. 

“I  know  darn  well  we’ll  take 
a  ${and  against  him,”  said  Mr. 
Randolph.  He  added  such  an  at¬ 
titude  would  be  taken  because  of 
the  Taft-Hartley  law. 

Sun-Times  Honored 
By  Chicago  Guild 

Chicago  —  Milburn  P.  Akers, 
Sun-Times  executive  editor,  and 
the  paper’s  editorial  staff  have 
been  named  as  joint  winners  of  a 
Page  One  Award  for  public  ser¬ 
vice  by  the  Chicago  Newspaper 
Guild. 

The  award  was  given  for  re¬ 
viving  the  Michael  Moretti  case, 
resulting  in  a  murder  conviction. 

Winners  of  Guild  awards  will 
be  presented  with  engraved  “Sticks 
of  Type”  at  the  Page  One  Ball 
May  10.  Other  winners  are: 

Robert  P.  Vanderpoel,  Sun- 
limes  financial  columnist;  Bill  Ir¬ 
vin,  Sun-Times  radio  and  tele¬ 
vision  editor;  Jacob  Burck,  Sun- 
Times  editorial  page  cartoonist; 
Carmen  Reporto,  S  u  n-T  i  m  e  s 
photographer. 

Also: 

Charles  W.  Roberts,  now  of 
Newsweek  magazine,  for  “out¬ 
standing  reporting  on  the  Chicago 
Downs  race  track  story  while  a 
reporter  for  the  Chicago  Daily 
News”;  Anthoney  Czamecki,  Daily 
News,  for  “distinguished  report¬ 
ing  during  55  years  in  Chicago 
journalism;”  Neil  R.  Gazell, 
Daily  News  sports  staff,  for  cover¬ 
age  of  baseball;  Russell  (Bud) 
Daley,  Daily  News,  for  sports 
photography;  Fred  Beyerman, 
Daily  News,  for  “attractive  typo¬ 
graphical  designing;”  Jack  Geiger, 
International  News  Service,  for  a 
series  of  science  articles;  and  Lu¬ 
cius  C.  Harper,  late  executive  of 
the  Chicago  Defender  for  spon¬ 
sorship  of  the  Bud  Billiwen  Club. 
■ 

Advertiser  Gives 
Week's  Radio  Logs 

Philadelphia  —  American 
Broadloom  Carpet  Co.  bought 
two  pages,  back  to  back,  in  the 
Philadelphia  Inquirer  April  20  and 
used  them  to  list  complete  radio 
programs  for  the  week. 

In  the  center  of  each  page  the 
carpet  company  took  “island” 
position  for  straight  selling  copy, 
displaying  prominently  the  fact 
they  were  c^n  Sunday,  the  same 
day  the  Inquirer  ads  appeared. 

The  Inquirer,  in  its  Sunday  edi¬ 
tions,  lists  radio  for  that  day  only 
but  gives  full  week’s  listings  of  TV. 


New  Radio-Car 
Service  to  Cut 
Phone  Expense 

Los  Angeles — The  Examiner  is 
completing  installation  of  a  radio¬ 
car  communication  system  for  re¬ 
porters  and  photographers. 

The  new  setup  represents  an 
investment  of  about  $12,000  and 
will  cut  monthly  radio-car  service 
costs  from  about  $300  a  month 
to  as  low  as  $15  a  month.  In 
addition  the  newspaper  will  have 
eight  radio-equipped  cars  in  the 
place  of  four. 

The  system  operates  through  a 
250-watt  transmitter  in  the  Holly¬ 
wood  hills  and  is  capable  of  send¬ 
ing  and  receiving  from  as  far  away 
as  the  Mexican  border,  150  miles 
south.  The  transmitter,  which  is 
fully  automatic,  is  connected  by 
leased  wire  through  the  editorial 
switchboard  to  the  city  desk. 


Ralph  Rivet,  assistant  business 
manager,  who  is  in  charge  of  the 
installation,  said  eight  cars  owned 
by  Examiner  photographers  are 
being  equipped  with  transmitters 
and  receivers.  They  will  take  the 
place  of  four  photographers’  cars 
now  equipped  with  radios  that  op¬ 
erate  through  the  telephone  sys¬ 
tem. 

Mr  .Rivet  said  minimum  main¬ 
tenance  on  the  service  is  $15  a 
month,  While  previous  telephone 
bills  on  radio  calls  seldom  fell 
below  $275  monthly. 

The  Examiner’s  FM  transmitter 
is  operating  on  an  exclusive  wave 
length  in  the  special  band  reserved 
by  the  FCC  for  press  communica¬ 
tion.  Previously  the  paper  shared 
a  telephone  band  with  a  number  of 
other  users. 

The  eight  radio  cars  are  ex¬ 
pected  to  be  able  to  talk  to  each 
other,  under  optimum  conditions, 
at  distances  of  from  10  to  15 
miles. 


Get  Superior  Quality  While 
Pre-shrinking  with 
Alico  Evenray  Mat  Dryer 


USERS  REPORT: 

*  Type  appears  sharper 

*  Halftones  cleaner 

*  l*/|  inch  shrinkage  per  page 

*  Less  drying  time 

*  Maximum  depth  of  mould 

retained 

*  Plates  wear  longer 

*  More  depth  in  bowls  of  type 

*  Uniform  drying 


HERE  ARE  SOME  OF 
MORE  THAN  100  USERS: 

Chicago  Daily  News 
Cleveland  Plain  Dealer 
Columbus  Dispatch 
Denver  Post 
Detroit  News 
Houston  Chronicle 
Miami  Herald 
Minneapolis  Star  & 
Tribune 

N.  Y.  World-Telegram 
&  Sun 

N.  Y.  Herald-Tribune 


EVENRAY'S  original  and  new  principle  in  infra-red  drying  uses 
patented  gold  reflectors  plus  effective  air  circulation  which  pro¬ 
vides  unrestricted  escape  for  moisture.  That's  why  you  get  faster, 
more  uniform  drying  with  improved  reproductioa 
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Advertising  Linage  Reports  for  March  from  Principal  Cities 


AKRON,  OHIO 

„  ,  1952  1951 

Beacon  Joumal-e  1.956,901  2,176,026 
SBeacon  Journal  s  857,607  673,852 

Grand  Total .  2,813,508  2,949.878 

{  Includes  PARADE,  33,460  lines 

ALBANY,  N.  Y. 

Knickerbkr-News-e  1,121,795  1,.387,702 
•  735,694  863,799 

♦Tjnies -I'nion-S  516,685  403,591 


(Compiled  by  Media  Records) 


CINCINNATI,  OHIO 

1952 

Enquircr-m .  1,215,658 

♦tEnquirer-S .  1,351,790 

Post-e .  1,331,973 

Tinies-Star-e .  1,457,385 


2,374,174  2,655,092 
•Includes  AMERIOAN'  WEEKLY, 
41,081  lines  and  COMIC  WEEKLY. 
32,180  lines. 

ALBUQUERQUE,  N.  M. 

Joumal-m  852,406  1,012,323 

SJoumal-S  .  355,680  230,168 

Tnhune-e  838,439  991,629 

Grand  Total  .  .  2,046,525  2,234,120 

§  Includes  PARADE,  33,460  lines 

ANDERSON,  IND. 

Bulletin-e  764,005  . 

Heralci-ni  .  455  301 

Herald-S  .  199I537  !!!.!! 


1951  • 
1,211,109 
1,064,102 
1,468,977 
1,585,063 


Grand  Total .  5,356,806  5,329,251 

♦  Includes  AMERICAN  WEEKLY, 
41,081  lines. 

t  Includes  THIS  WEEK.  71,055  lines. 

CLEVELAND,  OHIO 

Plain  Dealer-m .  1,651,026  1,761,029 

♦tPlain  Dealer-S .  .  .  1.754,095  1,257,349 

News-e .  807,577  980,651 

Press-e .  2,14.5,7.33  2,317,927 

Grand  Total .  6,3.58,431  6,316,956 

*  Includes  AMERICAN  WEEKLY'. 
41,081  lines. 

t  Includes  THIS  WEEK.  71,055  lines. 


COLUMBUS,  OHIO 

1952 


Dispatch-e . 

Dispatch-S . 

Citizen-e . 

Citizen-S . 

Ohio  State  Joumal-m 
Star-w . 


1,413,871 
1,083,806 
651  ..324 
389,346 
576,652 
79,840 


1951 

1,711,616 

807,832 

725,962 

289,506 

555,207 

76,336 


DENVER,  COLO. 

1952  1951 

Rocky  Mt.  News-m.  989,669  938,321 

{Rocky  Mt.  News-S.  297,412  230,429 

Post-e .  1,668,647  1,763,589 

Post-S .  696,326  530,129 


Grand  Total .  4,194,8.39  4,166,458 

DALLAS,  TEXAS 

News-m .  1,787,486  2,0.32,251 

tNews-S  .  816,202  663,128 

Times-Herald-e  .  .  .  2,012,084  2,482,291 

Times-Herald-S _  779,311  658,385 

Grand  Total .  5,395,0a3  5,836,055 

t  Includes  THIS  WEEK,  71,055  lines. 

DAYTON,  OHIO 

Joumal-m  . •  1,431,428  1,455,007 

News-e .  1,889,5.50  2,(X)0,257 

News-S . . .  730,641  578,800 

Grand  ToUl .  4,051,619  4,034,064 


Grand  Total .  3,652,054  3,462,468 

i  Includes  PARADE.  3.3,460  lines. 

DES  MOINES,  IOWA 


(.rand  Total.  1,418.843  . 

ATLANTA,  GA. 

Constitution  m  1,240,943  1,348,872 

Joumal-e .  1.862,.598  2,052,674 

Journal  &  Constitu- 

906,490  782,303 

Grand  Total  4,010.031  4,183,849 

ATLANTIC  CITY,  N.  J. 

Press-Union  (see 

.  668,533  . 

Press-S .  218,178  . 


Grand  Total .  886,711  . 

Notb:  I’ress  (m)  and  Union  (e)  sold 
m  combination.  Linage  of  one  edition. 
Press  (ni)  only,  i:  given 

BALTIMORE,  MD. 

•Americans .  616,054  483.351 

News-Post-e .  1,.309,990  1,531,825 

.  1,205.334  1,216,297 

.  2,072,000  2,247,131 

.  1,359,484  1,018,699 

Grand  Total -  6,562,862  6,497,303 

•  Includes  AMERICAN  WEEKLY. 
41,081  lines  and  COMIC  WEEKLY. 
32,180  lines. 

t  Includes  THIS  WEEK,  71,055  lines. 

BAYONNE,  N.  J. 

Tmies-e  .  423,920  484,132 

BINGHAMTON,  N.  Y. 

Pres'-e  1,030,601  1,140,564 

Press-S  .  266,816  213,587 

Sun-m  .322.164  .339,220 


Grand  Total .  .  . 

BOSTON, 

American-e . 

Record-m . 

•Advertiser-S . 

Globe-e . 

Globe-m . 

Globe-S . 

Herald-m . 

Herald-S .  .  . 

Traveler-e . 

Post-ra . 

itPost-S . 


1,619,.581 

MASS. 

644,300 

708,759 

316,758 

1,155,935 

883,041 

1,0(X),209 

1,191,202 

1,250,418 

1,731,041 

642,521 

364,525 


Grand  Total .  2,886,657 

t  Includes  THIS  WEEK,  71,055 

CHICAGO,  ILL. 

Tribune-m .  2,487,049  2 

Tribune-S .  1.72.5,8.'>4  1 

tDaily  News-e .  1,476,052  1 

Herald- American-e.  798,891 

•Herald-American-S  345,401 

Sun-T  imes-d .  1 ,05 1 ,66.3  1 

tSun-Times-S .  .387,587 


Classified  Gain  Holds 
Linage  Above  ’51  Level 


Advertising  linage  in  the  first 
quarter  continued  to  exceed  the 
1951  record  figures  in  the  52  cities 
measured  by  Media  Records,  de¬ 
spite  General’s  big  dip. 

Total  linage  for  three  months 
was  up  1.3%  over  that  in  the  cor¬ 
responding  period  of  1951  while 
General  is  off  11.9%.  The  prin¬ 
cipal  factor  keeping  linage  in  the 
plus  figures  is  Classified,  which 
ran  10.1%  ahead  of  the  1951 
linage.  In  three  months.  Classified 
has  accounted  for  145,909,092 


lines,  or  roughly  20%  of  the  total 
linage. 

Media  Records  figures  covering 
64  cities,  not  all  identical  with 
those  in  the  52-city  report,  show 
a  loss  of  1.6%  in  agate  linage  for 
March,  as  compared  with  March, 
1951.  Losses  were  shown  in  35 
cities  and  gains  in  29  cities. 

There  were  five  Sundays  in 
March,  1952,  and  four  Sundays 
in  March,  1951. 


The  summary; 

Newspaper  Linage — 52  Cities 

(Compiled  by  EDITOR  &  PUBLISH  ER  from  Media  Records 
me.asirements) 


1,693,371 

708,675 

795,349 

304,951 

1,361,222 

1,063,368 

837,154 

1,431,298 

1,008,567 

1,992,950 

850,806 

369,891 


Grand  Total .  9,888,709  10,724,231 

*  Includes  AMERICAN  WEEKLY, 
41,081  lines  and  COMIC  WEEKLY, 
32,180  lines. 

t  Includes  THIS  WEEK.  71,055  lines, 
i  Includes  PARADE,  33,460  lines. 

BUFFALO.  N.  Y. 

Courier  Express-m.  808,072  883,857 

•Courier  Express-S  979,972  740,425 

News-e . ; .  2,100,263  2,185,422 


Grand  Total.  .  3,888,.307  3,809,704 

*  Includes  AMERICAN  WF.EKLY, 
41,081  lines. 

CAMDEN,  N.  J. 

Courier-Post-e .  1,058,710  1.119,319 

CHARLOTTE,  N.  C. 

News-e .  972,043  . 

Observer-m .  1,179,188  . 

tObserver-S .  735,426  . 


lines. 

,476,162 

.300,672 

.810,105 

938,141 

.393,442 

,097,207 

285,741 


Grand  Total .  8,272,497  8,301,470 

•  Includes  AMERICAN  WEEKLY, 
41.C81  lines  and  COMIC  WEEKLY, 
32,180  lines. 

r  Includes  THIS  WEEK.  71,055  lines. 

1  Includes  PARADE,  33,460  lines. 


1952 

1951 

%  of 

E&P 

Linage 

Linage 

1951 

I  ndex 

Total  Advertising 

March . 

213,227,(169 

218.341,057 

97.7 

107  5 

February . 

1S4,639,661 

176,830,597 

104.4 

112.7 

Year  to  Date . 

575, 943, OSS 

568.348,683 

101.3 

Display 

March . 

160,2S4,513 

168,983,542 

94.9 

103  4 

February . 

13S,01S,949 

136,475,378 

101.1 

1090 

Year  to  Date . 

430,034,S96 

435,863,763 

98  7 

Classified 

March  . 

52,943,156 

49,357,515 

107.3 

122  4 

February . 

46,620,712 

40,355,219 

115  5 

125  3 

Year  to  Date . 

1 4.'!, 909, 092 

132,484,920 

110.1 

Retail 

March . 

118,772,731 

123,663,996 

96.0 

105.1 

February . 

102,100,051 

97,353,288 

104.9 

111.6 

Year  to  liate . 

.  •  319,712,44s 

315,858,109 

101 .2 

Department  Store 

March . 

45,304,419 

47,158,466 

96.1 

104.7 

February . 

39,049,343 

38,402,522 

101.7 

110  9 

Year  to  Date . 

121,611,135 

122,533,939 

99.2 

General 

March . 

30,203,190 

33,885,750 

89.1 

95.0 

F'ebruary . 

25,748,507 

29,434,979 

87.5 

96.3 

Year  to  Date . 

76,971,801 

87,387,191 

88.1 

Automotive 

March . 

8,552,865 

8,709,728 

98.2 

108.0 

F'ebruary . 

7,888,506 

7,481,764 

105.4 

120.3 

Year  to  Date . 

24,649,690 

24.35(),S43 

101.2 

Financial 

March . 

2,755,727 

2,724,068 

101  2 

117.8 

Feliruary . 

2,281,885 

2,205,347 

103  5 

120.1 

Year  to  Date . 

8,700,957 

8,261,620 

105.3 

Register<m . 

575,744 

650,456 

Tribune-e . 

803,268 

927,958 

fRegister-S . 

637,074 

619.705 

Grand  Total . 

2,016,088 

2,098,119 

t  Includes  THIS  WEEK.  71,055  lines. 

DETROIT 

,  MICH. 

Free  Press-m . 

1,115,704 

1,417,859 

i  Free  Press-S . 

434,600 

405,018 

News-e . 

2,085,281 

2,426,878 

tNews-S . 

1,148,441 

826,668 

Times-e . 

1,109,670 

1,467,231 

♦T  imes-S . 

489,266 

421,993 

Grand  Total . 

6.382,971 

6,965,667 

•  Includes  AMERIC.VN  WEEKLY, 

41.081  lines  and  COMIC  WEEKI.Y, 

32,183  lines. 

t  Includes  THIS  WEEK,  71,055  lines. 

S  Include^  PARAD* 

V,  line  >. 

DULUTH 

,  MINN. 

HeraUI-e . 

785,023 

816,228 

News-Tribune-m.  . . 

618,714 

520, .323 

News-Tribune-S. . . . 

479,868 

.381,698 

Grand  Total . 

1,783,605 

1,717,249 

EL  PASO 

,  TEXAS 

T  iraes-m . 

930,181 

1,057,915 

5Times-S . 

502,179 

427,753 

Herald-Post-e . 

1,016,450 

1,145,676 

Grand  Total . 

2,447,810 

2,631,344 

i  Includes  PARADE,  33.460  lines. 

ERIE 

.  PA. 

Times-e . 

1,109,727 

1,278.486 

Times-S . 

315,288 

214,237 

Grand  Total . 

1,425,015 

1,492,723 

EVANSVILLE,  IND. 

Courier-m . 

1,047,975 

1,179,709 

Press-e . 

1,054,2.30 

1,195,908 

Courier  &  Press-S. . . 

632,264 

396,877 

Grand  Total . 

2,634,469 

2,772,494 

FORT  WAYNE,  IND 

Journal  (jazette-m. . 

876,4.57 

l,a22,.305 

{Journal  Gazette-S. 

557,251 

444,952 

News  Sentinel-e.  . . . 

1,397,766 

1,622,193 

(>rand  Total . 

2,831,474 

3,089,450 

5  Includes  P.ARADE,  3.3,460  lines. 
FORT  WORTH.  TEXAS 
O  Star-Telegram-m .  , ,  708,796  739,204 

Star-Telegram-e . . . .  1,422,884  1,513,609 

Star-Telegram-S.,..  698,677  493,522 

Press-e .  702,621  851.764 


Grand  Total .  3,532,978  3,598,099 

FRESNO,  CALIF. 

Bee-e  .  1,172,571  1.310,311 

Bee-S .  523,190  386,559 


Grand  Total .  1,695,761  1.696,870 

GARY,  IND. 

Post-Tribune-e .  1,341,551  1,568,812 

GLENS  FALLS,  N.  Y. 

Post-Star  (see  Note)  529,261  593,856 

Note:  Post-Star  (m)  sold  in  combina¬ 
tion  with  Times  (e).  Linage  of  one  edition, 
Post-Star  (ra)  only,  is  given. 

GRAND  RAPIDS,  MICH. 

Press-e .  1,784,360  2,092,888 

Herald-m .  50.3,601  569,010 

Herald-S .  688,010  608,735 


Grand  Total .  2,973,971  3.270,431 

HARRISBURG,  PA. 

Patriot-m .  1,223.548  1,397,540 

}Patriot-News-S . . . .  362,889  140,565 

Grand  Total .  1,586,437  1,538,105 

Note:  News  (e)  carries  same  amount  of 
advertising  as  Patriot  (m). 

:  Includes  PARADE,  33,460  lines. 

'HARTFORD,  CONN. 

Courant-m .  651,211  631,346 

}Courant-S .  711,801  592,941 

Times-e .  1,730,252  1,857,008 


Grand  Total .  3,093,264  3,081,295 

i  Includes  PARADE.  33,460  lines. 

HOUSTON.  TEXAS 

Chronicle-e .  2,077,798  2.445,145 

Chronicle-S .  1,030,829  851,318 

Post-ni .  1,374,276  1,624,026 

tPost-S  .  722,023  604,558 

Press-e .  832,748  1.027,600 


Grand  Total .  6,017,674  '  6,552,647 

t  Includes  THIS  WEEK,  71,055  lines. 
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IINDIANAPOLIS,  IND. 

1952  1951 

News-e .  1,589,477  1,766,433 

SUr-m . 620,022  1,805,332 

tStar-S .  971,347  824,981 

Times-e .  1,205,596  1,388,057 

ITimes-S .  513,933  445,163 


MILWAUKEE,  WIS. 

1952  1951 

Sentinel-m .  762,924  944,157 

*S«itinel-S .  417,337  435,003 

Journal-e .  2,672,987  2,625,707 

tJoumal-S .  1,666,860  1,102,161 


Grand  Total .  5,900,375  6,229,966 

t  Includes  THIS  WEEK,  71,055  lines. 

$  Includes  PARADE,  33,460  lines. 

JACKSON,  MISS. 

Daily  Ne  -  e .  726,276  . 

Daily  Ni  S .  360,758  . 


Grand  Total .  1,087,033  . 

JACKSONVILLE,  FLA. 

Times  Union-m  ....  1 ,329,655  1 ,365,223 

tTimes  Union-S _  676,287  516,318 

Journal^! .  982,274  1,021,955 

Grand  Total .  2,987,216  2,903,496 

t  Includes  THIS  WEEK.  71,065  lines 

JERSEY  CITY,  N.  J. 

•Jersey  Journal — 

.So.  End-e .  929,637  790,887 

♦Jersey  Journal — 

No.  End-e .  955,310  . 


Grand  Total .  5.520,108  5,107,028 

♦  Includes  AMERICA.N  WEEKLY. 
41,081  lines  and  COMIC  WEEKLY, 
32,180  lines. 

t  Includes  THIS  WEEK,  71,055  lines. 
MINNEAPOLIS,  MINN. 

Tribune-m .  1,196,9.39  1,193,339 

Star-e .  1,767,837  1,916,244 

tTribune-S .  978,681  763,261 


Grand  Total .  3,943,457  3, 

t  Includes  THIS  WEEK,  71,055 
MODESTO,  CALIF. 

Bee-e .  771,939 

MONTREAL,  CANADA 

{Star-e .  2,034,629  2 

Standard-S .  ... 

Gazette-m .  969.880  1 

La  Presse-e .  2,130,840  2 

La  Patrie-e .  239,585 

La  Patrie-S .  272,101 

Herald-e .  303,288 


19S2  1951 

*  Includes  AMERICAN  WEEKLY, 
41,081  lines  and  COMIC  WEEKLY. 
32,180  lines. 

t  Includes  THIS  WEEK,  71,065  Unes. 

I  Includes  SPLIT-RUN.  380,499  lines 
in  (m)  and  243,211  lines  in  (S). 

NIAGARA  FALLS,  N.  Y. 

Gazette-e .  1,055,880  1,143,714 

NORFOLK,  VA. 

Ledger-L'ispatch-e. .  1,170,028  . 

Virginian-Pilot-m. . ,  1,477,401  . 

{Virginian-Pilot-S .  .  787,756  . 

Grand  Total .  3,435,185  . 

{  Includes  PAR.\DE,  33,460  lines. 
OAKLAND,  CALIF. 

Tribune-e .  1,557,307  1,794,448 

{Tribune-S .  717,940  547,035 

860,698  Grand  Total .  2,275,247  2,341,483 

{  Includes  PARADE.  43,773  lines. 
OKLAHOMA  CITY,  OKLA. 

Oklahoman-m .  909,694  1,024,256 

Oklahoman-S .  624,875  428,300 

Times-e .  912,479  1,108,336 


,872,844 

lines. 


,067,005 

195,890 

,004,840 

,091,810 

267,543 

248,276 

325,267 


Grand  Total .  929.637  790,887 

*  Includes  Part  Run  Advertising. 

JOHNSTOWN,  PA. 

Tribune  (see  Note)  1,108,743  1,174,704 

Noth:  Tribune  (e)  sold  in  combination 
with  Democrat  (m).  Linage  of  one  edition. 
Tribune  (e)  only,  is  given. 

KANSAS  CITY,  MISSOURI 

Star-e .  1,346,770  1,610,311 

Star-S .  1,117,278  816,697 

Times-m .  1,293,014  1,509,697 


Grand  Total .  5.950,.323  6,200,631 

{  Includes  WEEKEND  Picture  Maga¬ 
zine,  73,705  lines. 

MUNCIE,  IND. 


Grand  Total .  3,7.57.062  3.936.705 

KNOXVILLE,  TENN. 

Journal-m .  515,788  5.35,106 

Journal-S .  283,4.59  271,587 

News-Sentinel-e  .  720,888  782,696 

News-Sentinel-S. .  .  .  355,970  290,941 

Grand  Total .  1,876,105  1,880,330 

LITTLE  ROCK,  ARK. 

Arkansas  Gazette-in  837,956  1,128,039 


Press-e . 

■  784,629 

827,380 

Star-m . 

770,226 

805,196 

Star-S . 

;;63.341 

216,128 

Grand  Total . 

1,818,196 

1,848,704 

NASHVILLE,  TENN. 

Banner-e . 

1,198,030 

1,351,828 

Tennessean-m . 

1,183,124 

1,373,106 

Tennessean-S . 

627,537 

540,456 

Grand  Total . 

3,008,691 

3,265,390 

NEW  HAVEN,  CONN, 

Joumal-Courier-m . . 

370,626 

398,008 

Register-e . 

1,384,101 

1,4A3,6.38 

Register-S . 

454,868 

329,045 

Grand  Total . 

2,209,595 

2,180,691 

Grand  ToUl .  2,347,048  2,560,892 

OMAHA.  NEBR. 
World-Herald  (see 

Note) .  1,062,298  1,232,215 

World-Herald-S _  748,972  636,328 

Grand  Total .  1,811,270  1,868,543 

Notb:  World-Herald  sold  in  combina¬ 
tion  (m)  and  (e).  Linage  of  only  one  edi¬ 
tion,  (e)  is  shown. 

PASADENA,  CALIF. 

Star-News-e .  766,104  870,811 

Star-News-S .  391.583  312,301 


Grand  Total .  1,157,687  1,182,112 

PAWTUCKET,  R.  I. 

Times-e .  987,926  1,116,385 

PEORIA.  ILL. 

Joumal-e .  1,1.54,191  1,294,578 

(Joiirnal-Star-S  .  .  .  583,268  484,992 

Star-m  (see  Note)  .  .  .  . 


420,230  347,322 

867,127  989,156 

277,352  232,612 


{Arkansas  Gazette-S 
Arkansas  Demo- 

crat-e . 

Arkansas  Demo¬ 
crat -S . 


Grand  Total .  2,402,665  2,697,129 

{  Includes  PARADE,  33,460  lines. 
LONG  BEACH,  CALIF. 

Independent-m .  K57,012  832,845 

Independent-S .  328,465  24(  ,379 

Pres.s-Telegram-e. ..  I,a36,185  1,060,444 

{Pres,s-Telegram-S. .  490,577  379,749 


NEW  LONDON,  CONN. 

Day-e .  634,6.35  . 

NEW  ORLEANS,  LA. 
Times-Picayune-m. .  1,820,024  2,100,527 


tTimes- Picayune  8t 
States-S. 

Itera-e.  . . . 
•Item-S. . . 

States-e . . . 


981,347  740,313 

863,645  979,004 

265,564  278,993 

991,600  1,125,523 


Grand  Total .  2,712.2.39  2,513,417 

{  Includes  PARADE,  33,460  lines 
LONG  ISLAND,  N.  Y. 
Newsday-Suffolk-e.  1,097,876  1,080,732 
Newsday-Nassau-e..  1,540,051  1,556,222 


Grand  Total .  2,637,927  2,636,954 

LOS  ANGELES,  CALIF. 

Ezaminer-in .  1,403,796  1,590,316 

*Examiner-S .  986,813  790,330 

Times-m .  2,341,283  2,531,289 

tTimes-S .  1,479,510  1,043,366 

Herald-Expreave. ..  1,090,698  1,310,352 

News-d .  686,829  933,468 

Mirror-e .  911,890  801,943 


Grand  ToUl .  4,922,180  5,224,360 

*  Includes  AMERIC.VN  WEEKLY. 
41,081  lines. 

t  Includes  THIS  WEEK,  71,055  lines. 

NEW  YORK,  N.  Y. 

Times-m .  1,.’)89.743  1,864,650 

Times-S .  2,310,362  1,595,768 

Herald-Tribnne-m..  972,586  1,052,063 

tHerald-Tribune-S. .  1,065,520  909,905 

#News-m .  1,750,191  1,991,191 

#News-S .  1,247,105  911,081 

Mirror-m .  701,226  704,556 

Mirror-S .  .380,332  289.285 

Journal- American-e.  967,855  1,116,127 
*Journal-American-S  459.804  40.3,199 

Post-e .  988,882  1,109,106 

Post-S .  107,954  97,619 

World -Telegram  & 

Sun-e .  1,053,478  1,3;)3.672 

Eagle-e .  727,699  7*1,013 

Eagle-S .  293,071  233,233 


Grand  ToUl .  1,7.37,459  1,779,570 

Noth:  Peoria  Star  (m)  linage  is  same  as 
Journal  (e)  linage. 

{  Includes  PARADE.  33,460  lines. 

PHILADELPHIA,  PA. 

Bulletin-E .  2,068,099  2,265,809 

*tPulletin-S .  534,472  454,143 

Inquirer-m .  1,832,657  2,022,113 

Inquirer-S .  1,618,312  1,100,030 

News-e .  445,942  440,454 

Grand  ToUl .  6,499,482  6,282,549 

•  Includes  AMERIC.AN  WEEKLY, 
41,081  lines. 

t  Includes  THIS  WEEK.  71,055  lines. 
PITTSBURGH,  PA. 


980,799  936,241 

1,627,219  1,783,099 
958,878  698,539 

949,.369  1,189,729 
633,269  584,607 


Grand  ToUl .  8,900,819  9,n01.064 

♦  Includes  AMERICAN  WEEKLY, 
51.221  lines  and  COMIC  WEEKLY, 

32,180  lines. 

t  Includes  THIS  WEEK,  75,012  lines. 
LOUISVILLE,  KY. 

Courier  Joumal-m. .  1,209,5.36  1,448,528 

Courier  Journal-S.  . .  865,939  684,577 

Times-e .  1.395.998  1,686,982 

Grand  Total .  3,471,473  3,820,087 

MEMPHIS,  TENN. 

Commerc’l  .\ppeal-m  1,713,438  1,838,270 
tCommerc’l  Appeal-S  908.392  677,567 

Press-Scimitar-e _  1,045,595  1,126,298 

Grand  Total .  3,667,425  3,642,135 

t  Includes  THIS  WEEK.  71,0.55  Unes. 
MERIDEN,  CONN. 
Record-Journal  (see 

Note) .  543,973  6.37,631 

Note:  Record  (m)  and  Journal  (e)  sold 
in  combination  only.  Linage  of  one  edition. 
Record  (m)  only,  is  given. 

MIAMI,  FLA. 

Herald-m .  2,570,366  2,654,587 

*HeraId-S .  1,201,486  843,324 

News  e .  1,232,085  1,282,641 

tNe»s-S .  465,220  320,506 


Grand  Total .  5,469,157  5,101,058 

♦Includes  AMERICAN  WEEKLY, 
41,081  lines. 

t  Includes  THIS  WEEK.  71,055  Unes. 


Grand  Total .  14,615,808  14,394.468 

Classified  Ads 
Set  Second  Record 

Chicago — For  the  second  con¬ 
secutive  Sunday,  the  Chicago  Tri¬ 
bune’s  classified  advertising  vol¬ 
ume  set  a  new  record.  For  April 
27,  the  Tribune’s  classified  sections 
totaled  36  pages,  carrying  approx* 
imately  13,225  ads,  totaling  99,- 
250  lines. 

On  April  20  the  Tribune  carried 
12,850  individual  want  ads,  total¬ 
ing  98,000  lines.  Help  wanted, 
automobiles  for  sale  and  real  es¬ 
tate  classifications  led  the  way,  ac¬ 
cording  to  W.  R.  (Ted)  Blend, 
classified  manager. 

In  the  first  three  months  this 
year,  the  Tribune  carried  20.4% 
more  want  ad  linage  than  during 
the  same  period  of  1951. 


Post-Gazette-m . 

Press-c . 

fPress-S . 

Sun-T  elegraph-e _ 

*Sun-Telegraph-S.. . 


Grand  Total .  5,149,534  5,192,215 

*  Includes  AMERICAN  WEEKLY, 
41,081  Unes  and  COMIC  WEEKLY, 

32,180  Unes. 

t  Includes  THIS  WEEK,  7L055  Unes. 
PORTLAND,  ORE. 

Oregonian-m .  1 ,267,208  1 ,327,230 

♦Oregonian-S .  7A3,844  563,303 

Journal-e .  1,198,861  1,345,604 

tJournal-S .  549,205  426,056 

Grand  Total _  3,779,118  3,662,193 

*  Includes  AMERIC.AN  WEEKLY, 
50,271  Unes. 

t  Includes  THIS  WEEK,  75,012  Unes. 
POUGHKEEPSIE,  N.  Y. 

New  Yorker-e .  6.56,233  728,346 

New  Yorker-S .  203,508  174,423 


Grand  Total .  859,741  902,769 

PROVIDENCE,  R.  I. 

BuIIetin-e  .  1,6.52,675  1,844,256 

Joumal-m  .  558,727  621,093 

tJoumal-S .  637,354  499,403 


Grand  Total .  2,848,756  2,964,752 

t  Includes  THIS  WEEK,  71,055  Unes. 
QUINCY,  MASS. 

Patriot-Ledger-e. . . .  631,054  715,389 

READING.  PA. 

Eagle  (see  Note) .  .  .  1.000,069  1,160,216 

Eagle-S .  320,.308  226,548 

Grand  Total .  1.320,377  1,386,764 

NotK;  Eagle  (e)  and  Times  (in)  sold  in 
comliination.  Linage  of  one  edition. 
Eagle  (e)  only,  is  given. 

RICHMOND,  VA. 

News  I.eader-e .  1,403,242  1,. 577,560 

Times  Dispatch-m .  1,105,.349  1,251,420 

Times  Dispatch-S. . .  859,244  591 ,603 

Grand  Total .  3,367,835  3,420,583 

ROANOKE.  VA. 

Times-m .  707,698 

Times-S .  410,842 

World-News-e .  722,475 


781,782 

302,873 

772,706 


Grand  Total .  1,841,015  1,857,361 
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ROCHESTER,  N.  Y.  ■ 

1952  1951 

Democrat  & 

Chronicle-m .  1,321,115  1,535,845 

fDemocrat  & 

Chronicle-S .  771,974  650,366 

Times-Union-e .  1,485,999  1,760,699 

Grand  Total .  3,579,088  3,946,910 

t  Includes  THIS  WEEK.  71,055  Unes. 
ROCKFORD,  ILL. 

Register-RepubUc-e.  1,193,071  1,378,322 

Star-m .  722,342  918,883 

Star-S .  529,138  445,384 

Grand  Total .  2.444,551  2,742,589 

SACRAMENTO.  CALIF. 

Bee-e _ /. .  1,733,105  1,868,980 

Union-m .  437,041  513,484 

Union-S .  260,511  296,743 

Grand  Total .  2,430,657  2,679,207 

ST.  LOUIS,  MO. 

GIobe-Democrat-m .  889,258  974,831 

tGlobe-Democrat-S  678,543  589,469 

Post-Dispatch-e _  1,887,268  1,896,669 

(Post-Dispatch-S. . .  1,230,095  902,006 

.Star-Times-e  (see 

Note) .  1,075,520 

Grand  Total .  4.685.164  5,438,495 

Notb:  Star-Times  ceased  publication 
after  June  15,  1951  issue. 

t  Includes  THIS  WEEK,  71.055  Unes. 

{  Includes  PARADE,  32,474  Unes. 

ST.  PAUL,  MINN. 

Pioneer  Press-m _  987,060  1,034,119 

♦Pioneer  Press-S.  .  .  896,135  704,872 

Dispatch-e .  1,320,394  1,461,488 

Grand  Total .  3.203..589  3,200,479 

♦Includes  A.MERICAN  WEEKLY, 
41,081  Unes. 

ST.  PETERSBURG,  FLA. 

Independent-e .  876,511  790,988 

Times-m .  1,561,998  1,632,303 

Times-S .  718,988  620,244 

Grand  Total .  3,157,497  3,043,535 

SAN  ANTONIO,  TEXAS 

♦♦Express-m .  1,120,776  1,191,869 

Express-S .  813,569  581,785 

♦♦♦News-e .  1,407,641  1,556,583 

Light-e .  1,229,177  1,248,990 

♦Lights .  677,595  472,987 

Grand  Total .  5,248,758  5,052,214 

All  Valley  Adverti.sing  Included: 

(♦♦)  EXPRESS  (m)  Last  Year  93,650. 
(**♦'  NEWS-e  Last  Year  109,284. 

♦  Includes  AMERICAN  WEEKLY, 
41,081  Unes  and  COMIC  WEEKLY, 

32,180  lines. 

SAN  DIEGO,  CALIF. 

Union-m .  1,196,080  1,229,799 

{Union-S .  631,184  491,834 

Tribune-Sun-e .  1,481,839  1,528,820 

Grand  ToUl .  3,309,103  3,250,453 

{  Includes  PARADE,  33,460  Unes. 

SAN  FRANCISCO,  CALIF. 

Chronicle-m .  848,811  1,051,141 

tChronicle-S .  692,492  522,307 

Examiner-m .  1,380,718  1,455,986 

♦Examiner-S .  890,220  711,236 

CaU-Bulletin-e .  792.298  911,988 

News-e .  822,267  952,717 

Grand  Total .  5,426,806  5,605,375 

♦  Includes  A.MERICAN  WEEKLY. 
51,221  Unes  and  COMIC  WEEKLY, 

32,180  Unes. 

t  Includes  THIS  WEEK,  75,012  lines. 
SCHENECTADY.  N.  Y. 

Gazette-m .  982,193  1,046,117 

Union-.Star-e .  879,612  924,906 

Grand  Total .  1,861,805  1,971,023 

SCRANTON,  PA. 

Tribune-m .  539,552  648,576 

{Scrantonian-S .  378,184  293,634 

Times-e .  1,133,670  1,179,093 

Grand  Total .  2,051,406  2,121,303 

{  Includes  PARADE,  33,460  Unes. 
SEATTLE,  WASH. 

Post-Intelligencer-m  944,214  1,174,007 
♦Post-Intelligencer-S  582,469  500,337 

Times-e .  1,488,484  1,461,380 

Times-S .  668,640  455,493 

Grand  Total .  3,683,807  3,591,217 

♦  Includes  AMERICAN  WEEKLY. 
50,271*  Unes  and  CO.MIC  WEEKLY, 

32,180  lines. 

SIOUX  CITY,  IOWA 
Joumal-Tribune-e.  .  768,607  831,992 

Joumal-S .  275,648  233,767 

Grand  Total .  1,044,255  1,065,759 

SOUTH  BEND,  IND. 

Tribune-e .  1,284,617  1.435,166 

Tribune-S .  649,760  429,669 

Grand  Total .  1,934,377  1,864,835 

(Continued  on  page  54) 
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SPOKANE.  WASH. 

1952  1951 

Spokesman- 

Review-m.  681,687  764,936 

tSpokesman- 

Review-S .  662,091  546,277 

Chrooicle-e .  943,332  1,080,307 


Grand  Total .  2,287,110  2,391,520 

t  Includes  THIS  WEEK,  75,012  lines. 
STOCKTON.  CALIF. 

Record-e .  1,385,078  1,392,897 

SYRACUSE,  N.  Y. 

Herald-Joumal-e  .  . .  1,551,562  1,891,092 
IHemld-American-S  683,154  604,067 

Post-SUndard-m.  . .  998,953  1,016,622 

Post-Standard-S _  387,323  347,478 


Grand  Total .  3,620,992  3,859,259 

*  Includes  AMERICAN  WEEKLY, 
41,081  lines  and  COMIC  WEEKLY. 
32,180  Unes. 

{  Includes  PARADE,  33,460  lines. 
TACOMA,  WASH. 

News-Trioune-e _  1,185,442  1,280,377 

News-Pribune-S. .  496,095  358,875 


Grand  Total .  1.681.537  1,639,252 

TOLEDO,  OHIO 

!  inies-m .  1,028,491  1,293,233 

Blade-e .  1,560,708  1,864,936 

Blade-S .  979.320  767,094 


Grand  Total .  3,568,519  3,925,263 

TORONTO.  CANADA 
Globe  &Mail-ra.  ...  1,100,263  1,190,026 

ITelegram-e .  1,725,386  1,858,680 

Star-e .  2,208,246  2,377,302 

Star-w .  116,414  154,443 


Grand  Total .  5,150,309  5,580,451 

{  Includes  WEEKEND  Picture  Maga¬ 
zine,  73,166  lines. 

TRENTON,  N.  J. 

Evening  Times-e...  1,115,908  1,228,578 
Times-.Advertiser-S.  269,831  177,251 

Trentonian-m .  564,677  519,172 


Grand  Total .  1,950,416  1,925,001 

TROY,  N.  Y. 

Record  (see Note).. .  978,898  1,092,893 

Notb:  Troy  Record  (m)  and  Times- 
Record  (e)  sold  in  combination.  Linage  of 
one  edition  (m)  only,  is  given. 

TULSA,  OKLA. 

Tribune-e  .  1,435.460  1,539,769 

World-m  .  .  1,423,537  1,462,286 

World-S . .  709,032  561,465 


Grand  Total .  3,568,029  3,663,520 

UNION  CITY,  N.  J. 

Hudson  Dispatch-m  706.085  696,824 

UTICA,  N.  Y. 

Observer  Dispatch-e  781,740  888,316 

Observer  Dispatch-S  269,497  222,111 

Press-m .  887,049  928,126 


W  :<HITA,  KANSAS 
1»S2 

lieacon-e .  1,153,109  1>201,702 

Beacon-S .  595,499 

Eagle-m .  1,137,471  1.29?'?oS 

Eagle-e .  883,970  8M.823 

lEagle-S .  522,493  377,562 

Grand  Total .  4,292.642  3,873.480 

S  Includes  PARADE,  33A60  lines. 
WORCESTER,  MASS. 

Telegram-S .  562,473  467,102 

Telegram-m .  764,476 

Gazette  &Post-e...  1,003,260  1,204,972 

Grand  Total .....  2.330,209  2.666.413 

YOUNGSTOWN,  OHIO 
Vindicator 

Telegram-e .  1,160,358  1,347.964 

S  Vindicator 

Telegrara-S .  803,606  690,365 

Grand  Total .  1,963,964  1.938.319 

I  Includes  PARADE,  33,460  lines. 

Figures  Supplied  by  Publishers 

ABERDEEN,  S.  D. 

American-News-e. . .  249,284  326,710 

American-News-S. . .  231,224  153,524 

Grand  Total .  480,508  479,234 

BATTLE  CREEK,  MICH. 
Enquirer  and  News-e  812,549  922,001 

Enquirer  and  News-S  270,161  259,973 

Grand  Total .  1,082,700  1,181,974 

BIRMINGHAM,  ALA. 

News-e .  1,585,893  1,587,292 

News-S .  923,682  924,168 

Post-Herald-m .  1,098,451  1,098,968 

Grand  Total .  3,608,026  3,610,418 

CANTON,  OHIO 

Repository-e .  1,472,394  1,657,278 

Repository-S .  678,538  490,322 

Grand  ToUl .  2,150,932  2,147,600 

DAVENPORT,  IOWA 

Times-e .  1,090,460  1,243,004 

Dcmocrat-ra .  761,938  795,648 

Democrat-S .  367,850  337,974 

Grand  ToUl .  2,220,246  2,376,626 

GRAND  FORKS.  N.  D. 

Herald-meS .  692,102  694,610 

GREEN  BAY,  WIS. 

Press-Gazette-e _  1,112,188  1,229,494 

HYANNIS,  MASS. 

Cape  Cod  Standard 

T  imes-e .  279,930 

LAFAYETTE,  LA. 

Advertiser-eS .  664,602 

MADISON.  WIS. 

Capital  Times-e ... .  740,271 

Wis.  State  Journal-m  751,870 
Wis.  State  Joumal-S  414,995 


BIG  SPRING 
1952 

Herald-e .  360,812 

Herald-S .  159,970 


Grand  ToUl .  510.782 

CORPUS  CHRISTI 

Caller-m .  1,146,208 

Timea-e .  1.109.076 

Caller-Times-S .  311,108 


SALEM,  ORE. 

1951 

344,946  CapiUl  Joumal-e. . .  641,047 

202,361  Origoa  Statesman-m  664,421 

-  Oi^on  SUtesman-S  117,619 

Grand  ToUl  . 1,323,087 


647,207 

044,076 

933,478 

391,762 


Grand  Total .  2A67,292  2,269,316 

DENISON 

Herald-e .  355  852 

Herald-S .  133,028 


284,956 

193,466 


Grand  ToUl .  488,880 

MARSHALL 

News  Messenger-e . .  306,824 
News  Messenger-S. .  1^,034 


Grand  Total. 


News-e. . 
News-S. 


498,858 

PARIS 

322,490 

131,452 


Grand  ToUl .  453,942 

SAN  ANGELO 

SUndard-m .  767,406 

Times-e .  735,196 

SUndard-Times-S. .  455,676 


NAEA  Board  Forms 
New  Sales  Group 

Formation  of  a  sales  develop¬ 
ment  committee  to  devise  methods 
478.422  Qf  helping  members  sell  more  ad- 
286.580  vertising,  highlighted  a  meeting  of 
224,975  the  board  of  the  Newspaper  Ad- 
511,665  vertising  Executives  Association  in 
Atlantic  City,  N.  J.,  April  17-19, 
1761204  according  to  Robert  Pace,  NAEA 
secretary  and  treasurer.  Russ 


Grand  ToUl .  1,958,278  1,633,688 

Advertising  Linage  Service 
AUGUSTA.  GA. 

Chronicle-m. . .  .\  . .  798,026  734,897 

Chroniele-S . 

Herald-c . 


447,328  Harris,  manager  of  general  ad- 
646.203  vertising,  the  Buffalo  (N.  Y.) 
*29,610  Courier  Express,  was  named  chair- 
’  man  of  the  new  group. 


The  three-day  meeting,  presided 
over  by.  Herbert  Wyman,  NAEA 
president  and  advertising  director 
of  the  Pittsburgh  (Pa.)  Post 
307,198  2i5i396  Gazette,  also  discussed  a  program 

for  the  NAEA  summer  meeting 
Grand  ToUl .  1,889,466  1,681,719  scheduled  for  Daytoha  Beach,  Fla., 

#Teicgraph®m"^.*.^‘'°34^65^^'  458,142  23-25.  The  program  com- 

Teiegraph-s .  186,161  143,467  mittce  Will  be  chairmanned  by 

_  .  ,  "TmT:  “i:: -  Donald  M.  Bernard,  advertising 

Grand  ToUl .  634,815  601.609  .u  u/  t-  -  r'X 

#  Telegraph  (m)  sold  in  combination  director,  the  Washington  (D.  C.) 
with  Sunset  News  (e).  Post. 

Gazette-m”.'^!*^.  W919  ^i.116.463  CXPlorcd 

Gazette-S .  454,252  273,820  new  avenues  of  servicing  its  mem- 

a  detailed  report  on  last  weeks 
meeting  will  be  released  within 


163,357 

Grand  ToUl .  2,465,750  2,303,9M 

COLUMBIA.  S.  C. 

SUte-m .  754.688  861,343 

SUte-S .  497,584  392,592 

Record-e .  765,286  785,087 

Grand  Tout .  2,017,558  2,039  022 

ERIE,  PA. 

Dispatch-d .  662,727  788167 

649,698  Dispatch-S .  405,170  359!530 

768,838 
784,924 
355,362 


326,200 


Grand  ToUl .  1,938,286  2,038,553 

WASHINGTON,  D.  C. 
Times-Herald-d .  . . .  1,4(X),201  1,522,129 

•Times-Herald-S.  . .  680,511  435,279 

News-e .  1,006,809  1,005,523 

Bost-m.  .  1,462,008  1,512,367 

|Post-S  .  725,414  626,071 

Star-e .  2,622,979  2,600,779 

tStar-S .  1,184,497  802,899 


Grand  ToUl .  8,882,419  8,303,547 

•  Includes  AMERICAN  WEEKLY, 
41,081  Unes  and  COMIC  WEEKLY. 
32,180  Unes. 

t  Includes  THIS  WEEK,  71,055  Unes. 

I  Includes  PARADE,  33,460  Unes. 
WATERBURY,  CONN. 

RepubUun-m .  768,261  952,973 

RepubUcan-S .  342,396  288,285 

American-e .  1,044,708  1,154,833 

Grand  ToUl .  2.145,365  2,396,091 

WESTCHESTER  COUNTY 
MACY  GROUP,  N.  Y. 


Grand  ToUl .  1,907,136  1.909,124 

MANITOWOC.  WIS. 

Herald-Times-e _  716,744  718,522 

MONTGOMERY,  ALA. 

Advertiser-m .  712,600  834,862 

Journal-e .  719,348  831,950 

Advertiser-S .  399,812  344,.344 

Grand  ToUl .  1,831,760  2,011,156 

NEW  BEDFORD,  MASS. 
SUndard-Times-e. . .  814,506  973,238 

•Standard-Times-S .  262,886  186,550 

Grand  ToUl .  1,077,392  1,159,788 

•  Includes  PARADE,  33,104  Unes. 

OIL  CITY,  PA. 

Derrick-m .  641,023  612.056 

Blizzard-e .  543,122  616,099 

Grand  ToUl .  1,084,145  1,228,155 

PASSAIC,  N.  J. 

Herald-News-e .  917,891  1,069,230 

ROCK  ISLAND-MOLINE,  ILL. 

Dispatch-e .  955,472  1.094.254 

Argus-e .  872,711  965.863 


Grand  ToUl .  1,067,897  1,147.697 

FOND  DU  LAC,  WIS. 

Common  wealth- 

Reporter-e .  683,430 

HAMMOND,  IND. 

Times-e .  8.33,028 

Times-S .  413,2.55 


Grand  Total .  1,246,283  1.258,172 

HAVERHILL.  MASS. 

G  azette-e .  436, 026 

JAMESTOWN.  N.  Y. 

Post-Journal-e .  849,936 

LAWRENCE.  M*ss. 

/#Trib„ne-e .  642.087 

##  Tribune  (e)  sold  in 
srith  Eagle  (ml. 


Mamaroneck  Times-e  353,876 

Mt.  Vernon  Argus-e  673,258 

New  Rochelle 
SUndard  Star-e 
Ossining  Citizen 

Register-e . 

Feekskill  SUr-e .... 

Port  Chester  Item-e 
Tarrytown  News-e. . 

Yonkers  Herald 

SUtesman-e .  632,257 

White  Plains  Re¬ 
porter  Dispatch-e.  803.739 


426,663 

787,950 


698,644  833,418 


371,501 

363,273 

613,401 

426,678 


456,498 
434,889 
704,494 
497,479 

719.707 

937,613 

Grand  Total .  4.936.627  5.798.711 

WHEELING,  W.  VA. 

IntelUgencer-m .  707,273  . 

News-Register-e. .  .  .  746,508  .! 

News-Register-S.  .  412,264 


Grand  ToUl .  1 

,828,183 

2,060,107 

SALISBURY.  N.  C. 

Post-e . 

487,368 

498,358 

Post-S . 

243,684 

241,850 

Grand  Total . 

731,052 

740,208 

SAN  JOSE, 

CALIF. 

Mercury-m . 

958,860 

1,067,080 

News-e .  1 

.071,938 

1,152,396 

Mcrcury-News-S .  .  . 

571,088 

416,122 

Grand  ToUl .  2,601,886  2,635,598 

SUPERIOR,  WIS. 

Telegram-e .  498,806  566,314 

TEXAS  QUALITY  NEWSPAPERS,  INC. 
ABILENE 

Reporter-News-m. . .  727,062 


Grand  Total 


1.866,035 


Reporter-News-e . 
Reporter-News-S. . . 


Grand  Total. 


705,838 

283,178 


622,748 

626,626 

351,078 


1,716,078  1,600,4  5 


LOWELL 

,  MASS. 

.Siin-e . 

497..S93 

700,417 

Sun-S . 

196..S06 

206  334 

Telegram-S . 

110,955 

105,904 

Grand  ToUl . 

805,054 

1,012.655 

LYNN, 

MASS. 

Item-e . 

488.474 

603  402 

Telegram-Newn-e. . . 

374,154 

4A4 

Telegram-News-S. . . 

139,422 

142.660 

Grand  ToUl . 

1,002,0.50 

1,209,451 

PASADENA.  CAL. 

Indenendent-m . 

714.047 

830.4.53 

Independent-S . 

321.619 

238.162 

Grand  ToUl . 

1,036,566 

1,068,615 

PATERSON,  N.  J. 

Call-m . 

9'’n,223 

1,120.963 

News-e . 

1,193,467 

1,298.208 

Grand  ToUl . 

2,119,690 

2,419,171 

SHREVEPORT.  LA, 

Tournal-e . 

977.815 

1,070.136 

Titnes-m . 

812..511 

935,309 

Tlme»-S . 

470,096 

399,410 

Grand  Total . 

2,260,422 

2,404,855 

WILKES-BARRF,  PA. 

Reeord-m  . 

803.4.59 

893,590 

Times-T.eader-e .... 

1,178,128 

1,204,404 

Independent-S . 

406,434 

270,678 

Grand  Total . 

2,388,021 

2,368,672 

the  next  10  days. 

■ 

S-F-W  Offers  New 
Weekly  Ad  Service 

Chicago — A  new  weekly  service 
to  food  advertisers,  covering  a 
four-market  compilation  of  groc¬ 
ery  ads  featuring  coupons,  con- 
681,302  tests  and  premiums,  has  been  an¬ 
nounced  by  Sawyer-Fercuson- 
32g;2i2  Walker  Co.,  newspaper  represent¬ 
atives. 

The  weekly  summary  of  both 
556  326  ^Bd  retail  grocery  ads 

featuring  premium,  coupon  and 
946,870  contest  deals  includes  the  Philadel¬ 
phia  (Pa.)  Bulletin,  Dayton  (0.) 
Mmbtnluon  Tampa  (Fla.)  Bulletin,  and 

the  Tacoma  (Wash.)  News-Tri- 
bune.  The  firm  plans  to  expand 
this  service  to  include  its  other  13 
newspapers  within  the  next  60 


Jr. 

The  service  covers  the  name  of 
product,  date  of  advertising  inser¬ 
tion,  size  of  ad  and  type  of  offer. 


Waterbury,  Conn. — A  plaque 


necticut  Cancer  Society  to  the 
Waterbury  Branch.  Miss  Cullen, 
who  died  last  Oct.  23,  was  a 
leader  in  the  state  group’s  activi¬ 
ties  since  it  was  organized  in  1940. 
The  plaque  was  accepted  by  C. 
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Itight  to  Know' 
Theme  Oct.  1-8; 
No  Cheesecake 

“Your  Right  to  Know  ...  a 
Constitutional  Guarantee”  has 
been  adopted  as  the  theme  for 
National  Newspaper  Week.  Oct. 
1-8,  according  to  Theodore  A.  Ser- 
rill,  chairman  in  charge  of  the 
week,  and  general  manager  of  the 
Pennsylvania  Newspaper  Publish¬ 
ers’  Association. 

Slogan  for  the  week,  “Your 
Newspaper  Lights  the  Way  of 
Freedom,”  was  permanently 
adopted  last  year  by  the  commit¬ 
tee  which  operates  under  sponsor¬ 
ship  of  Newspaper  Association 
Managers,  Inc. 

Newspapers  will  be  urged  to 
launch  their  public  relations  pro¬ 
grams  during  the  first  week  of 
October. 

‘The  week  should  emphasize 
the  vital  need  of  newspapers  in 
the  American  form  of  government, 
and  point  out  that  the  American 
press  is  a  bastion  in  that  portion 
of  the  world  that  is  still  free  from 
Communism,”  Mr.  Serrill  said  in 
expressing  the  feeling  of  the  10 
committee  members  present  at  a 
New  York  meeting  April  25. 

The  committee  voted  down  sug¬ 
gestions  that  a  “Miss  Newspaper 
Week”  be  named,  and  also 
frowned  upon  several  other  pro¬ 
motions  typical  of  the  many  other 
national  weeks  observed  through¬ 
out  the  sales  and  promotional 
world. 

Awards  will  be  made  to  those 
newspapers  whieh  do  an  outstand¬ 
ing  job  during  National  Newspa¬ 
per  Week. 

Those  present  at  the  organizing 
meeting  of  the  committee  were: 
Mr.  Serrill;  Don  Eck,  secretary- 
manager,  National  Editorial  Asso¬ 
ciation;  Joseph  A.  Bernstein,  Met¬ 
ro  Associated  Services,  Inc.;  John 
C.  Ottinger,  Jr.,  Bureau  of  Adver¬ 
tising,  AN  PA;  John  T.  McGuire, 
circulation  manager,  Norristown 
(Pa.)  Times  Herald,  and  Interna¬ 
tional  Circulation  Managers’  Asso¬ 
ciation;  Richard  E.  Beeler,  adver¬ 
tising  manager,  Altoona  (Pa.) 
Mirror,  and  Newspaper  Advertis¬ 
ing  Executives  Association;  Irvin 
S.  Taubkin,  promotion  manager, 
'Veu’  York  Times,  and  National 
Newspaper  Promotion  Association; 
Ralph  R.  Cronise,  publisher,  Al- 
pony,  (Ore.)  Democrat-Herald,  for 
the  Oregon  Newspaper  Publishers’ 
Aswiation;  Miss  Elizabeth  Lamb, 
awistant  manager  of  the  Inland 
Daily  Press  Association,  Chicago; 
and  Guy  Richard  Dew,  assistant 
to  the  manager,  PNPA. 

Other  committee  members  not 
present  are:  Gene  Alleman,  sec¬ 
retary-manager,  Michigan  Press 
Association;  William  F.  Canfield, 
^retary-treasurer.  Inland  Daily 
Press  Association;  Carl  C.  Webb, 
secretary-manager,  Oregon  News- 
Paper  P  u  b  1  i  s  h  e  rs  Association; 
Cranston  Williams,  general  mana- 


Conadion  Press 
Elects  Thomson 
As  President 


1 


ENDORSING  THE  SLOGAN  for  Newspaper  Week — “Your  News¬ 
paper  Liehts  the  Way  to  Freedom” — at  a  meetine  in  New  York  last 
week:  l  eft  to  richt.  seated — Richard  E.  Beeler.  Don  Eck.  and  Irvin 
S.  Taubkin;  rear — Theodore  A.  Serrill.  chairman;  John  S.  Ottinger, 
Jr.,  and  John  T.  McGuire. 

ger,  ANPA;  Carl  A.  Zielke,  secre-  seize  the  press.  Were  you  answer- 
tary-manager,  Wisconsin  Press  As-  ing  to  the  point  of  steel  or  to  press 
sociation,  and  president.  News-  and  radio?  A. — ^The  reply  was 
paper  Association  Managers.  Inc.;  that  the  President  was  answering 
Professor  Lester  Getzloe,  associate  to  the  point  of  the  welfare  of  the 
professor  of  journalism.  School  of  country,  and  that  is  what  is  at 
Journalism,  Ohio  State  University,  stake. 

and  Association  of  Educators  for  (Repr.  Clare  Hoffman  said  Con- 
Journalism;  and  Clarence  W.  gress  should  provide  $30,000  a 


and  Association  of  Educators  for  (Repr.  Clare  Hoffman  said  Con- 
Journalism;  and  Clarence  W.  gress  should  provide  $30,000  a 
Harding,  public  relations  director,  year  as  salary  for  an  “advisory 
South  Bend,  (Ind.)  Tribune,  and  censor”  to  check  what  Mr.  Tru- 
National  Newspaper  Promotion  man  says  before  he  says  it.) 
Association.  ♦  #  • 

It  Happened  in  ’64 

^  Taking  a  tip  from  President 

'A  Lot  of  Hooey  Truman  to  “read  your  history,” 

continued  from  page  12  editors  would  learn  that  three 
— — — — — newspapers  were  actually  seized 
night  Casey  Jones  [Alexander  F.  and  suspended  on  “orders  from 
Jones,  president  of  the  American  Washington”  in  1864. 

Society  of  Newspaper  Editors]  James  Melvin  Lee’s  “History  of 
made  an  attack  on  you  on  the  American  Journalism”  (page  297) 
press  and  steel  and  I’d  like  to  have  and  other  histories  record  that 
a  transcript  of  your  statement  to  President  Lincoln’s  Secretary  of 
give  to  my  bosses.  A. — The  Pres-  War,  Edward  Stanton,  had  guards 
ident  said  he  would  leave  that  to  thrown  around  the  offices  of  the 
Mr.  Short  where  he  thought  the  New  York  World  and  Journal  of 


reporter  could  get  it.  .  . 


Commerce  and  stopped  publica- 


Q. — You  said  that  during  an  tion  for  four  days  May  18-22, 
emergency  you  have  very  great  in-  1864.  Later  the  New  Orleans 
herent  powers.  Is  there  any  lim-  (La.)  Picayune  suffered  the  same 
itation  at  all  over  a  President’s  treatment. 

action  during  an  emergency?  A. —  By  coincidence  all  three  of  the 
Well,  the  President  said,  you  bet-  papers  were  anti-Lincoln,  but  the 
ter  read  your  history  and  find  out.  immediate  cause  of  the  suppres- 
There  are  a  lot  of  Presidents  who  sion,  for  which  the  President 
have  had  to  make  decisions  in  caught  all  the  blame  in  a  national 
emergencies,  and  if  you  read  his-  furor,  was  a  forged  draft  procla- 
tory  you  will  find  that  they  had  to  mation  distributed  to  the  papers 
make  them,  but  you  will  find  it  did  on  AP  flimsy. 


not  hurt  the  Republic  but  made  the 
Republic  better. 


After  discovery  of  the  hoax,  the 
W'orld  and  Journal  of  Commerce 


Q. — Mr.  President,  there  never  did  everything  possible  to  retrieve 
was  any  statement  by  you  even  in-  copies  and  otherwise  rectify  the 
dicating  that  you  intended  to  seize  wrong.  The  seizure  of  the  plants 
the  press  and  radio,  was  there?  was  carried  out  by  John  A.  Dix, 
A. — Not  at  all,  not  at  all.  provost  marshal.  When  the  Pic- 
Q. — Mr.  President,  I’d  like  to  ayune  reprinted  the  forgery.  Gen- 
nail  that  down.  A. — All  right.  eral  Banks  suppressed  publication 
Q. — A  number  of  people  among  from  May  23  to  July  9. 
the  editors  got  the  idea  that  when  Two  months  after  the  hoax,  au- 
you  were  asked  that  question  about  thored  by  Joseph  Howard,  the 
whether  it  was  proper  to  seize  the  White  House  did  issue  a  procla- 
steel  industry  that  you  were  im-  mation  calling  for  400,000  volun- 
plying  that  you  had  the  power  to  teers. 


Toronto  —  Roy  H.  Thomson, 
president  of  Thomson  Dailies,  who 
recently  acquired  the  St.  Peters¬ 
burg  (Fla.)  In¬ 
dependent.  was 
elected  president 
of  Canadian 
Press  here  April 
30  at  the  annual 
meeting.  He  suc¬ 
ceeds  Herve  Ma¬ 
jor,  Montreal  La 
Presse. 

Victor  Sifton, 

Winnipeg  Free 
Press,  was  named 
honorary  presi-  Ihomson 
dent;  R.  J.  Rankin,  Halifax  Mail- 
Star,  first  vicepresident;  and  D.  B. 
Rogers,  Regina  Leader-Post,  sec¬ 
ond  vicepresident. 

One  new  application  was  ap¬ 
proved,  bringing  total  membership 
to  91,  and  to  95  the  number  of 
Canadian  newspapers  served  with 
CP  news  on  leased  wires.  The  new 
membership,  effective  Sept.  1,  goes 
to  the  Corner  Brook  (Nfld.) 
Western  Star,  K.  S.  Pritchard. 

Directors  paid  tribute  to  the  late 
James  W.  Curran,  publisher  of 
the  Sault  Ste.  Marie  Star,  a  charter 
member  of  CP,  who  died  Feb.  20; 
and  to  D.  E.  Burritt,  CP  General 
News  Editor,  who  died  Dec.  5. 

The  meeting  expressed  regret  at 
retirement  from  membership  of 
John  C.  Keating,  Moncton  Times, 
and  Henri  Gagnon,  Quebec  Le 
Soleil.  Mr.  Thomson  recalled  that 
Mr.  Gagnon  had  been  the  first 
French-language  member  to  serve 
as  president. 

F.  1.  Ker,  Hamilton  Spectator, 
retired  as  director  and  honorary 
president.  He  was  president  1948- 
50.  Mr.  Sifton  referred  particu¬ 
larly  to  the  fact  that  he  had 
planned  and  organized  construc¬ 
tion  of  CP’s  Head  Office  building. 

Members  elected  the  following 
directors: 

British  Columbia — Donald  Cro- 
mie,  Vancouver  Sun,  and  Stuart 
Keate,  Victoria  Times; 

Prairie  —  Victor  Sifton,  Winni¬ 
peg  Free  Press;  Philip  S.  Fisher, 
Winnipeg  Tribune;  D.  B.  Rogers, 
Regina  Leader-Post;  R.  M.  Cant- 
Ion,  Saskatoon  Star-Phoenix; 

Ontario  —  John  E.  Motz,  Kit¬ 
chener  -  Waterloo  Record;  Arthur 
R.  Ford,  London  Free  Press;  Roy 
H.  Thomson,  Timmins  Press;  John 
Bas.sett,  Jr.,  Toronto  Telegram; 
Arthur  L.  Davies,  Kingston  Whig- 
'  Standard;  Peter  M.  Preston,  Brant- 
,  ford  Expositor; 

Quebec  —  Charles  H.  Peters, 

■  Montreal  Gazette;  A.  J.  West, 
I  Montreal  Star;  Herve  Major, 

Montreal  La  Presse;  A.  F.  Mer- 
•  cier,  Quebec  L’Evenement-Journal; 
'  Maritime — Ralph  B.  Herder,  St. 

■  John’s  Telegram;  R.  J.  Rankin, 

■  fJalifax  Mail-Star;  T.  F.  Drummie, 
Saint  John  Telegraph-Journal. 
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BOOKS  IN  REVIEW 


Our  Election  Day  Origin 
And  Other  Political  Lore 


By  Prof.  Roscoe  EUord 

Graduate  School  of  Journalism,  Columbia  University,  New  York 


BOOK  ABOUT  AMERICAN  POLI- 
TICS.  By  Georee  Stimpson.  New  York: 
Harper  and  Brothers.  554  pp.  $4.95. 


Fraud  forced  our  national  elec¬ 
tion  day — the  “first  Tuesday  after 
the  first  Monday  in  November.” 
Presidential  electors  were  origin¬ 
ally  chosen  by  legislatures.  Each 
state  set  its  own  time.  All  the  law 
fixed  originally — the  law  of  March 
1,  1792 — was  the  first  Wednesday 
ip  December  as  the  day  for  elec¬ 
tors  to  cast  their  ballot  for  Pres¬ 
ident  and  Vice  President. 

Soon  roving  bands  of  voters  be¬ 
gan  to  ghost-vote  from  one  stale 
to  another,  after  legislatures  them¬ 
selves  abandoned  the  choosing  of 
electors,  giving  the  ballot  to  the 
people.  Then,  on  January  23, 
1845,  President  John  Tyler  ap¬ 
proved  an  act  of  Congress  provid¬ 
ing  that  “the  electors  of  President 
and  Vice  President  shall  be  ap¬ 
pointed  in  each  state  on  the  Tues¬ 
day  next  after  the  first  Monday  in 
the  month  of  November  in  the  year 
in  which  they  are  to  be  appointed.” 

Congress  had  chosen  Tuesday 
because  religious  scruples  disap¬ 
proved  of  voting  on  Sunday  or  of 
traveling  to  the  polls  on  Sunday. 
It  was  desirable  for  traveling  that 
Monday  intervene. 


sued  General  William  T.  Sherman 
for  months  to  become  a  candidate 
for  the  Presidency.  He  persistently 
refused — in  the  characteristic  vigor 
of  the  professional  soldier’s  lan¬ 
guage.  The  movement  persisted  to 
draft  him  as  the  only  candidate  the 
convention  “could  agree  upon.” 
John  Brooks  Henderson  of  Mis¬ 
souri,  chairman  of  the  convention, 
urged  him  to  “put  aside  prejudices 
and  accept  the  Presidency.” 

It  was  then  that  General  Sher¬ 
man  wired  his  much  quoted  mes¬ 
sage:  “I  will  not  accept  if  nom¬ 
inated.  and  will  not  serve  if 
elected.” 


showed  assembled  animals  and 
birds  of  the  forest,  representing 
various  newspapers,  states  and  is¬ 
sues.  They  all  were  shown  as  being 
frightened  by  a  donkey  in  a  lion’s 
skin  crying,  Caesarism.  This  al¬ 
luded  to  the  Democratic  charge 
that  President  Grant  was  schem¬ 
ing  for  a  third  term.  An  ele¬ 
phant,  labeled  “Republican  Votes,” 
was  running  frightened  toward  a 
pitfall  covered  with  deceptive 
planks  labeled  “Inflation,  Repudia¬ 
tion,  Reform.” 

Nast  himself  was  a  Republican. 
This  was  his  good  natured  way  of 
admonishing  his  huge  but  timorous 
party. 

This  is  a  news-wise  treasury  of 
political  lore. 


frontalis  interna."  It  would  meu 
the  same  thing  as  the  newsman's 
one  word — bonehead.  But  bont- 
head  more  of  the  public  would  un¬ 
derstand. 


Insurance  Ad  Specialist 
Writes  ’How  To'  Primer 


Fortune  Writer  Goads 
Industry's  'Gobbledygook' 


IS  ANYBODY  LISTENING?  By  William 
H.  Whyte.  Jr.  New  York;  Simon 
and  Schuster.  2:19  pp.  $.'1. 


A  COMPENDIUM  of  pertinent,  de¬ 
pendable  facts  saves  time  and  sup¬ 
plies  interest  and  substance  to 
quick  daily  writing.  Particularly  in 
a  political  year  “A  Book  About 
American  Politics”  is  newsworthy 
and  useful.  The  compiler,  George’ 
Stimpson,  is  a  veteran  Washington 
correspondent — and  a  veteran  com¬ 
piler  of  newsworthy  data  books  for 
the  news  room.  His  “Book  About 
the  Bible,”  published  in  1945,  has 
become  a  standard  reference  work. 
His  subsequent  “Book  About  a 
Thousand  Things”  sold  half  a  mil¬ 
lion  copies. 

Also,  he  has  issued  “A  Book 
About  American  History”  and  “In¬ 
formation  Roundup.”  Many  news 
rooms  have  them  all.  They  are 
accurate,  well-indexed,  tersely, 
clearly  written. 

Zachary  Taylor,  the  12th  Pres¬ 
ident,  never  voted  in  his  life,  Stimp¬ 
son  also  records.  Taylor  entered 
the  army  before  he  had  voted.  As 
a  professional  soldier,  he  never 
stayed  in  one  place  long  enough  to 
qualify  for  voting.  Throughout 
his  term  as  President,  he  insisted 
he  had  been  elected  “President  of 
the  whole  people,  not  of  a  party,” 
and  therefore  never  voted.  He  did 
not  even  vote  for  himself  when 
he  was  a  candidate  in  1848. 

In  1884,  political  friends  pur- 


PoLniCAL  platforms,  Stimpson 
recalls,  originated  when  national 
nominating  conventions  originated. 
It  has  been  claimed  that  the  Jef¬ 
fersonian  Republicans  adopted  the 
first  national  party  platform  in 
1800,  but  no  platforms  in  the  mod¬ 
ern  sense  were  adopted  by  Amer¬ 
ican  political  parties  until  after 
1830.  The  Anti-Masonic  Party  in 
1831  adopted  as  “an  address  to  the 
people”  the  first  written  platform. 

The  ratifying  convention  at 
Washington  on  May  11,  1832, 
known  as  The  Young  Men’s  Na¬ 
tional  Republican  Convention,  en¬ 
dorsed  Clay  for  President  and 
adopted  a  formal  platform  of  ten 
resolutions.  The  word  platform 
comes  from  the  Old  French  plate- 
forme.  This  literally  meant  a  flat 
form.  Figuratively  the  term  sig¬ 
nifies  a  ground  plan,  a  blue  print 
or  draft  to  build  by. 

During  William  Jennings  Bry¬ 
an’s  second  campaign,  he  spoke  at 
an  open-air  mass  meeting  in  Mis¬ 
souri.  A  much  larger  crowd  gath¬ 
ered  than  had  been  expected.  So 
Bryan  was  hoisted  on  the  highest 
implement  in  the  field — a  manure 
spreader.  His  first  words  were: 

“I  have  spoken  from  many  plat¬ 
forms,  but  never  before  from  a 
Republican  platform.” 


The  authors 
generalities  of 
and  “messages”; 
of  “projective 
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Thomas  Nast,  the  newspaper 
cartoonist,  credited  with  driving 
Boss  Tweed  out  of  the  country, 
originated  both  the  Republican  ele¬ 
phant  and  the  Democratic  donkey 
as  party  symbols.  Nast  first  used 
the  donkey  in  a  cartoon  published 
in  the  January  15,  1870,  issue  of 
Harper’s  Weekly.  The  cartoon 
portrayed  a  donkey  labeled  “Cop¬ 
perhead  Papers”  kicking  a  dead 
lion.  The  dead  lion  portrayed  Ed¬ 
win  M.  Stanton,  who  had  recently 
died.  The  overline  read,  “A  Live 
Jackass  Kicking  a  Dead  Lion!” 

In  1874  in  Harper’s  Weekly 
(November  7)  a  Nast  cartoon 


The  other  day  the  editorial  ex¬ 
ecutive  ef  a  large  industry  asked 
me  to  copy-read  an  article  one  of 
his  writers  had  turned  in.  1  de¬ 
hydrated.  deflated,  and  generally 
translated  it  into  English.  The  ed¬ 
itor  and  his  writer  went  over  it 
with  me,  approved  vigorously — 
and  reminisced  mournfully: 

“You’ve  taken  out  all  of  the 
gobbledygook,  but  Management 
requires  the  gobbledygook.  What 
are  we  going  to  do?” 

A  few  months  ago.  Fortune 
Magazine  set  both  Management 
and  industrial  writers  by  their  ears 
with  a  series  of  articles  titled  pun- 
gently,  “Is  Anybody  Listening?” 
The  articles  by  William  H.  Whyte. 
Jr.,  assistant  managing  editor  and 
other  editors  of  Fortune,  have 
been  collected  in  this  amusingly 
illustrated  volume.  In  10  articles, 
the  writers  poke  fun  not  at  indus¬ 
try’s  message  but  at  industry’s 
bumbling  way  of  expressing  it. 

It’s  a  delightful  book,  and  it 
should  warn  anyone  who  tries 
either  extreme  of  communication 
— the  extreme  of  de-Flesched  writ¬ 
ing,  or  the  extreme  of  presumably 
diplomatic  guff  that  no  one  be¬ 
lieves. 

poke  fun  at  the 
business  speeches 
at  the  businesses 
techniques,  social 
dynamics,  depth  interviewing  and 
insightful  thinking.” 

Many  a  newspaper  man,  know¬ 
ing  well  that  no  general  charac¬ 
terization  applies  to  all  industrial¬ 
ists,  has  covered  a  pompous  con¬ 
ference  to  hear  a  pontificating  vice 
president  read  a  turgid  and  re¬ 
dundant  statement  of  extraor¬ 
dinary  stupidity — prepared  for 
public  opinion  by  way  of  the  press. 
Often  the  statement  has  said  noth¬ 
ing  and  taken  4000  words  to  do  it. 
The  newsman  may  have  wondered, 
listening  to  the  $  128-expressions, 
whether  the  company  physician 
would  describe  what  the  newsman 
was  looking  at  as  “hyper  ostosis 


“Different  types  of  advertisini 
complement  and  help  each  othtr. 
Your  mail  advertising  will  be  mott 
effective  if  you  use  newspaper 
advertising.” 

That’s  the  opening  parapraph  ii 
a  chapter  devoted  to  newspaper 
advertising  in  this  book  whiefc 
gives  local  insurance  agencies  spe 
cific  examples  of  how  to  best  use 
all  types  of  media. 

Take,  for  example,  the  author's 
coverage  of  the  matter  of  size  and 
frequency  of  insertion.  “The  evi¬ 
dence  is  a  little  sketchy,”  he  writes, 
“but  what  there  is  seems  to  indicate 
that  in  a  standard  size  newspaper 
you  get  the  most  attention  for  your 
money  with  an  ad  two  column' 
wide  by  about  nine  inches  deep., 
most  agents  use  space  that’s  too 
small  to  get  read  by  a  large  enougi: 
number  of  prospects. 

“An  average  one  column  by  five- 
inch  ad,”  Mr.  Mason  points  out, 
“will  be  read  by  about  one  per 
cent  of  the  people  who  read  the 
newspaper.  That  simply  isn’t 
enough.  The  better  a  man  know' 
you,  the  more  sympathetically  He’D 
listen  to  your  sales  talk.  Similarly, 
the  more  familiar  people  are  with 
your  advertising,  the  more  likely 
they  are  to  read  and  believe  it.” 

And  to  emphasize  this  point,  Mr 
Mason  states  that  newspaper  ad¬ 
vertising  every  week  is  probably 
“ten  times  as  valuable  to  you  » 
the  same  size  ad  once  a  month  . 

The  chapter  on  newspaper  ad¬ 
vertising  contains  illustrations  of 
actual  insurance  ads  that  clicked 
One  such  ad  was  part  of  an  ad 
campaign  in  the  Fresno  (Calif.) 
Bee  that  “skyrocketed  total  annual 
premiums  of  the  Lewis  Insurance 
Agency  from  $10,000  to  $325,000 
in  just  five  years.” 

Mr.  Mason  is  now  vicepresideul 
of  Wilson,  Haight  &  Welch.  Inc- 
Hartford  and  New  York,  where  he 
is  in  charge  of  marketing  research 
and  media.  Mr.  Mason  is  also  ac¬ 
count  executive  for  the  advertising 
of  the  Security-Connecticut  Mutiw 
Life  Insurance  Co..  Hartford. 
Conn. — R.B.M. 
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U.  N.  Reierence  Book 
The  third  edition  of  “Eve^ 
man’s  United  Nations”  is  just  off 
the  Columbia  University  Pre*'  . 
($1.50).  Published  by  the  U-N  > 
Department  of  Public  Informatiw 
it  is  a  ready  reference  to  the  world 
organization  and  its  related  agen¬ 
cies,  and  it  contains  summary  re¬ 
ports  of  their  work. 

la'i 
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CAMPAIGN  ROUNDUP 


tional  promotion  campaign  via 

newspaper  advertising.  The  cam-  XiVirOiVi  &  CXJlUllOf 
«  ^  ^  paign,  similar  to  last  fall’s  $1,000,-  r;  T 

it  one-shot  “Movietime,  USA”  0-1  EiX©CUIlVe# 

nUilTlUL  OuBTlCLS  IVIllllOTl  *P  drive,  was  to  have  been  backed  M  T  ^-,1-^ _ 

*  a  $50,000  budget  fro.-n  each  of  the  1j0UK0I111CI  V  ICtllXl 

Ifi  Two^PhcLSB  Ad  Effoirt  ‘’“AtTiommrt^rmS^ 

J/f  M  A  fCtXOC  a,  it  was  decided  that  each  t.  Perk.ns  51,  v.cepres.dent  and 

THE  Richard  Hudnut  division  From  Norway,”  the  drive  will  run  rnTS«°e,diedAjrir28follow- 

of  Warner-Hudnut,  Inc.,  will  spend  in  23  morning  and  evening  news-  '^^gular  advertising  some  institu  iilnp« 

more  than  $1,000,000  almost  ex-  papers  in  New  York,  Newark,  t'onal  copy  plugging  the  film  the-  11;,^  u/as  at-  - 

.lusively  in  newspapers  this  Spring  N.  J.,  Boston,  Chicago,  Minne-  source  of  best  enter-  .  -u  ,  .  ,  leuke-  '  ^ 

jnd  Summer  in  a  two-phase  ad-  apolis,  St.  Paul,  San  Francisco,  lamment.  1 

vcrtising  campaign  on  Hudnut  hair  Oakland  and  Los  Angeles.  Copy  t  •  p  p  j  Born  in  Rush-  1  \  i 

preparations  and  three  new  Du-  will  also  appear  in  two  Norwegian-  Lorraine  Burton  roods  ; 

Barry  products.  Donald  Bryant,  language  weeklies  in  Brooklyn.  Opens  Caliiomia  Push  Perkins  graduated  -J  ^ 

licepresident  in  charge  of  adver-  N.  Y.,  and  Decorah,  Iowa.  Lorraine  Burton  Foods,  Santa  i  9  2  2  f  r  o  m  ' 

tiding,  told  Hudnut  sales  represen-  Each  of  the  25  publications  in-  Monica,  Calif.,  broke  a  campaign  Wabash*^  College 
latives  this  week.  eluded  in  the  schedule  will  carry  May  1  in  the  Southern  California  Indiana  He 

Until  recently.  Hudnut  has  con-  a  total  linage  of  5.800  lines  by  market  with  small-space,  high  fre-  jj  member  of  ^ 

centrated  in  radio,  and  last  year  the  end  of  this  year.  The  program  quency  newspaper  ads  in  key  met-  Dp,.,  xheta  Pi  ‘4 


.lusively  in  newspapers  this  Spring  N.  J.,  Boston,  Chicago,  Minne-  “  .  „ 

jnd  Summer  in  a  two-phase  ad-  apolis,  St.  Paul,  San  Francisco,  lamment. 
vertising  campaign  on  Hudnut  hair  Oakland  and  Los  Angeles.  Copy 
preparations  and  three  new  Du-  will  also  appear  in  two  Norwegian-  Lorraine 


ater  “as  the  source  of  best  enter- 


preparations  and  three  new  Du-  will  also  appear  in  two  Norwegian-  Lorraine  Burton  Foods 
Barry  products.  Donald  Bryant,  language  weeklies  in  Brooklyn.  Opens  Caliiomia  Push 
licepresident  in  charge  of  adver-  N.  Y.,  and  Decorah,  Iowa.  Lorraine  Burton  Foods,  Santa 

tiding,  told  Hudnut  sales  represen-  Each  of  the  25  publications  in-  Monica,  Calif.,  broke  a  campaign 
latives  this  week.  eluded  in  the  schedule  will  carry  May  1  in  the  Southern  California 

Until  recently.  Hudnut  has  con-  a  total  linage  of  5.800  lines  by  market  with  small-space,  high  fre- 
centrated  in  radio,  and  last  year  the  end  of  this  year.  The  program  quency  newspaper  ads  in  key  met- 
spent  only  $100,000  in  Sunday  will  begin  with  501 -line  insertions  ropolitun  dailies  and  on  radio-TV 
Nupplements.  with  one  or  two  running  weekly  spots  for  Burton  Caesar  salad 


Nupplements.  with  one  or  two  running  weekly 

The  expenditure  for  newspaper  in  all  papers, 
vpace,  he  said,  was  in  keeping  Beginning  in  June  and  continu- 


dre.ssing. 

Plans  have  been  formulated  to 


»ith  the  goal  set  by  Charles  A.  ing  into  September,  the  newspaper  expand  the  campaign  into  North¬ 


ing  a  brief  illness. 

His  death  was  at-  v'  ,1 

tributed  to  leuke-  ^1 

mia.  #  M  ■ 

Born  in  Rush-  .1  ^ 

ville,  Ind.,  Mr. 

Perkins  graduated  *  'V  i 

in  I  9  2  2  f  r  o  m  JL 

Wabash  College 
in  Indiana.  He  ^ 

was  a  member  of  'B  ^ 

Beta  Theta  Pi  ’ 

fraternity  and  Phi 
Beta  Kappa,  na-  Perkins 

tional  scholastic  honor  society. 

Mr.  Perkins  entered  the  news¬ 
paper  field  in  the  advertising  de- 


Pennock.  Hudnut  Sales  Company  program  will  be  backed  up  by  ern  California  by  midsummer,  partments  of  the //irf/anapo/Zs  News 

president,  to  show  a  1952  sales  radio-TV  spot  announcements  in  with  other  key  markets  in  II  west-  Star.  In  1929  he  joined  the 

increase  even  greater  than  the  $1,-  the  six  market  areas.  ern  states  following  as  rapidly  as  Scripps-Howard  newspapers  in 

113,000  rise  recorded  in  1951.  product  distribution  can  be  accom-  Pittsburgh  Pa.  and  later  became 

Over-all  this  represents  a  trip-  Almaden  Vineyards  Add  plished.  advertisfng  director  of  the  Pitts- 

hammer  frequency  of  one  or  more  Dailies  For  First  Time  .  *  bargh  Press. 

insertions  on  one  or  more  Hudnut  JameS  MullOy  Dies;  He  came  to  Minneapolis  as  gen- 

—a  concentration  of  newspaper  .  .■  Chicago — James  M.  Miilroy,  vicenresident  and  secretarv  and  at 


product  distribution  can  be  accom-  Pittsburgh,  Pa.,  and  later  became 
plished.  advertising  director  of  the  Pitts- 

"  burgh  Press. 

James  Mulroy  Dies;  He  came  to  Minneapolis  as  gen- 

'Pulitzer'  Winner  mtintiger  of  the 

Star  in  1940.  He  was  later  made 
Chicago — James  M.  Mulroy,  vicepresident  and  secretary  and  at 
52.  former  executive  assistant  to  tj,^  qJ  death  was  also  a 


A  VA  A  AAOA  A  lAAA  V  . 

For  the  first  time  in  100  years  ICHUGS  Mulioy  DlGS* 
of  producing  fine  table  wines.  'Pulitzer*  Winner 
Almaden  Vineyards,  San  Fran-  M  M 


advertising  which  Mr.  Bryant  said  cisco,  Calif  is  adding  newspaper  Ume  of  hirdfa^h  was  a^^^^ 

had  never  before  been  duplicated  advertising  to  its  prornotional  cam-  .  Stevenson  and  a  Pul-  mLbTr  of  the  newspawrs’  execu- 

m  Richard  Hudnut's  more  than  pa.gn  to  feature  Almaden  Grenache  i^^r  Prize  winner  Uve  commulee 

TO  years  of  business  existence.  r.  ,  ■  in  1924.  died 

First  phase  of  the  campaign  Metropo  itan  dailies  in  key  pre-  ^ 

(Via  Kenyon  &  Eckhardt,  Inc.)  f  markets  have 

will  concentrate  on  the  Hudnut  selected,  according  to  H. 


home  permanent  and  children’s  P^ter  Jurgen.  Almaden’s  vicepresi- 
home  permanent,  shampoo  and  dent  and  pneral  manager. 


rinse.  Insertions,  ranging  from 
400  to  1,800  lines,  will  run  in 


The  schedule  includes  the  San 
Francisco  Examiner,  San  Fran- 


19  newspapers,  including  Sunday  dsco  Chronicle,  Oakland  Tribune 
supplements.  First  insertion  is 


scheduled  for  May  5. 

Second  phase  will  begin  May  25  Philadelphia  Enquirer,  the  Boston 

with  a  1,200-line  announcement  of  “"‘I  ^ 

the  new  DuBarry  products-pene-  Herald-Traveler.  Gourmet 
trating  cleanser,  lotion  deodorant,  scheduled, 

and  Flatter  Face  make-up.  o,  e  k.i 

DuBarry  insertions  will  range  kiroups  bponsor  Ads 
from  600  to  1,200  lines  each  and  Endorsing  Fair  Trade 
will  be  run  in  virtually  the  "same  Twenty-four  national  tr 


Globe,  Bostfm  Post,’ and  Boston 


in  1924.  died 
April  29  of  a 
cerebral  hemor¬ 
rhage. 

He  resigned  as 
Governor  S  t  e  v- 
enson's  aide  last 
N  o  V  e  mber  be- 
cause  of  ill 
health. 

Mr.  Mulroy 


tive  committee. 

Mr.  Perkins  was  co-chairman  of 
the  committee  which  planned  and 
supervised  construction  of  the  new 
Star  and  Tribune  plant,  which  was 
dedicated  in  1949. 


Herald-Traveler.  Gourmet  Mag¬ 
azine  is  also  scheduled. 


Press  Wireless  Free 
From  Court  Control 

. _  .  .  _  ^  At  the  annual  meeting  of  stock- 

won  the  Pulitzer  holders  of  Press  Wireless,  Inc.  last 

in  connection  Mulroy  week.  President  W.  J.  McCam- 

with  the  1924  slaying  of  Bobby  bridge  reported  that  progress  had 
Franks.  His  investigation  was  been  made  in  the  operations  of 
credited  with  leading  to  the  arrests  the  company  during  1951,  includ- 
of  Nathan  Leopold  and  Richard  ing  its  release  from  the  jurisdiction 
Loeb,  who  were  convicted  and  sen-  of  the  court  under  whose  direction 


will  be  run  in  virtually  the  "same  Twenty-four  national  trade  tenced  to  long  prison  terms.  it  had  been  for  three  and  a  half 
list  of  Sunday  newspapers  as  the  associations  of  retailers  and  whole-  vir.  Mulroy  had  been  promotion  years. 

Hudnut  hair  preparation  copy.  salers  in  all  fields  using  fair  trade  manager  and  later  managing  editor  It  was  pointed  out  that  only  one 

In  addition  to  this  direct  adver-  joined  this  week  with  the  Bureau  of  the  Chicago  Sun  and  had  disputed  item,  involving  $21,000, 

iising,  Richard  Hudnut  will  go  all-  of  Education  on  Fair  Trade  in  worked  for  the  Chicago  Daily  remains  to  be  adjudicated, 

out  on  point-of-purchase  displays  sponsoring  full-page  newspaper  slews.  The  temporary  operation  of  the 

and  co-op  advertising  coupled  with  ads  endorsing  fair  trade.  ■  mobile  equipment  at  Lisbon  dur- 

a  national  sales  contest  and  con-  The  ads  appeared  alternately  in  Vircrinia  Brastow  '"8  NATO  meetings  was  out- 

centrated  drives  with  all  major  the  Wa.shington  (D.  C.)  Star  and  .  yaxiA  ^  a  announced  that 


the  Washington  (D.  C.)  Post, 

starting  in  the  Star,  Tuesday  even-  rRANrisuo — miss  Virginia  >"  i'“»i 

^rorwB^iciii  Ccumors  Sot  ing,  April  29.  FIhrI  ru  RppcRrcd  Brastow,  79,  who  became  city  edi-  reductioi 

Six-Market  Sardine  Push  Post  Thursday  morning,  ^r  of  the  San  Francisco  Bulletin  the  coni 

The  Norwegian  Canners  Asso-  L  the  day  when  the  McGuire  jp  1900^  m  an  era  in  which  few  per  cent 


Virginia  Brastow 
Dies  In  Frisco 


remains  to  be  adjudicated. 

The  temporary  operation  of  the 
mobile  equipment  at  Lisbon  dur¬ 
ing  the  NATO  meetings  was  out¬ 
lined  and  it  was  announced  that 
because  of  the  presence  of  PREWl 


San  Francisco — Miss  Virginia  in  that  area  the  press  enjoyed  a 
Brastow,  79,  who  became  city  edi-  reduction  in  its  press  rates  during 
tor  of  the  San  Francisco  Bulletin  the  conferences  of  more  than  40 


ciation  will  launch  an  intensive  5767  to  restore  fair  trade  women  were  on  newspaper  staffs.  The  stockholders  adopted  a 

advertising  and  promotion  cam-  scheduled  to  be  voted  on.  April  28.  resolution  for  a  reorganization  of 

paign  for  Norway  sardines  in  lead-  .  Bureau  paid  the  cost  of  pub-  Brastow  got  her  first  news-  the  company  to  clear  up  the  after- 

log  newspapers  in  six  major  mar-  li^hing  the  ads  in  the  Washington  p;,pcr  job  by  staying  around  the  math  involved  in  its  release  from 

Itet  areas  from  coast-to-coast  be-  P^l^rs  and  of  making  reprints  ^.jjy  roQp^  without  pay.  Fremont  the  hands  of  the  court, 

ginning  May  15.  The  campaign  available.  Older  recalled  in  a  column  32  The  Auditor’s  Report  showed 

(via  McCann  -  Erickson,  Inc.),  ,  ..  ,  •  h  j  yenrs  later  how  he  hired  her.  One  the  financial  situation  of  the  corn- 

*hich  will  continue  into  the  latter  MPAA  To  Let  Members  Ads  J^y  ^  i,ig  ^tory  broke  and  Miss  pany  in  the  healthiest  position  it 


women  were  on  newspaper  staffs.  The  stockholders  adopted  a 
died  April  28.  resolution  for  a  reorganization  of 

Miss  Brastow  got  her  first  news-  the  company  to  clear  up  the  after- 
paper  job  by  staying  around  the  math  involved  in  its  release  from 
city  room  without  pay.  Fremont  the  hands  of  the  court. 

Older  recalled  in  a  column  32  The  Auditor’s  Report  showed 
years  later  how  he  hired  her.  One  the  financial  situation  of  the  com- 


Part  of  1952,  heralds  the  start  of  Plug  Merits  of  Movies 

a  three-year  promotional  program.  The  Motion  Picture  Associa-  around.  She  handled  the  assign-  Common  stock  in  the  amount 

Keyed  to  the  slogan,  “The  Best  tion  of  America  has  decided  to  re-  ment  so  well  she  was  employed  at  of  $942,375  is  owned  by  16  news- 
Tasting  Sardines  Come  Your  Way  vamp  the  film  industry’s  inst»‘u-  once.  paper  organizations. 

editor  &  PUBLISHER  for  May  3,  1952 


Brastow  was  the  only  person  has  enjoyed  in  the  last  six  years, 
around.  She  handled  the  assign-  Common  stock  in  the  amount 
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RADIO  AND  TELEVISION 

Radio  Networks  Trail 
TV  in  Time  Revenue 

By  Jerry  Walker 


be  put  up  on  the  commercial  auc-  \A7l1cr%Tl 
tion-block,  to  be  sold  to  the  high- 
est  bidder.  They  formed  a  com-  IXrlc 
mittee  to  safeguard  future  trans-  rkVAO  Y Y  XIA  kJ 
fers  of  the  controlling  shares,  for  w  |  A  Yorrrc 

the  Times  was  an  institution.  ruX6x  1“  1  CvJiS 
(Northcliffe  once  said  he  should  chicago-A  continuity  record 
leave  the  paper  to  the  British  Mu-  consecutive  weekly  ads  b 

seum.)  Wilson  &  Co.,  packers,  will  comt 

Committee  in  Charge  to  an  end  May  8  when  Wilson's 


The  committee  was — and  is —  Weekly  Bulletin  from  the  Rector 

ADVERTISERS  spent  more  shifting  of  some  ad  budgets  from  composed  of  the  Lord  Chief  Jus-  Kitchens  will  terminate  in  135  Ui 

money  for  time  on  television  net-  TV  to  radio,  where  spot  time  can  tice,  the  Warden  of  All  Souls  daily  newspapers, 

works  in  the  first  quarter  of  this  be  bought,  or  news  and  other  College  Oxford,  the  President  of  The  advertising  program  begat 
year  than  they  did  for  time  on  shows  can  be  had  on  a  cooperative  the  Royal  Society,  the  President  in  November  of  1938.  ^  The  ads. 

radio  networks.  basis  The  news  oroerams  have  of  the  Institute  of  Chartered  Ac-  then  known  as  Wilson’s  Weekl\ 


dio  networks.  basis.  The  news  programs  have  of  the  Institute  of  Chartered  Ac-  then  known  as  Wilson’s  Weekl\ 

While  108  TV  stations  covered  a  special  attraction  to  bigtime  ad-  countants,  and  the  Governor  of  the  Memo,  were  made  up  in  single  cd- 

only  64  markets,  with  a  total  of  vertisers  this  political  season.  In  Bank  of  England.  umn  form.  Later,  Wilson  &  Co. 

■',800,000  sets  in  use.  the  four  fact,  coverace  of  the  nolitical  cam-  Northcliffe’s  efforts  to  secure  broadened  the  ad  series  undo 


16,800,000  sets  in  use,  the  four  fact,  coverage  of  the  political  cam-  Northcliffe’s  efforts  to  secure  broadened  the  ad  series  undo 
major  networks  (ABC,  CBS,  Du-  paign  is  given  by  more  than  one  complete  proprietorial  control  the  guidance  of  the  late  George 

Mont  and  NBC)  sold  $45,721,135  sponsor  as  the  reason  for  dropping  dominates  the  first  half  of  the  vol-  Rector,  world-famed  restaurateur 

worth  of  time,  averaging  better  a  production  that  involves  talent  unte.  The  second  half  shows  what  The  format  was  changed  to  tw 
than  $15,000,000  for  Januar>',  costs  of  $30,000  and  more  weekly,  happened  when  the  editor  got  too  column  width  so  as  to  accommo- 
February  and  March.  (Not  a  few  advertisers  wince  much  power.  date  larger  illustrations. 

There  may  be  some  truth  in  the  when  they  hear  that  the  Texaco  Dawson  cared  more  about  Com-  Smith  Cites  Record 

reports  that  the  TV  networks  have  show,  which  runs  to  $100,000  monwealth  affairs  than  he  did  Commenting  on  the  discontin- 
been  hit  with  “a  big  wave”  of  ad  weekly  for  talent,  has  lost  a  big  about  European  affairs.  He  was  uance  of  the  weekly  ads  in  favor 

cancellations — only  a  handful  of  chunk  of  its  audience  to  DuMont’s  a  firm  Conservative  and  a  close  of  more  direct  product  advertis- 

actual  cases  can  be  cited — ^because  inexpensive  program  stairing  personal  friend  of  Neville  Cham-  ing,  Don  Smith,  Wilson’s  adver- 

of  talent  costs,  but  it’s  significant  Bishop  Sheen).  berlain,  Stanley  Baldwin  and  Lord  tising  manager,  pointed  out  the 

that  the  networks  almost  doubled  Broadcast  Peak  Halifax.  He  entirely  reversed  1 4-year-old  series  had  set  an  unique 

their  time  sales  as  compared  with  e  .u  _*  •  *  n  .u  Northcliffe’s  non-  fraternization-  record  for  continuity, 

the  1951  first  quarter  figure  of  «  L  k...„ 

526,000,000. 

Radio  Time  Sales  Drop  FCCS  late 


loTi  ^  s-uiia.u  lans  uu  u.c  with-politicians  policy 
1951-52  season,  a  lingering  look 


’cc'c"^  Kiici  Giveu  these  two  facts,  plus  wnsuns  YYccKiy  duuchh  ii»> 

Radio  Time  Sales  Drop  figures  is  in  order  In  1951  Dawson’s  acquired  power,  plus  the  given  to  each  of  the  newspapen 

Even  more  noteworthy  is  the  tke  Commission  renorts  revenue  Pacifism,  it  was  continuously  on  its  list  190,000 

compilation  that  shows  that  sales  for  all  tAM  FM-TV1broadcasters  entirely  surprising  (says  the  lines  of  advertising.” 
of  network  radio  time  dropped  by  reached^  a  neak  of  «6q5  nnn  onn  Times)  that  the  paper  followed  an  The  Chicago  packing  firm  has 
nearly  $6,000,000.  In  March  radio  This  was  26%  more  than  thev  had  editorial  line  of  appeasing  Hitler,  invested  a  sum  of  $4,650,000  in 
networks  (ABC,  CBS,  MBS  and  losn  ^  paper’s  the  270-line  units  which  have  car- 


“During  its  busy  life,”  he  said  1 
Wilson’s  Weekly  Bulletin  has 


networks  (ABC,  CBS,  MBS  and  j*u  1950  ^  paper’s  the  270-line  units  which  have  car- 

NBC)  sold  $14,520,000  worth  of  Networks  made  more  monev  P°*‘‘^y  formulated  ried  the  weekly  ad  message,  Mr. 

f™®-  from  TV  than  from  AM,  as  their  on  the  basis  of  correspondents’ dis- 

.  -  total  revenues  declined  from  Patches  from  abroad.  Dawson  as- 

The  total  TV-radio  network  time  ciionoonnn  to  1 1  fid  onn  nnn  siduously  edited  or  suppressed 


bill  in  the  first  three  months  of  Tf,e  j,et  of  AM-FM  stations  be-  “““  tmuai-  -f,as  naa  tor  some  time  me  leci- 

1951  came  to  roundly  $74,000,000,  fore  federal  taxes  totaled  $62  000  -  rassed”  the  Germans.  The  his-  ing  that  the  company’s  newspaper 

whereas  in  the  corresponding  pe-  qOO— a  9%  drop  from  1950^ _ de-  institution  shocked  many  of  advertising  should  be  given  a 

riod  of  1952  it  was  roundly  $88,-  snite  a  record  revenue  of  $455  -  ‘ts  informed  readers.  Too  late  change  of  pace  to  tune  in  more 
000-000.  (Jo  000  And  FCC  pointed  out  co-proprietors  realize  that  closely  witth  the  changing  aspects 

With  those  figures  in  hand,  NBC  that  stations  in  business  before  P°'‘‘^y  non-inlerfer-  of  today’s  sales  picture.  The  Bul- 

radio  affiliates  burned  fires  under  World  War  II  did  better  than  those  >etin  has  done  a  great  job  of  es- 

nctwnrk  calpc  f-vo/'iitivoc  of  o  .  .  .  actmiic  prrnrc  *  ri>. 


total  revenues  declined  ti 
$110,000,000  to  $104,000,000. 


siduously  edited  or  suppressed 
cables  that  would  have  “embar- 


Smith  estimated.  | 

Seek  Change  of  Pace 
“The  Wilson  sales  staff,”  he  said, 
“has  had  for  some  time  the  feel¬ 
ing  that  the  company’s  newspaper 


network  sales  executives  at  a  ses¬ 
sion  in  New  York  this  week.  They 
were  openly  discouraged  by  the  ad- 


established  after  the  war. 

TV  revenue  of  $239,000,000  was 
more  than  double  the  “take”  in 


astrous  errors.  • 

Last  Volume  in  Series 
“It  is  not  rash  to  say,” 


tablishing  an  overall  consumer  re¬ 
spect  for  and  demand  for  Wilson’s 
the  products.  But  now  it  is  felt  that 


mitted  inability  of  the  network  to  1950.  The  FCC  estimated  TV  in-  Times  historian  writes,  “that  ag-  a  niore  forceful  advertising  effort  1 
se  summertime  shows,  though  come,  before  federal  tax,  was  $43,-  gression  will  never  again  be  met  against  specific  markets  would  . 


some  solace  was  offered  in  the  an¬ 
nouncement  that  Procter  &  Gam¬ 
ble  had  just  contracted  for  more 


000,000  for  1951. 


at  Printing  House  Square  in  terms  niore  effective,  sales-wise. 


In  his  final  report  as  president  of  mere  ‘Munich.’  Rather,  the 


The  idea  for  Wilson’s  Weekly 
Bulletin  was  originated  by  Ewell 


weekly™"  N®BC  «">  <!“=«“  »'  '«2  ie..  a.  a  .x.=n.  necessary,  and  in  every  verns.ng  agency. _ 
Offsetting  this  favorable  news  ‘^ree-year  high  representing  an 


Show^”^  the^Sund^y  "ni^ht  ^extrava^  He  moved  over  to  NBC-TV  The  fourth  volume,  which  deals  Accepted  by  AANR 

ganza  which  NBC  planned  as  a  executive  and  Thomas  F.  with  the  period  from  1912  to  The  board  of  directors  of  the 

radio  standby,  Reynolds  Metals  of  the  Thomas  Lee  Enter-  1948,  is  the  last  of  a  series  be-  American  Association  of  News- 

pulled  out  as  the  sponsor  of  a  30-  assumed  the  duties  of  pres-  gun  in  1931  to  mark  the  papers  paper  Representatives  accepted  ihc 

minute  segment.  NBC  is  reported  chairman  of  the  150lh  anniversary.  The  first  vol-  resignation  of  Sawyer-Ferguson- 

“in  the  trade”  to  have  absorbed  a  .Pi,.,  published  on  the  anni-  Walker  Co.,  newspaper  represenU- 

loss  exceeding  $1,000,000  over  two  ”GN  (C/ucrtgo  Tnhune),  versary  date,  January  1,  1935.  tives,  at  its  meeting  in  New  York. 


first  quarter  of  1952  were  at  a  extent  necessary,  and  in  every  vertising  agency, 
three-year  high,  representing  an  mode,  including  the  weapon  of  _  _  _ 

11%  gain  over  the  same  period  of  ideas.”  D-Jt-W  XlGSl^natlOn 


1951.  He  moved  over  to  NBC-TV 
as  an  executive  and  Thomas  F. 


radio  standby.  Reynolds  Metals  the  Thomas  Lee  Enter- 

pulled  out  as  the  sponsor  of  a  30-  assumed  the  duties  of  pres- 


was  re-elected  vicechairman. 


seasons.  *vaa  Yivvwwuaui 

Managers  of  the  affiliates  also  1947.  The  board  also  accepted  the  res- 

leamed  that  “strict  economy”  is  ‘MoiriVirliffo  ^tnrv  editorial  this  week,  the  ignation  of  J.  H.  Sawyer, 

the  order  for  summer  replacements  *xOrtncilIie  OlOry  Times  called  the  series  “the  most  chairman  of  the  Newspaper  Food 

on  the  radio  network.  Shows  that  continued  from  page  13  thorough,  detailed  and  analytical  Editors  Conference.  AANR  direc- 

can  be  produced  for  less  than  $2,-  '  study  of  the  historical  realities  be-  tors  had  previously  indicated  they 

OOO  have  the  inside  track.  dum  with  his  ideas  of  an  editor's  hind  journalism  that  has  ever  been  felt  that  the  chairmanship  should 

It  appeared  that  radio  stations  independence.  Astor  and  Walter  made  public.  It  is  perhaps  the  be  rotated.  Mr.  Sawyer  had  been 

will  have  to  work  harder  in  their  accepted.  In  effect,  it  gave  Daw-  first  occasion  on  which  any  pri-  chairman  for  eight  years. 


The  second  was  published  in  1939,  April  24. 


The  board  also  accepted  the  res¬ 


own  local  areas  to  maintain  their  son  more  power  than  the  pre-  vate  business  has  exposed 


Don  Scott  of  Scolaro,  Meeker  4 


earning  power,  as  less  revenue  Northcliffe  editors  had  enjoyed.  whole  of  its  past  without  the  Scott  and  Charles  Buddie  of  J-  P- 

-  comes  from  the  four  networks.  Astor  and  Walter  also  agreed  slightest  attempt  at  concealment  McKinney  &  Son  are  co-chairmen 


Summertime  accounts  for  the  that  the  Times  should  never  again  or  palliation. 


EDITOR 
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Threats'  Keep 
Workers  from 
Rockford  Plant 

Rockford,  Ill. — ^Threats  of 
“bodily  harm”  if  members  of  four 
craft  unions  and  guildsmen  try 
to  return  to  work  under  their  con¬ 
tracts  kept  the  Rockford  Consol¬ 
idated  Newspapers  shut  down  this 
week,  despite  an  injunction  halting 
mass  picketing. 

The  Register  Republic  and 
Morning  Star  have  been  unable  to 
publish  since  April  25  when  massed 
shoulder-to-shoulder  pickets  pre¬ 
vented  workers  from  entering  the 
plant. 

A  temporary  injunction  was  is¬ 
sued  April  28  by  Circuit  Judge  W. 
R.  Dusher,  limiting  the  number  of 
pickets  to  six.  But  employes  have 
declined  to  cross  the  picket  lines 
set  up  by  the  typographical  union, 
70  of  whose  members  left  their 
jobs  March  24  in  a  dispute  con¬ 
cerning  control  of  Teletypesetter 
tape  furnished  by  the  Associated 
Press  and  the  United  Press.  (E&P, 
March  29,  Page  9). 

Raymond  Froehlich,  president  of 
Rockford  Federation  of  Labor, 
told  E&P  he  did  not  know  of  any 
concerted  effort  to  prevent  work¬ 
ers  from  returning  to  their  jobs. 
He  added,  however:  “To  my 
knowledge,  there  is  no  intention 
on  the  part  of  the  local  unions  at 
the  Rockford  newspapers  to  return 
to  work  until  they  have  reached 
an  agreement  that  is  satisfactory  to 
all  of  them.” 

Edward  L.  Meyer,  special  repre¬ 
sentative  of  the  pressmen’s  union, 
who  attended  a  meeting  here  with 
representatives  of  other  craft 
unions  and  the  guild,  told  E&P: 

“We  have  told  the  newspaper 
members  of  Local  No.  168  that 
they  have  a  valid  contract  with  the 
Rockford  Newspapers,  but  in  view 
of  threatened  bodily  harm,  the 
matter  of  passing  through  the 
picket  line  will  have  to  be  deter¬ 
mined  by  each  individual  mem¬ 
ber.” 

Police  denied  receiving  any  for¬ 
mal  complaints  but  there  were  re¬ 
ports  of  physical  violence  to  one 
woman  bookkeeper  and  others  who 
tried  to  go  through  the  picket 
line.  The  union  asserted  that  non¬ 
union  workers  were  being  brought 
into  the  plant. 

Joseph  Rhoden,  ITU  representa¬ 
tive,  claimed  “camouflage”  in  the 
report  of  the  ANPA  Special  Stand¬ 
ing  Committee  which  declared  the 
union’s  demand  for  control  of  the 
tape  operation  is  contrary  to  law. 

In  the  early  days  of  the  strike, 
the  ITU  was  reported  to  have  of¬ 
fered  to  pay  benefits  to  any  work¬ 
ers  who  refused  to  cross  the  picket 
line. 

■ 

32-Page  Section 

The  Cedar  Rapids  (la.)  Gazette 
published  a  32-page  building,  dec¬ 
orating  and  furnishing  section, 
April  13. 


STILL  ON  ‘THF.  LATE  WATCH*  and  commemorating  the  1906 
San  Francisco  Earthquake,  Edmund  D.  Coblentz  and  Kathleen  Norris 
share  the  spotlight  with  Eugene  B.  Block,  who  presides  in  his  “city 
room  clothes.”  At  the  time  of  the  big  story,  Mr.  Coblentz  was  city 
editor  of  the  Examiner;  Miss  Norris  was  a  feature  writer  on  the 
Morning  Call,  and  Mr.  Block  was  city  editor  of  the  Call.  Annual 
reunion  took  place  April  20  at  the  Press  &  Union  League  Club  in  S.  F. 


Hazard  Herald 
Offered  Help 
By  Ky.  Press 

The  Kentucky  Press  Association 
has  offered  all  the  resources  at  its 
command  to  help  the  strikebound 
Hazard  (Ky.)  Herald  in  its  strug¬ 
gle  to  resume  publication. 

The  Herald,  a  daily,  was  forced 
to  shut  down  last  Oct.  30  because 
of  a  strike  called  in  its  composing 
room  by  District  50,  United  Mine 
Workers.  Two  efforts  to  resume 
publication  have  been  frustrated 
by  the  union. 

Deploring  what  it  termed  a 
dangerous  condition  striking  at  the 
foundation  of  a  free  press,  the 
KPA  executive  committee  an¬ 
nounced  it  was  extending  immedi¬ 
ate  financial  assistance  to  the  Her¬ 
ald. 

“Much  more  is  at  stake  than 
the  welfare  of  one  newspaper,”  the 
committee  stated.  “Here  is  an  en¬ 
tire  community  of  10,000  citizens 
who  have  been  deprived  of  their 
daily  newspaper  because  a  union 
insists  on  representing  seven  em¬ 
ployes. 

“The  Herald  employes  have 
been  intimidated  and  molested  by 
non-residents  who  declare  the  com¬ 
munity  shall  not  have  a  newspaper 
unless  that  newspaper  first  yields 
to  the  union’s  demands. 

“A  free  people  cannot  tolerate 
the  denial  of  a  free  press.  The 
union’s  action  in  depriving  the  city 
of  Hazard  of  its  daily  newspaper 
strikes  at  the  foundation  of  a  free 
press. 

“If  the  voice  of  a  community 
can  be  stilled  by  a  small  minority, 
motivated  entirely  by  self-interest, 
we  indeed  are  confronted  by  a 
dangerous  situation.” 

Victor  Portman,  secretary  of 
KPA,  told  E&P  this  week  that  a 
fund  is  being  contributed  to  help 
the  Herald’s  publisher  to  institute 
a  legal  proceeding.  He  will  seek 
a  court  order  to  prevent  molesta¬ 
tion  of  employes. 

“It’s  not  a  question  of  unionism 


here,”  Mr.  Portman  said.  “It’s  a 
question  whether  a  miner  union 
in  a  mining  town  should  be  able 
to  dictate  employment  on  the  only 
newspaper.” 

The  strike  began  when  Publish¬ 
er  Fred  Bullard  refused  to  recog¬ 
nize  the  United  Construction 
Workers,  part  of  District  50,  as 
bargaining  agent  for  the  paper’s 
seven  printers. 

Mr.  Bullard  said  his  men  were 
free  to  unionize,  but  he  felt  the 
UMW  had  “no  business  in  the 
printing  industry.”  Hazard  is  in 
the  midst  of  a  coal  field  whose 
mines  are  organized  by  the  UMW. 

The  Herald  planned  to  resume 
publishing  April  8,  but  the  presses 
broke  down,  Mr.  Bullard  said. 

An  attempt  to  come  out  April  9 
was  thwarted  when  two  printers, 
brought  from  out  of  the  state,  said 
they  had  been  accosted  and  threat¬ 
ened  by  unionists.  They  spent  the 
night  in  the  protection  of  a  police 
jail  and  then  left  town. 

Publisher  Bullard,  a  Navy  vet¬ 
eran  of  World  War  II,  said  the 
Herald  had  an  annual  payroll  of 
$40,000  for  16  persons.  He  has 
recently  retained  Kyle  Whitehead, 
formerly  of  the  Harlan  Enterprise, 
as  editor. 

■ 

Brush-Moore  Party 

Canton,  Ohio — The  374  mem¬ 
bers  of  the  Brush-Moore  news- 
papers-radio  family  has  a  date 
May  19  for  a  gala  get-together 
party  at  the  Onesto  Hotel.  It 
will  mark  the  25th  anniversary  of 
the  purchase  of  the  Canton  Re¬ 
pository  by  Louis  H.  Brush,  Roy 
D.  Moore  and  William  H.  Vodrey. 

■ 

'Whodunit'  Awards 

San  Francisco — The  San  Fran¬ 
cisco  Chronicle,  and  Lenore  Glen 
Offord,  its  mystery  fiction  review¬ 
er,  were  awarded  “Edgars”  for 
“best  coverage  of  mystery  stories.” 
This  is  the  second  time  the  Chron¬ 
icle  has  won  the  awarjd  of  the 
Mystery  Writers  of  America;  in 
1945,  it  won  the  year’s  award  also, 
a  statuette  of  Edgar  Allen  Poe. 


Tacoma  Paper 
Still  Closed 
By  Pay  Issues 

Tacoma,  Wash. — Despite  efforts 
of  a  federal  conciliator,  there  was 
no  break  this  week  in  the  strike  of 
pressmen  that  has  prevented  publi¬ 
cation  of  the  Tacoma  News-Trib¬ 
une  since  April  12. 

It  is  the  first  time  the  only  daily 
in  this  city  of  143,000  has  been 
involved  in  a  strike  since  1920. 

As  Harold  R.  Conn,  of  the 
U.  S.  Mediation  Service  moved  in¬ 
to  the  picture.  Publisher  Frank  S. 
Baker  made  a  statement  that  the 
management  was  standing  on  two 
fundamental  issues:  No  pay  for 
work  not  performed,  and  hourly 
scales  not  in  excess  of  those  in 
Seattle. 

He  further  pointed  out  that  if 
Seattle’s  local  arbitration,  now 
pending  on  appeal  before  the  In¬ 
ternational  Arbitration  Board  in 
Chicago,  is  upheld,  the  full  award 
of  the  Seattle  pressmen  would  re¬ 
sult  in  a  day  hourly  rate  of  $2,857 
per  hour  for  a  37'/i-hour  week, 
compared  to  the  present  $2.53  per 
hour  for  day  work  now  being  re¬ 
ceived  by  Seattle  pressmen.  The 
Tacoma  pressmen  before  the  strike 
were  receiving  $2,857  per  hour 
for  a  35-hour  week. 

(The  office  of  the  ANPA  Special 
Standing  Committee  noted  that  the 
international  arbitration  agreement 
with  the  pressmen’s  union  was  in¬ 
operative  in  Tacoma  in  the  ab¬ 
sence  of  a  formal  contract  be¬ 
tween  the  News  Tribune  and  the 
local  union.) 

The  Tacoma  pressmen  are  seek¬ 
ing  $3.10  an  hour,  newspaper  offi¬ 
cials  said.  The  Tribune  offered 
$2.95.  Elbert  H.  Baker  II,  vice- 
president  and  circulation  manager 
of  the  Tribune,  said  the  demands 
would  exceed  the  highest  news¬ 
paper  pressmen’s  scale. 

Robert  Heilman,  Seattle  Times 
reporter,  wrote  that  “Tacoma  felt 
an  aching  void  in  their  way  of 
living — some  frankly  because  they 
are  losing  money,  others  because 
they  are  losing  out  on  information 
or  entertainment,  or  both.” 

“Our  business  has  decreased  as 
much  as  50  per  cent  some  days,” 
the  advertising  manager  of  a  de¬ 
partment  store  was  quoted.  “On 
other  days,  it  has  dropped  between 
18  and  25  per  cent.  You  don’t 
appreciate  the  value  of  advertis¬ 
ing  until  you’re  without  it.” 

Mr.  Heilman  found  Tacoma  ra¬ 
dio  stations  doing  a  land  office 
business  in  advertising  time. 

■ 

.  Mrs.  Roy  Roberts  Dies 

1  Kansas  City  —  Mrs.  Barbara 

■  Schwartz  Roberts,  60,  wife  of  Roy 
•  A.  Roberts,  president  of  the  Kan- 
'  sas  City  Star,  died  April  28.  She 

■  had  been  critically  ill  with  a  coro- 
:  nary  ailment  since  May,  1950. 
1  Besides  her  husband,  she  is  sur- 
,  vived  by  a  daughter,  Mrs.  Hugh 

J.  Smith,  Jr.,  of  Scarsdale.  N.  Y. 
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ANNOUNCEMENl^ 


Newspaper  Services 


J.  Albert  Foisy,  65,  formerly 
editor  of  Le  Droit  in  Ottawa,  L' Ac¬ 
tion  Catholique  in  Quebec,  Le 
Btilietin  in  Fall  River,  Mass.,  and 
the  Woonsocket  (R.  I.)  Daily  Tri¬ 
bune,  at  Miami,  Fla.,  April  26. 

*  +  ♦ 

Eugene  B.  Goldner,  55,  acting 
city  editor  of  the  White  Plains  (N. 

^  . )  Reporter  Dispatch,  formerly 
for  25  years  city  editor  of  the  Ho¬ 
boken  (N.  J.)  Jersey  Observer,  a 
copy  editor  of  the  Yonkers  (N.  Y.) 
Herald  Statesman  and  managing 
editor  of  the  Fort  Chester  (N.  Y.) 
Daily  Item.  April  27. 

♦  ♦  * 

William  McNulty,  53,  a  re-  . 
porter-editor  for  the  Santa  be  Ne\\' 
■Me.xkan  since  1941  and  formerly 
on  the  Lawrence  (Mass.)  Tribune\  : 
and  Providence  (R.  1.)  Evening 
Bulletin,  April  18. 

*  * 

Lewis  Bradford  Daily,  81,  for- 
merely  wire  editor  of  the  Tucson 
t.Ariz. )  Daily  Star  and  Tucson 
Daily  Citizen,  .April  19. 

Jess  McLarry,  50,  treasurer  of 
the  Times  Publishing  Co.,  pub¬ 
lisher  of  the  Wichita  Falls  (Tex.) 
Daily  Times  and  Record  News, 
April  21. 

John  Walier  Clarke,  42,  staff 
member  of  the  Los  Angeles  Daily 
News,  and  formerly  on  the  Los 
Angeles  Herald  and  Express  and 
the  Examiner,  drowned  while  fish¬ 
ing  in  Lake  Millerton  near  Fresno, 
Calif.,  .April  14. 

*  ♦  55s 

Edwin  J.  Maguire,  formerly  a 
reporter  and  then  circulation  man¬ 
ager  for  the  Boston  (Mass.)  Post, 
recently. 

*  sjs  * 

Ralph  B.  Kirby,  65,  manager 
of  the  East  Providence  bureau  of 
the  Providence  (R.  1.)  Journal- 
Bulletin  and  staffer  since  1903, 
April  26. 

Paul  Cox.  24,  formerly  on  the 
news  staffs  of  the  New  York  Daily 
News  and  Richmond  (Va.)  Times- 
Dispatch,  at  Danville,  Va.,  April 
24. 

*  ♦  ♦ 

Opie  L.  Warner,  72,  editor  San 
Francisco  (Calif.)  Police  Journal, 
and  prior  to  that,  police  reporter 
on  the  San  Francisco  Morning 
Call,  Chronicle  and  Call-Bulletin 
more  than  40  years,  April  24. 

*  *  * 

D.  Emlyn  Evans,  46,  Sunday 
editor  of  the  Utica  (N.  Y.)  Ob¬ 
server-Dispatch,  in  Miami,  Fla., 
April  27.  He  became  a  reporter 
for  the  Utica  Daily  Press  in  1922, 
after  a  year  as  a  carrier  boy. 

♦  sjs  jJ: 

Raymond  L.  Pittman,  Jr.,  33, 
a  reporter  for  the  Washington  (D. 
C.)  Post,  who  was  formerly  with 
the.  Richmond  (Va.)  Times-Dis- 
patch,  recently. 


RATES — consecutive  Insertions — 3  line  minimum. 

BITUATlONg  WANTED  AI.I.  OTHER  CUtgSlFlCATIONB 

IssfirtlOM  Uoc  Rste  luertloiu  Line  Bate 

1  $.66  1  $1.00 

2  .60  2  .06 

8  .46  S  .00 

4  and  over  .40  4  and  over  .U 

■ItnaUon  Wanted  Ads  parable  Inquire  for  26  and  62  time  rates, 

in  advance.  Cbarre  Orders  Accepted. 

Add  15c  for  Box  Service 

ADVERTISING  AGENCIES  Charged  at  our  National  Classified  rate 
less  commission.  (Inquire  for  rates.) 

Count  30  units  per  line  (add  1  line  for  Box  Information).  No 
abbreviations.  Replies  mailed  dally.  Box  holders’  Identities  held 
In  strictest  confidence.  Deadline  Wednesday  at  2  PJd.  (After  last 
MaU). 

EDITOR  St  PUBLISHER  reserves  the  right  to  edit  all  copy 


ANNOUNCEMENTS 
_ Newspaper  Brokers _ 

KOK  better  newspaper  properties. 
Good  selection  dailies,  weeklies. 

OIVETT  &  ODETT,  Brokers 
P.  O.  Box  527.  San  Fernando.  Calif. 

FOR^  31  YEARS — AVe  have  dealt  in 
nothins  lint  newspapers.  Nation  wide. 
Honest  service  to  botli  bnver  and 
seller. 

LEX  FEIGHXER  AGENCY' 

Box  192 _ Mt.  Pleasant.  Miehican 

OWN  A  NEWSPAPER 
OX  Pacific  Coast  wliere  business  and 
climate  are  good  I 

.T.  R.  GABBERT 

3^37  Orange. _ Riverside.  Calif. 

COXPIBEXTIAL  IXFORMATIOX 
Daily  Newspaper  Properties 
W.  H.  Glover  Co..  Ventura.  California. 

MID-WEST  NEWSPAPERS  I 
Herman  H.  Koch 

2610  Nebraska  St.  Sioux  City,  Iowa 

may  brothers,  Binphamton,  N.  T. 
Established  19'14.  Newspapers  boupht 
and  sold  without  publicity. 

DAILIES  OR  WEEKLIES 
Ray  K.  Mohler  &  Associates 
312  Boston  Bldg. _ Denver,  Colo. 

★★THE  “Golden  Rule’’  is  our  yard¬ 
stick.  Arthur  W.  Stypes.  625  Market 
St.,  San  Francisco  5,  California. 

GOOD  Middle  West  papers  sold  right. 
No  other  kind  handled.  Larry  Towe 
Agency,  1807  South  Shore,  Holland, 
Michigan. 

Newspaper  Appraisers 

NEWSPAPER  VALUATIONS 
Tax  and  all  other  purposes. 

A.  S.  VAN  BENTHUYSEN 
4-46  Ocean  Avenue.  Brooklyn.  N.  Y. 

Appraisers — Liquidators 
PRINTCRAFT  REPRESENTATIVES 
277  Broadway,  New  York  7,  N.  Y. 
NEWSPAPER  APPRAISALS 
MAY  BROTHERS 

_ Binghamton.  New  York _ 

Publishing  and  Printing  Plants 
STANDARD  APPRAISAL  CO. 

6  Church  Street 
New  York,  N.  Y. 

Newspaper  Counselors 


FINANCING,  consolidations,  sales,  ap¬ 
praisals.  studies,  public  relations,  in¬ 
vestigations.  P.  T.  Hines,  Publishers 
Service,  Box  3132,  Greensboro,  N.  C. 

_ Publications  for  Sale _ 

LARGE  Exclusive  County  Seat  Week¬ 
ly  in  intermountain  west.  Center  big 
government  development,  rich  agricul¬ 
ture,  good  fishing,  hunting,  $45,000. 
One-third  down.  Box  1626,  Editor  & 
Publisher. _ 

ARKANSAS  EXCLUSIVE  WEEKLY 
in  $27,000  gross  class,  largest  town 
in  county,  big  industries,  rapid  growth, 
netting  close  to  $0,000  annually;  $12,- 
000  cash  down  required,  balance  easy. 
Bailey-Krehbiel  Newspaper  Gervice. 
Box  88.  Norton.  Kansas. 


ANNOUNCEMENTS 
_ Publications  for  Sale 

SHOPPING  PAPER  —  Pennsylvania, 
grossing  $85,000;  13  years;  outside 

printing.  Box  1635,  Editor  &  Pub¬ 
lisher _ 

THREE  OLD  well-established  weeklies 
in  prosperous  contiguous  metropolitan 
New  York  City  subiirlian  area  of  New 
Jersey — 60,000  population.  Wonderful 
opportunity  for  development  by  ex¬ 
perienced  publisher.  No  plant  included, 
hut  mechanical  facilities  availahle. 
Light  competition.  Priced  right.  Box 
1747,  Editor  &  Publisher.  _ 

FAR-WESTERN  DAILY 

$140,000  Gro.ss 

$22,000  Profit 

THE  OWNER  of  this  fine  iirnpcrly  is 
engaged  in  negotiations  for  a  larger 
property  and  is  willing  to  sell  at  n(‘ar 
gross  for  immediate  action.  Community 
is  prosperous,  growing,  well  isolated. 

HARVEY  MAIAITT  COMPANY 
237  Madison  Ave.,  New  York  16.  N.  Y. 

_ Murray  Hill  6-0300  _ 

W  E  E  K  LY' — QUA  LIT  Y  P  U  B  LIC  ATIO  N 
— New  Jersey.  Very  profitable.  Gross 
over  $40,000.  Small  slio|i,  no  press- 
work.  Buy  outright  .$20,000.  or  work¬ 
ing  interest  with  present  owner  giving 
advisory  assistance.  Town  has  unlimit¬ 
ed  potential,  political  importance.  A(>- 
ply  Box  1738,  Editor  &  Publisher. 
NORTHWEST  WEEKLY.  Established 
over  50  years.  Well-equipped.  Gross 
about  $38,000.  One  of  the  finest 
papers  around.  $20,000  handles.  .lack 

I, .  Stoll  &  Associates.  AO.'ifi  Melrose 
Ave.,  Los  .Vngeles  29.  California. 

A  XORTTiERN  LIGHT 
UNOPPOSED  weekly  newspaper  in 
important  Alaskan  town.  Grossing 
$20,500;  expenses  $7,500.  Adequate 
modern  plant.  One  employe  besides  Mr. 
and  Mrs.  Publisher.  Circulation  50% 
of  man,  woman  and  child  population. 
Suliscriptions  .$3.50  and  $4.00.  Busy 
town,  busy  shop.  Price  $16,000.  half 
down.  MAY’  BROS.,  Newspaper  Bro- 
ker.s.  Binghamton.  New  Y'ork. 
SOUTHERN  CALTPORNTA  NF.WS- 
P.XPERS.  We  have  top  capital  gain 
daily  deal  for  publisher  with  $75,000 
cash.  Good  climate  and  growing  area. 

Exclusive  suburban  weekly,  new 
equipment.  $49,000  gross.  Priced 
af  $42,000  with  $17,000  down.  All 
it  needs  is  competent  management. 

J.  A.  Snyder,  Newspaper  Broker,  3570 
Frances  Ave..  Venice.  California. 

_ Publications  Wanted 

SMALL  DAILY  OR  WEEKLY — With 
shop  and  radio  affiliate— Prefer  North¬ 
ern  Ohio— or  central  states.  Box  1506, 
Editor  &  Publisher. 


IF  YOU  ARE  MAKLNG  THE  CHANGE 
From  Flatbed  to  Rotary  operation  I 
can  offer  any  of  these  services;  Re¬ 
arrange  your  present  equipment  for 
more  efficient  operation,  improve  the 
typographic  layout  of  your  paper,  help 
in  the  selection  of,  rebuild  and  Erect 
your  equipment.  Box  1620,  Editor  6 
Publisher. 

Promotion  Services 


OFFICIAL  INSIGNIA  MATS  TO 
BOOST  YOUR  AUTO  LINAGE  I 

GET  greater  local  or  Classified  auto¬ 
motive  linage  by  having  official  sales 
and  service  insignia  of  all  principal 
cur-makers  on  band. 

SET  of  391  mats  includes  both  line 
and  halftone  reproductions  in  several 
sizes.  Sharp,  clean  and  clear.  An  in¬ 
valuable  asset  whether  used  in  Classi¬ 
fied  or  Display. 

ALL  391  mats  plus  2  proofbooks  yours 
for  only  $25  if  there’s  no  Howard 
Parish  client  in  your  city.  Or  sub¬ 
scribe  to  Tested  Want  Ad  Selling 
Plans  with  the  May  release,  which  in¬ 
cludes  this  valuable  automotive  mat 
collection.  Order  today. 

HOWARD  PARISH 
Tested  Want  Ad  Selling  Plans 
Box  126  NW.  Hranch,  Miami  47,  Fla. 


One  Publisher 

DOUBLED 
predecessor's 
ad  gros-s  by  using 
ideas  contained 
in  JAY-BEE  NEWiSPAPEK 
AIDS. 

If  you  haven't  sub¬ 
scribed  to  lliis  quar¬ 
terly  advertising  promo¬ 
tion  service,  take  ad¬ 
vantage  now  of  our 

SPECIAL  INTKODUCTOKY 
OFFER; 

Full  year’s  service,  $10 
Slimmer  and  Fall  issues,  $6 

Summer  issue  only.  $-4 
The  summer  issue  has^  just 
lieen  released — get  Y'OURS 
by  sending  your  check  today 


Jay-Bee  Newspaper  .Aids 
Spring  Park,  Minn. 

_ Promotion  Wanted _ 

WANTED  —  Circulation  promotion 
ideas.  Contest,  Prizes,  anything  that 
brings  results  in  eireulatioii.  Perhaps 
if  it  worked  for  you  it  might  for  me. 
Address  Box  1739,  Editor  &  Publisher. 

_ Syndicates — Features 

TO  ALL  EDITORS  &  PUBLISHERS 

WHETHER  you  publish  in  a  large 
city  or  small  town  .  .  .  your  locajity 
derives  revenue  from  the  aeronautic^ 
or  associated  industries.  ARE  YOU 
DEVELOPING  YOUR  POTENTIALS 
FROM  THF*SE  FIEDSttl 

WE  OFFER  a  weekly  (oftener  if  de¬ 
sired)  Aviation  column  that  includes 
both  general  nexvs  A-ND  .  .  .  local 
of  your  area.  Also  feature  articlei 
when  requested. 

USE  THIS  AS  A  METHOD  OP  GAIN¬ 
ING  AVIATION  ADVERTISING  AND 
SUPPORT.  Practically  everyone  is  air- 
minded  today. 

For  further  information  please  contact 
Box  1600,  Editor  &  Publisher. 


ATTENTION  L.ADIES.  America  needs 
a  YVoman  Vice-President.  Get  my 
booklet  “.A  Plentiful  Harvest,”  I,earn 
why.  25c  postpaid.  Clarence  .Tenior, 
GPO.  Box  301.  New  Y’ork  City. 


iterahire _  _ Wanted  to  Buy _ _ 

'IS.  America  needs 

^■Harvest,“'■Le«";u  CasH  foP  DuG  Bills 

Clarence  .Tenior,  Hotels,  RR,  Airlines,  Ships,  etc. 

w  Y’ork  City.  G.  Firestone.  1440  Broadway,  N.  Y.  0. 

EDITOR  &  PUBLISHER  for  May  3,  1952 


Or  ruDLionL.n  lor  iviay  o, 


ANNOUNCEMENTS 


If  SUMMER,  1«&2,  looks  like 

a  dull  ad  season  to  you  .  .  . 

SNAP  OUT  OF  IT.  Mr.  Pnl.lisher 
— Mr.  Ad  .Man. 

You  C.AX  keev  your  ail  linage' I  P 
if  you  use  ideas  from  the  8UMJIKK 
edition  of  Jay-Bee  Newspaper  Aids. 

One  publisher  IRX  liOED 
predecessor's  Ad  sroas 
by  using  ideas  from  the 
Jay-Bee  Newspaper  .Vids — 

SO  C.AX  YOU  I 

Special  Introductory  Offer; 

Full  year’s  service,  $10 

Summer  and  Fall  Editions 
Both  for  $6 

Summer  Edition  only.  $4 

.Avoid  Summer  .Ad  Doldriiiiis 
by  sending  your  check  XOW 

JAY-BEE  NEWSPAPER  AIDS 
Spring  Park.  Minn. 

( Formerly  Minneapolis.  Minn.) 
Backed  by  30  Years’  Experience 


Press  Engineers _ 

CENTRE-AMMON  CO..  Inc. 

(Div.  of  Centre  Trucking  Oo..  Inc.) 
Machinists  —  Riggers  —  Hauling 
For  the  Allied  Printing  Trades. 

Dismantling  -  Moving  -  Ereoting 
Single  Machines  or  Entire  Plants. 
liOCAL  AND  LONG  DISTANCE 

S75  Washington  St..  X.  Y.  14.  N.  T. 
PHONE  WATKTXS  4-2010 

LOYAL  S.  DIXON  CO.  ^ 

NEWSPAPER  PRESS  ERECTORS 
Dismantling — Moving — 'Erecting 
Newspaper  Conveyor  Installations 
Service  Nationwide 

11164  Saticoy  St..  Sun  Valley,  Calif. 
_  SUnset  l-4«575 

MACHINISTS —  Dismantling,  moving, 
assembling,  entire  newspaper  plants. 
Repairs,  maintenance,  service  nation¬ 
wide. 

LORENZ  PRINTING 
MACHINE  CO.,  INC. 

3626 — 31  St..  Long  Island  City  1.  N.Y. 
_ STillwell  6-0008  0099  _ 

Maintenance,  Service.  Repairs.  Erection 
SAM  S.  PUNTOLILLO 
311  Lincoln  .Avenue.  Lyndhiirst,  N.  J. 

SPECIALIZING  in  Duplex  and 
_ Goss  Flat  Bed  Webs 

MASON-MOORE^R^CY.  Inc. 
Printing  Press  Engineers 
Machinists  and  Movers 
Web,  Offset,  Flat  Bed  Experts 

AVe  will  move,  erect  or  repair  presses 
ANYWHERE 

US  East  4th  St..  New  York  3.  N.  Y. 
_ Phone  spring  7  1740  _ 

NATIONAL  PRINTING  EQUIPMENT 
Co.,  Printing  Machinery,  Dismantled 
— moved — erected.  Ridgewood.  New 
Jersey.  RT  6-42.S2;  _ _ 

"PRESS  DISMANTLING  AND 
ERECTING” 

Factory  Trained  Erectors 
Travel  Anywhere  A.  Kolbe 

3314  Short  St..  Chicago  8.  Illinois 

E.  P.  WALLMAN  &  CO. 
Machinists,  Movers,  Erectors,  Repairs, 
Maintenance.  Erections,  all  types  of 
presses.  Coast  to  Coa.st. 

Tel.  3-4164,  975  N.  Church  Street 
Rockford,  Illinois 


MACHTNF.WY  and  SUPPLIES 

_ _ Binders — Files _ 

ROUTE  BOOK  COVERS 
NEWSPAPER  FILE® 

Fit  any  size  newspaper 
Manufactured  by 

haarvig  loose  leap  devices 

1822  N.  Kedvale  Ave.,  Chicago  39.  Ill. 


MACHINERY  and  SUPPLIES  ' 


ing  Room 


LINOTYPES 

MODELS: —  32 —  31  —  30  —  27 
22  —  14  —  8  —  6 

INTERTYPES 

MODELS:  G — H — D — CSM— C — X 

.AIjL  of  the  above  machines  are  imme¬ 
diately  available  and  can  be  delivered 
either  “as  is,”  reconditioned,  or  re¬ 
built  guaranteed. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Ave.,  New  York  18,  N.  Y. 
Phone  BRYANT  9-1132 


NO.  8  LINOTYPE,  serial  37,822  or 
No.  14  Linotype,  serial  25,150.  Will 
sell  the  one  you  want.  About  $2,500 
each.  Sanford  (North  Carolina)  Her- 

ald. _ _ 

LINOTY’PES  and  Intertypes,  Models 
5.  8,  14.  26.  Intertypes  B — C — OSM. 
thoroughly  rebuilt,  also  many  good 
used  machines  available  attractively 
priced.  Eight  page  Goss  Comet.  North¬ 
ern  Machine  Works,  323  North  Fourth 
St.,  Philadelphia  6,  Pennsylvania. 
NINETY  PER  CENT  of  North  Carolina 
liaily  newspapers  are  using  L.  ft  B. 
Heavy  Duty  Newspaper  Turtles.  They 
are  sold  sll  over  the  United  States. 
The  price  $68.50  to  $79.50.  The  qual¬ 
ity — none  better  on  the  market.  Write 
for  circular  giving  complete  informa- 
ion.  L.  ft  B.  Sales  Company,  Box 

•>60.  Elkin.  North  Carolina. _ 

VAiNDEROOOK  fnll  page  proof  preas. 
Dodel  25.  excellent  condition.  Box 
1357,  Editor  ft  Publisher. 

SPACEBANDS  RECONDITIONED 
DROP  us  a  postal  for  full  information 
and  a  convenient  mailing  box  with  ad¬ 
dressed  return  label.  Jack  Dunham, 
47.5  Shoreview  Rd..  Winter  Park,  Fla. 

Follow  these  columns  regularly 
for  the  equipment  you  need! 


NEWSPRINT  WANTED 
ROLLS.  Sheets.  Any  Size.  All  t>-pe 
Print  Papers.  ALgonqiiin  4-8729.  N.  Y. 
NEWSPRINT  paper  in  sheets  and 
rolls.  Very  fast  delivery  at  lowest 
priees.  Box  1417,  Editor  ft  Publisher. 

FOR  LOW  'PRICE 

.VXD  6nest  quality  newsprint.  Call 
East  West  'Trading  Corporation.  79 
Wall  Street,  New  York  5,  New  York. 

H.Vnover  2-0165^ _ _ 

ST^iTTRlTr  NEWSIP^NT.  Rolls  — 
sheets.  .All  sizes.  All  types  printing 
■papers.  Have  35".  .52*4”.  70".  80" 
diameter.  Box  1.58.  Editor  ft-  Publisher. 
CVN.ADTAN  Newsprint,  original  mill 
shipment,  any  size  rolls,  carload  lots  at 
attractive  priees.  May  shipment  and 
continuous  bookings.  Inqniries  invited. 
Cnuadian  Newsprint  Supply  Co..  .Al¬ 
fred  Horn.  18  East  41  St.,  New  A'ork. 

N  Y.  Tel.;  ORegon  9-3870. 

NEWhSPRTNT  AVAILABLE 
Box  9000 

EDITOR  ft  PUBLISH KR 

Phofo-Fnpraving  Foiiipmcnt 

COMPLETE 

PHOTO  ENGRAVING  I 
DEPARTMENT 

OF  THE  Former  SOUTHWEST 
CITIZEN 

In  Lake  Charles.  Ijouisiana. 

ALL  Chemco — 2’/^  year  old  equipment 
with  the  exception  of  the  camera 
which  was  on  lease.- 

BEN  SHULMAN  ASSOCIATES 

500  5th  Ave.,  N.Y.  Ph.  BR  9  1132 

_ Press  Room _ 

HOE  48  PAGE  pre««  with  color  cylin¬ 
der.  224^"  cut-off,  can  be  used  at  82 
page,  casting  equipment,  AO  drive. 
$7,500  cash.  Box  1448.  Editor  ft  ' 
,  Publisher.  I 


MACHINERY  and  SUPPLIED 


_  Preaa  Room 


6  UNIT  HOE  PRESS 

VKUTICAL  type  21 cut-off.  2 
double^  foUlers.  rubber  rollers;  serial 
No.  2.594.  Available  immediately.  Can 
bo  divided. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  18,  N.  Y. 


HOE 

5  UNIT  PRESS 

LENGTH  cut-off  23-9/16" 

5 — 16  PAGE  Balcony  type  units 
Rubber  Rollers,  Ink  Pump* 
Substructure  with  Roll  Stands 
2 — C-H-Conveyors.  1  double  Folder 
2 — .AC  Motor  Drives  Full  .Automatic 

For  further  information  write 

JOHN  GRIFFITHS  CO..  Inc. 

11  West  42nd  St.,  New  York  36.  N.  Y. 


4  GOSS  1  NITS 

PAPER  rolls  on  each  end.  folder  in 
center,  23-9/16"  cut-off.  .AC  drive. 

GEORGE  C.  OXFORD 


USED  I 

GOSS-DUPLEX  j 

PRESSES 

Excellent  iSelectiun 
Seini-cylindrical 
Tubular,  Flat  Bed  Pre^sea 

THE  GOSS 
PRINTING  PRESS  CO. 

1535  S.  Paulina  Street 
(Tliicago  8,  Illinois 

THESE  presses  must  be  so'ld  imme¬ 
diately;  SI  Alichle  $1.8U0;  S7  Bab¬ 
cock  witb  Omaha  folder  .$1,500;  14x22 
Colts  .Armory  $5.50;  12x18  Standard 
Aiitoiiiatb'  $3.50;  10x14  Davidson  $1.- 
200;  8x12  C  ft  P  $300;  10x15  C  ft  P 
with  Kluge  feeder  $1,050;  ”11”  Kelly 
$2,200;  "A”  Kelly  $1,250;  26x32 

Babcock  $650;  Model  1200  Multilith 
$950.  National  Printing  Equipment 
Co..  Itidcgwood,  X.  .1..  RT  6-12.52. 

3  UNIT  HOE 

2244",  Reels,  tensions,  pasters,  color 
fountain,  rubber  rollers,  complete 
stereotype  equipment. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  .Avenue,  New  York  18,  N.  Y. 

HOE  32  PAGE  ROTARY  PRESS 
COLOR  deck,  reversible  cylinders, 
iloiiblc  newspaper  folder,  54  l>age  mail 
folder,  length  cut-off  2244".  7/16" 

jilates.  metal  furnace,  casting  box,  and 
plate  hnislier. 

JOHN  GRIFFITHS  CO..  INC. 

1 1  West  42nd  St-  New  York  36.  N.  Y. 

DUPLEX  PRESS 

.Model  A.  Serial  No.  1612.  Three  years 
old.  in  excellent  condition.  Six  spare 
rubber  rollers  never  used. 

FAIRFIELD  NEWS 

1150  Post  Road,  Fairfield,  Conn. 


MACHINERY  and  SUPPLIES 


Press  Room 


DUPLEX 
5  UNIT  PRESS 

Plus  Color  Cylinder 

LENGTH  cut  off  2344".  Double  folder, 
rubber  rollers.  1‘25  H.P.  and  60  H.P. 
driving  motors,  control  panels,  spare 
armatures,  extra  gears,  etc.  Press  in 
excellent  operating  condition;  being 
used  daily  in  oiir  plant.  .Available  in  3 
months. 

2  C.  H.  conveyors,  Pony  autoplate, 
8,700  lb.  Goss  metal  furnace,  9  G.  E. 
immersion  units,  attached  roll  re¬ 
winder. 

Lancaster  Newspapers,  Inc. 


Telephone  5251 
Mr.  Detwiler 


l-ancaster.  Pa. 


JfODEL  AB  Duplex  Flat  Bed  press. 
Available  at  once. 

24  P.AGE  Hoe  rotary  single  width 
54  folder. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  .Avenue.  New  York.  N.  Y. 


Stereot3i>e 

WOOD  Double  Junior  Autoplatee  and 
Wood  Autoshaver  for  22^4  inch  Plate, 
with  8-Ton  AO  Electric  Furnace. 

WOOD  Double  Automatic  Autoplata 
and  two  Wood  Autosbayers  for  23-9/16 
inch  plates,  with  10-Ton  AO  Electric 
Metal  Furnace. 

WOOD  Single  Automatic  Autoplate  and 
Wood  Autoshaver  for  23-9/16  inch 
plates,  with  8-Ton  Gas  Metal  Furnace. 

Wood  Color  Plate  Pre-Register  Ma¬ 
chine  for  23-9/16  inch  platee.  New 
Condition. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Aye.,  New  York  18,  N.  Y. 

HOE  Curved  Router,  new,  for  54* 
plates,  2154"  cut-off,  or  7/16"  plates, 
2244"  cut-off.  Adaptable  for  either  sin¬ 
gle  page  or  double  truck.  Bargain.  The 
'Times-Mirror  Company,  Los  Angeles 
53.  California. _ 

COMPLETE  NET  stereotype  machin¬ 
ery  suitable  for  tubular  plate  press. 
Priced  for  quick  removal.  Box  1056. 
Editor  ft  Publisher.  _ 

GOOD  VALUES  —  GOOD  SAVINGS 

•METAL  Pots — 154  to  “  ton  Cap.,  with 
or  without  Pumps. 

HOE  Dry  Mat  Roller. 

OL.AA’BOURN  Preeision  Flat  Shaver. 
NO.  23  VANDEKOOOK  Power  Proof 
Press. 

WESEL  Elect rii-  Galley  Proof  Press. 
HOE  Double  Matrix  Drying  Table. 
GOSS  ft  Hoe  Curved  Plate  Shavers. 
CURVED  ft  Fl.1t  Plate  Routers. 
Automatic  FINISHING  Machines  ft 
Casting  Boxes  for  all  Standard  Sheet 
Cuts. 

48  Page  HOF.  STR.ATGHTLTNE  Presa. 
2234"  cutoff. 

NEW  Hall  Page  Form  Tables  ft 
“Dural”  Lightweight  Stereo 
Chases. 

THOMAS  W.  HALL  CO..  INC. 

120  West  t2nd  St..  New  York  18.  N.Y. 
(Plant  at  Stamford,  Conn.) 

For  Sale:  1 

A’ERY  REASONABLE,  one  curved 
electric  router,  easting  box.  shaving 
hox,  routing  block,  double  knife  ti^l 
cutter  for  Howe  or  Goss  22-V4  cut-off. 
U>NG  PUBLISHING  COMPANY 
1315  Cherry  Street 
Philadelphia,  Pennsylvania. 

One  re'euilt  and  improved  (engraving 
and  stereo)  Nailing  machine  ft  motor 
for  .sale  or  trade. 

RTOH.ARDSON  SOVDE  CO  ,  INC. 
503  South  Fourth  St., 
Minneapolis,  Minnesota 

Wanted  to  Buy 

WANTED:  Unit  to  match  Goss  Preti 
No.  1480  (installed  new  in  1927).  cut¬ 
off  23-9/16":  cylinder  stagger  45  de¬ 
grees;  plate  thickness  7/16".  Writ* 
Box  1618.  Editor  ft  Publieher. 


editor  &  PUBLISHER  for  May  3,  1952 


LUllun  Or  ruDi-ioncn  lui 


MACHINERY  and  SUPPLIES 


_ H  anted  to  Buy 


NEWSPAPER  PRESSES 
LINOTYPES  —  INTERTYPES 
COMPOSING  ROOM  EQUIPMENT 
PLANT  APPRAISALS 

BEN  SHULMAN  ASSOCIATES 

SOO  Fifth  Avenue,  New  York  18.  N.  Y. 


W^VT  16  OR  24  PAGE  Duplex  Tn 
bular  Press.  Want  good  press  with  AO 
motor  equipment  and  complete  stereo¬ 
type  equipment.  Will  inspect.  Box  No. 
810.  Editor  &  Publisher. 


M  AN^ED  a  6  unit  press  with  two  sets 
double  folders.  AC  drive.  Box  1113 
Editor  &  Publisher. _ _ _ ' 

MODEL  “A”  and  "AB”  Duplex;  C 
Kelly;  17x22  Offset;  (2)  19x25  fold¬ 
ers.  National  Printinsr  Equipment  Co 
Ridgewood.  New  Jersey. 


STEREOTYPE  Metal  Furnace.  4.000 
or  5.000  lb.  capacity  with  heating 
equipment.  Send  description  and  price 

to  Box  1729,  Editor  &  Publisher. _ 

— %  folder  for  Goss  rotary, 
21  cut-off.  Newspaper  Printers. 
1067  Wisconsin  Avenue.  Washington 


POLLARD-Alling  Mailing  Equipment 
CHESHIRE  Mailer 
PROOF  Press  (reproduction  proofs) 
STEREO  Saw  and  Trimmer. 

_ Box  1711.  Editor  &  Publisher 


WANTED  —  21^  cut-off  newspaper 
folder  for  Goss  rotary.  John  H.  Perry, 
Jr.,  Post  Times,  West  Palm  Beach, 
Florida. 


HELP  WANTED 


Administrative 


OPPORTUNITY  KNOCKS 


FOR  a  man  in  his  thirties  who  pos¬ 
sesses  an  engaging  personality,  a  good 
education,  a  fair  amount  of  business 
administration  experience,  preferably, 
but  not^  necessarily,  in  advertising  or 
circulation.  Must  be  able  to  express 
himself  well  orally  and  in  writing.  One 
who  can  be  a  star  player  and  still  un¬ 
derstand  the  value  of  teamwork.  One 
willing  to  start  near  $10,000  and  dem¬ 
onstrate  that  he  is  worth  more.  There 
IS  a  real^  future  with  a  well  known 
organization  for  the  man  who  can 
qualify.  Tell  us  your  story.  Box  1528, 
Editor  &  Publisher. 


Circoladon 


CIRCULATION  MANAGER 

RIVERSIDE  DAILY  PRESS 
RIVERSIDE  ENTERPRISE 
(Circulation  25,000) 

APPLICANTS  must  be  experienced 
and  must  have  references  that  will 
support  unquestioned  ability.  Write 
fully  to  Arthur  A.  Culver,  General 
Manager.  Riverside  Daily  Press,  River¬ 
side,  California. 


DISTRICT  MANAGER  must  be  an 
aggressive  promoter  who  can  work 
and  increase  circulation  through  car¬ 
riers.  Give  complete  resume  of  experi¬ 
ence.  Northwest.  Box  1701,  Editor  & 
Publisher. 


_ Classified  Advertisini! 


OALIFORNIA  DAILY,  35  miles  south 
of  San  Francisco,  small,  growing, 
with  a  “hot"  but  sound  community, 
climate  sunny  and  cool,  needs  two 
good  men  with  classified,  display  and 
national  know-how.  Send  full  personal 
history  and  references.  Daily  Register, 
Mountain  View,  California. 


PHONE  ROOM  SUPERVISOR  100. 
000  daily.  Southern  city.  Competitive 
situation.  Capable  building  phone  staff. 
To  $100.  Write  details.  Box  1700. 

Editor  &  Publisher. _ 

CLASSIFIED  TELEPHONE  SOLICI¬ 
TOR.  Must  have  experience  and  be 
able  to  type.  Good  telephone  voice 
and  pleasant  personality  essential. 
Good  salary.  Hudson  County.  New 
Jeipey.  Write  details  Box  1752.  Edi¬ 
tor  &  Publisher. 


HELP  WANTED 


Display  Advertbinfc 


EXPERIENCED  display  salesman  for 
progressive  15,000  A.B.C.  Idaho  daily. 
Opportunity  for  energetic,  reliable 
young  man.  State  age,  experience,  ref¬ 
erences,  and  salary  expected.  Adver¬ 
tising  Manager,  The  Post-Register, 
Idaho  Falls,  Idaho. 


ADVERTISING  MANAGER — Weekly 
seeks  one-man  department.  Excellent 
opportunity  for  man  who  can  produce. 
Must  be  hard  worker,  real  salesmau. 
Contract  offered  with  base  salary  plus 
commissions  and  regular  salary  in¬ 
creases.  Write  Frank  Adler,  Editor, 
Salisbury  Advertiser,  Salisbnry,  Md. 


ADVERTISING  SALESMAN,  must  be 
too  notch,  able  to  layout  visuals,  and 
service  accounts.  Unusual  opportunity 
for  strong  able  man  on  urban  weekly. 
Apply  Box  1636,  Editor  &  Publisher. 


DISPLAY  SALESMAN,  number  one 
staff  position  19,000  daily.  University 
city.  Excellent  opportunity  for  ener¬ 
getic  young  man  with  rounded  experi¬ 
ence.  State  age,  references,  experience 
and  salary  expected.  R.  F.  Sowers. 
Morgantown  Post,  Morgantown,  W.  Va. 


OPENING  on  good  6-man  staff  for 
young  man  with  2  or  more  years 
Retail  Advertising  Experience.  Pine 
Climate,  Mid-Atlantic  city  of  30,000. 
Write  box  1648,  Editor  &  Publisher. 


PROFIT  SHARING  OPPORTUNITY 

Available  for  alert  Display  Advertising 
manager.  Fast  growing  2  year  old 
magazine  in  New  York  City  needs  an 
aggressive,  conscientious  man.  Top 
commission.  The  right  person  can  go 
as  high  as  $10,000  a  year  and  grow 
as  magazine  expands.  Furnish  full 
details.  Box  1651,  Editor  &  Publisher. 


EXPERIENCED  display  man.  Good 
on  layout,  presentation  and  sales,  to 
handle  regular  list,  take  charge  of  spe¬ 
cial  sections  and  promotional  work. 
Married  man  preferred.  One  of  na¬ 
tion’s  best  21,000  circulation  7-day 
dailies.  Permanent.  Salary  commensu¬ 
rate  with  ability.  Prefer  westerner. 
Write  all.  Box  1734,  Editor  &  Pub¬ 
lisher. 


MID-WESTERNER,  preferably  Illi- 
nois-Indiana,  for  working  ad  manager 
of  Chronicle-Herald  daily  and  Wings 
weekly.  Car  needed.  Ability  to  direct 
staff  and  get  along  with  organization 
essential.  Write  or  call  Frank  Mills, 
Hoopeston,  Illinois. 


NATIONAL  ADVER'nSING  MANAG¬ 
ER  for  large  Southern  newspaper. 
Must  be  sales  and  promotion  minded 
and  aggressive.  Furnish  complete  back¬ 
ground  and  references.  Wirite  J.  H. 
Sawyer,  Jr.,  333  N.  Michigan  Ave., 
Chicago.  Illinois. 


PROGRESSIVE  midwestern  afternoon 
daily  needs  experienced  advertising 
salesman,  to  service  major  accounts. 

.  Prefer  family  man,  from  small  or  me¬ 
dium  sized  daily;  must  be  able  to  sell, 
do  copy-writing  and  layout.  Excellent 
pay,  opportunity,  working  conditions. 
Send  review  of  qualifications  with  let¬ 
ter,  also  sample  layout,  to  Box  1713 
care  of  Editor  ft  Publisher. 


YOUNG,  enthusiastic  ad  salesman  (or 
woman)  with  ideas.  $60  start.  Don't 
want  you  unless  you’re  worth  a  $5 
raise  every  month  for  the  first  six. 
C.  W.  Andrews,  Ballston  Spa  (New 
York)  Journal.  _ 


GROWING  WESTERN  DAILY  and 
iSunday  newspaper  of  10.000  circula¬ 
tion  in  city  of  70,000  needs  advertis¬ 
ing  manager.  Must  be_  aggressive  and 
must  have  had  competitive  experience. 
State  experience  and  salary  require¬ 
ments  in  letter.  Box  1753,  Editor  ft 
Publisher. 


HAVE  OPENING  for  young  reporter 
and/or  desk  man.  Prefer  applicant  re¬ 
siding  in  Texas,  Oklahoma  or  Louisi¬ 
ana.  Write  Box  1444,  Editor  ft  Pub¬ 
lisher^ _ 

EDITOR-REPORTER— Hard  Job  for 
all-round  newsman  on  small,  fast  grow¬ 
ing  Hudson  Valley  daily.  Bright  future 
for  civic  minded  person  who  likes 
small  towns.  Box  1629,  Editor  ft  Pub¬ 
lisher. 


HELP  WANTED 


Editorial 


MANAGING  EDITOR  wanted,  daily  in 
East  Texas  town  15-25,000  population. 
Prefer  man  under  25  who  recognises 
importance  local  pictures,  features. 
Paper  has  darkroom,  Fairchild,  Tele¬ 
typesetter.  Replies  confidential.  Box 
1543,  Editor  ft  Publisher. 


PROFIT  SHARING  OPPORTUNITY 

AVAILABLE  for  Editor  by  Publisher 
of  a  fast-growing  2  year  old  magazine 
located  New  York  City— your  invest¬ 
ment:  hard  work,  initiative  and  abil¬ 
ity.  Unusual  opportunity  for  right 
person  with  creative  ideas.  Fumisb 
details:  age,  experience,  eduoation, 
references,  minimum  starting  aalary 
expected.  Chance  to  grow  as  magazine 
expands.  Box  1652,  Editor  ft  Pub 
Usher. 


WANTED — Single  man  for  general  re¬ 
porting  on  South’s  largest  weekly. 

EASTERN  SHORE  NEWS 
ONANCOCK,  VIRGINIA 


BEGINNING  REPORTER-REWRITE 
MAN  OR  WOMAN 

ALERT,  fast,  willing  to  learn  weekly 
newspaper  field.  Press  Journal,  Engle¬ 
wood,  New  Jersey. 


COMBINATION  reporter-photographer 
wanted  immediately.  Have  well  equip¬ 
ped  darkroom.  Pay  range  $50  $60  de¬ 
pending  on  experience.  Give  full  de¬ 
tails  education,  experience,  references, 
present  earnings.  Transcript,  Norman. 
Oklahoma. 


EXPERIENCED  NEWSMAN 

POSITION  open  for  experienced  news¬ 
man,  preferably  single  or  small  fam¬ 
ily;  large  weekly  newspaper  in  fast¬ 
growing  area  and  pleasant  community. 
Man  we  want  should  be  “jack-of-all- 
trades” — reporter,  rewrite,  copy  read¬ 
er.  shotild  know  or  he  willing  to  learn 
photography.  Fairchild.  Must  be  will¬ 
ing  to  re-locate,  become  part  of  hospi¬ 
table  community  within  hour’s  drive 
of  .Atlantic  Ocean.  We’ll  pay  $6.'>  to 
the  right  man  to  start  with  guarantee 
of  advancement.  Write  all.  for  inter¬ 
view  in  May.  Box  1716.  Editor  ft  Pub¬ 
lisher. 


MANAGING  EDITOR — Shamokin  Citi¬ 
zen.  Shamokin.  Pennsylvania,  seeks 
aggressive  newsman  with  at  least  ten 
years  newspaper  experience  for  posi¬ 
tion  as  managing  editor.  Secure,  per¬ 
manent  position  for  man  with  right 
oualifications  and  good  references.  Pre¬ 
ferably  between  ages  of  30  and  45. 
Capable  of  supervising  work  of  6  staff 
members.  Present  acting  editor  will 
continue  as  associate  editor,  assuring 
smooth  taking  over  of  duties.  Want 
man  with  convictions  and  a  strong 
drive  to  build.  Feature  photo-journal¬ 
ism.  human  interest,  and  constructive 
editorials.  Tn  snccessfni  competition 
with  a  daily,  serving  a  heavilv  popu¬ 
lated  urban  and  rural  ares  with  excel¬ 
lent  opportunities  for  growing.  Write 
Shroyer  Publications.  Tnc..  1616  N. 
Shamokin  Gt..  Shamokin.  Pa. 


SMALL  VIRGINIA  DAILY  needs  gen¬ 
eral  reporter  and  sports  writer.  Prefer 
single  man  from  Southeast  or  nearby, 
with  car.  $45  week  to  start.  Full  de¬ 
tails.  please.  Box  1702.  Editor  ft  Pub- 

lislier. _ 

SPORTSWRITEB :  Large  Southern 

morning  newsnaner  wants  young 
sportswriter.  Prefer  someone  from 
South.  Address  Box  1709.  Editor  ft 

Publisher^ _ 

W.ANTED — ^honest,  young  reporter — 
legman  for  6  .500  dailv.  Permanent. 
Dailr  Standard.  Celina.  Ohio. 


YOUNG,  single  man  or  woman  for  re- 
portorial  work  on  weekly.  Experience 
helpful  but  not  essential.  Write  full 
•narticnlars  to  Bertie  Ijedger-Adyance, 
Windsor.  North  Carolina. 


WANTED  —  Editor  for  Progressiye 
weekly  newspaper.  Must  also  assist  in 
advertising  part-time.  Address  Box 

1740,  Editor  ft  Publisher. _ 

WANTED — Young  lady  reporter  for 
afternoon  paper  in  city  of  16.000  in 
South.  Must  be  able  to  make  general 
news  rounds  and  handle  feature 
stories.  State  salary  expected  and  ex¬ 
perience.  Write  Box  1712,  Editor  ft 
Publisher. 


HELP  WANTED 


Editorial 


WANTED  reporter  by  40,000  midweit 
daily.  Give  full  details,  salary  expect¬ 
ed.  Box  1750  Editor  ft  Publisher. 


WANTED:  Young  Man  for  general  re¬ 
porting  on  progressive  central  Florida 
publication.  Excellent  opportunity  for 
recent  graduate  in  Journalism.  Box 
1717,  Editor  ft  Publisher. _ 


EDITOR — ^well  known  publisher  wanu 
editor  for  new  forthcoming  How-To- 
Do-It  publication  in  the  home  repair 
and  improvement  field.  Wide  all 
around  editorial  experience  and  judg¬ 
ment  plus  a  real  fee,ling  for  this  sub¬ 
ject  is  most  essential.  He  must  also 
have  editorial  executive  ability  and 
production  know  how.  Our  staff  knows 
of  this  .a<l  so  write  fully  and  iti  con¬ 
fidence.  Box  1751,  Editor  ft  Publisher. 


EXPERIENCED  DESK  MAN 
FOR  Afternoon  daily  in  suburban 
New  York.  Excellent  opportunity  for 
man  able  to  handle  makeup  and  city 
desk.  Box  1754,  Editor  ft  Publisher. 


YOUNG,  newspaper  trained  man,  with 
ear,  for  editor  contacts.  State  salary 
and  experience.  Box  1755,  Editor  ft 
Publisher. 


Mechanical 


WANTED — Rotary  newspaper  press¬ 
man.  Goss  semi-cylindrical  press.  Union 
or  eligible.  Scale  $2.47 ;  5  shifts.  31% 
hour  week.  Hospital  insurance;  stek 
benefits;  2  weeks  paid  vacation.  Six- 
day  afternoon  daily.  Address  C.  R. 
Snethen,  The  News-.Sun,  Waukegan. 
Illinois.  _ 


WANTED 

LINOTYPE  OPERATOR  for  new  mod¬ 
el  31.  An  opportunity  for  the  , right 
man.  AHernoon  daily.  The  Virginian, 
Covington,  Virginia. 


INSTRUCTION 


MIDLAND  LINOTYPE  SCHOOL. 
Charles  City,  Iowa.  Handicap,  Olvllian, 
Veteran  courses.  Bb’ee  Placement. 


SITUATIONS  WANTED 


Artists — CartoonMs 


CARTOONIST — desires  permanent  or 
free-lance  experienced.  Box  1608.  Edi¬ 
tor  ft  Publisher. 


Clrcnlatloii 


AGGRESSIVE  Circulation  Manager 
now  employed  by  large  daily  desires 
change.  Can  organise  a  live-wire  pro¬ 
ducing  department.  Exceptional  Little 
Merchant  Plan  record.  Knows  ABO, 
Mail,  Newsstands  and  Promotion  thor¬ 
oughly.  Good  personnel  man.  25  years’ 
(of  know-how)  experience  on  only 
two  papers.  Age  45.  Family  man. 
Best  references.  Can  interview  ANPA 
(jonvention.  Box  1458,  Editor  ft  Pub¬ 
lisher. 


AT  MBER’TY — Circulation  Man,  10 
years’  experience.  Wants  relocate  Ari¬ 
zona,  West  Texas,  California,  Florida, 
Oklahoma.  Full  details  experience,  rea¬ 
son  relocation  to  interested  parties. 
Box  1505,  Editor  ft  Publisher. 


CIRCULATION  MANAGER  now  em¬ 
ployed  as  Business  manager  would  like 
to  return  to  the  circulation  field.  25 
years’  experience,  all  phases.  Age  46, 
prefer  West,  Midwest  or  Southwest. 
Available  30  days.  Write  Box  1432, 
Editor  ft  Publisher. 


DISTRICT  MANAGER  or 
ASSISTANT  CIRCULATION 
•  MANAGER 

9  YEARS’  experience  with  Little  Mer¬ 
chant  Plan,  better  opportunity.  Box 
1707,  Editor  ft  Publisher, 


Classified  AdyertMiis 

CLASSIFIED  MANAGER  —  Sound 
knowledge  of  what  it  takes  to  build 
a  profit  -  making  want  -  ad  section, 
backed  by  20  years’  experience  in  do¬ 
ing  it.  Fully  capable  of  managing  any 
size  operation.  Top  recommendations 
and  a  record  that  will  stand  close  in¬ 
vestigation.  Available  immediately. 
Box  1705,  Editor  ft  Publisher, 
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SITUATIONS  WANTED 

Display  Advertising 

Editorial 

OPERT  ADVERTISLNO  MAN  BBA 
t  KBA  degrees.  27  pears  old.  6  pears’ 
iiperience  secondsrp  medium-siied 
4iiliet.  Knowledge  copp  and  lapout. 
?;nniotional-minded.  Aggressive.  Seeks 
jmition  as  Displsp  Advertising  Man- 
i(«r  on  promotional  or  competitive 
iiilp  New  York  Citp  resident.  Will  re- 
iocste  for  “right”  offer.  Box  1502, 
Editor  A  Publisher. 

associate  IHU’TOR 

27,  presently  handling  copy  end  lay¬ 
out  for  top  grade  trade  msgsaine. 
Background:  four  years  of  newspaper, 
magssine  work.  BA  degree.  Box  1460, 
Editor  Sc  Pnblieher. 

JOURNALISM  GRADUATE,  M.  8. 
Columbia,  Veteran,  single,  26,  seeks 
beginning  reporter  job  on  Emtem 
Daily,  Can  interview  ANPA.  Available 
June.  Box  1522,  Editor  Sc  Publisher. 

PliORIOIAN,  27,  M.A.  degree,  5  pears 
tiperience.  Seeks  ad  copp,  public  rels- 
lioni  job  in  Florida.  55,200.  Write 
Box  1613,  Editor  tc  Publisher. 

OATHOUC  AD  AND  PUBLIC 
RELATION  MAN 

EUST  make  change,  best  of  reasons. 
Veteran,  age  35,  married,  3  children. 
Presently  employed  (past  15  pears) 
diilp  with  over  100,000  circulation. 
6«od  detail  and  lay-out  experience. 
Belt  of  references.  Member  Kiwanis 
sod  Fourth  Degree  Knights  of  Colum- 
boi.  Prefer  publication  in  good  town 
with  Catholic  schools.  Salary  depends 
on  living  conditions  and  definite  future 
ofered.  I  want  to  make  just  one  move. 
Box  1621,  pjditor  &  Publisheir. 

ENTERPRISING  R  E  P  0  R  T  E  R — 3 
years  all-around  experience  on  Eastern 
daily.  BA  Journalism,  27.  Box  1606, 
Editor  Sc  Publisher. 

EX-ARMY  PIO  writer,  25,  single. 
Weekly,  publicity  experience.  J-Grad. 
Available  immediately.  Box  1632.  Edi¬ 
tor  &  Publisher. 

YOUNG  AD  MAN  desires  to  return 
to  newspaper  work.  Now  foreman  in 
laother  industry  but  unhappy  away 
from  newspaper.  Have  3  years  varied 
experience  in  display  work.  Location 
Koondary  to  job  future.  Best  of  refer¬ 
ences.  Box  1630,  Editor  &  Publisher. 

EX-NAVY  Chaplain,  wide  news  expe¬ 
rience,  wants  community  work,  general 
assignments  on  alert  daily.  References. 
J.  M.  Crandall,  112  S.  Fnlton  St.. 
Mobile,  Alabama. 

YOUNG,  AGrGRESSlVE  Advertiftin^ 
Silesoian,  desires  permanent  position 
with  reliable  newspaper.  6  years’  ex¬ 
perience  on  3,000  to  12,000  dailies. 
Boi  1601,  Kdit<»r  &  Publisher. 

EXPERIENCED  desk  man,  reporter, 
technical  and  sports  writer.  MA.  Mis¬ 
souri  journalism;  BS,  Wisconsin  Eco¬ 
nomics;  years  Chem.  Engr.  Top  ref¬ 
erences.  years’  experience.  Mar¬ 

ried,  30,  veteran.  Travel  ansrwhere. 
Available  now.  Box  1625,  Editor  Sc 
Publisher. 

.IDVERTISINO  MAN,  37,  with  12 
;eirs  rounded  experience  seeks  posi¬ 
tion  as  Retail  Manager  or  good  Btaff 
insition.  Middle  sized  daily  preferred. 
Ohio  or  any  Midwest  State.  Best  ref¬ 
erences.  Can  be  available  immediately. 
Box  1748.  Editor  &  Publisher, 

EXPERIENCED  REPORTER,  A.B.. 
draft-exempt,  now  employed  non-re¬ 
porting  capacity  large  metropolitan 
city  room,  seeks  return  to  happier 
news-chasing  days  on  Eastern  daily. 
Box  1627,  Editor  Sc  Publisher. 

EXPERIENCED  AD  MAN 

THE  advertiser,  now  with  a  major 
Sunday  and  daily  paper,  seeks  to 
mnke  a  change  due  to  ultimate  sale  of 
uid  paper.  Retail  sales,  copy  and  ex¬ 
cellent  lay-outs.  Age  40,  married  with 
iimily.  W  ili  go  anywhere  with  promise 
of  permanency.  Box  1736,  .Editor  & 
Pnblisher. 

MATURE  REPORTER,  four  years’  ex¬ 
perience  metropolitan  daily  magazine 
and  bi-weekly.  Firm  knowledge  general 
a.ssignmrnt,  sports,  features.  Present 
news  editor  bi-weekly.  Desire  daily. 
Hard  worker,  college  graduate,  capa¬ 
ble,  sober,  ear.  Box  1628,  Editor  Sc 
Publisher. 

SEASONED  advertising  manager  small 
iluly  desires  position  in  N.  E.  with 
treater  opportunity.  Expert  in  layout, 
copy,  typugrapby,  advertising  counsel. 
Business  Administration  Grad.,  mar¬ 
ried,  2  children.  Minimum  salary 
W.OOO.  Box  1745,  Editor  &  Publisher. 

SMALL  CITY  REPORTER,  29.  vet. 
BS  in  Journalism,  one  year  experience 
-all  beats,  features,  sports  on  20,000 
Pennsylvania  daily,  seeks  spot  on  small 
city  paper.  Available  NOW.  Car.  Pre¬ 
fer  East.  Midwest.  Box  1623,  Editor  & 
Publisher. 

THE  NUMBER  ONE  Display  Salea- 
msn  of  a  western  daily  (23,UU0  ciruu- 
Istion)  desires  position  as  Advertising 
Hiniger;  or  Salesman  on  larger  ps- 
por.  Age  30;  Family  man.  B.A.  in  Ad¬ 
vertising.  Will  go  anywhere.  Write 
Box  17U4.  Editor  &  Publisher. 

VETERAN,  25,  single,  draft  proof.  2 
years  editorial  experience  on  metro¬ 
politan  daily.  Have  4x5  Speed  Graphic, 
car,  some  college.  Will  consider  every¬ 
thing.  Box  1607,  Editor  A  Publisher. 

MR.  MANAGING  EDITOR:  Are  you 
tired  of  sloppy  heads  and  copy-read¬ 
ing  1  Fully  experienced  daily  deskman 
seeks  change.  Keen  judge  of  news 
values,  sharp  writer,  precise  copyread- 
er,  adept  at  rewrite,  can  handle  vol¬ 
ume.  Capable  of  slot  work  or  handling 
reportorial  staff.  Box  1646,  Editor  A 
Publieher. 

LATIN  AMERICAN  EXPERT,  4  years 
editorial,  radio  experience  throughout 
South  America.  Fluent  Spanish, 

French.  B.  J.  Missouri.  Veteran.  Box 
1644,  Editor  A  Publisher. 

”A”  for  work  from  present  boss, 
bat  “A”  means  advancement  to  me. 
Reporter,  27,  vet,  J-grad,  3  years’  ex¬ 
perience  on  pjn.  daily,  politics,  police, 
general  or  any  beat.  Will  travel.  Box 
1714.  Editor  A  Publisher. 

CITY  EDITOR  daily  19,000  circula¬ 
tion.  29,  married,  five  years’  experi¬ 
ence  all  beats,  eopyreading,  layout, 
seeks  desk  or  reporting  job  on  larger 
paper.  Box  1731.  Editor  A  Publisher. 
JOURiNALISM  GRAD,  BA.  August  ’49. 
'Snccessfal  wholesale  grocery  salesman 
at  $70  week,  still  seeking  opportu¬ 
nity  to  break  into  journalism  field. 
Some  experience  two  Navy  camp  pa- 
papers.  Draft-proof  vet,  single,  26,  can 
relocate.  Willing  and  eager  at  about 
$45  week.  Available  now.  Harold 
Isaacs,  144  Maujer  St.,  Brooklyn,  New 
York,  EV.  4-4475. 

REPORTER  with  one  year’s  experi¬ 
ence  on  Southern  daily  desires  job 
with  good  future.  Fast,  accurate  copy; 
food  feature  writer.  Excellent  refer¬ 
ences;  will  write  all  if  intereeted. 

grad.  Minimum  salary,  $60 
Psr  week.  Have  1051  model  car,  will- 
to  travel  anywhere.  Veteran,  25, 
hngle,  draft-exempt.  Box  143-1,  Editor 
A  Publisher. 

BS-IEAR-OLD  veteran  about  to  be 
diichtrged  presently  combat  eorre- 
■pondent  in  Korea.  Experience  in- 
elndei  18  months  daily  news  and  les- 
■PTo.  reporting.  Writes,  reads  copy; 
Iwiliar  with  tabloid  make-np,  photo 
editing,  caption  writing.  Deairea  daily 
reporting  but  suited  for  home  organ 
or  msgaiine  work.  No  location  prefer¬ 
ence.  Dinadvsnteges:  Not  college  grad- 
nnte,  not  photographer,  do  not  drive. 
Advantages:  No  military  commit- 

^“t»,  ambitions,  indnatrions,  top 
^Ber,  grammarian.  Available  in  May. 
Box  1421,  Editor  Sc  Publiaher. 

J^'A'i^BADER,  Reporter,  4  years  dai- 
Degree,  draft-proof  vet,  32.  Mmt 
M  opportnnity.  Available  now.  Go  any- 
Box  1532,  Editor  Sc  Pnblieher. 

.^tore,  publicity  writer 

nUEE  years’  experience;  vet.,  28, 
^MUhe*  *'’*'*■  * 
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SITUATIONS  WANTED 

SITUATIONS  WANTED 

Editorial 

Editorial 

BUSINESS  NEWS  WRITER  seeks 
contact  with  publisher  (daily  or  week¬ 
ly)  whose  editorial  policy  adheres 
strictly  to  the  championing  of  consti¬ 
tutional  government,  and  an  economic 
philosophy  which  recognizes  the  neces¬ 
sity  of  venture  capital.  Box  1706, 
Editor  A  Publisher. 

TO  EDITOR  OR  PUBUSHER 
iSEEKlNG  A  VACATION: 

2  COLLEGE  graduates,  2  years’  pro¬ 
fessional  experience  seek  position 
where  teamwork  in  running  paper, 
daily  or  weekly,  counts.  Willing  to 
take  complete  responsibility  for  sum¬ 
mer  colony  or  other  publication  on 
salary  or  commission.  Experience  in¬ 
cludes  Associate  Editorship  of  national 
monthly,  750,000  circulation  (writ¬ 
ing,  layout,  scheduling — good  refer¬ 
ence)  ;  bi-weekly  experience ;  and  picture 
research  for  Film  company.  Summer 
or  permanent.  Any  solid  editorial  po¬ 
sition  East  Coast — Nova  Scotia  to 
Carolinas.  Box  1719,  Editor  A  Pub¬ 
lisher. 

do.MPETEN'T  EDITOR.  Writer  wants 
responsible  job  calling  for  unusual 
ability.  Sixteen  years’  experience. 
Mature,  stable,  imaginative,  well  edu¬ 
cated,  widely  traveled.  All  replies  ac¬ 
knowledged.  Box  1743,  Editor  A  Pub¬ 
lisher. 

COPY  READER,  29,  8  years’  versatile 
experience.  Employed  40.000  daily. 
Box  1728,  Editor  A  Publisher. 

SPORTS  EDITOR  WANTS  to  relocate 
in  Midwest  city  under  50,000  popula¬ 
tion.  10  years’  experience.  College  and 
High  School  sports,  all  reporting,  edit¬ 
ing  duties.  33.  married,  draft  exempt. 
Box  1733,  Editor  A  Publisher. 

YOUNG  AMBITIOUS  uian,  interested 
in  getting  experience  on  a  weekly 
anywhere.  A.  B.  degree  in  History, 
minor  in  Jonrn.alism,  Ex-GI.  Box  1742, 
Editor  A  Publisher. 

DRAFT  EXEMPT,  college  trained  Sin¬ 
gle.  Free  to  travel.  Seeks  position  on 
enterprising  paper.  Opportunity  more 
important  than  remuneration.  Experi¬ 
enced  on  general  news  coverage, 
sports.  Will  locate  any  place  in  U.  S. 
Write  K.  A.  Nonrse,  D.  U.  House, 
Middlebnry.  Vermont. 

Photo  Fogravers 

attention  M.E.’s 

SOUTH  SOUTHWEST 

SEEKS  warm  dry  climate  for  child 
with  rheumatic  fever.  Present  job  4 
years.  Now  heading  photo  and  en¬ 
graving  Dept.  Daily  and  Sunday  oper¬ 
ation.  6  years  solid  background  top 
references.  Rusa  Yoder,  The  Tribune, 
Albert  Lea,  Minnesota. 

EDITOR,  34,  7  years  daily,  weekly 
field:  4  a.s  manager  strong  weekly, 
seeks  news  job  west  of  Mississippi. 
Can  handle  ail  phases  on  weekly, 
sports,  news  on  daily.  Box  1715,  Edi¬ 
tor  A  Publisher. 

FX)REIGN  ASSIGNMENT  for  July 
and  August  by  mature  wom.an  journal¬ 
ist  on  leave  from  University  Puhlie 
Relations  office.  Box  1744,  Editor  A 
Publisher. 

Photofntiphers 

HARVARD  GRADUATE  STUDENT. 
24,  wants  summer  reporting  experi¬ 
ence,  Eastern  resort  town  preferred. 
Would  sell  ads.  Box  1735,  Editor  A 
Pnblisher. 

PHOTOGRAPHER  wants  permanent 
berth  on  daily  or  photo  syndicaU. 
Twelve  years’  experience.  News, 
sports,  features.  Have  car,  equipment. 
Will  go  anywhere  in  UjS.  Married, 
draft-exempt.  Box  1440,  Editor  A 
Pnblisher. 

NEWSHEN,  2.*t.  will  relocate  for  all¬ 
round  _  reporter-fotog-desk  job  any¬ 
where  in  Southwest,  preferably  tabloid 
daily.  One  year  metropolitan  daily. 
Two  years  wire  service  abroad  pins. 
Please  give  cirenlation  in  reply.  Box 
1708.  Editor  A  Pnblisher. 

PROMISING  Photographer-technieian- 
writer  desires  post  where  talent  and 
reliability  count.  Veteran.  Box  1507, 
Editor  A  Publisher. 

RECENT  JOURNALISM  GRAD — look¬ 
ing  for  job  in  editorial  department  of 
daily  paper  or  radio  station.  Single. 
32.  draft  free  vet,  wants  stsbie  snd 
eongenisl  work.  4  months  with  daily. 
Box  172.3.  Editor  A  Pnblisher. 

PromotioD— Public  Relations 

WOMAN  Thoroughly  experienced  all 
fields  of  publicity,  public  relationa; 
wide  contacts  in  many  fields  in  United 
States.  Free  to  Travel.  Box  1510,  Edi¬ 
tor  A  Publisher. 

REPORTER  on  small  city  daily  seeks 
job  in  larger  eommnnity.  Entertaining 
writer.  .Amusement  department  erne- 
rienee.  Veteran,  young.  B.A.  Box  1732. 
Editor  A  Publisher. 

PUBLIC  RELA’nONS  —  Publicity  — 
Promotional  copy  and  contact:  3  years 
editorial  Public  Relations  experience; 
Engineering  background;  29,  single, 
B.A.  draft-exempt.  Box  1637,  Editor  A 
Publisher. 

Instructors 

EXPERIENCE  in  Advertising,  manag¬ 
ing.  Degree  in  journalism.  Desires 
fscnlty  position  with  college.  Box 
1727,  Editor  A  Publisher. 

Research — Analysts 

RESEARCH  DIRECTOR 

Publishing — Radio — Television 

ESTABLISHED  fact  snd  picture  re¬ 
search  executive  with  international 
reputation  in  this  field.  Complete,  fin¬ 
gertip  familiarity  with  exhaustive  in¬ 
formation  and  picture  sources.  Person¬ 
al  contacts  with  renowned  specialists 
here  and  abroad.  Rapid,  expert  com¬ 
pilation  of  data  at  minimum  time  and 
cost.  Box  1710,  Editor  A  Pnblisber. 

REPORTER — seeks  small  daily  job 
anvwhere.  Vet.  27.  .Toumalism  grad, 
V.T.U.  ’49.  Roving  Renorter-Peatnre 
Writer  Daily  Mail  in  Enrope.  Plenty 
free  lance  (paid)  for  Enropean,  Amer¬ 
ican  papers.  Here  and  abroad.  Some 
weekly  experience.  Box  1720,  Editor 
A  Publisher. 

south  or  WTST;  Young  lady  with 
3  yesrs’  experienee  society,  features 
top  New  England  paper;  1  year  pnh- 
iieity  for  private  resort;  author  of 
magazine  puhlished  tennis  articles; 
writes  with  zip.  wsnts  interesting 
work  in  warmer  climate.  Perfectly 
besithy,  bnt  not  in  New  England  win¬ 
ter!  .Available  after  .Tone,  Photo, 
resume,  on  request.  Box  1724.  Editor 
A  Pnhlisher. 

.  3.5.  THOROUGHLY  expe¬ 
rienced  dailv.  weekiv  newsman,  ex- 
pnhisher  seeks  managing  editor’s,  edi¬ 
tor’s  or  Assistant’s  post  dsilv.  large 
weekiv  South.  Midwest.  Knows  all 
nhsses  prodnetion.  Inelnding  romnos- 
in-r  room.  Mnst  he  permanent.  Box 
1737.  Editor  A  Pnblisher. 

prpnRT5?  KHTTOR  17.000  nnUy  Avail- 

OoTiri«i».  AR 

ColiiTTiTi.  PftTnilr  R<»f- 

Rot  1730,  Rditor  Xs 

Mechanical 

COMBINATION  Press-Stereo  foreman 
with  many  yean’  experience  on  tubu¬ 
lar  equipment  seeks  change.  Beet  ref¬ 
erences,  married.  Box  1519,  Editor  Sc 
Pnblisher. 

PROOFREADER:  mstnre,  reliable  wo¬ 
man.  4  years’  experieece  newspapers 
and  publications;  straight  matter,  ade. 
miseellaneons :  now  employed  Chica¬ 
go  area,  wishes  high  grade  connection 
Chicago  or  California.  Box  1718.  Edi¬ 
tor  A  Publisher. 

Tf>T*-Fr,,TOHT  btiH  mao. 

MftVo-oT)  a  specialty.  Four  ypars  w^ll- 
roonflad  experipore.  Prefpr  pror^p«- 
h!tp  Fa^tprn  dapT,  SitikIp,  29.  Box 
1720.  Fditor  Ik  PnWUlipr. 

WESTERN,  Northwestern  psperi  ex¬ 
perienced  reporter  2  years  large  East- 
tern  daily,  rewrite,  bests,  would  like 
location  west.  Draft  exempt,  27,  car, 
camera.  Box  1749.  Hklitor  A  Publisher. 
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^  iW  ■■  ^  ^  “It  was  nicely  balanced  that  the 

I  ^IV*  I  people  might  live  in  quietness  and 

IWIi#  ■%■■■%  Vifc  tranquility,  secure  against  a  high- 

TT  o  handed  president,  an  unresponsive 

By  Robert  U.  Brown  legislature,  or  an  unbridled  court. 

Each  of  the  three  branches  was 

<Moi  newspapers  have  joined  is  being  treated,  in  this  matter,  commissioned,  and  empowered,  to 
tfie  chopits  of  protest  and  criticism  with  obvious  unfairness.  restrain  the  others,  if  need  be. 

against  Bjesident  Truman’s  com-  “Sponsors  of  this  effort  to  dis-  “Not  any  one  of  them  was  set 

ments  relating  to  “seizure  of  the  credit  the  President  are  hurting  above  the  others  to  be  uncon- 
press.”  There  have  been  some  the  reputation  of  the  American  trolled.  .  .  . 

dissenters  —  some  who  have  felt,  press  for  fair  dealing.  This  news-  “Let  no  hand  in  America,  then, 
and  said  so,  that  the  majority  of  paper,  like  others,  has  often  criti-  be  raised  in  its  destruction;  nor 
newspapers  and  newspapermen  cized  Mr.  Truman.  It  considers  even  to  threaten  impairment  of  its 
were  making  too  much  out  of  an  him  vulnerable  on  major  domestic  foundations. 

“offhand  reply”  during  the  Presi-  isues  and  has  said  so.  In  the  realm  “And  let  no  voice  propose  fan- 
dential  press  conference  with  of  foreign  policies,  it  considers  tastic  interpretations  of  its  clear 
jT)cmbers  of  the  American  Society  most  unfortunate  such  an  evidence  language  to  the  end  that  Ameri- 
of  Newspaper  Editors.  of  ineptitude  as  his  loose  and  in-  cans  yield  up  their  self-governing 

The  position  of  the  majority  is  accurate  statement  that  an  'ulti-  prerogatives.” 

well-known,  as  echoed  in  the  reso-  matum"  was  sent  to  Moscow  to  get  *  *  » 

Jution  of  the  American  Newspaper  Russian  troops  out  of  Iran.  But  jj,j  another  treatment  of  the 

iublishers  Association  last  week,  the  News  would  be  hurting  itself,  subject,  Fred  B.  Manship,  manag- 
he  ‘  dissenters  have  not  been  not  Mr.  Truman,  if  it  failed,  jpg  editor  of  the  ro«/<'.MT7/e  (Pa.) 
^'rd  outside  of  their  own  baili-  through  silence,  to  give  the  im-  Record,  in  his  local  column  April 
wicks.  Therefore,  in  the  interest  pression  that  it  disapproved  of  the  19  had  fun  reporting  what  hap- 
of  hearing  all  sides,  we  quote  here  attempt  to  create  prejudice  and  in-  pened  when  the  “government 
what  one  of  them — the  Newark  still  fear  because  of  his  casual  an-  man”  walked  in  to  take  over  the 
\N.  J.)  Evening  News — said  edi-  swer  about  the  press.  paper.  Following  him  through  the 

lorially  April  25.  The  President  asserts  that  the  various  departments  as  he  “reor- 

*  representation  about  his  having  ganized”  the  newspaper  plant,  the 

Titled  “Unfair  to  the  Presi-  pr^ss  seizure  in  mind  is  ‘hooey.’  columnist  almost  got  serious: 
dent,’'  the  editorial  gave  the  cir-  The  News  accepts  the  President's  pressroom  this  mon- 

■cumstances  of  the  press  confer-  statement,  which  it  believes  to  be  ^  ^ 

•ence,  related  the  now  famous  accurate  Should  the  time  ever 

'question  .-hnd  answer,  and  contin-  when  government  seizure  of  Government 

the  press  IS  threatened  this  news-  ^ 

’  “The  next  question  was  on  an  Paper  will  be  among  the  first  to  ^  p^j^p 

Other  subject.  *  No  editor  or  corre-  •  pi.  hrineine  in  the  news  of  the 


By  Robert  U.  Brown 


'spondent  apparently  thought  the 
answer  to  the  question  about  pos- 


er  bringing  in  the  news  of  the 
world  as  gathered  by  the  Associ- 
Taking  a  contrary  view,  we  ated  Press.  Fate  would  have  it 


;sible  preSs  seizure  was  important  doubt  the  majority  attending  that  as  he  looked  at  a  story  corn- 
enough  to  follow  up.  There  was  either  the  ASNE  or  ANPA  meet-  mg  off  the  wires  it  would  be  one 
’no  stir  at  the  time.  ings  had  the  impression  from  Mr.  severely  critical  of  President  Tru- 

'  “Perhaps  it  was  obvious  to  Truman's  remark  that  he  intended  man  for  seizing  the  steel  industry, 
those  present  that  the  question  was  to  seize  the  press  at  any  time.  “  ‘Nqw  right  here,’  barked  Mr. 
a  ‘loaded’  one.  So,  in  a  sense,  was  What  they  became  alarmed  at  was  Government  ‘is  one  of  the  main 
the  President’s  answer  ‘loaded.’  the  implication  in  his  remark,  sub-  things  wrong  with  this  country. 
Mr.  Truman  might  have  declined  stantiated  and  not  denied  in  later  very  idea  of  anybody  going  so 
to  comment,  which  could  have  ex-  statements,  that  the  President  could  as  to  criticize  the  government 
posed  him  to  the  'suspicion  of  seize  the  press  if  he  wanted  to  un-  simply  outrageous.  I’m  going 

having  mental  reservations  about  der  certain  emergency  conditions,  jq  ^ee  to  it  that  we  get  press  cen- 
_press  freedom.  He  might,  as  Mr.  1  he  majority  of  the  press,  in-  sorship  and  the  quicker  the  better. 
'Roosevelt  often  did,  have  dis-  eluding  the  Newark  News,  believes  pn  Jq  even  if  I  have  to  seize 
missed  the  question  as  hypotheti-  the  President  has  no  such  inherent  every  newspaper  and  every  news 
cal.  He  might,  which  would  have  power.  The  majority  differs  with  gathering  organization  in  the  land 
'been  a  better  answer, ’have  re-  the  News  in  thinking  the  issue  is  and  1  don’t  mean  mebbe.  Tm  play- 
ferred  his  questioner  to  the  First  important  enough  to  get  excited  jp  game  for  keeps.  . . .’” 
Amendment  to  the  Cdnstilution.  about  now  without  waiting  for  an  Sound  far  fetched?  Then  just 

“As  it  was,  his  offhand  reply  attempt  at  seizure  to  be  made  some  remember  how  prophetic  it  would 
about  acting  for  the  best  interests  lime  in  the  indefinite  future.  have  been  if  written  in  Berlin  in 

of  the  country  went  out  on  press  ♦  ♦  ♦  1932. 

'association  wires  as  a  separate  dis-  Aside  from  editorial  comment 
patch,  creating  the  portentious  im-  directly  related  to  this  subject, 

pression  that  press  seizure,  follow-  newspapers  reacted  in  various 

ing  the  steel  seizure,  was  iii  Mr.  ways.  Im 

Truman’s  mind.  The  Williamsport  (Pa.)  Sim  on 

“The  wonder  grew,  until  at  the  April  26  devoted  its  entire  editor-  M 

annual  meeting  this  week  iil  New  ial  page  to  printing  the  Constitu-  ' B 
‘York  of  the  ANPA  a  resolution  tion  of  the  United  States.  A  front 
was  presented  and'  adopted,  con-  page  editorial  called  attention  to  V/ 

demning  both  the  steel  seizure  and  “Our  Bulwark  of  Freedom”  and 

'what  was  implied  as  a  threat  to  urged  readers  to  keep  the  text  of  A  DIFFERENT  KIND  ( 

seize  the  press,  which  the  ANPA  the  Constitution  which  began  be-  nCrMf'ATCn  AMP 

proclaimed  itself  all  set  to  resist.  low  the  fold  on  Page  One  and  oc-  UCLrlVi^A  I  tU  1^  /\MC 

“It  is  our  opinion,  as'  an  inde-  cupied  all  of  Page  Two.  The  edi- 
pendent  American  newspaper,  that  torial,  referring  to  the  Constitution  CAIAIICI 

'the  ANPA  excitement  is  synthetic,  said: 

and  that  its  members  who  were  “It  was  conceived  by  men  who 

present  when  Mr.  Trufnaih  made  had  known  despotism,  and  feared  Prodll 

l^the  remark  must  know  that  the  in-  tyranny. 

cident  is  being  blown  up  out  of  “It  was  fashioned  to  support  RELEASED  THROUt 

'all  proportion  to  its  real  meaning,  authority,  but  to  restrain  the  un-  cmqsET  BLVD. 

.It  is  our  opinion  that  the  President  scrupulous.  _ _ ] _ 


E  &  P  CALENDAR 
May  4-10 — Journalism  Wed, 
University  of  Missouri,  Colin, 
bia.  Mo. 

May  7 — Overseas  Press  CU 
of  America,  annual  awanb 
dinner.  Grand  Ballroom,  Wi) 
dorf-Astoria  Hotel,  New  Yod. 

May  9-10 — Illinois  Preii 
Assn.  Spring  meeting.  Hold 
Urbana-Lincoln,  ChampaigE 
Urbana,  III. 

May  9-10 — News  Executin 
Conference,  School  of  Joum 
lism.  University  of  Minnesou, 
Minneapolis. 

May  9-10  —  21st  Annul 
Newspaper  Week,  College  ol 
Journalism,  University  of  Cob 
rado,  Boulder,  Colo. 

May  10-11 — Minnesota  Asa 
ciated  Press,  Spring  meeting 
Hotel  St.  Paul,  St  Paul,  Min 
May  11-13  —  N  ewspapcil 
Group,  Credit  Congress  of  tin 
National  Association  of  Credi 
Men,  Rice  Hotel,  Houston, 
Tcxrs 

May  11-14 — National  New- 
paper  Promotion  Associatiot 
annual  convention.  Brown  Ho¬ 
tel,  Louisville,  Ky. 

May  14-16  —  Internationil 
Press  Institute,  first  Genenl 
Assembly,  Paris,  France. 

May  14 — Mid-Atlantic  Cir¬ 
culation  Managers  Association, 
spring  meeting  of  officers,  di¬ 
rectors  and  committee  chair¬ 
men,  O.  Henry  Hotel,  Greens¬ 
boro,  N.  C. 

May  15 — Michigan  Pres 
Association  luncheon  for  Gen¬ 
eral  of  the  Army  Douglas  Mac- 
Arthur,  Kellogg  Center  for 
Continuing  Education,  Ea* 
Lansing,  Mich. 

May  15-16 — Michigan  Pres 
Photography  Conference,  Kel¬ 
logg  Center,  East  Lansing. 

May  15-17 — Controlled-Cir- 
culation  Newspapers  of  Ameri¬ 
ca,  Inc.,  1952  Convention. 
Drake  Hotel,  Chicago. 

May  16-17 — Interstate  Ad¬ 
vertising  Managers’  Assn., 
Spring  convention.  Ritz-Carlton 
Hotel,  Atlantic  City,  N.  J. 

May  19 — Sigma  Delta  (^ 
National  Awards  Dinner,  Con¬ 
rad  Hilton  Hotel,  Chicago. 

May  19  —  Inland  Daily 
Press  Assn.,  Spring  meeting 
Congress  Hotel,  Chicago. 
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A  DIFFERENT  KIND  OF  MOTION  PICTURE 
DEDICATED  TO  AMERICAN  JOURNALISM 

SAMUEL  FULLER 


Productions 

RELEASED  THROUGH  UNITED  ARTISTS 
S74I  SUNSET  BLVD.  HOLLYVYOOD  46.  CALIF 


EDITOR  &  PUBLISHER  for  May  3,  1 


ii 


Newsday  carries  more  advertising 


than  any  New  York  City  daily 


newspaper 


morning  or  evening 


4 


Weekday  Total  Advertising  linage  First  Quarter  1952 

Newsday . 5,601,126 

New  York  Times . 4,804,252 

I  Daily  News . 4,637,597 

World-Telegram  &  Sun. ...3, 037, 982 

Journal-American  . 2,794,707 

New  York  Post . 2,701,878 

Herald-Tribune  . 2,687,667 

Brooklyn  Eagle . 2,144,287 

Daily  Mirror . 1,886,260 


SOURCE:  Media  Records.  Media  Records  credits  Newsdoy  with  a  First  Quarter  volume  of 
7,341,865  lines  but  Newsday  linage  in  the  above  tabulation  has  been  adjusted  to  elimi¬ 
nate  double  count  of  General,  Automotive  and  Classified  linage  by  Media  Records. 

Long  Island 


Alkio  fotterson.  Editor  and  Publisher  ,  .  .  Executive  Offices,  Garden  City,  Long  Island,  N.  Y. 


Represented  Nationally  by  Kelly-Smith  Company 


1 


IVrreiita}:e  of  family  roverafit*  city  of  Memphis  only: 


TIIK  COMMERCIAL  APPEAL  .  .  78.9% 
(Morning) 

MEMPHIS  PRESS-SCIMITAR  .  .  66..'>% 
(Evening) 


COMBI>ED  DAILY  COVERAGE  1 15.4% 

THE  COMMERCIAL  APPEAL  .  .  90.9% 
(Sunday) 


Memphis,  a  city  of  113,21  I  families,  is  one  of  the  20  fastest 
growing  cities  in  the  nation.  In  19.31  it  chalked  up  almost  $2 
billion  in  wholesale  sales,  8.330  million  in  retail  sales.  That's 
almost  813.30  per  person  or  8.3000  per  family. 

Memphis  families  spend  89.3  million  per  year  for  food,  816 
million  for  drugs.  They  had  an  effective  Iniying  income  in 
19.31  of  almost  86.30  million.  Lse  BOTH  Memphis  News¬ 
papers  to  most  effectively  reach  this  great  potential  at  an 
optional  daily  combination  rate  of  only  6.3c  per  line. 


85% 

of  our 
fieneral  advertisers 
are  today  using  the 

MEMrms 
DAILY 
COMBINATIOIS!^ 


SOURCES:  1950  US  (U:nKUN  1951  Sales 
Management  Survey  of  Buying  Power, 
1952  Consumer  Markets,  ABC  Audit, 
March  31,  1951. 


SCRIPPS -  HOWARD 


NEWSPAPERS 


NEW  YORK.World-TeltgramSTheSun 


aEVELAND . Preii 

PinSBURGH . Preti 

SAN  FRANCISCO . Newt 

INDIANAPOLIS . Timet 


COLUMBUS . Ofiier, 

CINCINNATI . Poll 

KENTUCKY . PosI 

Covingion  edition,  Cincinnati  Poll 
KNOXVILLE . New, -Sentinel 


DENVER . Kocky  Min.  Newt 

BIRMINGHAM  ....  Poil  Hero'd 
MEMPHIS.  .....  Prelt-Scimilar 
MEMPHIS  ...  Commercial  Appeal 
WASHINGTON . Newt 


EVANSVILLE . Pret, 

HOUSTON . Pret. 

FORT  WORTH . Pret. 

ALBUQUERQUE . Tribun, 

EL  PASO . HeroU  Par 


nnot)  '  Philodalphio  D«Ha< 


General  Advertiting  Department,  230  Park  Avenue,  New  York  City 


Chicago  San  Franciica  Detroit  CIncIi 


